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INTRODUCTION

♦

The world of business is no place for amateurs, and it usually takes years of running a gauntlet of mistaken assumptions and damaging missteps to become a true professional. The conventional MBA program provides all sorts of terminology and case studies that allow enthusiastic graduates to talk the talk of business, but like military basic training, it is no substitute for the realities of the battlefield. No matter how prepared you may feel, there will be many obstacles along the way, as there were for many of those whose words of wisdom are included here. 

It is our hope that this book will serve as a kind of guide and inspire you as a mentor would, introducing concepts and revealing truths that every businessperson faces at some time in their career.  To accomplish this we have searched for concise explications of the fundamentals of business, as well as essential principles of investment, leadership, management, marketing, and success, by some of the greatest entrepreneurs, managers, investors, and creative geniuses of all time, as well as eminent economists and theorists. In addition, some revelatory truths come from more unlikely sources, including the Bible, an advice columnist, and a country singer. To maximize the breadth of the insights provided here, we have included no more than one principle per person. 

At first glance, some of the principles included here may seem simplistic rather than profound; others may appear to overlap, or to be contradictory. Still others may appear facetious. But it is our belief that taken together they will help to inculcate some basic realities that are valid for both business and life as a whole. The world of business, like the world at large, is not something that is controllable by power, wealth, or force of will alone; while useful guidelines certainly exist, there are no magic formulas. After all, business ultimately involves people, each of whom has needs, desires, strengths, and weaknesses. It is those who are best able to communicate with, empathize with, and inspire their colleagues and their customers, and to mobilize their strengths and minimize their weaknesses, who are most likely to succeed in the world of business. 
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