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“We are convinced that humanity develops best where freedom of science and art reign.”

Josef Albers




“Works of art teach us what is courage. We must go where no one has gone before us.”

Anni Albers



In Catalogue of the Exhibition Anni and Josef Albers, “L’art et la vie” Museum of Modern Art, Paris, France, 2021



Preface

Prof. Dr. Andreas Pinkwart, Minister of Economic Affairs, Innovation, Digitization and Energy of North Rhine-Westphalia, Düsseldorf


At the beginning of the 2020s, Europe is experiencing a time of both fundamental upheaval and outstanding opportunity. This simultaneity of crisis and awakening—evident in the COVID-19 pandemic—inevitably forces us to look back into history, into the Renaissance. Where do we stand today as a European society? And with what goals and innovations do we want to move forward in building our society in the pandemic? What future are we building in the midst of crisis?!

The Renaissance was a time of radical innovation and discovery. It promoted the unity of art, science, technology, architecture, craftsmanship and humanism. It is embodied by Leonardo da Vinci, Artemisia Gentileschi and Albrecht Dürer. They invented a variety of new technologies and works of art and redefined humanism and the idea of what an artist is. This later led to the Enlightenment, the European intellectual movement of the 17th and 18th centuries. It too sparked revolutionary developments in art, philosophy, and politics. The focus was on reason and the ability to understand the universe and improve our own situation. Knowledge and freedom were the goals of this rational humanity.

Today, too, we are witnessing a simultaneity of innovations across the whole spectrum of business and society—often, but not only, to provide answers and solutions to urgent emergencies:

• From new building materials, architectures and urban planning to green hydrogen and steel, to meet Europe’s great challenge: a CO2-neutral society and economy by 2050;

• Innovative digital service and design services so that the state, regions, cities and their administrations work more effectively and directly for their citizens—Europe has set itself no less than the acceptance and strengthening of a free society;

• Innovative markets made possible by the latest technologies such as blockchain and artificial intelligence—be it new networked mobility or networked media—without hate—across languages and borders; the open and tolerant Europe wants to hold its own in the global competition of models between the USA and China.

We see today that when creativity and technology, economy and society combine in radical new ways, a new European Renaissance is emerging: In 10 years time, will the introduction of AR / VR be compared to the invention of central perspective in the Renaissance?!

We see the opportunity to create a different world and I am grateful that an initiative from North Rhine-Westphalia, with the support of the state of NRW, wants to make a significant European contribution to this by applying to establish the first European Innovation Agency for Creative Industries. Over the course of 15 years, this is to invest around 600 million euros in creative industry innovations that address Europe’s major challenges—what is now being called the Triple Transformation: The Digital, The Green and The Social Transformation.

These investments follow the principle of the Knowledge and Innovation Community, which the European Institute for Innovation and Technology first announced in 2008. These rely on the interplay of the best education, the best research and the best innovations.

The EIT’s initiative to establish a Knowledge and Innovation Community for the creative industries could not come at a better time—precisely when the upheavals of our current renaissance in Europe, creativity and innovation in the creative industries are more in demand than ever. It’s not for nothing that the United Nations declared World Creativity and Innovation Day for the first time in its history, Harvard University launched a Renaissance Initiative, and the World Economic Forum ranked creativity #3 on its “TOP 10 Skills Needed.”

In 2020-2021, the creative industries were a major lifeline for society and the economy during the COVID-19 crisis, as evidenced by streaming and gaming markets growing by more than 20% in some cases, exploratory app uses, and social media communications. They offered opportunities for citizens and entrepreneurs alike, new solutions to live the future in everyday life.

Now the European creative industries face the challenge of contributing beyond their markets to Europe’s major transformations:

• Be it with new AI-based global news, entertainment, and media to strengthen democracy and social peace.

• Be it with innovations in architecture, urban planning, and mobility or in fashion and textiles to reduce the carbon footprint; or

• Be it with the event industry to revitalise city centers and tourism.

Without creative industries, Europe will not be able to cope with the Triple Transformations.

The Next Renaissance, by the North Rhine Westphalia-based ICE Consortium, with this work and its contributions from leading artists, intellectuals, researchers and business leaders, presents a lasting contribution to the global debate on the Renaissance. It is at the same time a pragmatic impulse, a personal invitation, how everyone can shape opportunity and innovation for a future out of the crises that we encounter. Crises always offer gateways from one world to the next and this initiative of the ICE Consortium wants to show you many of them and thus be a midwife of this European Renaissance.

I wish you an exciting read and courageous shaping of your and all our future.


ANDREAS PINKWART
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Prof. Dr. Andreas Pinkwart was born in Seelscheid, Germany in 1960. After a banking apprenticeship he studied macroeconomics and business economics at the University of Münster and the University of Bonn from where he obtained his doctoral degree in 1991. He subsequently ran the office of Dr. Hermann Otto Solms, chairman of the FDP parliamentary group in the Bundestag, before continuing his academic career with professorships in Dusseldorf and Siegen. In 2002, he became a member of the German Bundestag and state chairman of the FDP (Free Democratic Party) in North Rhine-Westphalia. From 2005 until 2010, he was Minister for Innovation, Science, Research and Technology as well as Deputy Prime Minister in North Rhine-Westphalia. In 2011, he returned to the scientific sector. Until June 2017 Prof. Pinkwart was Dean of the HHL Leipzig Graduate School of Management and and ever since holds the Stiftungsfonds Deutsche Bank Chair for Innovation Management and Entrepreneurship. Since June 2017 he has been Minister of Economics, Innovation, Digitalization and Energy of the State of North Rhine-Westphalia.










The Next Renaissance is a Renaissance of the Next

Are we the chicken or the egg?

Bernd Fesel


The next and new is happening daily—in the digital world even every second—as viewers of next developments are also senders turning the next to potential news for others. One click to RT: New-ism meets Instant-ism. So is there really any room for a Renaissance, any chance to even realise the next new dimension in societies’ evolution, before it is surpassed by the next tweet, taking hundreds of millions in elevators of soaring hopes or self-enhancing frustration? This is why the movement to think more slowly, more deeply and more from a 360° perspective is gaining traction.

There truly seems no shortage of the next big trend or of moon shot innovations. But there’s no shortage of crises either, from the next pandemic to the next hunger and housing crises, real estate and banking crises, mobility and climate crises. To our societies, crises are intermediate states on the way to their success, the necessary evil, for some even—as in economy—the prerequisite for recovery. This crisis concept is a pact for the wealth promise of societies after World War Two—and its social cohesion and peace.

But if crises become ever faster and ever longer, if recovery periods become shorter or are omitted, then the grand narrative of our society is less and less sustainable: “The Next Big Thing” is no longer the next thing to hope for or to expect. And even more: The belief in “Real Next” is challenged by the relentless ticker tape of daily updates, breaking news and constant social media notifications popping up. It might be no accident that just in this setting more and more citizens believe that their children will not live a better life than their own—despite the fact that this generation has accumulated an unprecedented amount of wealth and health.

“It is hard to see a way to a golden age, especially since we know we need to shift our economic order and a way of life that is materially expansive, socially divisive and environmentally hostile. And doing that cannot be grasped by a business-as-usual approach as it takes a while for new ethical stances and new ways of operating to take root and to establish a new and coherent world view.”1

The impression of missing out on the next is reinforced by the ever-growing need for the next big transformations to tackle climate change and save the planet from overheating. For 30 years now, transformation toward a sustainable society has been debated in professional circles and while a bundle of theories emerged as to how change complex systems in a wicked crisis—from Uwe Scheidewind’s Zukunftskunst to Mariana Mazzucato’s Mission Economy—societies at large are unwilling or reluctant to embrace change, especially quick change, without guarantees of being on the winning side after such change. Even with the emergence of activist groups like Fridays For Future—the youth-led global climate crisis strike movement—and declarations of a climate crisis in many cities, speedy realisation in societal change is not widespread. It is five minutes to midnight and still the “Next” seems to remain a grim inevitability rather than a cheerful freedom.

But what if the “Next” is something different?

What if… generating the next generation of talents, jobs, housing, cities and streets, growth and wealth in the current system of doing the next thing no longer works given the current paradox of a raging standstill?

What if… for change of the societal pact and its structures to happen, understanding and researching the “next” as a process for the systemic “next” is necessary?

What if… the “next” is an innovative method of change-making?

The “next” in the 2020s must be a novel system which is able to produce the next generation of talents, jobs, housing, cities and streets, growth and wealth—and a radically different societal pact.

The World Economic Forum just published for the Davos Agenda 2022 a proposal for a radically different pact of state and business. “That redesign of all the different levers that the state has—from procurement, grants, loans, bringing in conditionality to have a proper symbiotic social contract, and more—is much harder than just talking about it… That requires a very different type of public-private partnership,” as Professor Mariana Mazzucato explains.2 In other words, a new social contract is needed. Klaus Schwab, Founder of WEG, and Thierry Malleret call for a new Great Narrative.

C40, a union of 97 cities representing 25% of the global economy, implements the “Race to Zero” global campaign for cities to “immediately proceed” with carbon-reducing projects.3

The UNESCO Creative Network pushes for a new cultural contract in society wherein the public sphere is approached “with a new perspective that public authorities, in cooperation with the private sector and civil society, can make the difference and support a more sustainable urban development suited to the practical needs of the local population.”4

In addition, industries can promote new ways of making the radical “next”—or “innovation”, as industry might call it. For example, even Digital Europe claims “creating digital inclusion and green growth.”5

Innovators from the arts, culture and creative industries of today are also contributing to a transformative redesign of societal systems by radical different collaborations of arts, technology, business and society creating new values—this is what we call the Next Renaissance.

The world stands at the cusp of a critical moment. Our crises, often dark and gloomy, can be opportunities and can provide gateways from one world to the next as new agendas come together in unprecedented ways. There is a mood and a movement emerging. We are seeing the possibility of creating a different world driven by other principles. It is a compelling story. Think eco-principles and the green transition, the circular economy, new concepts like resilience, co-creation and the participatory imperative—and let’s not forget a digitising world that allows the cultural and creative economy to run through systems like electricity in its inventiveness. Together it is all-transformative.

“It is a compelling story. Think how eco-principles are beginning to shape our mindset and how that provides the frame and therefore courage to move towards a green transition where the circular economy notion plays a crucial part. Think too how newer concepts like resilience help us work through the tasks ahead or how co-creation and the participatory imperative helps harness the collective imagination (since transformation is a collective endeavour). Think here too of the notion that the world is our commons. And not to forget a digitising world that allows, in particular, the cultural creative economy to run through systems like electricity in its inventiveness and with its immersive capacities. Sometimes the speed of the possibilities are dizzying and we always must be alert that we, rather than the technologies, are in control.”6


The Green Transformation “is not just an environmental or economic project: it needs to be a new cultural project for Europe,” as EU President Ursula von der Leyen pointed out in 2021.7 And so started the lead initiative in Europe raising hopes for the Next Renaissance to really happen. But—it should be added—this will not happen without a Cultural Transformation, without a radically different pact of the arts, culture and creative industries with society.

*
*     *

Our contribution to this Next Renaissance takes a closer look at examples of redesigning the systems of arts, culture and creative industries just as arts, culture and creative industries are re-designing systems of industries and markets, of cities and regions or of technologies and societal changes. And let’s not forget how the arts and culture redesign technologies.

In 1435 “Alberti published the treatise On Painting, leading to inventors using the camera obscura to automate perspectival drawing, and, within decades, Louis Daguerre and William Henry Fox Talbot industrialised it by inventing photography.”8 The iPhone took photography to a final stage of everyday use and empowered potentially everyone to be an innovator, to have a new take on and picture of the world! “Did Alberti imagine streaming media when he wrote On Painting? Imagine the value unleashed by 21st. century infrastructure of media—from streaming to 3D—which supports decades, even centuries, of progress.”9

While this book takes a closer look at examples of redesigning the systems of arts, culture and creative industries, it is not devoted to a historical analysis or even a language-sensitive analysis of historical Renaissance. While some authors here find analogies between the present-day and previous Renaissances, we did not look into the social settings of these times. Instead, this book works with an image, a perception of the historical Renaissance—but this picture does not necessarily resemble more rigorously historical representations of those earlier Renaissances that we get from scholars of the subject. For example, the word “art” was not used in Renaissance times as we understand that term today. In fact, Science and Art were not distinguished as separate fields in the historical Renaissance as they are today.

“Renaissance artists have always portrayed themselves as scholars” Peter Weibel, Director of ZKM.


So we must be strict and clarify a rule: Talking of a Renaissance today does not give us any vocabulary or even an understanding with which to discuss the historical Renaissance. Nevertheless, we are able to develop our own fiction of a future—even if it is built on a fiction of historical truth.

However, the creative economy also redesigns attitudes, behaviours and values: “A changed mindset, rethought principles, new ways of understanding and generating ideas are the cornerstones of change.”10 After a first rush of technological solutions for a resilient society—the early (almost naïve) Smart City Movement—it is now common sense that without citizen engagement and their adaption of new values and behaviours a resilient society will not succeed.

“The Next Renaissance”’ is a collection of diverging perspectives which are nevertheless all united in one purpose: to thrive and unite through the diversity of creativity and culture for a new social system of changes which is as inclusive as possible—though which in addition takes the uncomfortable beyond the horizon into account. Of course, debating the Next Renaissance is an ongoing, inherently incomplete and—if you like—systematically a-rational undertaking; still it is unavoidably necessary. In the diversity of contributions we received, we discovered common threads for a system redesign—and we might discover other threads as well.

We decided to share these joint “rethought principles” and cluster the book accordingly, taking it as an opportunity to overcome the idea that a system redesign for an inclusive transformation towards a resilient society can be built on sectorial clusters—on a 19th century thought model of excluding professions from value chains by defining artificial sectorial borders.


Appraisal, not praise

This book is published in a time of “constant lip service to Renaissance that is so much characteristic of our times. The self-made digital economy tycoons like Steve Jobs, Sergey Brin and Larry Page, or Elon Musk are celebrated as the contemporary equivalents of the Renaissance man… Samuel Beckett’s ‘Fail again. Fail better’ quote has become the most famous inspirational quote of Silicon Valley culture.”11

We must aim not for praise, but for appraisal, a critical assessment of the European role in a global redesign12 and self-reflections. Still, we must not lose sight of the unique capacity of culture, as Geoff Mulgan says, “the imaginative space that is so badly needed now… That may also prompt [them] to work harder to be part of the solutions rather than part of the problem and to help us to be actors not just observers.”13

Time is short to make the big difference and driving this change are many—politicians, activists, civil society, researchers, inventors, artists, entrepreneurs, business, writers and more. We need to harness their collective talents, will, energy, intelligence and resources to create a more human-centred world based on one-planet living.

Innovators in the creative economy—at least all the contributors in this publication—share the commitment and the belief that the Next Renaissance is empowering citizens to be more creative in shaping their own future. In a nutshell: Now is the time to act and to turn ideas into reality.

No chickening out.


BERND FESEL
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Mr. Fesel has experience in CCSI for over 30 years and is currently the director of the European Creative Business Network (ECBN), a not-for-profit organization of over 170 members from 44 countries that supports and develops the cultural and creative industries in Europe. Prior to this role, he was a serial entrepreneur within the CCSI sector, held the role of vice director of the European Capital of Culture in the Ruhr Region and was senior advisor to the legacy institute of RUHR.2010 until 2018: the European centre for creative economy in Dortmund. He played a key role in EU initiatives such as like JRC-Creative City Monitor, Voices for Culture program and ENTACT and set up a European Research Alliance on Spillover-Effects of Culture and Creativity.

Since 1990 Bernd is founder of startups, architect of novel public organisations, inspirator for programs and policies for CCSI, friend and connector of acclaimed artists as well as influencer and publisher. Also he was appointed adjunct professor at the Caspar-David-Friedrich-Institut in Greifswald.
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Border Lines


“The metro closes at one a.m.

The metro opens at six a.m.

Monoprix opens at 10 a.m.

Monoprix closes at 8 p.m.

Children leave at 8 a.m.

Children return at 4 p.m.

The meal starts at 8 p.m.

We clear the table at 8:30 p.m.

I’m borderline

you are borderline

He is Borderline

We are Borderline”

Philippe Katerine, singer, songwriter, composer, actor, director, cartoonist and writer “Borderline, album Robots après Tout”, 2005




*
*     *

Next worlds and futures have always been imaged—what if imaging my future is more reinventing our future, a common world—driven by people who voluntarily leave their comfort zones and own worlds in a new radical way to solve challenges and create solutions for the world they want to live in—now? Inclusion and trans-disciplinarity are not suitcase words, it is the contrary: they are becoming a necessity for solutions of wicked, hyper complex problems. We have the cherry; we have the cake. We have the chicken; we have the egg. Well, we need all of them! This chapter highlight initiatives—beyond borders, beyond the lines, beyond what we believe, beyond what we expect. And the good news: it is so good to be on the edge to reinvent the routine.



Small Organon (Suite)

Abd al Malik


The work of the poet is a work of incarnation. The European versification, in the 21st century, makes coexist the myth and the story of the destiny and the origins in the eye of the blindness of this history that takes its roots everywhere in the world; to bloom in podcasts, on YouTube, in social networks or on the sets of continuous news channels in Paris, Berlin, Rome, Athens, Barcelona or London.

The rappers, rhapsodists of the present times, rant and rave about France, Germany, Italy, Greece, Spain, the United Kingdom, about women, children and men, from one end of their being to the other, worked by the exile.

The Aedic, the troubadour of the working-class neighborhoods, reverses the fatum. To leave the simple lament is to poetize his existence when his story, at the end of his own odyssey, becomes a mirror of humanity.

It is not only a choice. It is a journey.

It is no longer a question of particularism and singular history but of the place where these converge, at the center of our collective history.

To “make Europe” is to make poetry; it is, while preserving it, to make resonate the heritage with the current. It is to make poetically, successively, of the round trips on the frieze of the cyclic time of the recent and ancestral nations.

The European poetess and poet make penetrate by the spirit, and no longer only by the matter, an environment where, all together, souls and bodies cross without ever really knowing each other. Under the pen and the mixed cries of these new children of Apollo, Europe has not finished being a palimpsest.

 

Poetry surveys terrifying no man’s lands, bucolic sheepfolds and urban undergrowth that look like the end of the world and beg for a reprieve. It is enough to climb all the Parnassus mounts of Europe, to open the eye of the heart and to wait for the inspiration—which always comes to those who know how to recognize themselves, then to say, to write, in the language of time, the continuation of the existing story.

This suite does not only need to be monumental to be inscribed in the European patrimony, but the awareness of its imperious necessity makes it immediately historical—in all the meanings of the term.

The work of the poet makes readable, in the opacity of the everyday life, the environments and the interior worlds put to evil by the absence of sense, characteristic of the sick times.

What matters at the bottom diatribe or dithyramb, the poem—which thus has for function the intelligibility of the visible and the obscure, inscribed in the place and the moment. But far from locking up those who would sing its chorus in a prison-identity, this prosody with the new plasticity at the same time fixed and in perpetual movement, would be no more only in the world of the spirits, this link which liberates.

The poetry, in other words, the European culture of the 21st century that all the Homerides scandalize in the concert of the identity fracas, hears the hopes… And restores, in a new temporal movement, a revived story of origin.

The poet gives his place to all those who, in their full singularity, wish to adhere to the collective inspiration of a shared destiny.


ABD AL MALIK
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Abd al Malik is a French rapper, poet, novelist, essayist, screenwriter, director and film maker of Congolese origin.

He is the only hip hop artist to have won 4 Victoires de la Musique in a row for each of his solo albums.

He is the author of a dozen books, including “Qu’Allah bénisse la France !” which he adapted for the cinema and received two nominations at the Césars (2015) as well as the International Critics’ Prize at the Toronto International Film Festival (FIPRESCI Prize, 2014).

In spring 2019, on the occasion of the exhibition Le modèle noir de Géricault à Matisse at the Musée d’Orsay, he will present a new show conceived with the Burkinabe choreographer Salia Sanou, after the release of a book and new album entitled Le Jeune Noir À L’Épée, based on a painting by Pierre Puvis de Chavannes.

In October 2019 he will direct Albert Camus’ Les Justes at the Théâtre du Châtelet.

In March 2021 he will write and direct Cités, a series about French cultural heritage and youth. This first mini-series, of 12 episodes produced by Amazon Prime Video and exclusively available on TikTok, has been viewed more than 30 million times in less than ten days on the favourite social network of generation Z. Abd Al Malik is an Officier des Arts et des Lettres and Chevalier de la Légion d’honneur.









We are all Creative Tech-ers!

Why choose between artists and engineers

Laure Kaltenbach, Faustine Charles, Lydia Meignen


Chicken or egg, tea or coffee, maths or literature, music or sport, nuclear or green, left or right brain, passion or reason, artist or engineer? Do we really need to choose in every compartment of our lives? What if we could embrace the best of all those so-called oppositions?


The artist, a figure integrated into our socioeconomic models


The opportunities of the health crisis for Culture?

As in all crises, we realise the extent to which culture plays an essential, central, and apodictic role in expressing itself, through the arts, in entertaining ourselves, promoting values, creating cohesion, in giving meaning to what seems to have none. The current health crisis is no exception to the rule and new forms of creation have multiplied to experience this unprecedented time of collective global confinement. Among the encouraging examples, the creation in Italy of Special Artistic Continuity Units (Usca) by the company il Barbonaggio Teatrale with theatre on delivery—the theatre at home—was conceived in response to the prolonged closure of cultural venues. From now on, it is possible to welcome a plastic work at home, such as Tipping Point, a work by Barthélemy Antoine-Lœff. “If you don’t come to Lagardère, Lagardère will come to you”. Simple and efficient.

Beyond its crucial role for individual and collective mental health, culture is the vector of three living dynamics in our territories: it drives and increases the attractiveness of rural areas, cities and regions; it is the engine of a diversified social cohesion; and finally, it creates economic value. Culture is an economic force that is now on everyone’s lips—those of politicians, institutions, companies in the cultural and creative sectors: 2250 billion euros, or 6.1% of world GDP; 353 billion euros in exports, or 3.4% of total world trade; and 29.5 million jobs, or 1% of the world’s active population. In Europe, culture employs more than 8 million people and represents 4.4% of the territory’s GDP in 20191 (i.e. before the COVID-19 crisis). These are higher revenues than telecommunications or the pharmaceutical industry! With more than 800,000 companies, 3.2% of the companies in the European Union, the cultural sector is also a source of human exchanges: in fact, 40% of inter-European tourists travel for cultural purposes.

Culture is now integrated and considered as an asset in our economic models. However, we still need to shift the focus on the role of artists and their contribution to innovation: social, technical, technological, scientific. Lilian F. Schwartz (born in 1927) was a leading figure among innovative artists thanks to science. She is one of the first artists to join the scientific team of a laboratory and served in Bell Labs in 1968 (known particularly for having worked on the Apollo Program). There she became a pioneer in computer-assisted visual experimentation, with 2-D and 3-D animated videos, a great innovation at the time! Yet, Schwartz is presented as a visual artist and not as a contributor to technical innovations, with her works staged hermetically in events and cultural institutions.






Back to the future

Culture is a combination of different imaginary worlds that we cherish beyond our borders. The creation of Ministries of Culture (Germany in 1955, France in 1959) marked a governance based on knowledge, recognition, and the sharing of values. The first international music festival created by Richard Wagner in Bayreuth, to share culture between nationalities and generations, dates back to 1876. More recently, the European Days of Culture were established in 1991. This is a Europe of culture whose milestones reveal both a proactive political construction and an enlightened renewal of artists and their understanding of societal issues. How should creative dynamics and artists take their place in a world that integrates ecological and epidemic ultimatums? Certainly, artists have and always have had a capacity to imagine, to shift, to reveal, to leave the beaten track, to dream, to scare, to question. Certainly, we need more than ever this capacity to invent and crystallise our aspirations. Certainly, we could be satisfied with a place of the artist reserved for museums, galleries, accursed avant-garde, institutional spaces, or the oppositions between the arts from the street and those from the academic training. Of course, our time amalgamates, and everything becomes ‘art and culture’. Every evening we declare the death of art, and every morning it is reborn. With or without ashes.

One of the characteristics of our time is the capacity of artists to perform, to hybridise, to ‘hack’ techniques and technologies. An exploration that becomes polysensorial, simply listening to our senses. And it is in the search of both the sense and our senses that the artist can create a new place and put his talents, his imaginaries in the service of new social hybridisations. More and more of us are questioning ourselves about what is behind innovation, producing, selling, buying, and we feel the need to take a step back. The artistic approach is a powerful one in a world where the link between the real and the virtual, between the physical and the digital spaces, between the material contents and the 0 and the 1 becomes more and more tenuous. The notion of a digital mirror world to ours, the umpteenth desire to live an increased polysensoriality in other spaces, materialises in the metaverse, a new Eden offering countless horizons. Let’s keep in mind the words of J.R.R. Tolkien in order “not to confuse the prisoner’s escape and the deserter’s flight”: embracing virtual worlds is in no way a flight, but a relevant anchoring to reality. To appropriate parallel digital worlds is not an ultra-modern obsession, unconscious of the stakes and dangers; it is, on the contrary, an opportunity to make those digital worlds deeply human and at the service of humans.

Artists are now producing hybrid works and exploring advanced technologies for offbeat and sublime realisations. They also give impetus to applications that go far beyond the cultural sector. When Martin Cooper, a Motorola engineer recruited in the early 1970s, built a portable radio by trying to reproduce Captain Kirk’s “Communicator”, he invented the cell phone. The list goes on and on of other inventions, imagined by the creators of Star Trek, that have inspired companies and are now part of our daily lives: the “replicators”, ancestors of 3-D printers; the “Universal translator” in charge of communicating beings and aliens from all galaxies, today revealed in automatic translation software, algorithms and artificial intelligence (AI); and the freehand kit of Lieutenant Uhura, the “tricorder”, which allows the user to detect and scan diseases, present today in almost all Internet of Things and wearable tech, but also giant screens, video calls, tablets, and of course PCs.

Back to the present: do you know Fragile? This installation, created by the Italian multidisciplinary studio, Fuse, explores human and organic life in its works. The installation, with evolving visual effects, is based on an algorithm that collects tweets to predict the level of stress they generate. As social networks are spaces that bring together an important part of humanity, the work gives a vision of the level of anxiety and, by (black) mirror effect, of the well-being of the actors of these networks. Among other fascinating disciplinary crossings, the TakT duo, building on the advances of neuroscience to understand our emotions, has designed an audiovisual work called Scientific Emotions which deciphers our emotions through both artistic and scientific imagery.




New rules of the game

This context seems to be conducive not only to the reaffirmation of the place of artists in the economic and social ecosystem, but also to the intersectoral spread of talent. The multiplicity of paths, training, decentralised learning, the possibility of combining disciplines and fields of expertise change the rules of the game. In concrete terms, encounters with artists must multiply and go beyond the cultural and creative sectors. The image of the artist as an entertainer, or even as someone who is unfit for scientific and economic rigour, is long gone. This image is not only caricatured but also light years away from the reality of an artist who, like a scientist, relies on the senses, his intuitions to create, invent, draw, compose, repeat, make mistakes, take up again, undo, redo, in a long-term iterative creation cycle. The meeting between researchers, scientists, entrepreneurs, and artists is an exceptional source of creation. But it must be organised so that the result meets everyone’s expectations. The good news? It’s an equation that works every time! On a regional, national, and European scale! Examples are coming from all over the world, at the crossroads of all knowledge: research on biomimicry, which takes nature as a starting point and inspiration, is becoming a reference: from politics to medicine, from the arts to logistics, the behaviour of organic and animal species is rich in lessons and solutions. Bulletproof vests? Born from the observation of the resistance of spider threads! The physical-chemical engineer Kalina Raskin announces that life will endure without us. From now on, she is looking for ways to make different forms of life cohabit within the framework of a responsible innovation that considers the rhythm of nature, and this, thanks to… groups of thinkers from different ‘worlds’. Inspiring, isn’t it?




Mixing the worlds:
a winning solution for the future


Desperately (really) seeking creative co-working

Today, no one questions the crucial role of collaboration in innovation: between brands, between teams of the same company, between teams of companies from different sectors, between generations, between countries, etc. However, the holy grail has not yet been found for an implementation on a European scale that would make it possible to embody these transdisciplinary collaborations on a large scale. We remember the innovative European programs, notably “Kaleidoscope” (one of the first financial support programs for artistic creation and cooperation, 1996-1998) and Culture 2000 (2000-2006), with disparate effects at the European level. How to make a collaboration between actors and territories concrete without confusing team-building and innovation?

This European ambition needs a program with a relatively long timeframe so that fertile crossings materialise and that tomorrow, an Italian neuroscience laboratory works with Swedish designers to create a new banking service, a Dutch dancer gives new foundations to a German algorithm to facilitate inventories in warehouses, a Slovenian AI researcher relies on a French designer to invent a new industrial co-bot, a Portuguese musician virtualises a new Belgian technology to lay the foundations of a humanised call centre, a Luxembourgish quantum physicist makes new discoveries thanks to a Finnish photographer to secure protocols… It is a strong impetus that must be given so that examples do not just multiply but become a Pavlovian reflex for innovation. Will the European Knowledge and Innovation Community (KIC) for the cultural and creative sectors make the magic possible? The stakes are high and concern all stakeholders: companies have concrete innovations for their products or services, explorations but also managerial transformations; research renews its opportunities for opening up, highlighting its skills and contributing to the attractiveness of the scientific field; artists benefit from unprecedented industrial and scientific means to create an ambitious “work-innovation”. Concrete and successful examples of this approach exist. CreativeTech has produced several in France, notably, in the Pays de la Loire region.






Culture is future

Culture au Futur© (Culture is Future) is a transdisciplinary innovation and creation project conceived by CreativeTech for the Pays de la Loire region in France. This original program allows the creation of ‘innovation-works’ in the framework of workshops bringing together a company, one or more researchers in a scientific field and an artist (or a collective of artists). In other words, it is a question of simultaneously mobilising the cultural, economic and scientific actors of a given territory. The result is startling. The originality lies not only in the method invented by CreativeTech but also in the place of artists in the innovation process: it is indeed the artists who give the initial impulse to the collective work. All industrial sectors, all research fields and all artistic disciplines are concerned. The ‘innovation-works’ already produced reveal the capacity of the trinomials to jointly respond to societal issues (ecology, recycling, over-cycling, acoustic waves, future industry, economic cycles…) and technical issues (stabilisation of pigments, data restitution, remote control by algorithm or application…).

Pascal Denoël, President of the ZeKat Group, who participated in season 1 of Culture au Futur, sums up the experience as follows: “You abolish all boundaries. Everyone must create according to their technological and artistic sensibilities and within a project that has a dimension that goes beyond the company; everyone must remove their own barriers. At this point I see my collaborators differently as a leader, but they see each other differently. People talk to each other more easily and respect each other much more easily. (…) And the result is tangible: the technological innovations that were conceived together are going to be found in our products, to be marketed. And the spectacle is magnificent.”




Europe strikes back

It’s a credo that Europe is starting to put into action thanks to some truly original programs that think big in space and time. This is particularly the case with the audacious “S+T+Arts program” launched in 2015, where the world of technology brilliantly meets that of artists. Bringing worlds together also means bringing together nationalities and cultures. The Erasmus program embodies this brilliantly: bringing students together and benefiting from the lessons of other countries to enrich their future professional lives. The good news is that Europe is home to 23 million companies, 2 million scientists, and 1.4 million artists. What are we waiting for to make the intersection of disciplines for innovation the European trademark!




Human first! People at the heart of the transdisciplinary process


Yoga positions: Aligning humans in the centre of our path

The mantra seems ‘simple’: put in the same space (physical or virtual) a company, a scientist, and an artist. This collective star alignment requires a dedicated environment and a marked methodology to go beyond the often-deceptive concepts of hackathons or lightning exploration projects. It is indeed about combining mind and body, through rituals, a lot of discipline and a lot of intellectual flexibility but not only that! Sonia Bergeot, planner for the Colart Fine Arts group of materials, saw the alchemy take place during the workshops of season 1 of Culture au futur: “The manipulation of products with chemists and artists awakens new inspirations for future developments of products or services for the company. That’s where the magic happens.” The credo is that each stakeholder—artist, researcher, company employee and animators-conductors of the ‘work-innovation’—highlights their own skills, without disguising themselves, in a spirit of curiosity. Indeed, it is a question of giving the best of one’s way of being, thinking, working, and interacting with worlds foreign to yours. This is one of the keys to success: everyone contributes to the project and comes out with collective skills linked to a concrete innovation. A great community of CreativeTechers is born.




The creation of artwork-innovation —“it’s alive, alive!”

Within the framework of our interventions, we work on projects at the crossroads of innovation and creation. For example, a company making clothes for professionals had the ambition to think about tomorrow’s work clothes, by collecting data on individuals, to limit difficulties at work. A visual artist poetically re-examined the materials in order to illustrate the dynamics of the company immersed in issues of health and well-being at work. Cross-fertilisation also led us to the hacking of a Smart Guitar with the aim of completely reinventing the scenography of a show and the way in which one can remotely control the instruments on stage thanks to a virtual reality headset and a gyroscopic application. Or a textile manufacturer of more than 200 years wished to re-examine the life cycle of its materials and, thanks to the crossed views of researchers in acoustics with that of an artist specialized in the fold, the company was able to upcycle these dormant stocks. The latter were transformed into powerful soundproofing sheets! What a smart collaboration…

Ultimately, applying the CreativeTech’s methodology empirically means creating hybrid project methods according to the realities of the actors involved, guided by the same desire: to create a work and find an operational solution to a business problem in a “win-win” and transgenerational logic. Europe is the new playground, and with its protean resources, the possibilities are endless. Finally, some good news!






Join the CreativeTechers’ generation

The winning equation—companies x scientists x method artists x humans—is on its way to being disseminated in Europe. Our famous equation is endowed in—take note, exhibitors!—a proven method and people ready to take up challenges.

Approximately 4.2 million km2, 27 countries, nearly 90 territories with their own systems of governance, about 400 cities with more than 100,000 inhabitants, soon to be 448 million inhabitants, with Ode to Joy as its anthem—does this sound familiar? What if the result of this winning equation made it possible to create a European “overview effect” (like the planetary overview effect described by the astronauts) that would sublimate all our creative resources in order to deploy a collective and enthusiastic vision of the future in the territories, regions, länders, provinces, and departments of all of Europe. “Arts and Crafts” reinvented in the 21st century: easy, right?

“The history of science is not only the history of the constitution and proliferation of disciplines, but at the same time the history of the rupture of disciplinary borders, of the encroachment of a problem of one discipline on another, of the circulation of concepts, of the formation of hybrid disciplines that will end up becoming autonomous; finally, it is also the history of the formation of complexes in which different disciplines will aggregate by agglutinating themselves. In other words, if the official history of science is that of disciplinarity, another linked and inseparable history is that of inter-trans-poly-disciplinarity.” Edgar Morin2




CREATIVETECH

[image: Image]

Being: together! Born in 2017, CreativeTech is a cultural engineering agency that orchestrates the meeting of artists, scientists, entrepreneurs to generate go-to-market innovation and exhibitions, both in digital and physical locations. This synergy of points of view, experiences and expertise embodies the current hybridization of profiles in all the industries. This Bigbang delivers supernova.tive makers and thinkers and constitutes the DNA of CreativeTech methodology.

Inspiring the future! CreativeTech also strives to think optimistically about the future, always integrating a responsible and conscious approach to social and environmental issues in the different territories. The aim: developing operational innovation for companies as well as institutions toward contemporary questions, such as living in the age of the blockchain and metaverse, hacking Time and Space, tapping into neuroscience to decipher the power of our emotions… to inspire all of us.




LAURE KALTENBACH

[image: Image]

Embodying! The Agency was originated by Laure Kaltenbach, digital and performance art lover who is also a curator and a scenographer of art exhibitions and events. During nine years (2007-16), she was a founding member and the CEO of Forum d’Avignon, the international think tank aiming at materializing the links between culture, the economy and the innovation. Laure has started her professional career at Accenture as a Senior Manager in Media and Telecommunications for 11 years, before moving for two years to TF1—French TV—and then to the Prime Minister Services. Besides, she is a chair member in several institutions like Cartooning for Peace (drawings and cartoons), HIP Institute (digital worldwide heritage), The Musicales du Luberon (classical music festival). She gives talks during conferences as well as teaching at Panthéon-Assas for the MBA certificate, on the subject of about creative and cultural industries. She regularly writes for magazines or newspapers. Laure Kaltenbach has co-written an essay Nouvelles frontières du Net. Qui se cache derrière Internet? (New frontiers of the Web: Who is behind the Internet) (Editions First, 2010). Laure is also editing “Emotional Expeditions”, a short video that covers exhibitions where art, technologies and businesses are embedded. 

She has been named Chevalier de la Légion d’Honneur (2021).
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