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Introduction:


The Rise and Influence of the Political Blogging A-list


While the technology behind blogs has been around since the early 1990s, blogging became increasingly popular in the late 1990s with the introduction of freely available and user-friendly software like Blogger, LiveJournal, and Weblogger.1 Since then, the number of blogs has grown exponentially. According to one study, two new blogs are created every second.2 While estimates of the overall number of blogs differ widely, research indicates that the fastest-growing category — political blogs3 — currently stands at around 1.3 million.4


The 1.3 million political bloggers, of whom the vast majority are ordinary people with a passion for politics, use their blogs to report original news from events they’ve personally witnessed, analyze and comment on the reporting by mainstream news media, and champion their own political causes. Political bloggers often encourage their readers to support particular political candidates and parties, by featuring political ads, soliciting campaign contributions, circulating online petitions, and posting information about upcoming rallies and votes.5 Simply put, political bloggers use their blogs to express their political beliefs, interact with like-minded individuals, inform their readers, and influence the political world around them.6


The incredible growth in political blog writing is mirrored in the number of people who read them. While an impressive 44% of all Americans have read political blogs, 7 tens of millions do so daily. Studies show that political blog readers spend more time reading blogs than do readers of any other kind of blog (five blogs a day, up to 10 hours a week)8 with many political blog enthusiasts spending several hours daily in the blogosphere.9


The influence of political blogs reaches far beyond their immediate readership. Political blog readers tend to be politically active individuals who engage others in online and interactive conversations about what they’ve read, thereby serving as opinion-leaders for countless other people.10




Even more significant than the sheer number of people who read and are influenced by political blogs is the importance people attach to them. Studies have found that political blog readers consider such blogs more trustworthy sources of information than they do any other mainstream news media, including online and offline newspapers, television, and radio. Political blogs are considered more trustworthy because they provide access to a broader spectrum of issues than is available in the mainstream news media; cover those issues in greater depth, with more independence and points of view; and present them in a manner that’s more understandable and relevant to readers.11


The Stature and Influence of the Political Blogging A-List


While more than a million people have political blogs, a select few wield enormous influence within the political blogosphere and in politics. Variously referred to as the “political blogging A-list,”12 the “influentials,”13 or even the “kings and queens of blogland,”14 these bloggers attract the majority of political blog readers, set the agenda for the many smaller blogs, are widely read by mainstream journalists and, as I describe in the next section, exert a strong impact on politics.


Political blog readership isn’t evenly distributed as the top blogs attract most of the readers. One study revealed that the top 10 blogs account for 48% of readers.15 The 20 bloggers featured in this book, all of whom belong to the political blogging A-list, have a combined daily audience of 2–3 million readers.


The top blogs aren’t only read by a large and ever growing audience; they also influence what the rest of the political blogosphere blogs about. This becomes clear when one considers how political bloggers link to one another. If there were no agenda-setters in the political blogosphere, all political blogs would have roughly the same number of incoming links from other blogs. Yet, research shows, a few top blogs receive the bulk of incoming links. A study of more than 400 political blogs found that, while the top 12 blogs attracted 20% of all incoming blog links, the top 50 blogs attracted 50% of all such links.16


The influence of the top blogs goes beyond the mass of smaller blogs. Mainstream journalists — political reporters and columnists in particular — regularly read political blogs, often several blogs daily. They do so to gather ideas for future stories, hear what’s being said in the political blogosphere about their reporting, and to gauge public reactions to major news events.17


But journalists don’t just read any political blog they happen to encounter. Like political blog readers, their reading is also focused on a few top blogs. A study of 140 journalists employed by national and local news organizations in the U.S. found that the ten most widely read blogs accounted for 54% of those mentioned. Among journalists working for national news organizations, this bias was even more pronounced: the ten most widely read blogs accounted for almost 75% of those mentioned.18


Journalists’ blog reading behavior is quite logical. Since the top blogs attract the majority of political blog readers, and set the agenda for countless smaller blogs, journalists only need to read these blogs to get a relatively accurate impression of public (and blogger) opinion with respect to certain issues.


The Political Blogging A-list’s Impact on Politics


Most impressively, there are many examples of how top political bloggers have had an impact on politics, either indirectly through their influence on mainstream journalists or directly through their blogging.


The first and most widely cited incident of political blogger influence has become known as the Trent Lott affair (or Lottgate.)19 On December 5, 2002, a large number of political dignitaries were gathered in the Dirksen Senate Office Building to celebrate Senator Strom Thurmond’s (R-SC) one-hundred birthday. Many of Thurmond’s Republican colleagues spoke, praising the Senate’s longest-serving member for his many accomplishments over a long career. But one of Thurmond’s colleagues, Senate Majority Leader Trent Lott (R-MS), went one step further. During his remarks, Lott said that his home state of Mississippi was proud to have voted for Thurmond when, in 1948, he’d run for president as a third-party candidate on a segregationist platform: “I want to say this about my state: When Strom Thurmond ran for president, we voted for him. We’re proud of it. And if the rest of the country had followed our lead, we wouldn’t have had all these problems over all these years.”


Although Lott’s controversial remarks were broadcast live on C-SPAN, they elicited no reactions among the many mainstream journalists who covered the event. In fact, none of the major television networks mentioned his remarks on the prime-time news shows that evening, nor did the major newspapers the next day.


It was only after Lott’s remarks were heavily criticized by several top conservative and liberal bloggers, who also called for his resignation, that the mainstream news media began to take notice. On December 10, or fully five days after the event, the New York Times covered the story for the first time, and each of the nightly network news shows discussed Lott’s remarks.


As the story continued to grow, and more political bloggers and mainstream journalists started to cover it, insisting that Lott be held accountable for his remarks, both the White House and other Republican senators began to distance themselves from Lott who, under considerable party pressure, resigned his position as Senate Majority Leader on December 20. The political blogging A-list’s ability to force the story into the mainstream news, which ultimately forced Lott to relinquish his leadership position, led one noted observer to call the Trent Lott affair “the Internet’s first scalp.”20


The Trent Lott affair is only one of many examples of the power of the political blogging A-list to effect political change through its influence on the mainstream news media. Even more impressively, it also has the power to do so directly through its blogging.


In 2005, President Bush nominated White House Counsel Harriet Miers to replace retiring Supreme Court Justice Sandra Day O’Connor. However, shortly after the Oval Office ceremony, top conservative bloggers began to challenge her suitability as a Supreme Court Justice, questioning her allegiance to core conservative principles. The attacks were so strong that Bush, a little more than three weeks later, withdrew her nomination. When Bush subsequently nominated Appeals Court Justice Samuel Alito instead, the Republican National Committee held a series of meetings with top conservative bloggers to ensure that this time, they would stand united behind the White House’s chosen nominee. The meetings featured various White House officials, including Deputy Chief of Staff and trusted Bush advisor Karl Rove, as well as several prominent senators.21


Two years later, in 2007, the top liberal blog Talking Points Memo broke the story of how the Department of Justice, under the leadership of Attorney General Alberto Gonzales, had fired eight US district attorneys for what appeared to be politically motivated reasons. Talking Point Memo’s extensive coverage of the story caught the attention of the House Judiciary Committee which decided to hold hearings, ultimately leading to Gonzales’ resignation.22


More recently, during the 2008 presidential election, another top liberal blog, The Huffington Post, posted a video from a San Francisco fundraiser in which then-senator Barack Obama said that Pennsylvania voters, who would be voting in the upcoming primaries, were “bitter” people who “cling to guns or religion.” The public response to Obama’s remarks was so strong that he was subsequently forced to apologize for them.23


The political blogging A-list has also had a direct impact on recent election campaigns. The support of Ned Lamont among several top liberal bloggers, notably Jane Hamsher of Firedoglake, is widely credited with helping him win over Senator Joseph Lieberman (D-CT) during the 2006 Democratic senatorial primaries, although Lieberman defeated Lamont during the general election later that year while running as an Independent. More generally, the political mobilization and fundraising efforts of top liberal bloggers is widely credited with ensuring the Democratic takeover of Congress in 2006, making possible a number of crucial wins, including those in Montana, Ohio and Virginia.24




The Political Establishment Takes Notice


The considerable power of the top political bloggers hasn’t gone unnoticed by the political establishment which has begun to treat them as legitimate journalists in their own right and employ them as campaign consultants. In 2004, and again in 2008, dozens of top liberal and conservative bloggers were granted press passes, alongside their mainstream journalism counterparts, to cover the Democratic and Republican National Conventions. These bloggers are now regularly issued press passes to White House press conferences, and space is made available to them in the press galleries of Congress and local state legislatures. In some instances, they have even been granted special press status. The White House, presidential candidates, members of Congress, governors, and mayors have all convened press conferences and engaged in conference calls attended exclusively by top political bloggers.25


Major political figures have begun to meet with the political blogging A-list on its own turf. In 2007, all of the Democratic presidential candidates attended and addressed the Yearly Kos Convention in Chicago, a gathering of more than 1,400 top liberal bloggers, leading one observer to refer to the event as the “Democrats’ other national convention.”26


Political candidates for office have also begun to use top political bloggers as campaign consultants. During the 2008 presidential election, several of the candidates, including Barack Obama, Hillary Clinton, John McCain, and Mitt Romney, hired political bloggers to advise them on how to create productive relationships with the political blogosphere, and did so as early in the election as other types of campaign consultants.27


Both the Democratic and Republican parties have held strategy sessions with top political bloggers. The Democratic Party organized a series of meetings where liberal bloggers would advise local press secretaries on how to cultivate relationships with the political blogosphere, and the Republican Party brought local party aids to Capitol Hill to meet with conservative bloggers.28


The Heritage Foundation, a major conservative think tank, hosts a weekly meeting in which top conservative bloggers discuss politics with Republican politicians and conservative journalists. Similarly, prominent Democratic politicians, including President Obama and former President Clinton, have met privately with top liberal bloggers on several occasions. As Obama put it, “If you take these blogs seriously, they’ll take you seriously.”29


Finally, and perhaps most tellingly, the political blogging A-list has become so powerful that it has compelled major political figures to join them as guest-bloggers. Among the many politicians who’ve guest-blogged at top blogs are President Barack Obama, Secretary of State Hillary Clinton, and former House Speaker Nancy Pelosi.30




How to Become a Successful Political Blogger


Having read about the stature and influence of the political blogging A-list, it may seem impossible for an ordinary political blogger to break through the mass of bloggers out there and have his or her own voice heard. But it’s not only possible; there is much one can do to make it happen.


In the chapters to follow, 20 of the world’s top political bloggers, including Arianna Huffington of The Huffington Post, the most widely read political blog, explain what they’ve done to become so successful, and what others can do to emulate their success. The chapters are organized in order of the bloggers’ overall daily readership, from highest to lowest, beginning with Arianna Huffington herself. These bloggers aren’t only part of the political blogging A-list, they represent the entire political spectrum — from the far-left to the far-right — making their insights applicable to people of all political persuasions. Their advice should be of value to you regardless of whether you recently started blogging, you’ve been blogging for some time, or you’ve merely toyed with the idea of creating a blog.


Half of these bloggers had only limited journalistic experience and no high-powered political contacts when they first started blogging. They worked as actors, film producers, investment bankers, models, and record company owners, among many other professions. This reinforces a point that the bloggers repeatedly stressed to me: passion, determination, and sheer hard work are three of the keys to any successful political blog.


During the course of our conversations, these bloggers touched upon many more topics than what makes for a successful political blogger. They also discussed what inspired them to start blogging in the first place; what their overarching goals are and what they do to further those goals; and recounted personal anecdotes about their blogging experiences that they’ve never revealed before. So, even if you’ve no intention of starting your own blog, but are among the millions of people who enjoy reading political blogs every day, I’m confident that you’ll discover much new and exciting information about some of your favorite bloggers.
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Arianna Huffington


When Al Gore famously referred to Oprah Winfrey as a “one-woman media empire,” he could just as well have been talking about another prominent media personality: Arianna Huffington, the charismatic co-founder and Editor-in-Chief of the liberal Huffington Post, the number-one political blog in the world. Forbes Magazine has ranked Huffington one of the “Most Influential Women in Media,” and The Observer of England has named The Huffington Post the “Most Powerful Blog in the World.” The site has more than 30 million monthly readers and is the most linked-to blog on the Internet. In February, 2011, The Huffington Post was acquired by AOL for $315 million, making Huffington President and Editor-in-Chief of the newly created Huffington Post Media Group.


Born in Athens, Greece and the former wife of Texas oil millionaire Michael Huffington, Huffington has had a storied career as a blogger, author, columnist, and political activist. The author of more than a dozen books, including two best-selling biographies of Maria Callas and Pablo Picasso, she’s a nationally syndicated columnist as well as co-host of Left, Right & Center, public radio’s popular political roundtable program. Huffington also heads The Detroit Project, a public interest group lobbying automakers to produce cars running on alternative fuels. She teamed up with New York University professor Jay Rosen to create a citizen-based online news organization called OffTheBus, which presents ordinary people with opportunities to report on presidential elections.


Together with Kenneth Lerer, a media executive, and Jonah Peretti, an Internet entrepreneur, Huffington founded The Huffington Post in May 2005. From its inception, with half a dozen site administrators and about 500 bloggers, The Huffington Post has become a major news operation with 70 site administrators and more than 3,000 bloggers. Since 2008, several local versions of the site have been launched, including HuffPost Chicago, HuffPost Denver, HuffPost Los Angeles, and HuffPost New York.




Besides featuring original news reporting and links to stories in the mainstream news media, much of the political content is written by Huffington herself, a core group of contributors, and thousands of other bloggers, including prominent politicians, celebrities, and journalists such as Barack Obama, Hillary Clinton, Robert Redford, Alec Baldwin, Norman Mailer, and Michael Moore. More than one million comments are posted on the site each month.


The Huffington Post is much more than the largest aggregated political blog in the world. It is, as Huffington prefers to call it, a full-fledged “Internet newspaper” and a “one-stop shop” for news, commentary, and discussion. About a year and a half into the launch, she started to add various non-political sections to the site, including “business,” “entertainment,” “media,” “sports,” and “style.” Nevertheless, the goal remains the same: to provide a space for liberal political news reporting, commentary, and discussion. Huffington wants people to come to The Huffington Post through various means, whether it’s the entertainment section or the media section, and then, hopefully, also discover the excitement of politics.


#####


When did you start blogging?


I started blogging when I created a site called AriannaOnline.com where I’d write about my books and columns. I also used it to launch different crusades, like A Partnership for a Poll Free America, which was against the prevalence of polling in our culture, and The Detroit Project, which was about trying to lessen our dependence on foreign oil and getting Detroit to wake up before it was too late which, obviously, it was.


I fell in love with the online conversations that ensued, so one of the main reasons why I created The Huffington Post was that I felt an important conversation was moving online. Yet, I thought that some of the most important voices of our time weren’t online, and that they wouldn’t be online unless a platform was created that would make it easy for them.


The first person I invited to blog for me was the historian Arthur Schlesinger. I remember him saying, “What’s a blog?” He invited me to lunch in New York to explain it to him, and the bottom line was that he barely typed. So he’d actually fax me his postings. My point is that I wanted the voices out there however way I got them.


I also wanted to make it a one-stop shop, with the most important news and a very vibrant discussion. Creating community was always a big part of it. That’s why, from very early on, the comments were always moderated in real time.




Aside from Arthur Schlesinger, how many bloggers did you invite to join you in the very beginning?


I remember that we started with about 500 bloggers. Aside from my own writings, I invited all my friends as well as people — some known, some unknown — who I wanted to be part of the site. We’d a very small team of half a dozen administrators. We knew what we wanted to create, but we didn’t really know how long it would take or whether we’d succeed.


What was the biggest challenge you faced when you first started out?


Moderating the comments was a big challenge, because we wanted to maintain a space where people could comment in real time. But, at the same time, we wanted to be careful to avoid the kind of vile attacks that tend to come when people hide behind their anonymity.


What do you do yourself on a typical day?


When I first started the site, I was blogging every day. After two years, I started blogging three times a week, sometimes four times a week. Part of the reason was that, as we were expanding, there was so much work to do with editing the site. So it’s very hard for me to describe a typical day. Of course, there are some things I do on a regular basis, like the Monday call with our political editors and reporters where we establish the issues for the week.


Beyond that it’s really just constant work. Even when I’m travelling, I’m on my BlackBerry or on my iPhone checking the site, talking to our editors. And I love it. It’s been a great joy to see the site grow and also to never have the sense that this is The Huffington Post. The Huffington Post is always a work in progress.


Aside from hosting several hundred blogs each day, the site features news and opinion columns as well as coverage of various non-political topics. How do you view the site?


We see ourselves as an Internet newspaper. So it’s a combination of news, opinion and community. And, about a year and a half after we launched, we started preparing for new sections that weren’t political in nature. Right now more than half of our traffic doesn’t come from politics.




Do you see The Huffington Post as an alternative to traditional news media?


For me, it’s not about either/or. I never saw it that way. I’ve always seen The Huffington Post as co-existing with traditional media. I’ve always seen the future as a hybrid future.


By that I mean the best of the traditional media, in terms of accuracy, fairness, and transparency, and the best of the new media, in terms of immediacy, interactivity, and community. That has always been the goal. And we’re increasingly seeing the traditional media doing a fantastic job online. Both the New York Times and the Washington Post have great sites.


We launched The Huffington Post’s investigative arm because we see the contraction in the newspaper business and the real need for more investigative journalism.


Who are you trying to reach with the site?


We talk about reaching as many people as possible rather than reaching any particular group. One of the reasons we’ve multiple sections, including non-political ones, is that we want to reach people whose primary passion in life might not be politics. We want people to come to The Huffington Post through various means, whether it’s the entertainment section or the media section, and then, hopefully, also discover politics.


Why do you think you’ve been able to attract and retain so many readers?


Our readers tell us that they consider The Huffington Post essential. A lot of them use the term addiction, saying that it’s addictive. Part of it, I think, is that we’re broad and present the news with our own attitude. We’ve about 200 original blogs a day on top of all the reported pieces.


And, during the Iran uprising, we showed what we can do by covering a big news story using all the new media, including Twitter and Facebook and video cameras.


You mentioned earlier that you try to operate the site in terms of the guiding journalistic principles of accuracy, fairness, transparency, immediacy, and interactivity. What else is important to you?


It’s important to me, in the stories we choose to feature, that facts are sacred and that we’ve a clear editorial stance. It’s really a combination of both. For instance, in the health-care debate, we tracked from the very beginning what was happening both behind the scenes and in Congress and the White House. We’d an exclusive in posting a memo between the White House and Pharma about their negotiations that led to Pharma’s decision not to go against the legislation in exchange for them committing not to have Medicare negotiate for lower prices.


This is an example of how we’ve stayed with that topic. We’d our reporters write about the memo, which had been denied but leaked to us, in the context of the larger health-care debate. Similarly, we don’t have any partisan allegiances, so we’ve written a lot of things that are critical of the Obama administration and we also welcome diverse voices from others who might not agree with us.


If you were to sum it up, why do you think The Huffington Post has been so successful? After all, it’s the highest-ranked political blog in the world.


I think we’ve tapped into this particular moment in terms of how people like to consume their news. People can come to The Huffington Post and have everything available at their fingertips, including the nitty-gritty details of the bank bailout or the health care debate.


What advice do you have for people who want to give political blogging a try themselves?


A lot depends on how much time you’ve at your disposal. If you don’t have a lot of time, it can be hard to populate it enough to keep people coming back. It’s essential, online, that you’ve fresh content. Otherwise, people will stop coming. If you only have a little time, it’d be more advantageous to go to a platform like The Huffington Post which already has millions of users. That’ll give you a very big platform right away.


If, on the other hand, you want to make blogging your living, it’d be good to identify your value-added. What is your unique contribution? And it’s good to do some original reporting and developing the stories. Finally, you need to learn how to sustain it, which is done through advertising.


What is the most common mistake you’ve noticed that less experienced political bloggers tend to make?


One of the most common mistakes is to try to be all things at once, because the key to breaking through online is to have a distinct point of view, a distinct voice, and to offer something unique. And then to build on it. Once you’re established, you can build on it and expand, which is what we did with The Huffington Post. We first developed our political brand and then kept expanding beyond it.




How, in your opinion, has the political blogosphere evolved over time?


I think the political blogosphere has become very rich. We’ve a great multiplicity of voices. To me, one of the most promising developments in the political blogosphere has been how Joshua Marshall used Talking Point Memo’s community of citizen journalists to break stories like the attorney general story.


So the work of citizen journalists is becoming increasingly more important?


Exactly, and especially in the way news is broken and covered. One of the distinct features of online journalism is what I’d call the obsessive-compulsive nature of it, that you stay with a story and continuously develop it. That’s something which is very different from print journalism where you very often have a big blogbasher story. But, then again, big blogbasher stories often die on the front pages of major newspapers.
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Taegan Goddard


Taegan Goddard’s Political Wire has a special place in the political blogosphere. Operating much like a traditional wire service, it’s the site to which thousands of political insiders – Members of Congress and their staff, political consultants and pollsters, lobbyists, journalists, and political bloggers - go several times a day to get news, analysis, and commentary on the latest political developments that drive political debate in the U.S. Goddard accomplishes this feat by summarizing the reporting of hundreds of mainstream news media outlets, alternative news providers, and other political blogs.


Equally impressive, Political Wire is lauded by top liberal and conservative bloggers alike. Arianna Huffington of the liberal Huffington Post describes it as “an addictive blog habit you don’t want to kick.” Glenn Reynolds of the conservative Instapundit calls it “one of the absolute must-read sites in the blogosphere.” Political Wire has also been praised by prominent independent political analysts such as Charlie Cook of The Cook Political Report and Stuart Rothenberg of The Rothenberg Political Report. PC Magazine has named it one of the 20 best political web sites in the world.


Political Wire, a direct descendant of an earlier site called Political Insider, dates back to 1997 when Goddard, after having co-authored a highly regarded political management book, decided to pursue his passion for politics on the Internet. The inspiration was a column called the Washington Wire which used to run on Fridays on the front page of the Wall Street Journal. It contained insider political reporting that, for one reason or another, didn’t make it into any of the other published stories that week. Goddard decided to replicate that concept on Political Wire, but with a broader geographical focus than on Washington, D.C. and more broadly focused on politics in general.


Prior to launching Political Wire, Goddard served as Policy Advisor to the U.S. Senate Committee on Banking, Housing and Urban Affairs and Connecticut Governor Lowell Weicker. He also spent more than a decade as Managing Director and Chief Operating Officer of Oppenheimer Capital and PIMCO Equity Advisors, both prominent investment firms in New York City.


In addition to blogging, Goddard has written many essays on politics and public policy, which have appeared in dozens of newspapers across the U.S., including the Boston Globe, Chicago Tribune, San Francisco Chronicle, USA Today, and the Washington Post.


#####


When did you conceive Political Wire?


I conceived it more than a dozen years ago, in 1997, when I’d just finished writing a book. I asked myself what I should do next and thought I’d do something on the Internet. I basically tried to replicate something I’d done by email, namely to share some of the latest tidbits about what was happening in politics around the country.


The inspiration for it, really, was a column that used to run on Fridays in the Wall Street Journal called the Washington Wire. It was a terrific column, going back to when I was in college. I used to love waiting for Friday’s Wall Street Journal and getting this column, which came out of their Washington, D.C. Bureau. It featured all of these very interesting tidbits, things that may not have made the stories they published over the last week.


But it was interesting reporting detail. It was a lot of the inside baseball of all politics in Washington. What I tried to do with Political Wire was to create a similar thing, but be more broadly focused than on Washington and be more broadly focused on politics in general. I think that a lot of the interesting stories that political junkies like go across all levels of government. There are many interesting stories that are happening at local and state-level politics as well as at the federal level.


Another way to look at it is to go back a dozen years. Most newspapers, at the time, were putting their newspapers online in much the same format as their paper versions. So you’d have a national section, a metro section, a business page, a sports page, and a weather page. But there was never a politics section or a politics page.


I always thought that that was something missing from the newspaper. The only thing I had at the time was that column in the Wall Street Journal on Fridays, the Washington Wire. So Political Wire was really trying to serve a need that wasn’t met. It’s one of the longest-running political blogs out there. Actually, it was launched before blogs were even called blogs.


So it started off as a passion for politics, a hobby, and then it grew and developed into something much, much more.




Did you experience any particular challenges when you first started out?


The biggest challenge, initially, was the technology behind putting up the site. I used some of the very earliest blog software packages. The first one I used was called Gray Matter, which I doubt even exists today.


But it was very exciting for me. When I originally started the site, it was all hand-coded, and every single day I’d to put up the page anew. Then I moved to Moveable Type, followed by Word Press, and those have made it much easier to blog. I wish I’d have had those a dozen years ago. So technology was the biggest challenge.


You mentioned that you launched Political Wire to serve a need that wasn’t met at the time. What has kept you going all these years?


The interesting thing is that it’s something I’d probably do anyway. I think the key to any successful blog is that the person running it has a complete passion for it. I think that that’s why Political Wire has become so popular over the years, because it’s very clear that this is something that really comes naturally to me. I never tire of it. I’ve been doing it for over a dozen years, and I’ve never once tired of it.


The other thing that truly keeps you going is the feedback, that you become part of a much broader conversation on the Internet. In the early years, the feedback was almost entirely by email. Obviously, in more recent years, the feedback comes via Facebook and Twitter as well as other blogs and websites. People begin to start posting their own reactions to things I’ve said. Political Wire has become, I think, part of the political eco-system on the Internet. It’s part of that conversation.


There are literally thousands of people who start their day, every day, with the site. And many of those people have all the mechanisms of the Internet available for letting their own feelings and opinions be known, as well as for disseminating interesting perspectives and interesting bits of news. So Political Wire is really part of a much broader conversation and, I think, actually helps support it. I enjoy that. I enjoy being part of that much broader conversation. And I really think that, if Political Wire was to go away, it’d be missed.


Political Wire is one of the largest aggregator sites. How do you go about collecting all that material?


That’s another thing that has changed over the years. In the early years, I was probably one of the first people to use RSS feeds, and I’d even create RSS feeds for sites that didn’t have them yet. But, now, almost every news site has a RSS feed. That’s a great and easy way to keep track of dozens of potential sources of interesting news. So, on a very practical basis, one of the first things I do is scan the news.


There’s also this feedback mechanism which started and continues with email, but now also includes Twitter. Tweets have become a fascinating way of learning what other people find interesting, and it’s also very much happening in real time. So if something is happening, you’ll know even before the Associated Press, Reuters, or any of the other news wires out there.


You can pretty much find out what’s going on through Twitter. You begin to get a sense of what’s happening, what’s important, what reactions are to various events. And you can begin to actually write about them before any of the traditional news sources are reporting on them.


Who do you do it for?
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