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Some years ago, the author was tasked with developing a project in the north of England aimed at bringing several major businesses to a point where they could work more effectively with young people.





A new training model was developed based on twenty years teaching experience and fifteen years of working with businesses developing effective internal and external communication ideas.





This simple little book is based on the successful training and subsequent ideas that came out of that situation. The training has now been given to hundreds of people from businesses, healthcare, the police force and other organisations that have to communicate effectively with young people from primary school age upwards.





Your message might be different but how to effectively communicate it remains the same.





‘The golden rule – It’s not about talking!’





WHAT PEOPLE HAVE SAID ABOUT THE TRAINING





‘Enjoyable and thought provoking day.’





‘Thoroughly enjoyed all aspects. Just the right amount of information.’





‘Excellent and really made me think.’





‘Almost felt sorry for the classes I have done – a lot of changes to be made!’





WHAT THIS BOOK IS





Feet on the floor, no frills guide to communicating effectively and successfully with young people! It is written with the reality of the situation in mind.





A light read for busy people.





WHAT THIS BOOK IS NOT





An attempt to be academic and overcomplicated.
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WHO ARE YOU?





You might be a business, community organisation, voluntary group, business director or employee, a member of the police force, a public service employee, a healthcare practitioner or even thinking about going into teaching.





Whatever your organisation, occupation or reason why, you want to work with young people positively and more effectively.





You simply want to get your message across.





Just imagine the situation…





The day has arrived. You are driving to a school representing your organisation and you are going to talk to a group of young people for the first time!





Nervous?





Probably!




THE BENEFITS





If you can communicate with young people, you can communicate with anyone.





Everyone who has undertaken the training associated with this book has gained huge personal satisfaction and motivation from then going on to run sessions for young people. This highly motivated individual is then a real asset to their own organisation, which in turn gets huge benefits from the positive profile.





Many people have taken this approach and applied it to their daily working lives in terms of how they communicate in business meetings and presentations – the principles of communicating to adults are no different than those that apply in communicating to young people.
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