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         Visit our How To website at www.howto.co.uk
         
 
         At www.howto.co.uk you can engage in conversation with our authors – all of whom have ‘been there and done that’ in their specialist fields. You can get access to special offers and additional content but most importantly you will be able to engage with, and become a part of, a wide and growing community of people just like yourself.
         
 
         At www.howto.co.uk you’ll be able to talk and share tips with people who have similar interests and are facing similar challenges in their lives. People who, just like you, have the desire to change their lives for the better – be it through moving to a new country, starting a new business, growing their own vegetables, or writing a novel.
         
 
         At www.howto.co.uk you’ll find the support and encouragement you need to help make your aspirations a reality.
         
 
         You can go direct to ww.how-to-make-money-from-travel-writing.co.uk which is part of the main How To site.
         
 
         How To Books strives to present authentic, inspiring, practical information in their books. Now, when you buy a title from How To Books, you get even more than just words on a page.
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            Introduction

         
 
         When I was a young girl, I would curl up in bed with an old transistor radio and twiddle the dial until it found the BBC’s World Service. On the pretence of slumber, I would listen to the crackling sounds of exotic-sounding foreign lands and marvel at the reportage from countries I never knew existed. With my encyclopaedia by my side, I’d look up far-flung isles and continents. It wasn’t long before I’d pinpointed an elaborate string of nations that I felt warranted personal exploration. I drew up maps and read books detailing the earliest accounts of travel, from the vivid tales of Marco Polo’s forays along the Silk Road, to the harrowing escapades and exploits of Christopher Columbus and Walter Raleigh. Losing myself in Charles Darwin’s diaries, I dreamt of ancient indigenous tribes and unworldly beasts in forebidding jungles. Mark Twain roused an early fascination with following the equator and Henry Morgan a lifelong curiosity in journeying the high seas. By the age of ten, I had started writing fictional narratives of my own make-believe journeys across lands imagined – but still unseen.
 
         When I read Paul Theroux’s first travel book, The Great Railway Bazaar, in my early 20s, I consumed each page with passion, realising my ravenous appetite for the author’s cynical observations as he further fuelled my imagination for the places brought to me by my shortwave radio a decade or more before. By now, my attempts at writing had given way to priorities of adulthood – yet Theroux’s narratives spurred me on to book a ticket to Australia on a whim – and I never looked back. Next Asia, the US and the Caribbean before criss-crossing Europe as one destination after another turned the armchair travel dreams of an infant into my coming of age. I read every piece of travel literature I could get my hands on, from Bruce Chatwin in Patagonia and records of ancient pilgrimages, to family trips in antiquity and the middle ages.
         
 
         It took a while to dawn on me that I could follow in their footsteps. But once I realised that I could see the world and sell the story, it opened up the globe. I got some business cards printed and declared myself a travel writer. Viewing the planet as my workplace, I pledged that if I could get to a place, I would write about it – simple as that. Employing a mix of zeal, pluck, tenacity and luck, I forged contacts and won contracts and commissions. Fortuitously, new airlines sprung up to journey to hitherto unknown places as the world began to get more easily navigable. My short hops turned to long jaunts and I was soon a perpetual traveller who searched out places on the map. I struggled with faxing copy and gathering research in public libraries, but then a new-fangled invention arrived to help me – the internet. Few modern technologies have aided travel writers more.
 
         Today, two decades on, I’m still journeying for up to 200 days per year. I am also earning a decent income whilst doing something I truly, truly adore. Making a living solely from travel writing isn’t easy – but it is possible. In the past 20 years, I’ve been paid to spear-fish in the inky-green shallows of the Amazon River, thrown pots with sculptors in Panama’s Herrera Province, cruised the Caribbean waters in luxury, and enjoy a nostalgic journey on the oh-so-romantic Orient Express. I have visited over 50 countries (clocking up over three quarter of a million kilometres en route) and I’ve dined with kings, queens and prime ministers in sumptuous opulence, and eaten around an open fire with tribal chiefs. I’ve met Balinese healers, Cypriot cheese-makers, Tibetan chess masters, Spanish horse breeders, Chinese scribes, Sri Lankan tea growers and Japanese geisha.
         
 
         I have witnessed firsthand the incredible cultural diversity of our planet and have been humbled by successive acts of human kindness. People have been generous and gracious, from the patrons of Santa Monica’s glitzy sidewalk diners, to the street sweepers in the low-class barrios of Colombia. I’ve made lifelong friends from Norway to Nicaragua and I’ve learned a lot about the world in which we live – and also about myself. Hilaire Belloc once said: ‘We wander for distraction, but we travel for fulfilment’ – and, for me, it is thrilling to feel so wholly fulfilled.
 
         Yet travel writing isn’t just about the journeys and experiences – there’s the hard work of putting pen to paper to contend with. This can mean hours, or days or weeks, sitting huddled over a keyboard willing a story to emerge from a brain that is jet-lagged. Balancing time differences can also be the source of deadline conundrums. I was once commissioned by a Panamanian editor working in Spain who mistakenly assumed I was in Singapore when I was actually in Australia. It took me half a morning to work out that I only had two hours to write a piece despite a four-day leeway. After a 38-hour journey home, when all you want to do is sleep, there’s the stress of looming deadlines and a constant stream of emails to deal with. Good travel writers are disciplined and business-minded – it’s not all about talent. Finding work, retaining clients and providing good customer service are important in an editor-contributor relationship.
 
         Much like any job, it’s not all glamour and glory – so being timely, efficient and reliable can be as important as delivering creative copy. If you write on the road, like me, you may also need to muster up descriptions of one place whilst travelling through another. I’ve written about Poland’s snow-capped mountains whilst journeying through the sweltering South African bush. I’ve also become adept at knuckling down to 1,000 words in airport lounges, noisy internet cafes and borrowed desk space – when what you really need is solitude, peace and quiet. Today, my constant companions are the writings of a new breed of travel author, from Polly Evans in New Zealand and John Malathronas in South Africa, to Charlie Connelly’s rhinestone-clad tales of roving in Memphis.
         
 
         In this book, I attempt to provide aspiring travel writers with the tools to maximise their experiences – and their incomes. It’s not always about the money, of course, as travel is a currency that brings its own rich rewards. However, those keen to make a living as a wandering scribe will find plenty of tips and advice to help them profit. There are also valuable contributions from many of the UK’s finest travel-writing talent, from award-winning feature writers and authors, to editors and publishers. Travel PRs add their own valuable insight into the practical help they can provide, while experts in online content, newspapers, magazines and guidebooks explore the varied possibilities travel writing offers. As a travel writer you may well be offered first-class seats on your choice of airline or a $10,000-a-night suite without charge – but rarely do these happen without a credible reputation and reliable mode of work.
 
         The aim of this book is to help nurture success in those dedicated to their professions – I only wish a similar guide had been available when I started out. I assumed that a love of travel and a love of writing was enough – and it can be, of course. However, this book leaves little to chance: offering practical know-how to demystify the travel writing market whilst tackling the thorny issue of payment head on.
         
 
         Fewer geographical limits and open borders ensure it has never been a better time to roam the planet. Allow this book to guide you through jargon, jungles and genres as it journeys through a myriad possibilities outlined in chapters created to hone your skills. Of roving to faraway places, St Augustine once said that ‘the World is a book – and those who do not travel read only a page’. This book is designed to help anyone with a yen for travel and adventure, and a desire to capture the essence of travel in words, stories and pages. So reminisce, reflect and explore new themes – you’ll be surprised where it can lead. 
         

      

      

    


  

    

      
         
         
 
         
            Thank You

         
 
         Some of the hardest working travel writers, publishers, editors  and authors have been generous with their time in the writing of  this book. Very special thanks go to Adrian Phillips, Kathi Hall,  Ross Hilton, Ray Carmen, Roger Norum, John Malathronas,  Heloise Crowther, Polly Evans, Cathy Smith, Melissa Shales,  Anna Moores, Kathryn Peel, Jennifer Barclay, Ginny Cummings,  Susie Tempest, Jon Cunningham, Richard Human, Sadie Smith,  Emma Field, Alison Booth, Vanessa Aves, Gillian Thornton,  Juan Carlos Eleno, Jonathan Loirie, Mark Henshall, Dan  Linstead, Vicky Baker, Ashley Jack, Bryn Williams, Sonia Soltani,  Anna Maria Espsäter, Francis Booth, Bryn Frank,  Raichel Phipps, Ashley Gibbins, Alessandra Smith, Fiona Quinn,  Mike Unwin, April Hutchinson, Hilary Bradt, Juan Guillermo  Perez, Gary Buchanan, Helen Truszkoswki, Liz Jarvis,  Robin Mead, Rosemary Bailey, Victoria Trott, Lisa Gerard-Sharp  and Linda Jackson. With deep gratitude also to Jacqui McCarthy,  the British Guild of Travel Writers and everyone involved in the  Small World Foundation. Of course, I’m forever indebted to my  friends and family who put up with my continued, prolonged  absences with good humour and considerable patience.
 
         With thanks also to Mr Armitage without whom none of this  would be possible.
         

      

      

    


  

    

      
         
         
 
         
            Dedication

         
 
         
            For Mr Armitage, an erudite and expressive educator at Stratton Upper School, Biggleswade – and a man who took the time to dig deep and encourage my early writing. He also brought vivid colour to an altogether dreary, unimaginative establishment, livening up a shabby beige decor with a succession of lurid pink shirts, bright red ties, shiny slip-on mules and wicker shopping baskets, not to mention cutting wit.
 
            Also for Matthew and Joseph.
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            Travel Writing: Fact or Fiction?

         
 
         WHAT IS TRAVEL WRITING?
 
         
            ‘To my mind, the greatest reward and luxury of travel is to be able to experience everyday things as if for the first time, to be in a position in which almost nothing is so familiar it is taken for granted.’
            

         
 
         Bill Bryson
 
         I’ve lost count of the number of times I’ve heard ‘I’d love to be a travel writer’ from friends and acquaintances who don’t actually know exactly what travel writing is. In truth, every good scribe brings something different to travel writing – yet for it to be commercially rewarding or income generating, a piece of travel writing needs to strike a chord with a broad scope of readers to illuminate or inspire, in one way or another.
 
         That this isn’t a guide that details exactly how to be a travel writer is a conscious move on my part. In my experience, people come to travel writing through many different paths for a wide variety of reasons. I’ve yet to read a guide to travel writing that has covered all of these reasons comprehensively. This is not a criticism of the publications themselves, but an observation of the broad base from which travel writers emerge. Some are journalists tired of penning hard news. Others are creative writers who move into travel. Many are travellers fuelled with enthusiasm to write about the incredible places and people they’ve met.
         
 
         Depending on whom you ask, a travel writer is either:
 
         
            ♦ a creative talent;
 
            ♦ a lucky so-and-so with a dream job;
 
            ♦ a freeloading git.

         
 
         Background to travel writers
 
         Travel writers come from all walks of life. There is no single road of entry into the field of travel writing and it’s more than possible to wander into it with very little training at all. However, most people want to write well, so they seek out the expertise of others and develop a global understanding. They study, labour and develop their craft to be the best. Some are hobbyists, happy that they are sharing their experiences through the written word. Others want to make a living from their writing and do everything they can to make this happen. How to Make Money from Travel Writing offers practical guidance on how to do this, from pitching ideas and creating productive and rewarding contacts, to implementing marketing strategies to build sales and develop a brand. It explores the importance of networking and maximising client relationships and offers step-by-step advice on how to nurture ongoing income streams – paramount for modern travel writers keen to earn a decent crust.
         
 
         Using your imagination
 
         Travel writing involves imagination, legwork and a quizzical eye for detail to bring the experiences of a place or journey alive in a collection of words on a page. It requires the writer to put themselves in the shoes of the reader in order to deliver the mood, colour and information they need to transport them on an evocative jaunt.
         
 
         Understanding the audience for your writing is crucial in determining exactly what level of detail is required in a genre that spans an extremely broad field. Good travel writing attempts to reverse the old cliché and to delve into what’s new or lesser-known. Even the most travelled destinations at the hub of mass tourism offer millions of fresh, exciting little details, be it the aromas, hues, noises or character of their people. Good travel writing will seek these out to provide a new, evocative personal encounter and vibrant perspective. By shying away from the well-worn phrases and using first-hand observations, a writer can truly make their take on a place unique. Readers are hungry for titbits and this psychological need should drive a travel writer to ‘go the extra mile’ – both in their literary style and approach to journeying. By recording first impressions, detailing emotions and personal accounts, a writer will have a diverse range of material for use in many creative modes.
         
 
         As a non-fiction category, travel writing relies heavily on a base of facts. However, as a genre, it can encompass nitty-gritty travelogues, journals and diaries, internet blogs and magazine features as well as newsy reports. It can span consumer publications and trade titles that demand very different writing skills and disciplines. Some articles require travel writing free from elaborate descriptions and narratives, requiring only fact-based reporting without prose or inflated vision. Others demand richly-told tales that interweave imagination with a certain amount of hyperbole. Most require a keen use of the senses fused with interactions, intuition and accuracy to convey the minutiae of detail that allows an experience to unfold. Memories are important, of course, but there is no substitute for scribbled down episodes, anecdotes and straight, hard facts. Even in a high-tech world, a writing pad remains the tried and tested concrete foundation on which most accounts are based. Of course, no single person can possibly absorb every detail but a travel writer should be prepared to try – speaking to as many people as possible and devouring a place with every sense to establish its mood, unique selling points (USPs, see page 122), spirit and appeal.
         
 
         TRAVEL AS TRAVEL WRITER
 
         
            ♦ Have a plan, but travel with a fluid flexibility that allows you to divert from the schedule and linger in places rich in material. Don’t dither unnecessarily though – use your time wisely to gather information but keep your eyes open for stories that may crop up en route.
 
            ♦ Speak to as many locals as possible about their home town and region, from its history to its people. Ask for local proverbs, myths and legends and get them to describe the characteristics of the locals. Choose a wide cross-section of people, from a waiter, cabbie and desk clerk to someone at the local school, library or university. Don’t talk too much, listen – and allow individual encounters to unfold.
 
            ♦ Ask for recommendations on places to eat like a local – not the usual tourist eateries or mainstream haunts, but the side-street diners favoured by the townsfolk.
 
            ♦ Fully familiarise yourself with your location – study maps and read the local newspapers so that you know exactly where you are and what’s going on around you. Watching the morning news will help you strike up casual conversions with local people, while knowing how a location sits in geographic terms will enable you to site yourself in relation to airports, main roads, rivers and the sea – all important in travelling terms.
            
 
            ♦ Try to travel as the local people do – walk, or take the bus or hire a bicycle in preference to a car; you’ll see more and have a greater opportunity to maximise encounters as you go.
 
            ♦ Don’t be tempted to pack too much into a single day – it will close your mind to sights, experiences and attractions that aren’t on your schedule. Overdoing it will also exhaust you – and rushing around whilst clock-watching will impact on how you experience a place.

         
 
         
            
‘MAKING THE GRADE
            
 
            An Expert’s View…
 
            The travel and publishing industry is evolving rapidly, which presents opportunity. But it’s a tough market, so writers need to be adaptable, committed and get the basics right.
            
 
            Whether working in print or on digital content, editorial rigour is vital as you are showcasing your expertise. Be punctual, take on feedback, focus on the detail of a commission and establish an efficient working relationship. 
            
 
            Always question and ask why: how can this copy be improved and what do I mean to say here? 
            
 
            Travel cliché formulas, laziness, lateness, lack of research, not following the specifics of a brief and a tangled maze of verbiage will not get you more work. Get it right though and the reader, editor and writer are happy.’
            

         
 
         Mark Henshall is a Brighton/London-based travel writer and editor and the first UK Commissioning Editor for Frommer’s. Previously he was Deputy Editor of ABTA Magazine and has worked for Pearson, the European Commission in France and consumer travel titles.
         
 
         Today’s travel writers can fully exploit a growing range of publishing outlets and opportunities, from newspaper travel sections, in-flight magazines, online content, books and travel literature, guidebooks and commercial campaigns (such as advertising material, marketing aids and tourist board initiatives). As a genre, it encapsulates Rough Guide reviews to some of the world’s most powerful narrative non-fiction, as modern explorers tackle journeys across the familiar and the unknown.
 
         In step with this expanding range of publishing opportunities are the ever-growing number of travel writing subjects, from practical service stories that provide readers with a round-up of a specific destination or travel-related topic (e.g. how-to articles, Top 10 beaches, resort reviews and the latest airline news), to destination pieces that portray the essence of a place in order to bring it to life to the reader.
 
         Personal essays and narratives tend to centre on a specific, highly individual encounter – with a person, place or cultural aspect. By using the larger experiences of the writer, these specialised personal reflections can border on a travel memoir with humour intermingled with keen, precise observations with the character of the episode – and the writer – very much at the core. Yet regardless of the style of writing, the same principles of penning a good travel story apply.
         
 
         At the heart of every newspaper or magazine feature, travel book or guide is a single fundamental – the place. Whatever you write, however you write, it is this that should be richly conveyed to the reader. Absorbing writing uses the crafting structure of a short story to allow the reader to step in the writer’s shadow and be carried up, up – and away.
 
         
            
‘FROM THE SOFA TO EVEREST BASE CAMP
            
 
            An Expert’s View…
 
            The best travel writing engages all five senses to fire the reader’s imagination and allow them to take the trip in their mind. It is the rare person who has the time and/or money to partake of all the travel opportunities presented in one magazine (or even one newspaper section), so your feature might be the only route the reader has from their sofa to Everest Base Camp or Harry’s Bar in Venice. With that in mind, I prefer not to bump into the writer while I’m mentally following my Sherpa up the slopes or coolly sipping my Bellini. The piece should be focused on what the reader could be doing, not what the writer just did. There are exceptions to this rule, of course, but not as many as one might think. Practical details are best at the end or in a separate box – I want the reader to be fully intoxicated by the experience before they see the bar bill.’
            

         
 
         American-born Kathi Hall is Managing Editor at the London offices of Story Worldwide. (Visit: www.storyworldwide.co.uk)
         
 
         TRAVEL WRITING STYLES
 
         It pays to scour the newspaper and magazine stands, bookshelves and internet to gain a better insight into the differences between the following. This legwork is an invaluable tool and will help new writers gather background research into styles, tones and structures. Making a cuttings book of particularly good examples of travel stories can also help in getting a feel for what works for you – and what doesn’t. It will also clarify how certain subjects are tackled, the destinations that are hot topics and how different writers craft their pieces to reach out to readers with specific interests. Use it as a reference point for the subtle use of prose, a good flow of words and the supple creative dexterity in which detail is strung together with exacting detail or factual observations. For samples of the following, see Appendix 3.
 
         Personal essays
 
         This enduring style of writing has its origins in ancient literature and remains a popular form today. Told in the first person, it is highly individual as only you can write it – ensuring a wholly unique account of a place or encounter, even if it has been written about a million times. Drawing on experiences, impressions, observations and discoveries, the personal essay unfolds using insight and a deep human connection. Forming a bond with the reader, who is encouraged to identify with the writer, it uses comparisons, humour, irony and allusions to nurture a sense of recognition – even if the subject is new.
 
         Personal essays appear to have been written with effortless ease, yet they require considerable thought and are often the most labour-intensive travel articles to compose. Balancing personal experiences in a context of circumstance using neutral facts peppered with opinion isn’t easy to perfect. Generally speaking, it is often mastered by writers of maturity who can establish trust with the reader through complex crafting, an authoritative tone, precise detailing, well-timed irony and a self-aware elegance of prose.
         
 
         Destination pieces
 
         As one of the most popular styles of travel writing, destination pieces explore a place within the structure of a theme or angle but offer a broad overview nonetheless. Because of this, they often explore a well-travelled, reliable tourist route – such as Spain, France or Florida – but rather than a repetitive destination round-up, the story is wrapped up in a specific subject matter, e.g. Andalusia’s San Juan Festival, Burgundy’s Wine Harvest or Christmas Shopping in Orlando’s Discount Malls. Yet unlike the special interest piece (see page 11) it doesn’t focus solely on a specific activity, offering general tourist information aimed at broad appeal.
 
         The opening (lead) paragraph is used to set the scene: why the writer is there and where the place is with some enticing facts to whet the reader’s appetite. With all destination pieces, the opening is crucial – in just a few lines it needs to drive home the ‘why?’, ‘who?’ and ‘where?’. It may outline the characters that are central to the piece and will almost always be written in narrative form with the writer’s presence subdued (but may occasionally use or introduce the first person). Using a confiding tone, the reader is made to feel privy to the motivation and desires of the writer.
 
         To this end, a destination piece should be colourful, evocative and tempting, with plenty to offer on much-written about destinations that begs them to be rediscovered. Much like an armchair tour, it should guide a reader through the reasons why it is a place worthy of visit. Like a personal essay, it attempts to identify with the reader by using engaging copy that alludes to the type of person the destination appeals to.
         
 
         Humour can be used in this style of story-telling with insight into its popularity, spiced with useful facts on where to go, who to see and what not to miss.
 
         
            
‘A DREAM JOB, SOMETIMES
            
 
            An Expert’s View…
 
            ‘How glamorous’ people say ‘to be a travel writer.’ True … seeing the world at the expense of others, champagne and cocktails, eight-course tasting menus with fine wines, personal butlers, facials and body massages, is being a tad pampered. And luxury cruises, five-star accommodation with a private pool, limousine travel, and personal guides, do make life that little more enjoyable. Wildlife safaris in Africa, sailing the Caribbean on luxury yachts, rounding up cattle in Arizona, and hot-air ballooning over French mountains are awesome leisure pursuits, but as for this ‘glamorous’ malarkey…
            
 
            Airport check-in at 4.30am, return at 2am, on no-frills flights, visiting summer ‘hotspots’ out of season and deserted skiing resorts in summer, spending hours at lunch and getting to picturesque destinations when the light has gone, are not amusing. Changed itineraries on arrival, no-show by local representatives, over-ambitious dawn to dusk excursion schedules and, as a ‘treat’, visiting private buildings not open to the general public, are exasperating. Dining alone draws unwanted attention, fellow travellers can’t be chosen, sharing a room with a previously unknown journalist is a possibility, and sexist attitudes by men on golf press trips are not pleasant … eating pigs’ ears and other specialities are often difficult to stomach, and just don’t think about ‘health and safety’ on organised activities.’
            

         
 
         Linda Jackson started her freelance travel-writing career when she  returned to the UK after years of living and working in Belgium, Dubai,  Barbados, Morocco and France. Her travel writing covers a wide range of topics and destinations and has been published in numerous lifestyle magazines, the national press, and various golf, in-flight, and online publications. An accomplished photographer, Linda’s images are also regularly published. She is based in south-east England, within easy reach of central London. 
 (Visit: www.linda-jackson.co.uk)
         
 
         Special interest articles
 
         This style of travel writing is aimed at travellers with a specific interest or hobby, be it serious scuba divers and vintage train enthusiasts or holidaymakers with a penchant for bric-a-brac markets. It focuses on specific activities as they relate to the travel experience and informs readers how they can pursue them while in the holiday mode. From cross-stitch sewing in Austria and spa-going in the Czech Republic, to antique collecting in Toronto and tangoing in Buenos Aires – the possibilities are endless. Mainstream publications may commission special interest articles to coincide with a major event or festival. However, with many thousands of special interest magazines published across the world, a key outlet for special interest travel articles is within titles that cater for each leisure pursuit.
         
 
         Writers of special interest pieces are usually familiar with the subject or are clearly approaching the subject as a novice keen to try their hand. Golfing, horse-riding, caravanning, surfing and ballroom dancing are popular special interest topics – but no amount of research can be a substitute for first-hand knowledge. Get the terminology wrong or the context skewed and the credibility of the writer is immediately questioned – a turn-off for a reader expecting credibility. Special interest articles are often packed with facts, often in the form of a sidebar or panel. Generally speaking, the writer assumes a tone that accepts the reader is well-versed with the subject – unless the piece is being published in a mainstream publication.
         
 
         Journey pieces
 
         The essence of a journey piece is to describe the act of journeying with the emphasis on the mode of travel, be it donkey, train, canoe or rickshaw. Many awe-inspiring travel pieces centre on steam-powered paddle ships along the Mississippi River. Others meander along the vine-trimmed lanes of the South of France on bicycles with panniers stuffed with bottles of wine. Journeying is conveyed in all its glory, from the romance of leisurely gypsy caravans to the white-knuckle thrills of a tuk tuk across traffic-strewn streets. In many ways this style of writing conjures up the nostalgia of the grand old age of travel – even when it is tackling a 21st century subject, such as Japan’s futuristic high speed monorails.
         
 
         With mood and ambience at the forefront, a journey piece may only touch on the destination but will often draw on historical comparisons and involve liberal amounts of humour. Using a strong personal narrative, the story pulls the reader along for the ride through scenery, encounters and mishaps. It will almost certainly offer advice and tips from a first-hand perspective with references to strange queuing habits or timetable anomalies, for example.
         
 
         Comments and observations provide an insight to fellow travellers while a sidebar panel generally tackles the specifics of trip planning.
 
         
            
‘HOW TO GET COMMISSIONED?
            
 
            An Expert’s View…
 
            Just follow these steps. First, immerse yourself in the publication you’re targeting: note the types of features, usual word lengths and format, and what has already been covered. Is the style chatty, discursive or first person? Then send in a lively precis of around three topics – preferably catchy ideas reflecting trends or new developments (rather than just a destination). Stress your unique expertise in this area – why you, not someone else. Follow up with a reminder if necessary. Always write to length and be super-accurate. Remember that editors are always looking out for fresh, new writers. Et voila!’
            

         
 
         Alison Booth has worked as an editor and writer on magazines with a strong travel element since 1977. She is currently editor of Orient-Express Magazine (International) for Orient-Express hotels, trains and cruises and Orient-Express Magazine (Asia) for the Eastern & Oriental Express train in South-East Asia. 
 (Visit: www.orient-express.com)
         
 
         Service articles
 
         Readers across the world have a healthy appetite for travel advice and how-to articles, be it how to pack in less than half an hour or how to get the best flight deals online. Topics such as travel health, cultural etiquette and best-buy holiday gadgets form the basis of thousands of travel articles each year, from ‘Top 10s’ that highlight the airline reliability or in-flight meals, to expose´s on holiday resort swimming pool cleanliness that provide readers with the inside scoop. At the core of these service articles is good, solid up-to-date research combined with expert comment from suitably qualified, credible industry spokespersons. Information is usually conveyed through intense, detail-orientated source material and is often balanced with a reference to a first-hand personal experience from the writer – such as a lesson learnt. Though the crux of a service piece may be a negative experience (lost luggage, a disastrous holiday or an airline that has gone bust) – the writer will highlight ways to avoid these woes. In the ‘Top 10’ articles, the opening paragraph sets the scene as to why the list has been compiled – reaching out to the reader on the basis that it is offering help.
         
 
         News pegs
 
         A wide variety of hot topics can form the foundation of a travel story, from aspects such as conflict, economic melt-downs, terrorist activity and a headline-grabbing archaeological discovery, to the Olympic Games, FIFA World Cup, celebrity Himalayan Trek for charity or Obama’s lifting of sanctions in relation to Cuba.
 
         A time-crucial alternative to the usual ‘sun, sand and sea’ travel piece, a news peg is based (sometimes quite loosely) on an event or breaking news item that makes a place worthy of greater media attention. In 2007, when ‘missing’ British canoeist John Darwin strolled into a police station in Cleveland claiming to have lost his memory, a connection with the Republic of Panama emerged as central to the plot. Never before has this tiny S-shaped squiggle of land in Central America received such global exposure as coverage – initially a tabloid fraud story – spawned a series of Panama travel features across the world. Using John Darwin as a news peg on which to hang an article on the isthmus, Panama was explored in all its glory, from its 1,000 islands, golf and jungles, to its colonial architecture, diving and sandy beaches.
         
 
         Other hot news topics that have generated similar coverage include the lost English backpacker in Australia’s Blue Mountain region in 2009 and Alaska’s rise to prominence in the travel pages thanks to the 2008 vice-presidential aspirations of Alaskan State Governor Sarah Palin.
 
         The round-up
 
         A round-up article is basically a fleshed-out list of short, snappy information that hones in on the pertinent points in a series of punchy teasers. Style-wise, it suits online content as well as magazine and newspaper travel sections. Writing needs to be tight as round-ups generally rely on a concise paragraph (or two) on each topic. Catchy sub-headings draw the reader while just enough useful and interesting information provides an incentive to research the idea further. In essence, a round-up is simply a collection of short snippets about places linked by a common thread before a mini-profile of the core elements and contacts (telephone, fax, email or web address) to allow the reader to find out more.
 
         Round-up travel articles offer a seemingly infinite array of possibilities with destinations, interests and experiences used in umpteen different ways. By combining your own specific areas of knowledge, variations on a theme are almost endless. Brainstorm using a list of superlatives and other descriptors, e.g. best, hottest, most, friendliest, cleanest, newest, easiest, quickest, etc., or play around with numbers (5 best or top 10) and other group definitions (families, honeymooners, baby boomers) or catchy tags (Going Green: Mexico’s Top Eco Havens). For example:
         
 
         
            ♦ London’s Best Cheap-Eat Vegetarian Food Joints;
 
            ♦ Florida’s Best Beaches for Families;  Strange But True: Europe’s Weirdest Museums;
 
            ♦ Asia’s Finest Luxury Spas;
 
            ♦ Seven Environmental Wonders of the World;
 
            ♦ Pecs in the City: The Gyms of New York;
 
            ♦ Love Islands: Exclusive Island Vacations for Honeymooners;
 
            ♦ Rooms With a View: World’s Finest High-Rise Hotels;
 
            ♦ Grape Escapes: France’s Vineyard Retreats;
 
            ♦ Excess Baggage: Ten Essential Travel Packing Tips.

         
 
         Travel blogs
 
         More than 133 million blogs lurk in cyberspace now – many of them travel related. The growth of these online travel journals owes much to one of the web’s first online diaries ‘A Hypertext Journal’ (1996) by artists Nina Pope and Karen Guthrie, who followed the route of Boswell and Johnson’s ‘Tour of the Western Isles’ whilst responding to ongoing requests and interactions with their remote online audience.
 
         Although many travel blog formats offer little opportunity for income-generating editorial submissions, some do much more than allow travellers to upload photos, map and archive their trips and meet like-minded souls. An ever-growing number of travel blog websites now publish articles and guides focusing on travel-related issues. This professional content often forms the basis of traveller discussions, debate and comment in the form of independent postings. Even large corporate entities are realising the power of the blog format with major banks, travel insurance companies and transport providers increasingly using this interactive media as a key component of their marketing drive. Online shared travel resources are continually rising to the challenge of the cut-and-thrust of the digital revolution.
         
 
         Thousands of travel reviews and commentaries provide instant access to a wide array of first-hand travel experiences, from candid reviews and up-to-the-moment new developments to on-the-spot reports and breaking news.
 
         
            
‘ONLINE AND OUT THERE
            
 
            An Expert’s View…
 
            The internet is a great leveller. Chances are you’re not going to get your writings published in Wanderlust or National Geographic straight away. Instead, take some courses in web design and search engine optimisation and set up your own website. Once you’ve built up a bit of a following you have a valid outlet for publishing your own work. With publication guaranteed, you’ll get a great response from online PR resources such as TravMedia and Response Source, meaning you can enhance your own travels by reviewing hotels, tours, etc. on the road. Plus, it will give you oodles of relevant experience in a highly competitive industry, making future commissions far more likely.’
            

         
 
         Emma Field learnt about travel writing from the inside out. A fast-track NCTJ qualification led to a job as editorial assistant with World Travel Guide. After working her way up to Acting Head of Editorial, Emma left to set up her own website (www.overlandtraveller.com) as she travels the world (again).
         
 
         For bloggers themselves, online diaries are a great way to tell friends and family how a holiday is progressing more rapidly and in more detail than a ‘wish you were here’ postcard. Hundreds of travel blogs are launched each and every day – the following are some of the best at the time of writing:
 
         
aluxurytravelblog.com
         
 
         Escape into the luxurious world of upscale travel in this blog dedicated to decadent journeying, from where to rub shoulders with the rich and famous and private jets to where to order the most expensive cocktail on the planet.
 
         
bravenewtraveler.com
         
 
         This is a comprehensive site with numerous engaging threads about every aspect of worldwide journeying, from community initiatives and volunteering to the latest boutique hotel, plus travel-writer postings from individuals and grass-roots organisations.
 
         
crankyflier.com
         
 
         Join a cultish following of this hugely popular consumer blog created by a self-confessed ‘airline dork’ to discover the inside scoop on Miami International’s queuing system and plenty of survival tips for Heathrow’s Terminal 5.
 
         
cruisecritic.co.uk
         
 
         This fast-growing forum for cruise lovers contains information on cruise ships, destinations and tour options in more than 130 ports of call. It is also full of top-notch tips for specific cruising niches, from gay-only itineraries and partying to low-carbon cruises.
 
         
familytravellogue.com
         
 
         Aimed squarely at family travellers, this popular forum is packed with tips on how where to journey as an adventurous family group together with advice on foreign foods and nominations for the best children’s travel books.
         
 
         
gadling.com
         
 
         Prepare to be overwhelmed by this dazzling array of blogs that spans almost every country, activity and travel theme in the world. Comprehensive postings cover Albania to Australia with indepth reviews that provide advice on everything from bungee jumping to buying fine antiques, together with a host of entertaining holidaymaker podcasts and vodcasts.
 
         
gridskipper.com
         
 
         Delve into comprehensive coverage of city hot spots updated with staggering frequency by a team of in-the-know contributors with their fingers on the pulse. Beautifully designed and easily navigable, Gridskipper scours the globe for hip hotels, vibey restaurants, happening nightlife and cool people with gorgeous photography and clear maps that take some beating.
 
         
intelligenttravel.typepad.com
         
 
         This excellent sustainable travel blog is run by National Geographic’s Intelligent Travel and offers a wealth of information on everything from the carbon-cutting skills of goats to the finest eco-tourism communities and traveller volunteer programmes.
 
         
jaunted.com
         
 
         Comprehensive, well structured blog with pop travel culture as its focus – from the global naked security debate and hand luggage confusion to how to navigate Europe’s train system with seamless ease. 
         
 
         
thecoolhunter.co.uk/travel
         
 
         Looking for the most creative, the most innovative, the newest, best and coolest in travel? Then check out this stylish hub for the best in swanky bars and restaurants with reviews of the world’s chicest chichi hotels.
 
         
www.TheFoodExplorer.co.uk
         
 
         Ever wanted to eat monkey brains, taste the best steak in the world, or find out which insects make the best eating? Then check out travel writer and author Catherine Quinn’s excellent blog, which searches the globe for the greatest food experiences. Track the weird and unusual to the spectacular and sublime in this candid mission to bring you the world on a plate. Catherine also posts her own travel exploits at www.traverati.com where she showcases the best of travel writing, blogging and fact files on the web.
 
         
wayn.com
         
 
         This large online community boasts more than 14 million members in 193 countries allowing members to meet and find people all around the world. Where Are You Now (WAYN) encourages travellers to share details of their upcoming trips such as information, guides, reviews and blogs – with an option to post accompanying photographs.
 
         At the heart of good travel blog writing is lesser-known facts and information. So-called ‘blogorrhea’ – writing when you have nothing to say – is a real turn-off to readers. Nothing is duller than a trivial, dull encounter – so be sure to create an honest blog with a clearly defined purpose or angle. Be interesting, brave and honest, and give plenty of detail. Revealing unusual experiences will grab a reader’s attention while using human emotions (fear, insecurities and stupidity) will help to create a bond between you, the writer, and the reader. The best posts are short, snappy and sassy so write tight and stick to the point.
         
 
         To search for a travel blog on a particular subject, try: technorati.com/lifestyle.travel/, a search engine that tracks more than 30 million blogs, displaying entries that are most popular. Travolution.blogspot.com is similar. Google also has a search engine for blogs – click on the ‘more’ category in the search bar, then click ‘blogs’.
 
         
            Travel writing: 12 steps to get you started
 
            Writers keen to work at maximum efficiency should consider the following as part of moving forward. There is no substitute for cultivating the senses, boosting writing confidence and being well informed and well prepared – but it is important to take the time to enjoy what you do. Also, allow for contingency time to ensure on-going flexibility to allow you to follow up story ideas on a whim.
 
            
               ♦ Write regularly, preferably at least three times a week in conjunction with keeping a journal.
 
               ♦ Expand your knowledge of writing styles and travel genres by reading a wide cross-section of different authors, both contemporary and classic, to explore the variety of fiction and non-fiction in travel writing.
 
               ♦ Become familiar with magazines and newspapers with travel sections. Save a number of travel websites in your internet ‘favourites’ file and stay abreast of what subjects and styles are being published. 
               
 
               ♦ Check out maps, atlases, guidebooks and tourist-board websites for interesting attractions and landmarks. Stay abreast of tourism news, such as newly created National Parks and UNESCO status monuments and biospheres, and any changes in land frontiers or new airlines or transport routes.
 
               ♦ Be prepared, from the tools of your trade to a packing list and a bag of travel essentials. Make sure your travel jabs are up to date and gen-up on some handy foreign language basics. Have plenty of pens and a stock of journals at your disposal – and check that your passport is valid.
 
               ♦ Develop your senses. To expand your descriptive skills, write notes about the food you are eating, or about the noise of a traffic jam or a fairground you are experiencing. Spend time in a visually-stimulating location to test your ability to convey it in words. Smell as much as you can around you and try to describe it.
 
               ♦ Don’t get bogged down in the routine of writing – a rigid structure on an ongoing basis can stifle creativity and be demotivating. Build in exciting pauses in the daily grind to allow for a stimulation of the senses. All manner of things can help to rejuvenate a travel writer, from a bus ride to a walk around a market, or a chat over coffee with a stranger.
 
               ♦ Consider having a medical check-up to gauge your general fitness, especially if you plan to engage in trekking at altitude, undertake a succession of long-haul flights or explore a jungle.
 
               ♦ Get your finances in order to ensure you are well placed to travel. Consider shopping around for credit cards with low rates of interest for expenses (preferable to carrying cash but sometimes suitable only for major cities) and for cash cards with zero fees or commission for withdrawing local currency all over the world. 
               
 
               ♦ Create two email distribution lists – one of clients and potential clients and one of family and friends. To your clients, you’ll need to send out a pre-trip email outlining where you’re going and what you plan to see and do (together with possible feature ideas and on-the-road contacts), while friends and family will appreciate an indication of where you’ll be should they need to get in touch.
 
               ♦ Take the time to become familarised with tourist board contacts as these may prove invaluable in providing assistance to upcoming trips.
 
               ♦ Check the Foreign Office website for updates on travel advice and warnings. By setting up specific Google alerts or news website profiles it is easy to stay abreast of developments in regions of the world or individual locations.

            

         
 
         
            
‘YOUR OPINION COUNTS
            
 
            An Expert’s View…
 
            Arriving at hotel receptions throughout 2008, bikini and flip flops in wheelie case, I could have done with a splash of cold water – this was in the name of work.
            
 
            My remit was as follows: review spas. And so I did. From the Mandarin Oriental in London’s Knightsbridge, to the Thermal Römerbad in Austria, via Holm House in Penarth. I sauna-d in Sweden, was smeared in Dead Sea mud in Jordan, and sampled the whisky (purely for research purposes) in Gleneagles.
            
 
            How can you do the same? 
            
 
            
               (a) Be in the right place at the right time. I was lucky to be working with the right people on the health section of telegraph.co.uk, but I had been at the paper undertaking less glamorous assignments for three years.
               
 
               (b) Have a background in travel writing. I had written already about many trips I had taken under my own steam.
               
 
               (c) Be confident that your opinion counts. You don’t need special qualifications to judge things that matter to the reader, like good customer service.
               
 
               (d) Network. Once you begin reviewing, let it be known to PRs.
               

            
 
            Finally, there is such a thing as a bad review. Write it. Publish it. Be honest. Or the good reviews will mean nothing at all.’
            

         
 
         Frances Booth is an award-winning travel writer. From 2007–2008, she reviewed spas for telegraph.co.uk. She is a former Guardian Young Travel Journalist of the Year. She now writes for a number of travel publications and also works as a copywriter. (Visit: www.herearesomewords.com)
 
         FEES
 
         As the title of this book suggests, it is more than possible to make money from travel writing although for many people it will always be a passionate pastime that just about pays for itself. Very few writers manage to earn a living solely from travel writing. This is largely because the rate per article makes it necessary to secure a steady five commissions per month to earn the UK’s average wage of around £25,000 pa. This is more than possible but, of course, most people aspire to earning the equivalent of other paid professions. In order to do this, the writer needs to be a sales wizard as well as a writer. But again, this combination of skills is possible. An income of £40,000 or more is achievable (many earn six figure sums) but requires the ability to multi-task – as with every small business.
         
 
         Some of the most successful travel writers – other than the best-selling big-deal authors – are the so-called worker bees who apportion time to serious marketing offensives to seek out deals all over the globe. They manage their time with precision to project-manage all their writing assignments to ensure that every job pays. Without exception, they only accept press trips or plan travel on the basis that the time is adequately covered by paid commissions. So, on the basis that a five-day trip to France requires at least three commissions (allowing for writing time), they launch a marketing drive to make it happen. Should writing commissions not be forthcoming from newspapers and magazines, they look to other sources of income. This could be tourist board copy-writing, photo sales or tourism reports – basically, anything that is travel related and enables them to hit their structured targets.
         
 
         Having these clearly-defined goals is the motivation writers need to make things happen. It allows them to calculate a financial shortfall, say, for the upcoming month and actively explore ways in which to fill the revenue gap. They refuse to subscribe to the ‘there simply isn’t enough work to go around’ theory. They view the world as their workplace and strategically set about exploring publishing options. This gives them many thousands of potential outlets, from contract publishing houses in the US and travel writing in education work in Asia, to tourism reports for major high street banks and newspaper articles for regional newspapers all over the world.
         
 
         Occasionally, though just occasionally, they’ll battle it out for the prestige of a commission in a national newspaper. However, as these assignments often require excessive amounts of nurturing many income-aware travel writers turn their attention elsewhere. They don’t seek the glory of a big-name writing credit. They simply want to do the job they love – and to see the world and sell the story.
 
         To work on this basis, you’ll need some spreadsheet software and a basic project management package. Start by calculating the annual earnings you realistically need to earn. Then work this back to a monthly revenue. Allow for tax, a pension and cash-flow cushion to soften the months when you’re waiting for cheques to arrive. Build in social and family time (and any other non-working days you can foresee) in order to gauge your annual or monthly working potential. Divide your required annual income by your working potential to assess a maximum average daily rate. Then use the same calculations to assess your bottom line – this will provide you with a minimum daily rate in order to stay afloat.
 
         In time, you’ll be able to get a ‘feel’ for how long, say, a 1,000-word travel feature piece will take you to write. But initially, be generous in the time you allocate per job. Building in adequate retirement provision is essential – even if you’re in your early 20s. Many freelance travel writers have failed to save for the years when they no longer want to travel and write at full pelt. To realise this well into your 50s or 60s can cause significant financial anxiety, so it is paramount to plan ahead – even in the early years when you’re struggling to get a travel writing career off the ground.
         
 
         
            
‘SEE THE WORLD, SELL THE STORY
            
 
            An Expert’s View…
 
            So many people write ‘What I Did on My Holidays’, my grown-up gap year, and think complete strangers will pay money to read it. They piece together emails they sent home and think it’s a book. I’m happy they enjoyed their trip, but a travel book needs a story – an interesting premise, a beginning to hook the reader, a entertaining and informative middle and a satisfying end. And it’s easier to market if it’s set in one destination. I look for exotic high-concept adventure – Lost in the Jungle, Champagne and Polar Bears – and aspirational, do-able European experiences such as A Chateau of One’s Own, Narrowboat Dreams or Dawdling by the Danube.’
            

         
 
         Jennifer Barclay is Editorial Director at Summersdale Publishers and the author of Meeting Mr Kim: Or How I Went to Korea and Learned to Love Kimchi. 
 (Visit: www.summersdale.com, www.authorsites.co.uk/jenniferbarclay)
         
 
         In the UK, pay varies enormously for travel writers from around £150 per 1,000 words to £500 per 1,000 words. Guidebook fees are calculated either on a flat-fee basis or through royalties. How much you earn for your piece in a newspaper or magazine will depend on a number of factors. If it’s a national newspaper, you’ll benefit from large commissioning budgets, while if it’s a contract published hotel in-room magazine the rates may be lower. Some publishers pay different rates to their contributors, depending on the credentials of the writer and the numbers of years they’ve written for the title. 
         
 
         In recent years, organisations such as the British Guild of Travel Writers (BGTW) have proactively sought to demystify the rates of pay by encouraging members to reveal what they’ve been paid. Some commissioning editors are upfront about rates, others less so. But it always pays to have an honest and open discussion so that you know what’s what right from the start. Even the lowest per thousand word rate shouldn’t be discounted without scrutiny. You may find that you’re asked to produce longer feature pieces for some of the smaller, independent titles making them a comparable option money-wise. You may also find that a contract publishing house can offer you work on a volume basis across many different travel titles – as well as monthly web content. So it pays to keep an open mind even if the rate, initially, seems paltry. For example, in 2009 a well known web-based travel guide offered £30 per 100-word article. The vast proportion of UK-based travel writers turned the work down, decrying the rates as ‘laughable’. Yet those who looked into the project with greater depth realised that it was possible to write three £30 pieces an hour. They accepted commissions on a volume basis, earning up to £3,000 a piece for less than two weeks’ work.
 
         
            
‘BE BAD, IT’S GOOD
            
 
            An Expert’s View…
 
            Ask any newspaper publisher: bad news sells papers. If a reporter comes up with a story that makes somebody squirm, he or she is in business. Good news can sell, but it’s a different skill. There’s a limit to how many kittens rescued from trees an editor has room for.
            
 
            Guidebook writing and publishing are not as far removed from tabloid journalism as it might seem. The most compelling guidebooks are those that are both practical and blunt, both useful and cheeky. Look at the Rough Guides to Britain, and their very canny annual gimmick of trashing parts of the country: local and national press coverage assured. Humour is very handy. If you’re not a naturally humorous writer, there’s no shame in falling back on old jokes, proverbs or anecdotes. At The Good Holiday Cottage Guide, readers loved the complaint we had from a reader from Romford, in Essex, who wrote (this is word for word) of a farm cottage: “The accommodation was fine, but I wouldn’t go back. I hated the way the sheep kept staring at us, and I thought the lavatorial habits of the cattle were disgusting.” That got us a prominent letter in The Times and a plug for the guide.
            
 
            The basic when-to-go and how-to-get-there information in guidebooks usually has to be formulaic. Beyond that, if you’re lucky, you’re on your own. Keep things fresh, original and a bit challenging. It can be creative and fun – worth a lot of midnight oil. 
            
 
            For most destinations, the supply of guidebooks exceeds demand. Finding a niche can, however, make for success. How about a ‘Peace and Quiet’ guide? This would be very much in keeping with current thinking in an increasingly fraught and noisy world.’
            

         
 
         Bryn Frank is the editor and publisher of the Good Holiday Cottage Guide (Swallow Press), now in its 26th annual edition. For several years he was responsible for a number of the tourist guides published by what is now Visit Britain (formerly the British Tourist Authority). He has written several travel books about the UK and contributed widely to magazines and newspapers. (Visit: www.goodcottageguide.com)
         
 
         A surprising number of publishers and editors have a small budget for travel writers’ expenses – it’s not much but it is up for grabs. For example, if you spend just £5 on a CD and postage to send your photos for each article – it could easily cost you more than £300 per year. To maximise your income from travel writing it is paramount to avoid these small amounts eating into your profit. Ask the magazine, newspaper or guidebook editor you’re working with if you can reclaim postage expenses – the answer is usually yes. Other than postage, few other expenses are covered so you’ll need to negotiate ways to cover your costs for transport and accommodation with other sources.
         
 
         In today’s global marketplace, you are increasingly likely to work for overseas publishers and editors. Many will quote a per-word fee – usually in the local currency. Unlike the UK, it is commonplace to ask for expenses when working with the US. Basically, if you are new to that market, clarify everything in detail – there may be extra income available to you, but you won’t know unless you ask. When working with foreign publishers, currency issues come into play. In these instances it is crucial to know your Argentine peso from your Singapore dollar to avoid agreeing to write for a pittance or turning down some lucrative work. Some of the most successful income-generating freelance travel writers keep a watchful eye on currency exchanges – actively targeting outlets in countries where they get the best return for their rate (see page 211).
 
         Although very few travel writers feel sufficiently confident to negotiate fees, it is always worth a try. Of course, tact and diplomacy are key to any sensitive financial discussions. I always tread carefully because the last thing you want to do is jeopardise future work. An apologetic ‘I don’t suppose there’s any more money in the kitty to round it up to…’ Or ‘I hate to ask, but is there any way you could stretch to …’ is by far the best approach. By squeezing an extra 5% out of editors across the board you’ll raise an additional £1,200 per annum (based on the average UK income).
         
 
         
            ‘DON’T BE CAUGHT BY THE WEB
 
            An Expert’s View…
 
            Someone once said to me that unless I value my writing I can’t expect anyone else to, but surely being paid a little money is better than nomoney at all?Well, with a growing number of internet travel websites asking travel writers for free content it is a question that crops up with frequency. As an emerging market for the wannabe travel writers, the internet is ripe for exploitation – rates of pay often fail to come close to print media although this may change over time. So, check that the website is professional and gives out the right message and that there is real pay on the table – it may be preferable to set up your own.’
            

         
 
         Raichel Phipps is a British-based freelance writer, researcher and IT consultant. She has been involved in projects for a number of UK publishers and broadcasters.
 
         STAY AT HOME TRAVEL WRITING VS WRITING ON THE ROAD
         
 
         Although this book primarily focuses on the travel writer keen to travel as much as possible, it is worthwhile noting that many successful travel writers rarely venture very far from home. Not every travel story demands long-haul, extended periods of journeying – in fact it is possible to earn a decent income as a travel writer without roaming much, if at all. Specialists in snappy round-up pieces are often desk-based travel writers who may have travelled extensively once but who now prefer to work on home soil. Other writers may concentrate on their local area, selecting familiar subjects that are within easy reach in the town, county or region in which they live. Indeed, residence alone can be a worthy credential as a travel writer – many editors will seek a local writer with this expertise.
         
 
         Benefits of travel writing without the need to roam far are obvious – it’s less demanding in terms of time and therefore places less of a strain on finances or home life. It can also be a wonderfully rewarding experience to write about what you hold so dear you’ve made it your home. As a resident, you may also have unrivalled contacts and local insight that give you the edge on angles, content and expertise.
 
         Almost every region will have a local magazine or newspaper with a domestic travel section while national outlets may want to feature your locality once or twice a year. Travel guidebook publishers always prefer to engage a locally-based author, while travel websites and portals require dynamic copy that is bang up to date from a person who is best placed to know what’s what.
 
         Other outlets include specialist publications, so it is important to get to the heart of your locality to understand how it can link to these, for example, camping and caravanning, golfing holidays, nature walking or yoga retreats. Should you live close to an airport, you may be able to write for a passenger magazine for an airport operator or a business travel or in-flight title. It may also increase your chances of writing a news peg piece based on events linked to luggage handling, industrial disputes and the opening of new terminals or runways. 
         
 
         Of course, writing about home soil can have its limitations, especially if it doesn’t offer up a treasure trove of potential stories. For a writer with wanderlust, it can also be frustrating to stick so close to home while colleagues delve into the exotic and unknown. However, a good travel story can often lurk behind the most innocuous local landmark, myth or tradition – and, by utilising good powers of observation and applying strong research skills, a writer can bring this to life in a way that offers universal appeal. From a money-making perspective, working locally can also be financially rewarding because without the distractions and demands of travel, writers have a greater number of potential days per month to write – without the expense of overseas travel.
 
         
            
‘A NICHE IS NICE
            
 
            An Expert’s View…
 
            I believe that, to become a successful travel writer, you need a number of attributes: a thick skin, patience, flexibility and luck are but some.
            
 
            I started writing through my photography as I was given an early tip that put me on the right track. Basically, I was told that by offering a complete package of words and images I could benefit – and it was sound advice. So, I began writing in order to give the photographs I was producing a better chance of being published – and it has served me well.
            
 
            However, for most of us it is difficult to make a living entirely from travel writing so today I combine commissioned commercial photographic work with travel writing and photography. I spend a lot of time researching the market in order to come up with sellable ideas and to understand what is current. There are hundreds of potential publications to pitch to across the world, from obscure industry and in-flight publications to glossy travel magazines with household names. Some of my most profitable relationships exist with editors in English-speaking foreign countries. After seven years I have found a niche and I am enjoying the benefits of specialism – it is beginning to get editors phoning, writing and emailing me!’
            

         
 
         Richard Human is a freelance travel photographer, writer and guidebook author. 
 (Visit: www.richardhuman.com)
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