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Preface


On 2 August 1990 one hundred thousand Iraqi soldiers crossed the borders of Kuwait and invaded the whole country. The invasion triggered not only a large-scale military operation led by Washington, but also a huge media campaign. All the international press went to Dharan in Saudi Arabia to cover these events in the Persian Gulf.


At that time, there was of course no such thing as social media. Prior to their advent, governments and the mass media, i.e. radio, television and print media, were the main sources of information given to the public. As technology has developed quickly over the years and especially since the 1990s, the role of journalists has also radically changed in nature. The Internet, search engines such as Google and social media platforms such as Facebook and X, formerly Twitter, have forced journalists to redefine their role and even reinvent themselves. First, journalists are no longer the only people commenting on current events and important issues. Anyone can now write about anything on social media. Second, despite their controversial nature, social media bring together millions of users over the Internet and thus enable journalists to connect with their readers. Third, as the authenticity of what is being reported and facts and sources are sometimes not verified because of time pressures which could affect the quality of reporting, the risk of spreading fake news and misinformation is all the more prevalent. Not to mention the fact that this practice could be turned into pure propaganda, or deliberate disinformation.


The situation is all the more acute in times of crisis and war and in particular since technology has substantially altered war reporting. On the one hand and on a positive note, data can be transferred faster and more easily. Social media platforms enable journalists to bring conflicts to a worldwide audience and provide them with information about poorly accessible areas of war. However, according to the report published in 2016 by the Media Program South East Europe of the Konrad-Adenauer-Stiftung2 in Berlin, war reporters face more and more challenges in reporting from conflict zones nowadays. They find it increasingly difficult to remain objective and respect “the professional and ethical standards of journalism”.


Regardless of the above, at the time this study was written, official material referring to the Gulf Crisis and the subsequent war, such as classified and defence department documents, were still closed for thirty years, at least in the UK3 and thus not accessible to the public outside the armed forces.4 Therefore, until the official archives were opened for public scrutiny, much remained unknown about the Gulf dispute, which might seem surprising since this event appeared to be fought in full view of global television audiences.5 It was, nonetheless, attempted to present as broad a picture as possible of the press reporting of the Kuwaiti Crisis and the Gulf War as this study might permit.


The Gulf War was undoubtedly a pivotal moment which has shaped events in the Middle East and beyond and has had a lasting impact on international relations. It could therefore serve as a reference to explain political trends in foreign policy in the last decades of the 20th century. One knows that studying the past can often shed light on events taking place today. The Gulf War was also a turning point in the history of war reporting and information management. Detailed study of the conflict and the way it was reported in the media can throw light on the way war is presented and discussed in the media today.


Finally, the issue of the Self and the Other, which is at the heart of this study, is still a topical subject since unfortunately even now it sparks mixed and emotional reactions in the public at large.6 War almost necessarily polarizes, establishing a sharp divide between one side and the other, forcing combatants and non-combatants alike to choose their camp. Observers from outside often find themselves drawn inexorably into this rift. It is almost a truism to recall that the enemy is usually portrayed very negatively and the actions and identity of one’s own side and one’s allies are shown in a very positive light. It is at any rate an arena in which the relationship between one group of people (or nation, or state) and another becomes acutely strained or tested to destruction. The Gulf War provides the material for a particularly enlightening case study in this respect. I hope that this study7 will be both a useful contribution to the general debate about the Self and the Other and a helpful reference to anyone working in the field of conflict reporting.





2 Darija Fabijanić, Christian Spahr, Vladimir Zlatarsky, eds., Conflict Reporting in the Smartphone Era, report, Berlin: Konrad-Adenauer-Stiftung, 2016, passim.


3 In the USA, documents are declassified after 25 years. However, there are nine narrow exemptions outlined by section 3.3 of Executive Order 13526 (see the following websites: <https://www.archives.gov/research/alic/reference/military/records-declassification.html>; <https://justice.gov/archives/open/declassification/declassification-faq>, consulted 5 September 2022).


4 Since my study was written, many documents on the Gulf War have been declassified. See, for example, the website of The National Security Archive at the George Washington University: <https://nsarchive2.gwu.edu/NSAEBB/NSAEBB39/>, consulted 17 August 2022.


5 Philip M. Taylor, “Chapter Eleven: The Enduring Tensions of Democratic Propaganda in the Information Age”, British Propaganda in the Twentieth Century: Selling Democracy, Edinburgh: Edinburgh UP, 1999, p. 253.


6 According to john a. powell and Stephen Menendian, “the problem of the 21st century is” that of “othering”. See their article “The Problem of Othering: Towards Inclusiveness and Belonging”, Othering & Belonging: Expanding the Circle of Human Concern, Issue 1, summer 2016, p. 14, UC Berkeley, <http://live-otheringandbelonging.pantheon.berkeley.edu/the-problem-of-othering/>, consulted 20 August 2022.


7 This book is only a summary of the whole study, which is available in French on the following website: <http://www.theses.fr/178570982>. In case of discrepancy between the original text and its translation, the French text prevails. It should also be noted that quotation marks and punctuation mainly follow British English usage. In addition, the books included in the bibliography are in their original language.









Introduction


You shall judge of a man by his foes as well as by his friends.


Joseph Conrad (1857-1924) Lord Jim (1900)


On 2 August 1990 the Iraqi army invaded neighbouring Kuwait annexing it as its nineteenth province on account of a dispute over a shared oil field. Not only did Iraq’s invasion catch the world unawares, causing a stir all over the globe, but it also alarmed most world leaders, notably George Bush,8 the then American president, and Margaret Thatcher,9 the British Prime Minister at the time, who both quickly denounced the Iraqi take-over of Kuwait. In addition to imposing world-wide trade sanctions on Iraq, the United States and its European NATO allies were prompted to deploy troops in Saudi Arabia to deter a possible attack from Saddam Hussein, the Iraqi leader.10 Several other Arab nations joined the anti-Iraq coalition by contributing troops to the military build-up, known as Operation Desert Shield. There followed a six-month deadlock between the Iraqi ruler and the United Nations sanctioned allied forces, which was interspersed with passionate rhetorical attacks and counterattacks by Bush and Hussein. The Iraqi dictator’s refusal to withdraw from Kuwait by the January 15 U.N. deadline ended the tense waiting game with the outbreak of the Gulf War,11 which lasted from 16-17 January 1991 to 28 February 1991 and culminated in a decisive military victory for the multinational coalition of thirty-five countries.12


Iraq’s power grab of oil-rich Kuwait set off the world’s largest military operation since World War II, and an international press corps converged on Dharan in Saudi Arabia to cover the events unfolding in the Persian Gulf. The crisis dominated the headlines from August 1990 onwards and intensified as the threat of war drew closer. The subsequent conflict, known as Operation Desert Storm, became a major television event. The military closely supervised the reporters in the region who were assigned to “pools”13 of journalists carefully selected and monitored for their coverage of the conflict. The U.S. military controlled and restricted access to information during the hostilities in the Persian Gulf. In addition to the difficulty for the journalist in producing an article in a state of emergency as news writing must be effective,14 there is the specific problem of access to direct sources of information. The 1,200 accredited journalists were thus forced to stay in their hotels or attend lengthy military briefings. Many restrictions were imposed on journalists as well as press organizations, and all press articles had to be checked by military censorship before they could be released. The White House media advisors thought that “technological success should be mentioned more than the human factor”. Despite protests from newspapers and television in the name of the right to information, the authorities considered that victory should to some extent be based on censorship; the American military15 had not forgotten the spectre of Vietnam and its impact on public opinion.


Moreover, although the first amendment to the U.S. Constitution guarantees freedom of speech, this does not necessarily apply in wartime and thus poses a challenge to the very concept of freedom of the press. This situation raises a series of issues which are not only related to the possible constraints imposed by the state on the media – these constraints being as much a matter for military strategy as national policy – but also, and especially in this context, to the production of information by professionals. Journalists can report information transmitted by authorized spokespeople, but they may also present their own views of the facts developed on the basis of unofficial information. Even in a democratic state, there are undoubtedly justified reasons of state16 that must ensure the best interests of the actors involved in the war. But what are their acceptable limits? Furthermore, how can one distinguish the ideological discourse of the government, which acts in its sole interest, from the legitimate wish to preserve the security of the armed forces? Their security could be compromised if there was no restriction on the release of potentially harmful information.


This context provides a useful opportunity to reflect on the press and in particular to compare the American press with the British press during the crisis and war in the Gulf.17 This study begins in the aftermath of the Iraqi invasion of Kuwait on 2 August 1990 and ends two weeks after the end of the Gulf War on 28 February 1991. This period is particularly interesting to analyse as it is situated at the crossroads of two eras. Although the end of the Cold War between the United States and its allies, on the one hand, and the Soviet Union and the countries of the Warsaw Pact, on the other, announced a period of peace and stability, the Gulf Crisis and the war itself undermined international relations in the late 20th century and upset the hope of a new era. The crisis and the Gulf War, which has been described by Jean Baudrillard as a “surgical war” in which “the enemy only appears as a target on a computer”,18 showed the military superiority and strategic role of the United States. The hostilities generated intense media coverage, which saw the triumph of television and especially the Cable News Channel – CNN. Not only did television emerge in the media as the fastest and most important source of information during the Gulf War, but it also gave the public the spectacle of a “live” war as well as the illusion of being close to the events. Perhaps for the last time, television was the primary source of information for most people. According to a report published by the Pew Research Center on 10 January 1991, “eighty-two percent of those surveyed said they [had] been getting most of their Gulf news from television, 40 percent said newspapers (some respondents gave multiple answers), 15 percent radio, 4 percent magazines”.19 Although a comparison between the controversial role of television and the print media during an international crisis is beyond the scope of this study, the fact is that television tends to communicate raw data to the viewer without standing back – especially during a time of crisis. Through images, some of which are repeated almost ad nauseam, audio-visual media can act potently on the emotions of individuals without appealing to their analytical faculties: TV shows whereas print media demonstrate.


The aim of this study is not to present a chronicle of events related by the press but rather to focus on the analysis of the news items which were communicated to American and British readers. It aims therefore to study the nature of the viewpoints set out in leading articles, opinion articles and letters to the editor. The main objective of this study is to examine the journalistic discourse of opinion as developed by the newspapers and the ways in which this discourse is produced. This essay analyses the development of ideas and representations and interpretations of current events. Through its belonging to the world of communication, the printed press, being an industrial product that is economically dependent on advertising,20 does not merely inform the public but also conveys messages which progressively construct a world view – the latter being a key element in the context of this study. Newspapers communicate their perception of the world through their descriptions and judgments focused on events. While interpreting facts, they represent the world as they apprehend it, but although this representation is based on the observation of factual events, it is inevitably coloured by their assumptions and pre-conceptions, that is to say their interpretative framework. This theme is frequently discussed in the work of the historian Jacques Le Goff21 who defines the concept of representation as including “any mental translation of a perceived external reality”.22 The documents on which the historian works “express more than a representation: an imagination of culture and power […]”.23 By analogy, one could consider that a newspaper article shows the imaginative world of society as much as real situations like current events. The article therefore reflects and echoes the thoughts of society and only represents reality to the reader through a prism.


This thesis looks into the content and form of the discourse of the American and British press in connection with the events of crisis and war. It questions the nature of the enunciative positions adopted by editors and journalists. It examines in particular the way in which the Other and the Self were described, on the one hand, by the American daily papers, the New York Times and the Washington Post, and, on the other hand, by the British daily papers, the Times and the Guardian and the Sunday newspapers, the Sunday Times and the Observer during the crisis and the war in the Gulf.24 These newspapers were selected because they are representative of the “quality press” which devotes a significant amount of space to leading articles and “op-eds” in such a way as to present an exchange of ideas and opinions. Editorials, opinion articles and letters to the editor of the various newspapers have been selected for this thesis. Editorials, which are in general unsigned, are written by the editorial staff of the newspaper. They present the paper’s position on current events. Opinion articles are often written by key figures that do not belong to the staff of the newspaper. They provide viewpoints that may differ substantially from the editorial line. Both editorials and opinion articles use rhetorical methods of persuasion. They also often pursue a debate initiated in articles from other sections of the newspaper or in previous issues.25 Letters to the editor form “a type of section that is unified by the common rhetoric and demonstrative side of each contribution”.26 This section allows the newspaper to choose a number of texts representing readers’ reactions to topical events.


Much has been written about the Gulf War and media coverage of war. The goal of this study is to broach this subject from a different perspective: examining the way in which the Gulf Crisis and hostilities were presented to the readers on both sides of the Atlantic. The analytical framework is based on the work of Carl Schmitt,27 a German jurist and philosopher (1888-1985), and Julien Freund,28 a French political scientist and sociologist (1921-1993), who described relations between States in terms of friendship or hostility. A controversial figure because of his Nazi allegiances,29 Carl Schmitt defined politics as the opposition between “friend and enemy”30 in his book, Der Begriff des Politischen, published in 1932 and translated under the title, The Concept of the Political. Politics for Schmitt was based on relationships of enmity. By placing hostility at the centre of politics, Carl Schmitt defines conflict and the dialectics between friend and foe as the pivotal force in politics. He argues that in the absence of an enemy, there is no politics. The configuration of friend versus enemy thus structures the field of international relations and the concepts of peace and war.31 According to the author, war, which is the continuation of politics32 and has an ethical dignity,33 depends on the characterization of both camps, i.e. allies and enemies. It implies the designation of a public enemy, that is to say the Other, the foreigner, the antagonist in terms of interests and values.34 Similarly, Julien Freund considers that “there is no politics without a real or virtual enemy”35 and that “politics […] will divide communities into friends and enemies”.36 He claims that the foreign and security policy of a state is conditioned by the concept of friends and enemies37 and that the mutual recognition of enemies is the foundation of international law. The definition of foreign and security policy refers therefore – for these authors – to the relationship with the Other and his/her designation as friend or foe.


Journalists look at the huge mass of information they receive and decide which “events” are newsworthy. Although they may endeavour to inform readers “objectively”, their texts cannot rule out all subjectivity; “subjectivity, political preferences and the ideological assumptions of the editorial team are reflected in the selection of information and its presentation”.38 This is especially true for an opinion article. Judgments made by journalists on an event inevitably reflect their environment, their background and education, their sense of imagination in terms of sets of representations or images that underlie the psyche of any individual, and the whole system of representations, values and beliefs. Karl Popper considers that within the scope of the scientific process no observations are neutral, and they are all based on presuppositions. This comment could be applied to the role of journalists who are subjected to economic pressure and time constraints. Journalists, like researchers, make assumptions and hold prejudices which are bound to colour their writing. Do they not describe facts according to the “habitus”39 defined by Pierre Bourdieu? How are ideas and interpretations developed in journalistic discourse? For Louis Althusser “ideology is when answers come before questions”.40 Any article is based on a system of underlying values and beliefs internalized by the journalist. This study is therefore based on the comparative reading of editorials and opinion articles or “op-eds”,41 and letters sent in by readers of newspapers. The objective is to detect the ideological values conveyed by journalists,42 especially in a situation of crisis and war.


The analytical framework of this study is based on a thematic approach. The objective is to categorize viewpoints expressed in editorials, opinion articles and letters sent to the editor. Recurring themes and references related to the image of the Other and the Self that are used by each newspaper are compared. Differences as well as similarities in the treatment of information are highlighted. To review systematically all the leading articles, opinion articles and letters to the editor in all of the newspapers selected would have been excessively time-consuming if not impossible. However, particularly relevant editorials and opinion articles as well as letters relating to the crisis and the war in the Gulf were systematically and exhaustively included in the comparative study in order to observe the evolution of the image of the “enemy”. The editorials, opinion articles and letters published two days per week in each newspaper from August 1990 to mid-March 1991 were systematically included: those published on Thursdays on the American side, in the New York Times and the Washington Post, and on the British side in the Times and the Guardian, and on Sundays in the Sunday Times and the Observer and in both American newspapers. Nevertheless, when a crucial event happened during the selected period, editorials and opinion articles were also included.


It is worth mentioning that this study does not deal with the receipt of the information by the reader. Moreover, however relevant it may be especially due to the numerous studies on the subject,43 the analysis has also not chosen to tackle the issue of the forming of public opinion to the extent that I did not have the technical means to examine it. As well as the difficulty in defining the concept of public opinion, it is difficult to assess the relationship between press and readers and assess their mutual influence.


Beyond the chronological logic justifying starting this analysis on 2 August 1990, the date of the Iraqi invasion of Kuwait, it should be noted that as from August 1990, all the major protagonists of the Kuwaiti drama were present in the theatre of operations, and they remained there until the outbreak of the Gulf War on 16 January 1991. On 2 August 1990 the spotlight fell on a region of the Persian Gulf, which was a distant territory for the American and British reader. Like the author of a play, the media and in particular the print media, which is the material chosen for this study, staged the characters and gave the reader a story with twists and turns that kept him on tenterhooks until 28 February 1991, the date marking the end of hostilities. When the Gulf Crisis began in August 1990, few people had any detailed knowledge of Iraq’s squabble with Kuwait, and it is striking how quickly war came to be seen as inevitable. Besides the complicated plot of this drama, in August 1990 American and British journalists introduced the reader to a leader who was presented as guilty and practically served a death sentence by the media right from the start. How was the character of the enemy presented by journalists to the reader? How were the actors in the drama described in editorials, opinion articles and letters in the six newspapers from August 1990 to mid-March 1991? These are just some of the questions this study seeks to answer.


The study is divided into five parts. The first part attempts to present the characteristics of the American press and the British press in general and those of the newspapers selected for this study in particular and recalls the historical background. The second and third parts study the way the enemy was described and represented in editorials, opinion articles and letters in American and British newspapers during the crisis and the war in the Gulf. The fourth part is more specifically devoted to the analysis of the representation of the image of the Self in the six newspapers over a period of seven months. The fifth part examines how the allies were presented to readers in the press on both sides of the Atlantic.





8 George Bush (1924-2018), a politician and businessman, was the 41st president of the United States from 1989 to 1993.


9 Margaret Thatcher (1925-2013), a Conservative politician, was Britain’s Prime Minister from 1979 to 1990.


10 Saddam Hussein (1937-2006) was the president of Iraq from 1979 to 2003.


11 See appendix 1 for more information about the chronology of the Gulf Crisis and War.


12 See appendix 2 for further information about the multinational coalition.


13 “Pools” are groups of journalists allowed to accompany fighting units. During the invasion of Panama in 1989, the U.S. military first tried the system of the “news pool” (Philip M. Taylor, op.cit., p. 252).


14 “Saying a lot in few sentences and in an attractive way”. Jacques Mouriquand, L’Écriture journalistique, Que sais-je?, Paris: PUF, 1997, p. 3.


15 Michael Emery and Edwin Emery, The Press and America. An Interpretive History of the Mass Media, 6th ed., Englewood Cliffs, NJ: Prentice-Hall, 1988, pp. 518-519.


16 “Raison d’État” in French: “it means a reason for state action, on the grounds of the interests of that state and its territory, and the security and well-being of its population, which override other considerations, particularly international ones” (David Weigall, International Relations. A Concise Companion, London: Arnold, 2002, pp. 187-188).


17 My former written papers consisted on the one hand in comparing articles published by two British newspapers, the Times and the Guardian, and on the other hand, in analysing similarities and differences between editorials and opinion articles (op-eds) of two American newspapers, the New York Times and the Washington Post.


18 Jean Baudrillard, La Guerre du Golfe n’a pas eu lieu, Paris: Galilée, 1991, p. 64.


19 “Divided public focused on Gulf news: braced for bloody war”, report, Pew Research Center, 10 January 1991, <https://www.pewresearch.org/politics/1991/01/10/divided-public-focused-on-gulf-news-braced-for-bloody-war/>, consulted on 3 March 2019.


20 Although the printed press also upholds intellectual and moral values, markets forces have an impact on it. The concentration of ownership and the power of the large media groups, as companies merge or are taken over, raise questions about the objectivity of newspaper reporting and opinion. It has been argued that proprietors of media organizations (i.e. Murdoch’s company, News Corporation) use the media to promote their own commercial and political interests. Owners may thus directly interfere in editorial content (Refer to Nicholas Abercrombie and Brian Longhurst, Dictionary of Media Studies, London: Penguin Books, 2007, passim).


21 Jacques Le Goff, Un Autre Moyen Âge, Paris: Gallimard, 1999, 1372 p.


22 Ibid., p. 423.


23 Ibid., p. 425.


24 One shall first refer to the American press and then the British press as far as the examples coming from the articles used in this study are concerned. The alphabetical order has been chosen in the American press: first the New York Times and then the Washington Post. As for the British press, one shall first refer to the daily newspapers and second to the Sunday papers according to the arbitrary place hereafter: the Times, the Guardian, the Sunday Times and finally the Observer.
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39 The whole work of the French sociologist tends to deal with all areas of society, which are analysed in terms of concepts, such as the habitus, i.e. a system of schemes of perceptions and internalized actions.


40 Quoted by Florence Aubenas et Miguel Benasayag, La Fabrication de l’information. Les journalistes et l’idéologie de la communication, Paris: La Découverte, 1999, p. 18.


41 The American abbreviation “op-ed” instead of “opinion article” is used in the footnotes for the sake of concision.


42 The word “journalist” in this paper is used in a generic way. It also includes the authors of opinion articles in addition to the journalists themselves.


43 See, for instance, the book by Hélène Duccini, Faire voir, faire croire. L’opinion publique sous Louis XIII, Seyssel: Champ Vallon, 2003, 533 p. “At that time public opinion was very limited and consisted of the capital and country’s aristocratic elite” (p. 12). “It was formed in the melting pot of satirical tracts, lampoons and images, which were then used as a means of communication and information” (p. 59).
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Chapter I:


Presentation of the American press44



1.1 The features of the American press


“Congress shall make no law […] abridging the


freedom of speech, or of the press […]”.


First Amendment to the United States Constitution, 1791


The First Amendment to the Constitution gives the press the right to publish and freely inform the public. It is, as such, one of the cornerstones of American democracy.45 In accordance with the First Amendment to the Constitution, there is no order of journalists and no federal laws restricting their freedom. Journalists see themselves as the “guardians of democracy”. It is in this sense that the American press is often described as the Fourth Estate because of its influence.46 A tradition of independence of the press with regard to political power was born out of this First Amendment, as well as, according to Robert Chesnais, “freedom of tone that can go up to libel”.47 Even though it is a priori protected from government interference, the press is dependent on the laws of the market and in most cases depends economically on advertising revenues. Advertising accounts for three quarters of its source of income and also causes a steady increase in pagination.48


Despite its submission to economic pressures and its dependence on public taste the press is free to say, write and publish what it wants49 as long as journalists respect the law. Moreover, journalists themselves stress the need to respect fundamental values, such as responsibility, truth, impartiality, accuracy and honesty.50 The search for objectivity constitutes an ideal for the American press.51 Most American newspapers try to separate information from opinion. Events are reported in a few sentences at the beginning of an article before being subsequently broken down into an accumulation of data, which, for Michel Rezé and Ralph Bowen, gives “an impression of objectivity inasmuch as the event does not seem to be artificially reconstructed”.52


American newspapers are not subject to the federal licenses, unlike broadcast media.53 The American press is mostly a local press. Apart from USA Today and the Wall Street Journal, only a few major local newspapers, such as the Boston Globe, the Chicago Tribune, the New York Times and the Washington Post, have a national readership. Therefore, the newspapers that pay particular attention to local communities are mainly focused on local information and devote little space to international news.54 Besides quality newspapers there are tabloids, such as the Star and the National Enquirer, which favour sensational news.


In spite of the increased importance of and stiff competition from other broadcast media and television in particular, which have contributed to a decrease in the circulation of daily newspapers, about 64% of Americans read a newspaper regularly in the late 1980s,55 including the popular and voluminous Sunday edition whose circulation was higher than that of daily newspapers.


Although some major newspapers and magazines have considerable editorial staff, they cannot cover all topics and events. That is why newspapers frequently use the services of global agencies for general information, such as Reuters, Associated Press, Central Press Association and United Press International, as well as domestic suppliers, news services or agencies, i.e. “syndicates”.56 These news agencies, whose role is to provide information and opinion, are organizations specialized in gathering and delivering news to newspapers. Professional editorialists working for these syndicates are published in different newspapers, as for example in the New York Times or in a local newspaper, hence the risk of a certain uniformity of viewpoints expressed by the American press.57


Newspaper chains belonging to the same owner58 form another important feature of the American press. Some 380 of more than 1,500 dailies published in the United States were independent at the end of the 20th century.59 The others were owned by news groups. It is worth noting that more and more multimedia groups have taken control of newspapers and magazines, radio stations and television networks since the 1980s.60


No general survey of the American press would be complete without a reference to William Randolph Hearst (1863-1951),61 whose career provided the inspiration for the film Citizen Kane (1941) by Orson Welles. Another major figure in the history of the press in the U.S. is Joseph Pulitzer (1847-1911) who gave his name to a prize awarded by the School of Journalism of Columbia University in New York62 since 1917. These two iconic, competing figures of the media world in the U.S. founded their communication empires in the late 19th century by resorting to “yellow journalism”,63 or, in other words, tabloid journalism which publishes short news items to attract readers and increase circulation.


In conclusion, we should bear in mind that the American press is predominantly local. In accordance with the First Amendment to the Constitution it remains – at least in theory – independent of political power. Even though its mission is to inform and serve readers, the American press is subjected to the constraints of the market and advertising, the latter being its main source of income. Daily papers often rely on news agencies for their information. And yet freedom of tone and the search for impartiality characterize the press in the United States. Nonetheless, multimedia groups now control most American daily newspapers and hold a monopoly power which could restrict the freedom of the press. After the 1990s, the number of readers relying on newspapers as a main source of information declined as the Internet began to replace the traditional media thereby undercutting the business model of many newspapers at the same time.


What about the two American daily newspapers selected for this analysis? The New York Times and the Washington Post are both internationally recognized daily newspapers.64 They are characterized by the quality of their information and their independence. The choice of both dailies has also been motivated by their importance and influence in the United States.65 The New York Times and the Washington Post are indeed respectively ranked third and fifth among the major American newspapers.66


1.2 American dailies: The New York Times and the Washington Post


The Washington Post is read by people who think they are running


the government; The New York Times is read by people who think


they are running the country.67


The New York Times, described as independent and politically liberal,68 was founded by Henry Jarvis Raymond in 1851.69 Although regional, this daily newspaper has an international readership70 and is distributed nationwide.71 Published in New York and often known as the “grey lady”,72 it has been awarded a large number of Pulitzer Prizes for the quality of its articles and journalists. “All the news that’s fit to print”73 appears in the New York Times which is considered as the newspaper of the elite.74 In 1990 its circulation reached 1,700,000 copies on Sundays and 1,100,000 the other days of the week.75 Every day the New York Times publishes a different column devoted, for example, to sports and leisure. Its numerous correspondents abroad have allowed the newspaper to set up a news service – the New York Times News Service – that distributes information which has been gathered by its network of numerous news agencies.


Its competitor, the Washington Post is a liberal daily newspaper,76 founded by Stilson Hutchins in 1877.77 It is published in Washington, and its investigative journalism has made its reputation. In 1994 more than 800,000 copies of the Washington Post were distributed every day and 1,000,000 on Sundays.78 The newspaper became world famous after the revelation of the Watergate scandal in 197279 by two of its journalists, Bob Woodward and Carl Bernstein. Like the New York Times, many of its reporters have been awarded the Pulitzer Prize. Similarly, the Washington Post has numerous correspondents worldwide, which has allowed it to set up the News Service.80


Both the New York Times and the Washington Post generate most of their financial resources from their advertising revenues.81 Furthermore, both dailies are at the centre of press empires and multimedia groups thanks to the diversification of their activities. The New York Times and the Washington Post are read everywhere in the United States and cover all the news, whether national or international.


Moreover, in terms of similarity, it is interesting to mention the case of the Pentagon Papers published by both dailies in 1971 despite the objections of the Nixon government. The U.S. Supreme court allowed the publication of the Pentagon Papers which were made up of confidential documents about American involvement in Vietnam.82


In addition to the coverage of international and national affairs, the New York Times and the Washington Post publish, on their centre page, the letters to the editor as well as unsigned editorials that reflect the views of the newspapers on current events. Opposite the editorial page is the “op-ed page” – for “opposite editorial page” – which is devoted to comments and columns written and signed by distinguished journalists, such as key figures from outside the newspaper, experts, or renowned academics whose positions sometimes differ from the editorial line of the newspaper.83


Finally, during the Gulf Crisis and War the editor-in-chief of the New York Times was Max Frankel84 and the editor-in-chief of the Washington Post was Benjamin Bradlee.85
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Chapter II:


Presentation of the British press86



2.1 The features of the British press


“The Daily Mirror is read by people who think


they run the country,


The Guardian is read by people who think


they ought to run the country,


The Times is read by people who actually do run the country,


The Daily Mail is read by the wives of people who run the country,


The Financial Times is read by people who own the country,


… And Sun readers don’t care who runs the country as long as her


measurements exceed 38-24-36”.87


The British are assiduous readers of the press: nearly 60% of over 15-year-olds read a daily newspaper and over 65% a Sunday paper.88 Like the American press, the British press is characterized by its independence and its freedom of speech. Nevertheless, this freedom is limited and superficial according to David Scholes who thinks that the press never questions the existing order.89 He believes that the press is a tool of the establishment and does nothing more than strengthen the reader’s convictions “or, at best, his social status”.90


The British press is not subjected to government interference.91 As the government has decided not to legislate to curtail journalistic excesses, in particular those of the popular press, the British press is self-regulated and in 1991 set up an organization called the Press Complaints Commission92 replacing the existing Press Council, founded in 1953, which had been unable to enforce its decisions and recommendations. The Press Complaints Commission has drawn up a code of ethics, the Editor’s Code of Practice,93 dealing with complaints levelled against newspapers and magazines. The Press Complaints Commission issues a monthly report detailing the outcome of complaints relating to the behaviour of the press such as the issue of intrusion into private life.


Unlike the American press, the British press is truly national. It is often referred to collectively as Fleet Street,94 the name of a street in London which housed the seat of major newspapers before they moved to the neighbouring suburbs of the capital in the eighties.95 The British national press is generally divided into a so-called quality press (made up of quality papers) and a popular or tabloid press whose circulation is often higher than that of the quality press. Four fifths of the readers of the majority of quality papers come from the wealthy segment of the population96 whereas the tabloids are aimed at the general public.97 Besides the distribution of readers into socio-professional categories, newspapers are also distinguished by their different editorial content: quality papers “want a high intellectual standard and make headlines from national or international news of major importance” while popular newspapers highlight “a preferably bloody or salacious anecdote to attract readers”.98 Their format also distinguished between the two types of newspapers: quality papers (broadsheets) were large in 1990 and popular papers were printed in a smaller format (tabloids). The distinction between broadsheets and tabloids is now outdated since the majority of quality papers have adopted the tabloid format.99 The Times, the Guardian, the Daily Telegraph and the Independent are described as quality papers. The Daily Mail, the Express, the Mirror and the Sun are among the most popular tabloids.


In addition to daily newspapers, the weekly papers published on Sundays are characterized by their extreme thickness since they consist of several specialized supplements.100 The Sunday Times, the Observer, the Sunday Telegraph and the Independent on Sunday constitute the Sunday quality press. The News of the World, whose publication ceased on 10 July 2011,101 the People, Sunday Express, Sunday Mirror and Mail on Sunday make up the Sunday popular press.


As regards the political distribution of newspapers, there are right-wing as well as left-wing newspapers in both categories102 although the vast majority of newspapers are right-wing.103 The Conservative quality press includes the Times, the Daily Telegraph, known humorously as the Daily Torygraph because of its loyalty to the Conservative Party, and the Financial Times. The Guardian is the best-known liberal (or centre-left) quality newspaper, with the Independent initially following a broadly similar line, though to a much less marked extent. The Daily Express, the Daily Mail, the Daily Star, the Sun104 and Today represent the right-wing popular press. The Daily Mirror and the Morning Star are usually classified in the left-wing popular press.


Despite the dominance of the national press,105 the regional press is also very important with a hundred or so daily newspapers and some 1,500 weeklies.106 In addition to national and regional newspapers, there are also a number of magazines devoted to politics and current affairs. For example, the Economist “has made a clear commitment to economic liberalism since its inception”107 and is listed among the most famous weeklies worldwide.


In 1990 the British press, which was faced with a decrease in circulation figures, was in the hands of a few groups representing most of the circulation. The most famous groups were that of Robert Maxwell, who died in 1992 and who was in control of the Daily Mirror in London. News International, belonging to the Australian businessman Rupert Murdoch, owns the Times, the Sunday Times, the Sun, and, until its closure, the News of the World, which represented 37% of the market of the British national media in 2004.108 Lord Rothermere’s group owns the Daily Mail and the Mail on Sunday. Conrad Black109 owned the Daily Telegraph. Journalists, who see themselves as the guardians of public interest, are increasingly dependent on the political agenda and commercial priorities of the newspaper owner.110


The first union of journalists, called The National Union of Journalists, was founded in 1907. Conflicts with the printers and events in Wapping in 1986 contributed to the decline of this once powerful union111 which was unable to obtain satisfaction for its claims despite a number of prolonged strikes.112 There were 28,000 union members in 1991.113


Unlike the American press, the British press saw the emergence of the Press Association founded in 1868. The Press Association is the main news agency for Great Britain and Ireland. Its services are used by the national print and broadcast media and Sunday newspapers.114 The British press has been one of the most important in the world.115 It is financed by advertising, the product of the sale of subscriptions and copies of newspapers. It is an essential economic element116 and plays an important role in British society,117 especially at election time, or when something major happens in the life of the royal family or the nation, such as the Falklands War or the Gulf Crisis and War. The circulation of many British newspapers dropped rapidly at the end of the 20th century and the early 21st century, essentially as a result of the rise of the use of the Internet by British readers.


2.2 The Times, the Guardian, the Sunday Times and the Observer


The daily newspapers, the Times and the Guardian and the Sunday papers, the Sunday Times and the Observer, are the four newspapers which have been selected for this study. Owing to the numerous historical references, especially to the Second World War and the Suez Crisis in the editorials and opinion pieces, it has been decided to briefly study the policy of the British daily and Sunday newspapers during these events. The circulation of each newspaper and its editor during the selected period will be mentioned too.


2.2.1 The daily newspapers: the Times and the Guardian


The two major dailies cater for well-educated readers of the middle class and are known for their serious news and authoritative reports as well as their informative accounts.


The Times


The Times is Britain’s oldest surviving daily national newspaper. It was founded by John Walter on 1 January 1785 under the name of the London Daily Universal Register.118 The Times took its current name in January 1788.


The Times, which was nicknamed “The Thunderer” in 1841,119 has become a newspaper of reference despite financial problems faced four times during the 20th century.120 In 1966 the Canadian magnate Roy Thomson121 took over the newspaper from Lord Kemsley122 and merged it with the Sunday Times to form Times Newspapers Limited.123 In 1981 Lord Thomson sold the newspaper to News International.


In the thirties Geoffrey Dawson, the Times’ editor-in-chief, together with James Louis Garvin of the Observer and William Waite Hadley of the Sunday Times were supporters of the policy of ‘appeasement’ towards Adolf Hitler.124 During the Suez Crisis in 1956 the circulation of the Times increased significantly. According to Roy Greenslade, the Times was inconsistent changing its viewpoints three times as to the need or not to resort to force in response to the nationalization of the Suez Canal by Nasser.125


From 1978 to 1979 the Times was not published because of a conflict between employees of the daily newspaper and Lord Thomson, owner of the Times at the time.126 In 1986 Rupert Murdoch, the new owner of the newspaper since 1981, decided to transfer the offices and print workshops of the Times from Fleet Street, where the offices of the major newspapers were located, to Wapping, in the east of London.127 He thereby thwarted the strike of some journalists and many employees, such as the typographers opposed to new editing, printing and production techniques.128 When the Independent, another quality newspaper, was launched on 7 October 1986, seventeen journalists left the Times and joined this new newspaper.129


The Times, which is characterized by rigorous standards of reporting and writing, albeit in a very conservative tone, considers itself as politically independent.130 The newspaper is nonetheless close to the Conservative Party and is usually described as right of centre.131 Its position is not monolithic; the Times supported Tony Blair’s Labour Party in the general elections of 2001132 and 2005.133 Once qualified as the spokesman and epitome of the British ‘establishment’, the Times has evolved into a more diverse readership.134 Nevertheless, according to a study of 2005, the Times was deemed to be the main British newspaper read by businessmen.135


Simon Jenkins was the editor-in-chief of the Times from March 1990 to September 1992136 and thus during the Gulf Crisis and War. Finally, in terms of circulation, the Times printed 432,453 copies in 1990.137


The Guardian


A moderate national daily newspaper, the Guardian was founded in 1821 as the weekly Manchester Guardian by John Edward Taylor.138 It was originally a regional newspaper until 1959, when its headquarters was transferred to London and it changed its name.139 Since 1936 the newspaper has been owned by the Scott Trust, a non-profit making company140 which was set up by Charles Prestwich Scott, who was both the owner and the editor-in-chief of the newspaper from 1872 to 1929.141


The Guardian did not share the enthusiasm of the Conservatives at the time of the Munich Agreement in 1938.142 Moreover, the newspaper criticized the Eden government over the involvement of the army in the Suez Canal Crisis in 1956.143 The Guardian could have merged with its rival, the Times, at the time of the financial crisis of 1966, but this project was rejected by the journalists of the Scott Trust.144


The Guardian, the UK’s second oldest national daily newspaper, is respected for its independent liberal stance and the quality of its writing. It considers itself left of centre and a paper “which, over decades, has cherished its freedom from party affiliation and the concomitant ability to speak for a wider interest”.145 The Guardian is indeed renowned for being a newspaper of reference for the left-wing intelligentsia, teachers and trade unionists.146 It is financially independent from any group, which allows the newspaper to guarantee its freedom of expression. The Guardian forms a partnership with the Manchester Evening News whose profits balance the former’s financial losses.147 Because of its numerous typographical errors and typos made in the seventies the Guardian was dubbed the Grauniad by the magazine Private Eye.148 In June 1993, the newspaper took over the Observer, a Sunday newspaper with the same political opinions.


Peter Preston was the editor-in-chief of the Guardian from 1975 to 1995 and consequently during the Gulf Crisis and War. It printed 430,458 copies149 on average in 1990, which put it just about level with the Times and the Independent at that time.150


2.2.2 The Sunday newspapers:


the Sunday Times and the Observer


The Sunday Times


This right of centre weekly paper151 was launched on 20 October 1822.152 The Sunday Times belonged to the Kemsley Group and was taken over by Lord Thomson in 1959 before being bought by News International in 1981153 along with the Times.


William Waite Hadley, the editor-in-chief of the Sunday Times, supported British Prime Minister Neville Chamberlain in the thirties and was a supporter of the policy of ‘appeasement’ towards Adolf Hitler.154 On the other hand, the Sunday Times lent its unconditional support to the Conservative Prime Minister, Anthony Eden155 when the British armed forces were sent to occupy the Suez Canal in 1956.


The Sunday Times was the first British newspaper to launch a colour magazine156 in 1962. The Sunday Times and the Times published Hitler’s fake notebooks in 1983 as they thought they were genuine.157 Despite the criticism levelled against the Sunday Times the sales of the weekly paper increased slightly.158


During the decade preceding the year 1986 the Sunday Times was afflicted by a wave of strikes and stoppages which prevented the sale of millions of copies and led to substantial financial losses for the weekly.159


The Sunday Times is a broadsheet for a well-off readership that is interested, among others, in politics, business, the arts and travelling abroad160 and has published a list of well-known and richest figures in the United Kingdom and Ireland since 1988.161 It is the thickest162 and most profitable163 of the “quality” Sunday papers published in Great Britain.


Andrew Neil was the editor-in-chief of the Sunday Times from 1983 to 1994 and consequently during the crisis and Gulf War itself.164 As he165 shared the liberal viewpoints of the owner of the weekly, Rupert Murdoch, Andrew Neil shaped the Sunday Times’s right-wing editorial policy166 in favour of the Conservative Party of Margaret Thatcher and her firm stands before the outbreak of the Gulf War in 1991. In terms of circulation the Sunday Times printed 1,186,667 copies on average in 1990.167


The Observer


The Observer was published for the first time on 4 December 1791.168 The newspaper is the oldest of the British Sunday newspapers.169 The Observer, considered to be left of centre, supported the Labour Party in the 1979 and 1983170 general elections.


The writer George Orwell worked as a journalist for the Observer171 during the course of World War II. In the fifties the Observer supported the abolition of capital punishment172 under the guidance of the editor-in-chief David Astor, who stated that “ethics was worth more than politics”.173 From 1964 he “urged the Western liberal democracies to help the black majority” in South Africa.174


The Observer and the Manchester Guardian opposed “the Suez invasion in 1956”.175 For example, in an editorial published on 4 November 1956, the Sunday newspaper invited the British Prime Minister, Anthony Eden, to step down.176 This stance over Suez aroused hostility in Government circles and the loss of regular advertisers.177 That same year, the circulation of the Observer exceeded that of its rival, the Sunday Times.178 Similarly, when the latter’s publication was discontinued in November 1978 for a year, the circulation of the Observer increased by a million copies.179


Assailed by financial problems, the Observer was bought by the Californian corporation Atlantic Richfield, known as ARCO,180 and then in 1981 by Outrams, a subsidiary of “Tiny” Rowland’s Lonrho Group.181 Under Rowland’s leadership, the Observer campaigned against the Al Fayed family following their purchase of the luxury department store Harrods.182 Finally, the Sunday weekly was acquired by the Guardian Media Group in 1993.183


After David Astor who was editor-in-chief from 1948 to 1975,184 it was Donald Trelford who held this position from 1975 to 1993,185 and so was editor during the period of the Gulf Crisis and War. This war was to have a special place for the newspaper, because in March 1990 Farzad Bazoft, one of its journalists, was convicted by Iraq of spying and hanged.186 The number of copies sold by the weekly newspaper in 1990 amounted to an average of 566,854 newspapers.187


As explained in the introduction concerning American journalists, it is worth noting that during the pre-war period from August 1990 until mid-January 1991, British journalists on the ground requested a number of interviews and visits to the troops as the latter prepared for war. Accordingly, accredited reporters were invited to join the British Army pools known as Media Response Teams, which organized “desert tours” providing escort officers or military minders to accompany the journalists. Reporters who refused to participate in the newspool arrangements became known as “unilaterals”. Official media pools, compelled to accept specific ground rules,188 were set up by the British Ministry of Defence and organized by the military on the spot, which enabled the latter to monitor the nature of the coverage. Nonetheless, despite journalists’ reporting being subject to military review, British journalists were said to “have accepted without rancour the restrictions placed upon them by the Ministry of Defence […]”; “the British forces and the press appear to see themselves on the same side”.189 Moreover, it should also be mentioned that no complaints were made to the Press Council190 with regard to the coverage of the pre-war crisis period.


Never is the media reporting of a crisis more significant than when a state is considering whether to wage war. Therefore, there is little doubt that the way in which the six-month build-up to war was covered by journalists and perceived by the public was of paramount importance to Downing Street, which was anxious to garner the support of public opinion when crisis turned into conflict.





86 This chapter summarily presents the history and characteristics of the British press and does not address the issues faced by the British newspaper industry in the 21st century.
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Chapter III:


The geopolitical context


3.1 The economic and political situation of the United States and the United Kingdom in 1990-91


3.1.1 The United States


George Herbert Walker Bush, the Republican party candidate and Ronald Reagan’s vice-president, was elected at the 1988 presidential elections. He got 54% of the votes, beating the Democrat Michael Dukatis. George H. W. Bush officially became the 41st president of the United States on 20 January 1989.


In the field of domestic policy his presidency was characterized by an economic downturn, excessive state debt and a budget deficit. The federal debt reached more than three billion dollars, and recession was a constant threat.191 The unemployment rate rose from 5.6% in 1990192 to 6.8% in 1991.193 George H. W. Bush raised taxes, in contradiction to the commitment he had made in 1988.


However, Americans widely supported his foreign policy. In December 1989 a military intervention against General Manuel Antonio Noriega took place in Panama. Noriega was transferred to Miami to be tried for drug trafficking. George H. W. Bush signed treaties on the reduction in the number of nuclear weapons194 with the Soviet president, Mikhail Gorbachev.


On 6 November 1990 the mid-term elections for the renewal of a third of the American Senate and the House of Representatives were marked by a strong recovery by the Democrats. The main event of George Bush’s term in office was his victory over Iraq in the Gulf War of 1991. Despite his successes in foreign policy George H. W. Bush suffered from the consequences of economic difficulties.195 He was defeated by Bill Clinton, the Democrat candidate at the 1992 elections. George H. W. Bush died on 30 November 2018.


3.1.2 The United Kingdom


As in the United States, the UK economy deteriorated from 1989 to 1991196 and the unemployment rate increased197 from 6.9% in 1990 to 8.8% in 1991.198 Margaret Thatcher, the Conservative Prime Minister since 1979, developed a policy of rigour, challenging the Welfare State, initiating a programme of privatisation of state-owned industries and public services, easing the tax burden on businesses and opposing wage increases.199


Internationally, the good personal relationship between Margaret Thatcher and Ronald Reagan, the American president from 1980 to 1988, strengthened the “special relationship” between the United States and the United Kingdom.200 Margaret Thatcher became increasingly unpopular in her country as well as within her own party201 and was forced to resign on 22 November 1990. She helped John Major, then Chancellor of the Exchequer, to beat her two main rivals, Michael Heseltine and Douglas Hurd, and succeed her as Prime Minister.202


John Major was as determined as Margaret Thatcher in supporting the armed intervention of the United Nations in Kuwait.203 He asserted himself as a close ally of the United States. His unwavering support for the American alliance made him a privileged interlocutor in Washington.204 John Major, a more committed European than the former Prime Minister, who fiercely defended British interests,205 fought hard to ensure Britain ratified the Maastricht Treaty in December 1991.206


Although John Major followed the same economic policy as Margaret Thatcher, he replaced the poll tax by the council tax207 in 1993. The poll tax was a local tax levied on each individual and was introduced by Margaret Thatcher208 in April 1990. The Conservative Party won the general elections of 9 April 1992 with 322 seats against 276 for the Labour Party. John Major remained in office as Prime Minister until the elections in May 1997, which were won by the Labour Party under the leadership of Tony Blair.


3.2 The Gulf Crisis and War


The Gulf Crisis began on 2 August 1990 when Iraq invaded Kuwait. A government was put in place in Kuwait, which was annexed as the nineteenth province of Iraq. In the name of the independence of states, the United States, the Europeans and the Japanese, who wanted to safeguard their supply of energy resources,209 rejected the claims of the Iraqi leader. On the same day the United Nations Security Council adopted Resolution 660 which called for the Iraqi armed forces to withdraw from Kuwait immediately. Iraqi and Kuwaiti assets were frozen in all international financial institutions shortly after the invasion of Kuwait. Operation Desert Shield was launched on 8 August 1990: tens of thousands of American soldiers were sent to protect Saudi Arabia from the Iraqi threat.210


Saddam Hussein, who wanted to be the champion of the Arab cause,211 issued a call to holy war and solemnly proclaimed the annexation of Kuwait by Iraq on 8 August 1990. The United Nations imposed the first economic sanctions in August 1990, the beginning of an embargo which was to continue until the Gulf War of 2003. On 18 August 1990, the Iraqi president took American and British nationals hostage and sent them to strategic sites where they would be used as “human shields” against potential bombings. The hostages were freed in small groups from November 1990, but it was only at Christmas time that all the hostages were freed.212


Under the aegis of the United Nations, the American president George Bush assembled a broad coalition of Arab and European countries against Saddam Hussein. Resolution 678, voted by the United Nations Security Council, authorized the use of force if the deadline of 15 January 1991 for the withdrawal of Iraqi troops from Kuwait was not respected. Despite many diplomatic initiatives by the Middle East countries, North Africa, the West and the U.N. Secretary General, Javier Perez de Cuellar, Iraq refused to evacuate Kuwait.213


On 12 January 1991 the U.S. Congress authorized the American president to implement Resolution 678 and thus agreed on military intervention. The air strike against Iraq started on 16 January 1991, the day after the expiry of the United Nations ultimatum. The Gulf Crisis thus became the Gulf War. It was followed by a six-week military confrontation under U.S. command and under the name Desert Storm.214


The military offensive took place in two stages. First of all, massive bombing raids annihilated Iraq’s military and economic facilities between 16 January and 23 February 1991 followed by a four-day ground war. The coalition forces encountered little resistance from Iraqi soldiers who surrendered almost without a fight.215 Saddam Hussein was forced to approve all twelve resolutions of the United Nations Security Council.216 Kuwait was freed on 28 February 1991. George Bush decided to end hostilities and a unilateral ceasefire was proclaimed.


The image of the enemy conveyed by the press on both sides of the Atlantic was a crucially important factor right from the start of the crisis. What was that image exactly? How did it evolve in the editorials, op-eds and letters to the editor during the Gulf Crisis and War? These are the questions which we are going to address in the following two parts.
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Introduction


Si vis pacem, para bellum.


Vegetius, De Re Militari, III, foreword


The way in which the enemy was described and presented in editorials, opinion articles and letters to the editor during the Gulf Crisis and War can be analysed from five angles. The first is to focus on the way in which the American and British newspapers described Saddam Hussein. To do this we have compared the editorials in the American daily newspapers to those published in the British newspapers during the Gulf Crisis and War.


In the light of the points of view expressed by the American and British newspapers in their editorials we have noted, secondly, that certain qualifiers and arguments appeared regularly in the opinion articles to describe the Iraqi president. Identifying these highlights the similarities and differences between the editorials and opinion articles in the American and British press.


The third angle is to see how the qualifiers and arguments used by the editorialists and journalists changed over the period from August 1990 to mid-March 1991.


Fourthly, the speeches, press conferences and interventions by the American president and the British Prime Minister enable us to analyse possible correlations between official rhetoric and journalistic discourse.


The last area of reflection concerns the portrait drawn by readers in the letters sent to the newspapers and the extent to which the presentation of the Iraqi ruler in letters to the editor differs from the editorial line of each newspaper.









Chapter I:


Identification of the enemy


Who was the enemy? Was it Iraq and the Iraqis or only its leader? When editorials, opinion articles and letters to the editor referred to the Iraqi state during the period under study, they meant Saddam Hussein by metonymy. The analysis of published editorials shows a correspondence in the press on both sides of the Atlantic. The New York Times stated for instance that “Iraqis […] are of many minds about Saddam Hussein”.217 On the British side, it was mainly the Sunday papers that distinguished the Iraqis from their president. For example, we note the change of opinion in the Observer218 over a few months – between August 1990 and January 1991 – and its use of the possessive determiner “our” enabling the editorialist to include the reader and represent, in addition to the readership, the British people, or even the entire nation.


In U.S. opinion articles, most journalists highlighted the sufferings endured by the Iraqis as early as August 1990. However, in the Washington Post, the opinions expressed were different. For example, two journalists, Rowland Evans and Robert Novak, focused on the physical resemblance between Saddam Hussein and millions of Iraqis filled with resentment and hatred towards President Bush. The Iraqis’ negative feelings towards George Bush were repeatedly emphasized in their column219 and described, for instance on 27 August 1990, as “resentment, anger, fury and hatred”. Why did the two journalists choose to insist on the Iraqis’ state of mind in their article? The reason was certainly not insignificant. Did both journalists want the reader to believe that it was inconceivable to hate the leader of a democratic country? A fortiori when it was the president of their country, the United States, which, in their minds, was the epitome of a democratic country defending the values of freedom and equality. Moreover, by highlighting the physical identification of Iraqis with their leader and their resentment towards the American president, the authors of this article appeared to be denigrating the inhabitants of Iraq and considering them as a despicable people. The representation stressed that Iraqi citizens were fundamentally different from the newspaper’s American readers, which at best reflects a form of simplistic ethnocentrism. All in all, by tarnishing the image of Iraqis, journalists could deliberately reinforce prejudices against the Iraqi people, thus creating a distorted view of the Other.220
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