














TRADEMARKED


A HISTORY OF WELL-KNOWN BRANDS


FROM AERTEX TO WRIGHT’S COAL TAR




TRADEMARKED


A HISTORY OF WELL-KNOWN BRANDS


FROM AERTEX TO WRIGHT’S COAL TAR


[image: images]


DAVID NEWTON


[image: images]




First published in 2008


The History Press
The Mill, Brimscombe Port
Stroud, Gloucestershire, GL5 2QG
www.thehistorypress.co.uk


This ebook edition first published in 2013


All rights reserved
© David Newton, 2008, 2013


The right of David Newton to be identified as the Author of this work has been asserted in accordance with the Copyrights, Designs and Patents Act 1988.


This ebook is copyright material and must not be copied, reproduced, transferred, distributed, leased, licensed or publicly performed or used in any way except as specifically permitted in writing by the publishers, as allowed under the terms and conditions under which it was purchased or as strictly permitted by applicable copyright law. Any unauthorised distribution or use of this text may be a direct infringement of the author’s and publisher’s rights, and those responsible may be liable in law accordingly.


EPUB ISBN 978 0 7524 9612 2


Original typesetting by The History Press





ACKNOWLEDGEMENTS



Over a period of more than three years, and for many more years of gestation, the project to put together a book highlighting the history of trademarks that were registered in the early days of the Trade Mark Registry has been something of a passion (or perhaps obsession) for me. I would like to thank all those who have had to endure my preoccupation with this work.


I have used principally two libraries for my research: the British Library and Birmingham City Library. I am very grateful to these two institutions and especially to the staff of the British Library Business and IP Centre and others who have helped me but who are too numerous to name individually. In addition I have had help on the trademarks of specific firms from a number of other libraries, local studies departments and tourist information bureaux, especially Plymouth Central Library, Manchester Central Library, Oxfordshire Studies, Skipton Library and Malvern Tourist Information Centre.


In addition to the registered trademarks taken from the Trade Mark Journal, pictures and images have been supplied by the Bridgeman Art Library, the British Library, Britvic Soft Drinks Ltd (Idris), the Gordon Bunce Collection, Clarks International, Corbis, Dents, the Mary Evans Picture Library, Greene King plc, the Illustrated London News Picture Library, Leeds City Library Patent Information Unit, the Motoring Picture Library, the National Archives Image Library, Science & Society Picture Library, Thornton & Ross (Ellimans), and the Worcester Porcelain Museum.


Special thanks are also due to Robert Opie for his help in finding so many relevant illustrations from the Robert Opie Collection (http://www.robertopiecollection.com) and providing them for use in this book. The photographs reproduced in the following pages are from a collection of over 500,000 items illustrating the story of Britain’s consumer society, which is currently housed at Opie’s Museum of Memories in the Museum of Brands, Packaging & Advertising at 2 Colville Mews, Lonsdale Road, Notting Hill, London, W11 2AR.


I would especially like to thank John Nelhams of ColArt Fine Art & Graphics Ltd (from whom I received a lot of help with the trademarks of Reeves and Winsor & Newton); Peter Marsh, Honorary Chairman and Curator of the Stephens Collection in Finchley, London (for information and images of trademarks for Stephens ink), David Harman of the Transport Ticket Society (for help with Bell Punch) and various staff of the UK Patent Office.


I have used many hundreds of websites in the course of the research for this book. They are far too numerous to mention individually, although I should point out the extensive use I have made of the Patent Office website and especially Trade Mark pages and other pages listed in the bibliography. For these I acknowledge my gratitude.


I should like to thank Sutton Publishing and its staff who have had faith in Trademarked from the outset and who developed it into the book you see today.


Finally I am especially grateful to my wife Jane, who has had to endure my preoccupation during the writing of this book over many long days.


Despite the many sources used and the lengthy research I have conducted, any errors and omissions that remain in this text are solely the responsibility of the author.





INTRODUCTION



The Origin of Marks


Trademarks probably originated in marks used to indicate ownership in the Stone Age or early Bronze Age. The branding of cattle was an early example of this. Then in about 2700 BC in China and later in the Roman Republic marks were put on pottery to indicate the maker. This kind of marking burgeoned in the Middle Ages when merchants would mark their goods. As trade developed in the seventeenth and eighteenth centuries many more makers of goods were putting their own marks on the items they sold and a few were taking action against others who tried to pass off their goods as those of the original manufacturer. At this time it was not easy for a trademark owner to obtain redress from another person who had used the rightful owner’s mark.


In the nineteenth century goods were more and more made and packaged in central factories and distributed nationally and thus manufacturers needed to compete against locally produced goods.


Registration


In Victorian times counterfeiting became more of a problem at home and abroad and in 1862 a select committee was set up to determine whether Britain should have a system of registration of trademarks to stop this copying. Mr Jackson of the firm Spear & Jackson reported to the committee that registration systems were already in place in Prussia, France, Belgium and some of the states in America. Despite pressure for a similar law to be introduced in Britain, some manufacturers were against registration and it was not recommended by the committee at that time. By 1875, however, the demand for registration had increased and the Trademark Registration Act was duly passed by Parliament. Registration under the Act started on 1 January 1876 and from then on manufacturers could much more easily stop others using their trademarks.


The Trade Mark Registry was set up under the Commissioners of Patents in 1876 in London and after the passing of the Patents, Designs & Trade Marks Act of 1883 it was run by the Comptroller of Patents, Designs and Trade Marks, appointed by the Board of Trade. The first public notification of the whereabouts of the office which was to open for acceptance of applications was a notice hastily inserted in The Times on 29 December 1875, after a letter had been published on Christmas Day. In part it read, ‘Having some important trademarks to register for various clients we have made enquiries at the Patent Office and at Stationers’ Hall as to where the new office is situated but at both places there is utter ignorance of the matter. Has it been forgotten?’ Nevertheless applicants were queuing at the door of the Registry before it opened on 1 January to obtain registration at the earliest opportunity. Although many applications were received in the first few weeks it was not until May 1876 that details started to be published in the Trade Mark Journal. By the end of 1876 over ten thousand applications had been made.


The process of registration has varied over the years as relevant pieces of legislation were amended but it essentially consists of filing an application for registration at the Trade Mark Registry, which then advertises the mark, if acceptable, by publishing it in the Trade Mark Journal. The advertisement gives notification that the mark is to be registered and allows anyone to object to it if they wish. If there are no objections, the trademark is registered. On registration, the owner of the trademark is given a certificate. (As an example, see the illustration of the certificate for Winsor & Newton’s trademark number 630,436 on p. xii.) Once registered, it was easier for the owners to prevent others from using the mark.


To maintain a trademark on the register requires regular fees to be paid to the Trade Mark Registry; if they are not paid, the trademark simply expires. Some of the marks in this book are still registered exactly as they were when first submitted but many have lapsed or are no longer used. For those that are still maintained, you will see that although the ownership of the mark may have changed over the years, the mark itself, with very few exceptions, is unchanged. Each time a trademark logo is changed, as happened with the Shell symbol of Royal Dutch Shell, a new registration has to be made at the Trade Mark Registry.


Sources of Trademark Information


The early issues of the Trade Mark Journal in which the marks were advertised are a great source of information and they have provided much of the detail for this book. For each trademark an entry in the Journal shows the word or device that is being registered, the name and address of the applicant or his firm and often the type of business carried on. If a mark had been used before 1876 the number of years of earlier use was also given. Also listed is the type of goods for which the mark is to be used, say ‘meat pies’, and the trademark class into which the goods are placed, such as class 42 for ‘substances used as food or as ingredients for food’. The classification system employed from 1876 until 1938 was derived in some haste from the scheme used to classify exhibits at the 1851 Great Exhibition!


Many other sources were used in compiling this book: the Internet, books, journals, law reports and so on. While the Trade Mark Journal is authoritative and other printed matter is generally reliable, web pages are variable in their quality and often provide information without provenance. Nevertheless, so much information about the early British manufacturers and traders is available on the Internet that it is impossible to ignore it as a source, even though the details provided are often difficult to check. Only the most reliable sources have been chosen in the compilation of this book – I hope! Important sources of reference are listed in the Bibliography but Internet sources have only been cited where they are unique and significant. Where recent information is given for a particular trademark it has generally been updated to 2005 unless otherwise noted.
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A trademark certificate of registration given to Winsor & Newton in 1945. (© ColArt Fine Art & Graphics Ltd)


The trademarks illustrated in this book only scratch the surface of the vast numbers of registered trademarks. They have been selected for a number of reasons. First, each trademark shown generally has some visual appeal. Trademarks can be words, graphical devices (logos) or a combination of both (or indeed much more recently even smells), but in this book every entry is illustrated by one or more devices, whether logos, illustrations, signatures or some distinctive writing. Secondly, the principal trademarks used here mostly originate from the nineteenth century, although a few are earlier or later. Thirdly, the trademark or the firm that owned it is still known or remembered today for some reason. In addition, others have been included to demonstrate variations or developments. In some cases advertising material has been included from other sources to show the trademarks in use, or even sometimes the lack of use of marks!


In this book the single word ‘trademark’ is used except where reference is made to the Trade Mark Registry or the like, when this older British style is applied. The symbols ™ and ® have not been used since it should be clear from the text that the trademarks cited are, or were, registered.


This book is about trademarks that have been registered in Britain but quite a few of them were and are owned by foreign companies. You may be surprised sometimes to learn of the foreign ownership of some apparently British products and the British ownership of apparently foreign trademarks. In a few cases illustrations of marks registered in America, France or Germany are shown for comparison.


Trademarks as Brands


In the nineteenth century little science was involved in creating trademarks. Most of them were simply the names of the company founders, although some were invented marks, such as Aquascutum coats, Camp coffee, HMV gramophones, Kodak cameras and Sunlight soap. For information on how many names originated I recommend the Dictionary of trade name origins. The device marks occasionally derived from the names of the firms, such as a fish for Chubb, a prancing horse for Colt, a camel for Cammell and stylised birds for Alfred Bird’s later trademarks for custard powder.


Some trademarks derived their characteristics from the packaging or product to which they were applied. Cement was packed in barrels and the relevant mark applied to the circular top, and so the mark itself was often circular, as with Blue Circle and Rugby Portland Cement. Marks for paper sometimes took the form of a watermark, as in the case of Wiggins Teape number 14,900, and beer marks often had similar features because they were designed as oval labels. Some of the biscuit trademarks, such as those of Carr, Huntley & Palmer and Jacobs, show many similarities but this may have been because purchasers of these products expected the packaging of biscuits to have a traditional look rather than from any design necessity.


Of course, trademarks often reflected current styles. Lambert & Butler and Benson & Hedges both produced cigarettes with fashionable Egyptian themes. Lions were a recurrent theme to suggest connections with the British Empire to consumers, while Price’s candles, for example, bore trademarks showing scenes from far-away parts of the world.


A few trademarks were themselves works of art, including those for Woodward’s Gripe Water, His Master’s Voice gramophones and Pear’s soap. They were obtained from well-known artists and have subsequently become well loved by consumers. It is said that European culture shows an intuitive preference for supernatural symbols such as the sun, the eye, hands, female figures, crowns and horses, but only a few of these feature in this book, or indeed in trademarks in general.


Local landmarks or local connections were often used as symbols. Examples include the trademarks for Cash’s name tapes (Coventry spires), Clark’s shoes (Glastonbury Tor), Greene King’s beer (Bury St Edmunds Gatehouse) and Wolsey woollen goods (the burial place of Cardinal Wolsey in Leicester). The associations were sometimes more general, as with the use of thistles for Callard & Bowser’s butterscotch and Nairn’s Scottish-produced linoleum.


The prerequisite for brands to stand the test of time is the survival of the firm, which generally results from successful management rather than from the specific creation of a strong name or image as the firm’s trademark. It is often said that to be a strong mark the logo needs to be a simple visual statement: the symbols of Bass (a triangle), Schweppes (a fountain), Shell and Worthington (white shields) would seem to support this theory, as do Colman (a bull), Quaker and Nestlé (nests) although Marmite and Lyle’s Golden Syrup have both survived as brands despite having more complex logos.


It should be apparent from the book that a brand can give rise to many instances of trademarks. A brand may evolve but the individual trademark cannot and so new trademarks have to be created within the brand. The entries for Shell oil and Reeves’ artist’s materials illustrate evolving logos which have resulted in many registered trademarks.


The reader is invited to browse through the trademarks illustrated in these pages to see if any reasons become apparent as to why some trademarks have become iconic while most have disappeared with little trace.







1


TRANSPORT



From Bikes to Cars and Other
Things Vehicular


The introduction of the steam train in the nineteenth century brought mass public transportation and by 1900 a billion passenger journeys were made each year. It was the development of the bicycle in the second half of the nineteenth century, though, that brought the first mass-produced transport for which trademark protection was used. The bicycle became commonplace, especially after the introduction of the Rover safety bicycle which had pedals driving a chain to turn the rear wheel.


Companies like Humber, Rover, Singer and Triumph started out as manufacturers of bicycles and tricycles and then, as the internal combustion engine was developed early in the twentieth century, moved into motorcycle and car production. Other companies, like Austin, came directly into motor manufacture early in the twentieth century. Car manufacturers registered trademarks for their brand names and later for the names of individual models. Car and bike trademarks were often in the form of badges.


On the back of the use of the internal combustion engine in road transport came the growth of the use of petrol and the rise of the oil companies. Firms like Shell and Standard Oil (abbreviated to SO and later called Esso) started out selling oil for lighting and heating and only in the twentieth century sold it for transport use. Other manufacturers developed components needed for the motor car, like Joseph Lucas’s lamps and Herbert Frood’s brake blocks, which he called ‘Ferodo’ as an anagram of his surname (trademark number 286,194 of 1906).
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Despite Walter Taylor’s attractive trademark (number 4,034) his firm did not survive.


In the railway business few companies bothered to take out trademarks, although the Cammell company, which manufactured steel products, took out early trademarks for their steel rails, railway carriages and other items. Other firms, like that of Walter Taylor, who took out a splendidly illustrated trademark for his railway vans and removals in 1876 (number 4,034), have disappeared.





Austin Cars


Herbert Austin, the son of a Yorkshire farmer, was born in 1866 in Buckinghamshire. He went to Australia in 1882 but returned to England in 1893 to run Frederick Wolseley’s sheep-shearing factory. He had already built some experimental cars when in 1901 he became the manager at the Wolseley Tool and Motor Car Company.


In 1905 Austin found a site at Longbridge outside Birmingham and set up his own Austin Motor Company. The following year the firm’s first trademark, showing ‘a winged wheel kicking up dust’, was registered (number 286,069) and production was just 120 cars. Twenty years later 14,000 cars were being produced each year and in 1931 a ‘flying A’ replaced the first mark. The year 1932 saw the introduction of the best-selling ‘Austin Ten’.


In 1952, eleven years after Herbert Austin’s death, the Austin Motor Company merged with the Nuffield Group, which had earlier swallowed up the Wolseley company, and the British Motor Corporation was born. Another merger in 1968 formed British Leyland but by 1975 it had run into difficulties and was nationalised. In 1986 it became Rover Group and soon the Austin brand was dropped. Manufacture of cars at the Longbridge plant ended in 2005.
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The Austin Motor Company’s ‘Winged Wheel’ trademark (number 286,069).
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Cover of the Austin Advocate magazine of 1912 showing the ‘Winged Wheel’ trademark.
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A poster for the successful Austin Ten, which was introduced in 1932, does not display either the ‘Winged Wheel’ or ‘Flying-A’ trademark. (The Robert Opie Collection)


Bell Punch Ticketing
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The Bell Punch trademark (number 40,471) illustrates the product in miniature.


The Bell Punch Company was established in 1878 to acquire the patent rights of an American registering ticket-punch that was used in conjunction with a series of pre-printed tickets to check the receipt of money. In 1884 John Melton Black joined the board as managing director and soon afterwards began to develop a small rotary ticket-printing machine. In the same year the firm registered a trademark (number 40,471) and a site was acquired in Tabernacle Street in the City of London, where a factory was built. The trademark shows a ticket punch similar in design to those illustrated in some of Black’s many patents.


In 1891 the London General Omnibus Co. started to use the Bell Punch ticketing system and it was soon extended over all routes. The company had transferred to Uxbridge by 1922 to expand production and during the 1920s and 1930s it started to produced taxi-meters and ticketing systems for cinemas and horse-race betting.
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Patent for a ticket punch invented by John Melton Black, managing director of Bell Punch (GB 15,574 of 1893).


Later Sumlock Anita Electronics Ltd was set up as an offshoot of Bell Punch to produce ‘comptometers’ and it made the world’s first electronic desktop calculator, the ‘Anita’, in 1961. The Sumlock business was bought by the American firm Rockwell in 1973 but in 1986 its Portsmouth factory closed while the remainder of Bell Punch eventually became part of the German Höft & Wessel Group.


Cammell Railway Engineering
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Charles Cammell’s trademark number 10,807 uses a visual pun.


Charles Cammell was born in Hull, Yorkshire, in 1810, the son of a wealthy ship-owner. His first employment was as an apprentice ironmonger but he later set up the iron and steel business Johnson Cammell & Co. in Sheffield with Henry and Thomas Johnson. By 1854 the company had offices in London and America and in 1870 it opened a factory at Dronfield to the south of Sheffield, first making railway wheels and then steel rails.


In 1877, as Charles Cammell & Co., the firm applied for trademarks depicting a camel (numbers 10,807–10) for which it claimed use since 1855. The camel logo continued in use until 1972, when it was replaced by a CL monogram design. The goods covered by the trademark show the wide range of products manufactured, including iron and steel, boilers, weighing machines, machine tools, files, tools, cannon, railway carriages, railway trucks and other carriages. In 1882 the Dronfield factory was closed and a new one opened in Workington on the Cumbrian coast.


Cammell & Co. merged with the Laird shipbuilding firm in 1903 to form Cammell Laird. The Laird shipbuilding business had been started in 1824 by William Laird, a Scot, who moved to the River Mersey and set up a boiler-making works which later expanded into iron shipbuilding. Later still the railway business became Metro-Cammell, based in Birmingham, and in the 1990s this merged with GEC Traction to form GEC-Alstom, now part of the engineering company Alstom. The shipbuilding business on Merseyside went into public ownership in the 1970s, was de-nationalised in 1983 and recently closed altogether.


Commer Vehicles
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Commercial Cars’ ‘single wheel’ trademark, number 278,012.


Commer began in 1905 as Commercial Cars Ltd and in December of that year the firm applied for its first trademark (number 278,012), in the form of a letter C made from a wheel, from its headquarters in Gracechurch Street, London. Soon it set up a factory in Luton, Bedfordshire, where it remained for almost fifty years, mainly producing trucks.


Military vehicles were built during the First World War but when peace came the firm declined and in 1926 was taken over by Humber, which was amalgamated the following year into the Rootes Group. Production of vans and trucks continued at Luton but after the Second World War a move was made to nearby Dunstable.


The American company Chrysler took a 30 per cent holding in Rootes in 1964 and bought the rest in 1967. The Commer name was dropped in 1976 and in 1979 Chrysler UK was sold to the Peugeot-Citroën group. The truck-making business was sold on to Renault.
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The Commer ‘two wheel’ trademark, number 298,759 of 1908.



Crossley’s Engines
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Crossley Brothers’ trademark for the Otto engine (number 26,000).


The firm Crossley Brothers was set up in 1867 by Francis (Frank) Crossley when he bought the engineering business of John M. Dunlop in Great Marlborough Street, Manchester. William Crossley, his younger brother, soon joined him, concentrating on business aspects at the firm. The brothers made machinery for rubber manufacturers, including the nearby firm of Macintosh for their raincoat fabrication.


In 1869 Crossley Brothers acquired the world rights to the patents of the German firm of Otto and Langden for their new gas-fuelled internal combustion engine and in 1876 rights were also acquired for the famous Otto four-stroke cycle engine. The firm moved to larger premises in Openshaw, Manchester, in 1880 and the following year registered a trademark for the Otto Gas Engine (number 26,000); by 1882 the brothers claimed to have sold over 8,000 engines. In 1898 the company built its first diesel engines and soon began to make petrol engines, which found their way into Leyland and other buses.
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William Crossley’s 1904 patent with J. Atkinson for a gas engine (GB 4,563).


In 1904 cars started to be made and a separate company was set up to manufacture them in 1910 using a Coptic cross as its logo. In 1919 Crossley bought Premier Gas Engines of Nottingham, where large engines were built. In the 1960s the firm went bankrupt but was revived and joined Amalgamated Power Engineering, which later became part of Northern Engineering Industries, which in turn was taken over by Rolls-Royce plc in 1998.


Humber’s Cars
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A ‘Genuine Humber’ trademark (number 43,856) showing ‘Five figures with one head on a cycle wheel’ (see colour plate 1 for an example of its use in advertising).


Humber & Company, better remembered for its cars, was set up as a cycle manufacturer in Beeston, Nottingham, by Thomas Humber in about 1869. Humber entered into a brief partnership with Marriott and and then also Cooper from 1875 but this later broke up, with Marriott and Cooper continuing to sell their own Humber bicycles. Thomas Humber registered four trademarks to distinguish his own company’s ‘Genuine Humber’ bicycles and tricycles in 1885 and 1886 (including number 45,748 for the ‘Cripper’, named after Robert Cripps, who successfully raced Humber cycles). Two years later, after a fire in the Nottingham works, the company set up a factory in Wolverhampton and later moved to Coventry. Humber bicycles gained a good reputation throughout the world and the firm continued to prosper.


The very first Humber car, the 3hp Forecar, was built in 1896 and owed a lot to the firm’s cycle origins – it even had pedals to help it up the hills! The Phaeton, driven by a mixture of belts and gears, was the next car and at the turn of the century Humber began making the Humberette (trademark 256,044 of 1903).


Humber took over Commer Cars in 1926 and the Hillman Motor Car Company, which had works in Coventry adjoining those of Humber, in 1928. The firm became part of the Rootes Group just as a slump hit car manufacturers and in 1932 the cycle business was sold to Raleigh. The Second World War saw the firm producing military vehicles and aircraft engines but it returned to manufacturing luxury cars after the war. American car maker Chrysler bought a stake in the Rootes Group in 1964 and later bought the whole business. By 1974 the well-known Snipe and Hawk models had been dropped and the only remaining Humber car in production was the Sceptre.
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Thomas Humber’s bicycle patent of 1884 (GB 6,767).


Lucas Lamps
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Lucas’s trademark number 22,822 makes reference to the Tom Bowling Lamp Works.


Joseph Lucas was born in 1834 in Birmingham but it is not known whether he was related to the Joseph Lucas of London who took out patents for lamps in 1785 and 1793. As a youth he was apprenticed to a silversmith as an electroplater but in 1860 he started on his own selling paraffin and then hollow-ware (bowl or tube-shaped items of earthenware) from a basket skip on wheels. Later he started to make hollow-ware and then lamps. He continued to sell products made by other people, including the Tom Bowling lamps made by Isaac Sherwood. (The Tom Bowling was a ship’s lantern named after a sea-shanty written by Charles Dibdin in 1789.)


In 1875 Lucas founded a factory in Little King Street which he called the Tom Bowling Lamp Works and here he manufactured lamps. He made his first cycle lamp in 1878 and by 1882 he had applied for his famous ‘King of the Road’ trademark for lamps and lanterns (number 22,822). The lamp business was very successful as cycling became increasingly popular. In 1872 Joseph’s oldest son Harry had joined the business and after ten years he became a partner in Joseph Lucas & Son. About this time other lamp-makers started copying the Lucas product and in 1885 Lucas successfully took an infringer of his bicycle lamp patent (GB 2,493 of 1880) to the High Court. By this time the firm was also making saddles and other parts for bicycles and by 1897 they started to sell kits of components for cycle manufacturers.


In 1902 the firm started to produce oil lamps for cars but in the same year Joseph died of typhoid while on holiday in Naples. Acetylene lamps followed and later electric lamps were produced. By 1976 turnover was £719 million from vehicle equipment, aircraft equipment and industrial products. In 1996 Lucas Industries merged with the Varity Corporation of America to form LucasVarity plc; this was acquired in 1999 by the American company TRW. The earliest trademark still registered is the Pathfinder (number 34,783) for lamps made of tin or brass; this was first registered in 1884.
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A Lucas advertisement has the slogan ‘The King of the Road’ on the signpost in the background. (Gordon Bunce Collection)



Premier Cycles
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Premier’s Kangaroo trademark, number 45,791.


The bicycle manufacturing firm Hillman, Herbert & Cooper started in business in Coventry in 1875. Three years later the firm applied for a trademark for bicycles and tricycles (number 15,568) with Coventry cycle manufacturer Singer. In 1880 another trademark was registered by the firm at its Premier Works for Cooper’s lamp (number 22,340).


In 1884 the firm applied for trademarks for Kangaroo and Premier cycles (numbers 36,402–3), and the following year a kangaroo logo was registered (number 45,791). The Kangaroo cycle had a smaller front wheel driven by a gear-and-chain mechanism, allowing the rider to sit further back but still reach the pedals. Soon this was being copied by other manufacturers.


The Premier, named after the cycle works in Coventry, was the first safety bicycle with a cross-frame design. Following the success of this cycle the firm was renamed the Premier Cycle Co. in 1891. The first motorcycles were manufactured in 1908 but in 1921 the firm was taken over by Singer.
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Hillman, Herbert & Cooper’s patented bicycle chain tensioning invention for Premier (GB 1,775 of 1886).


[image: images]


An advertisement for Premier from Cycling in 1919, by then showing a royal appointment.


Raleigh Cycles
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The first Raleigh trademark (number 84,260).


Frank Bowden was a lawyer and cyclist who in 1887 bought a small workshop in Raleigh Street, Nottingham, that produced diamond-frame safety bicycles. At the end of the following year the Raleigh Cycle Company began life as a public company and on 29 December 1888 it made an application for a trademark (number 84,260) for velocipedes, and Bowden lost control of the company. Within eight years he bought back the firm and it remained with his family for many years.


By the early 1920s the firm was producing 100,000 cycles each year, along with Sturmey-Archer gears and motorcycles. Humber cycles was acquired in 1932. Soon a three-wheeler car was in production. By 1951 production of cycles was over a million but cycling was in decline. Raleigh bought up Triumph cycles in 1954 and BSA in 1957. Raleigh was then taken over by Tube Investments (TI), which amalgamated its British Cycle Corporation into Raleigh, but in 1987 TI sold the business to Derby International. In 2001 the management bought out the firm and recently revived the Chopper brand from its home at Eastwood in Nottingham.
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A Raleigh advertisement from Cycling in 1919.


Rover Cars
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Rover trademark number 216,247 was apparently not much used.


The Rover car company began life as Starley & Sutton, when John Kemp Starley, a manufacturer of cycles with his uncle James, and William Sutton, a cycling enthusiast, became partners in cycle manufacturing. They set up a business producing penny-farthing bicycles and tricycles in the West Orchard factory in Coventry in 1877. George Franks, a retired diamond merchant who had put money into the business, suggested the name Rover for Starley’s cycles and in 1884 the firm registered the name Rover as a trademark (number 35,242) for tricycles. Soon they were also producing Rover small-wheeled safety bicycles, which became a huge success. In 1888 the firm and the Rover name were taken over by Starley under the business name J.K. Starley & Company, but in 1896, five years before his death, Starley sold out for £150,000 and the firm became the Rover Cycle Company. The company also used the trademark Meteor (for example number 216,247). After 1901 the company started to build motorcycles under the name Imperial Rover.
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John Starley’s 1886 patent for Rover (GB 12,586).


The first Rover car was sold in 1904 and in 1906 the firm became the Rover Company Ltd. Rover merged with the Leyland Motor Corporation in 1967 and the following year with British Motor Holdings to form the British Leyland Motor Corporation. For some years the Rover Group, as it became, was owned by British Aerospace and then, from 1994, by the German car maker BMW, but in 2000 BMW split the company and sold off MG Rover, which went out of business in 2005.
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Advertisement for the Rover safety bicycle from the CTC Monthly Gazette of January 1886.



Shell Petroleum
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Shell trademark (number 233,523) from 1900.


Marcus Samuel set up a shop selling antiques and curios in East Smithfield, London, in about 1833. He was soon selling sea shells from Britain and abroad to natural history enthusiasts and his shop became known as the ‘Shell Shop’. On a visit to the Caspian Sea Samuel’s son, also Marcus, saw an opportunity to export illuminating and heating oil from Russia to the Far East and soon had tankers plying these routes. The name Shell first appeared in 1891, being used for kerosene being shipped to the Far East by Marcus Samuel & Company.


[image: images]


The Shell scallop trademark (number 263,277) appears a little damaged.
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Still going strong! A Shell petrol pump still standing, but not in use, in Scotland.
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The present-day Shell logo.


Marcus Samuel Jr formed the Shell Transport and Trading Company in 1897 and three years later the firm applied for its first trademark (number 233,532) using a shell logo. Although this trademark is still on the trademark register, the logo depicting a shell has continued to evolve, with distinct redesigns in 1904, when the pecten or scallop shell was introduced, 1930, 1955 and 1999. In 1907 the Shell Group combined with Royal Dutch to create Royal Dutch Shell. Now the company operates in 145 countries and has sales of $23 billion. The Shell brand is valued at $3 billion.


Singer’s Cars and Cycles
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Singer & Co. with Hillman and Herbert registered this trademark in 1878 (number 15,568).


The Singer Co. car manufacturing business was started in Coventry by George Singer in 1874, at which time it built bicycles and tricycles. In 1878 the firm registered Challenge as its first trademark (number 14,618) for oil and cement for the repair of bicycle tyres. Singer also applied for a trademark (number 15,568) showing a Double Hollow Fork for a penny-farthing bicycle, and the letters DHF with Coventry cycle-maker Hillman and Herbert (later to become Premier Cycles). The following year the trademark ‘The Xtraordinary’ (number 21,031) was registered for bicycles and the firm followed this in 1882 with Apollo and the Tandem Tricycle.
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adiustable by means of the set-scrow J.
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