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Disclaimer

	Every effort has been made to be accurate in this publication. The publisher does not assume any responsibility for errors, omissions or contrary interpretation. We do our best to provide the best information on the subject, but just reading it does not guarantee success. You will need to apply every step of the process in order to get the results you are looking for.

	This publication is not intended for use as a source of any legal, medical or accounting advice. The information contained in this guide may be subject to laws in the United States and other jurisdictions. We suggest carefully reading the necessary terms of the services/products used before applying it to any activity which is, or may be, regulated. We do not assume any responsibility for what you choose to do with this information. Use your own judgment.

	Any perceived slight of specific people or organizations, and any resemblance to characters living, dead or otherwise, real or fictitious, is purely unintentional.

	Some examples of past results are used in this publication; they are intended to be for example purposes only and do not guarantee you will get the same results. Your results may differ from ours. Your results from the use of this information will depend on you, your skills and effort, and other different unpredictable factors.

	It is important for you to clearly understand that all marketing activities carry the possibility of loss of investment for testing purposes. Use this information wisely and at your own risk.
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Chapter 1: An Introduction to Bing Ads.

	If you’re looking to promote your brand online, then the first place to look is to PPC campaigns. A PPC campaign is of course ‘Pay Per Click’ and that means that you pay each time a user actually clicks on one of your ads. There are several things that make this a fantastic way to generate traffic, which we’ll look at later.

	 

	For now, though, suffice to say that PPC gives you the precise control that any advertising campaign needs and allows you to build a perfect business plan with a precise advertising spend, target demographic and profit margin.

	 

	But when it comes to PPC, only one word will often come to mind: Google AdWords. Google AdWords is by far the biggest PPC platform and the one that newest marketers will go to first.

	 

	But there are other options out there. And actually, focusing on only Google AdWords can be a big mistake for your campaign. We’ll look in more detail at why this is in the coming chapters but suffice to say that Google AdWords is actually more expensive, more competitive and less precise in many ways.

	 

	This is where Bing comes in. Bing can help you to reach an entirely different section of your market while avoiding direct competition with some of the bigger competitors in the field. As we’ll learn, Bing can offer you the perfect ‘back door’ and even help your rankings on Google. It’s the perfect starting point for the small, lean business and a very wise ‘backup’ source of traffic for ALL online businesses.

	 

	In this book, you’ll learn more about Bing and how it differs to Google. You’ll learn why it’s crucial to start paying attention to Bing and you’ll learn how to take advantage of all its unique features. At the same time, we’ll also be going in depth looking at the best practices for creating successful PPC advertising campaigns on Google OR Bing and we’ll see how this can be employed as part of a comprehensive business plan.

	



	


Chapter 2: Why It’s Time to Wake Up to Bing

	
Whether you’re interested in using Bing ads, or you’re just thinking about doing more search optimization for Bing, it’s time that you stopped forgetting this search engine and focusing entirely on Google. Let’s be honest – most of us don’t really practice SEO (Search Engine Optimization), we practice GO (Google Optimization). Google is the first and last word in internet marketing as far as a huge proportion of internet marketers and SEO agencies are concerned.
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