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Disclaimer

	Reasonable care has been taken to ensure that the information presented in this book is accurate. However, the reader should understand that the information provided does not constitute Technological, legal, financial or professional advice of any kind. All warranties, express or implied, are hereby disclaimed. Use of this product or other affiliate products constitutes acceptance of the “No Liability” policy. If you do not agree with this policy, you are not permitted to use or distribute this product(s). Neither the author, the publisher nor the distributor of this material shall be liable for any losses or damages whatsoever (including, without limitation, consequential loss or damage) directly or indirectly arising from the use of this product(s). 
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	Advertising, Not Spamming

	 

	There is a very thin difference between advertising & spam and unfortunately many business owners do not understand the difference between the two. This is important because while a blade, well planted internet marketing campaign can help attract new customers and keep existing customers loyal, spam is likely to alienate new customers and existing customers. This can be very detrimental to profit margins for business owners.

	Banner ads are one of the most popular strategies that accompany an internet marketing plan. These ads are usually ads that appear at the top of websites and span the width of the website. It is from this appearance that name banner ads got, but actually banner ads can refer to ads of a variety of different sizes and shapes that appear in a variety of different locations on a website. In many cases, the business owner buys advertising space on these websites, but the banner ad can also be placed as part of an exchange or affiliate marketing campaign. Banner ads exchanges are such situations where any business owner posts a banner ad on their websites in exchange for another business owner posting their banner ads on the other websites. These agreements can be concluded individually between entrepreneurs with complementary businesses or as part of exchanges facilitated by a third party. In the case of affiliate marketing, an affiliate publishes and advertises for their business in exchange for compensation when the banner ad produces a desired effect, such as generating website traffic or generating a sale. The terms of these agreements are determined in advance and are usually based on a pay-per-print, pay-per-click, or pay-per-sale or lead scale. 

	Now that you understand what banner ads are, it's also important to understand how they can be overused and appear to be spam. Placing your banner ad on some websites that may attract a visitors similar to your target audience is called as smart marketing, placing your banner ad on any website that will display the ad regardless of the target audience can be interpreted as spam. Internet users who feel like their banner ads are everywhere in turn will probably not take their business seriously and are not likely to buy products or services from you as a result of their banner ads. 

	Email campaigns can also be very useful tools in the internet marketing industry. These campaigns may involve sending periodic e-newsletters full of information, as well as advertisements, short and informative e-mail courses or e-mails offering discounts on products and services. Loyal customers who opt for your email list will probably not see these emails as spam and may purchase additional products and services from your business as a result of this marketing strategy. In addition, potential customers who have specifically requested additional information about their products and services will also find this type of marketing useful. However, email recipients who did not request information are likely to see their emails as spam. Collecting email addresses in a misleading way and using these addresses to send bulk emails will probably always be considered spam.

	Finally, message boards provide an excellent opportunity for business owners to get free advertising where members of the target audience will notice. If the products and services you offer appeal to a specific niche, it's worth joining message boards and online forums related to your industry of choice. Here you will able to get a large population of Internet users who may have an interest in your products. You might consider including a link to your company in your signature or posting the link where applicable to the conversation. However, care should be taken to carefully review the message board guidelines to ensure that you are not doing anything inappropriate. This technique is smart marketing. Conversely, replying to each message with a link to your website when it is not relevant to the conversation is likely to be interpreted as spam by other members. Once they start seeing your posts as spam, they are not likely to visit your website through the links you post.

	 

	Effiecient email Marketing

	 

	Email marketing is fast becoming one of the most popular forms of advertising on the Internet. This is because there are many distinct advantages to the concept of email marketing. However, Email marketing also has some downsides. In this article we will examine the advantages and disadvantages of email marketing and also provide an idea of how to plan and execute an effective email marketing campaign.

	Email marketing certainly has a set of unique advantages over other types of marketing both online and offline. Perhaps one of the most important advantages for email marketing is the ability to reach a global audience with minimal effort. It is certainly possible to reach a global audience with other types of advertising, but traditional types of advertising such as television, radio and print media are not as effective at reaching potential customers from all over the world at once.

	Another important advantage for email marketing is that it is extremely affordable. This is significant because there are many other types of marketing, including internet marketing, that are significantly more expensive than email marketing. The costs associated with email marketing are minimal. Ideally you will already have a list of email recipients who are interested in your products and services so there is no cost associated with obtaining a list of email addresses. In addition, the cost of sending emails is minimal and can be considered part of your regular operating costs. All these factors already make email marketing extremely profitable.

	However, there is some cost involved in email marketing. Mainly this is the costs associated with writing the ads and creating the graphics that will accompany the email ads. This will require hiring a writer to write the copy for the ad and a designer to create and implement the graphics. The cost of these services will vary quite widely, but in general you will pay more for more experienced writers and designers. This is because it is expected that these writers and designers will be able to produce higher quality work than those with less experience could produce.

	The most obvious disadvantage to email marketing is the possibility of having your email marketing seen as spam. This is a very important issue because it could prove quite costly in terms of profit margin for your business. Every day Internet users are bombarded with unsolicited emails that serve as advertisements. This problem has reached epic proportions and the abundance of spam infiltrating the email boxes of innocent Internet users has to be cautious and suspicious about any email they receive that's unsolicited and appears to be promoting a particular product or service.

	Emails that contain subject lines or content that appear to be similar to spam can be automatically transferred to a spam folder by the email system. Emails that are not automatically deleted can be deleted without being opened simply because the recipient does not recognize the sender of the email. Both problems can result in an essential waste of time for the business owner because the recipients are not even seeing the emails advertising the products and services offered by the business. In addition, they can lead to complaints that are filed against the company for being a spam provider.
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