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  To my beautiful daughters, Taylor and Maliah:


  You are the reason I dared to step into my purpose. God has a way of using life’s challenges to push us toward the extraordinary, and it was in my moments of uncertainty, facing the weight of providing for you, that I discovered my strength.


  You both are my greatest blessings and my deepest motivation. Every step I’ve taken as an entrepreneur and influencer has been fueled by my love for you and my desire to create a life that reflects the power of faith, perseverance, and purpose.


  It is so important to me to be an example of what it looks like to live for God and to trust in his power to create new and innovative things. My prayer is that as you grow, you will look back on what I have been able to accomplish and know that the same God who worked in my life is able to do even greater things in yours.


  This book is for you—because without you, I may never have found the courage to pursue the calling God placed on my life. Thank you for being my light in the darkest moments and the reason I strive to be the best version of myself.


  With all my love,


  Mom








1
The Call to Influence



When people ask me about my call to influence, I always say it started long before I was even born. It began with my parents, Tanya and Michael Horbrook, who laid the foundation through their faith, integrity, and example. Their influence shaped the way I see the world, long before I ever realized I had a calling of my own.

I firmly believe that we inherit influence before we even learn how to wield it. Whether we realize it or not, we all start out under someone else’s influence (good or bad), shaped by the prayers they prayed, the sacrifices they made, and the examples they set. My father in particular left an unforgettable mark. He wasn’t just my dad—he was my first pastor, and through him, I learned what it meant to step boldly into my calling. His influence didn’t come from big stages or bright lights. It started on the street corners of Chicago.


STREET MINISTRY AND THE DIGITAL AGE

My dad used to tell me a story about when he first became a minister. Back in the day, he’d grab his bullhorn and a stack of tracts and head out to the corner of 63rd Street and Ashland in Englewood, Chicago, to preach the gospel. If you grew up in a traditional church setting, you probably already know what tracts are. But for those who didn’t, tracts were small, pocket-sized brochures, often illustrated in a comic book style, designed to break down the message of Jesus in a way that was simple, creative, and impactful. Tracts were basically the Instagram posts of their time—short, bold, and meant to catch your attention.

THE METHOD HAS CHANGED, BUT THE MISSION REMAINS THE SAME—REACHING PEOPLE WHERE THEY ARE.



It’s funny to think how something so small could carry such a big message, but that was the whole point. These weren’t just papers to pass out; they were tools of connection, conversation starters that could lead to transformation. And my dad knew how to use them. With his tracts in one hand and his bullhorn in the other, he was meeting people right where they were, creating a direct line between the message and those who needed to hear it.

This wasn’t some quiet, behind-the-pulpit kind of ministry. It was a street team ministry. The goal wasn’t to fill a pew but to plant a seed. It was all about taking the church outside the four walls, meeting people in their everyday lives, and sharing the gospel in the most direct way possible.

And while it was effective, it didn’t come without risks, some of which were life-threatening. One day, while my dad was preaching, a young man pulled a gun on him, attempting to rob him. Most of us would have dropped the bullhorn, handed over the wallet, and called it a day. But not my dad. Instead of freezing or backing down, he did something bold and maybe even a little crazy. He started singing. At the top of his lungs, he belted out, “One, one, one! One way to Jesus, baptized in Jesus’ name!” Now, I’ll be honest, my dad is not the greatest singer. But that didn’t stop him. His voice got louder, his confidence grew, and he kept preaching with a gun pointed at him.

As he sang and preached, something shifted. The gunman changed his mind. Without a word, he turned and ran away, leaving my dad standing there with his bullhorn, his voice echoing through the streets of Chicago.




THE DIGITAL HIGHWAYS AND HEDGES

That story makes me think about the parallels between street team ministry and sharing the gospel on social media today. Sure, the tools are different—back then, it was bullhorns and tracts; now, it’s hashtags and Instagram stories—but the concept is the same. Social media is like a digital street corner, giving us the opportunity to reach people who might never walk into a church. The potential to spread hope and truth to thousands, even millions, is right at our fingertips.

A staggering 72 percent of the public uses some form of social media.1 That’s not just a statistic but a wake-up call for believers who are serious about their calling to influence. On average, people spend two hours and thirty-one minutes per day on social media, with younger generations spending even more time. Studies project that social media users will grow to 5.85 billion by 2027, meaning that more than half the world’s population will be actively engaging on these platforms.2

But with all that influence comes a responsibility. And history has shown us that influence can be a gift—or a weapon.




THE CORRUPTION OF INFLUENCE

Most people don’t think of Lucifer as an influencer, but he was. Just not in a way that led to anything good.

Jealousy influenced Lucifer to rebel.

Lucifer influenced Eve to second-guess God’s Word.

Eve influenced Adam to disobey, and just like that, sin went viral. One moment, they were living in paradise. The next, they were hiding, blaming each other, and figuring out life on the other side of Eden.

This is how influence works—it’s shared. Just like a trending post, it moves from one person to the next, reshaping thoughts, decisions, and even destinies. A single moment of deception turned into humanity’s most catastrophic repost. And the worst part? It couldn’t be deleted.

Lucifer’s mistake wasn’t just rebellion. It was that he wanted more influence than he was given. Instead of using his influence to worship God, he wanted to be God.

Isaiah 14:13-14 records his exact words: “I will ascend to the heavens; I will raise my throne above the stars of God . . . I will make myself like the Most High.”

Pride not only caused Lucifer’s fall but also redefined his entire purpose. That same toxic cycle is still at work today. We’ve seen pastors fall when their platforms became more about their name than God’s name. We’ve seen influencers who once stood for truth start compromising for clicks, views, and brand deals. We’ve seen leaders, celebrities, and everyday people allow their influence to shift from something pure to something self-serving.

Proverbs 16:18 makes it plain: “Pride goes before destruction, a haughty spirit before a fall.”

That’s why guarding our influence is so important. If the enemy can’t stop us from having influence, he’ll try to corrupt it.

Which brings us to a classic lesson in influence, straight from Saturday morning cartoons.




THE TOM AND JERRY DILEMMA

I remember watching The Tom and Jerry Show as a kid. Tom, the mischievous cat, would get stuck in a moral dilemma and suddenly, two tiny versions of himself would pop up on his shoulders. On one side, the good angel—halo shining, voice calm, telling him to walk away and make the right choice. And on the other? The bad angel, red with a pitchfork, hyping him up to do something reckless.

That, my friends, is influence in action. Every day, we have voices in our ears nudging us toward decisions—some wise, some disastrous.

In this world of social media, it is extremely easy to lose yourself and become enticed by the notoriety that comes with being an influencer. These days, it doesn’t take much to become an influencer on social media. A nice website and a few catchy quotes can be enough for people to jump on the bandwagon without hesitation. But with the price of influence so low and the demand for it so high, we are often left to swim in a sea of saltwater, thirsty for anyone with relevant-sounding solutions. Our faith in God has waxed cold as our hope in humankind grows stronger with every well-captioned post. We are living in the days that Jesus spoke of in Matthew 24:5: “For many shall come in my name, saying, I am Christ; and shall deceive many” (KJV). Just look around. Every day we see more and more experts, gurus, and influencers come to the surface claiming to hold the keys to success, deceiving many who desire to be quenched.




RECLAIMING THE PURPOSE OF INFLUENCE

Somewhere along the way, the meaning of influencer got hijacked. What was once about impact has become about image. Influence was never supposed to be about selling detox tea or going viral for a trendy dance. It was meant to glorify God and guide people toward him.

So here’s the reality check: We don’t need more influencers chasing clout. We need more influencers chasing Christ.

It’s time for us, sincere followers of Christ, to reclaim the true purpose of influence. Not for popularity, not for self-promotion, but for something far greater. And that starts with understanding what Christian influence is truly supposed to be.


	1. Publicly share your belief in Jesus Christ. (No, not just in your Instagram bio—live it out loud.)


	2. Live a life that exemplifies godly principles. (Your content should match your character.)


	3. Never lose sight of the Great Commission. (Because Jesus didn’t tell us to keep our faith to ourselves.)




Speaking of the Great Commission, let’s look at what Jesus said. In Matthew 28:19-20 (ESV), he makes it crystal clear: “Go therefore and make disciples of all nations, baptizing them in the name of the Father and of the Son and of the Holy Spirit, teaching them to observe all that I have commanded you. And behold, I am with you always, to the end of the age.”

Let’s break this down:


	“Go therefore”—Don’t sit still. Influence is active, not passive.


	“Make disciples”—Influence isn’t about followers; it’s about leading people to Christ.


	“Teach them to observe all that I have commanded you”—This isn’t a “live your truth” situation. Jesus gave clear instructions, and part of influence is helping others live according to his Word.


	“I am with you always”—You’re not doing this alone. Influence with faith, not fear.




The problem is, too many Christians have gotten comfortable staying silent. Maybe it’s fear of criticism, fear of rejection, or fear of not being relatable. But Jesus never said, “Go and blend in with the crowd.” He said, “Go and make disciples.”

If we don’t publicly share our faith, the world will publicly replace it with something else.

Publicly sharing our belief in Jesus is biblical but also practically endorses our faith in him. Studies show there has been a steady increase in the number of Americans who say they are atheists, agnostics, religiously unaffiliated, or believe “nothing in particular.”3 With every passing generation, more and more people are separating from Jesus. This is why it is even more necessary that believers are vocal and visible with their faith. Some Christians might feel that sharing their beliefs publicly could negatively impact their careers. However, the Scriptures are clear on this: “If you are ashamed of me and of my teaching, then the Son of Man will be ashamed of you when he comes in his glory and in the glory of the Father and of the holy angels” (Luke 9:26 GNT). The consequences of not sharing our faith are far greater than those we might currently anticipate.

INFLUENCE ISN’T JUST ABOUT WHO’S FOLLOWING YOU—IT’S ABOUT WHERE YOU’RE LEADING THEM.






JOSEPH AND DAVID: TWO INFLUENCERS, TWO OUTCOMES

Joseph didn’t ask to be an influencer. His circumstances positioned him for it. He was betrayed by his brothers, sold into slavery, and thrown into prison. By all accounts, he should have been bitter, broken, or at the very least, silent. But instead, he let godly influence shape his story. His integrity and faith elevated him to a position where he could save an entire nation from famine (Genesis 41:39-41).

David, on the other hand, shows us that being an influencer doesn’t require flawlessness. David made catastrophic mistakes, his sin with Bathsheba being one of the most infamous (2 Samuel 11). But his response to failure set him apart. Instead of deflecting blame, David repented wholeheartedly. His prayer in Psalm 51:10 is one of the most raw and sincere in the Bible: “Create in me a pure heart, O God, and renew a steadfast spirit within me.”

David’s humility and willingness to return to God remind us that true influence isn’t about perfection. It’s about authenticity and redemption.




WHAT’S NEXT?

If I’m going to encourage you to embrace vulnerability as an influencer, then it’s only right that I lead by example. That’s why, in the chapters that follow, I’ll take you on my personal influencer journey: how I got here, what I had to sacrifice, and the unexpected lessons I learned along the way. Most people have seen my accomplishments and success, but very few know the real story behind them.

Next, we will dive into the secret ingredient that most people overlook when building an impactful social media platform. Spoiler alert: It has nothing to do with algorithms, aesthetics, or even viral content.

We’ll also look at case studies of individuals who have successfully used their platforms to glorify God and make a lasting impact. You’ll see firsthand what works, what doesn’t, and what truly sets apart an effective Christian influencer.

Finally, we’ll break down the four key components of influence and how you can use them to grow your platform, amplify your message, and walk boldly in your calling.

At the end of the day, influence is inevitable. The real question is, will your influence push people toward God or pull them away from him?









2
Where We Fit In



When I was a freshman in college, I created a profile on Facebook. At the time, social media was not yet widely adopted. Facebook was originally built for college students. You needed a college email address just to create a profile. Most users had no clue that this social networking system would become as impactful as it is today.

I remember creating my first profile on Facebook and thinking, This is a lifesaver. It was a great way to communicate with friends without wasting text messaging data. Back then, unlimited texting wasn’t common. There also weren’t very many opportunities for you to meet people outside of your campus community. The access that Facebook provided at the time allowed you to connect with other college students without ever leaving your dorm room. If you identified as an introvert, then you might have also found this opportunity to be a saving grace. Many introverts have very outgoing personalities but don’t easily open up around people. As a freshman in college, I was nervous and reluctant to meet new people. Social media made it so much easier. For introverts like me it was a game changer. I figured out how to be social on social media while still maintaining my reserved nature in person.

In time, I gained a greater perspective of how people shape perceptions of the world. Unfortunately, this often leads individuals to lose their own identity and adopt personalities that aren’t their own. Social media is a powerful tool that can be misused; we frequently see influencers presenting filtered lives far from reality. However, social media also offers the opportunity to observe individuals living authentically, providing inspiration and genuine influence.

MOST SUCCESSFUL PEOPLE DON’T START OFF TRYING TO BE THE BEST; THEY START BY DOING THEIR BEST.



I’ve had the pleasure of meeting influential people from all walks of life—political figures, actors, public speakers, theologians, and celebrities. Among them was my first millionaire mentor, Dr. Gicele Wray-Lindley, who became one of the most impactful figures in my life. She exemplified what is possible when you put God first and diligently pursue your craft.

Dr. Wray-Lindley was a distinguished pastor and entrepreneur in Chicago, a powerhouse who owned multiple businesses and still made time to pour into the lives of others. She was the kind of person who constantly seemed to be moving. She was always busy, yet she had a remarkable ability to pause and truly listen. Her support and knowledge were the foundation that helped me start my own business, something I might never have had the courage to do without her.

She was unapologetically blunt, and her honesty was a breath of fresh air. She kept it real, always telling you what you needed to hear rather than what you wanted to hear. But along with that straightforwardness came genuine care and a willingness to help. She didn’t just give advice—she gave time, energy, and resources to support and uplift other entrepreneurs like myself.

Dr. Wray-Lindley’s influence showed me what was possible when you merge faith, hard work, and an authentic commitment to helping others. When I personally struggled with believing I had what it took to be a person of influence, she was one of the people who pushed me to not limit myself. I was able to establish connections because I successfully utilized my platform to engage with the world.

Ironically, I became an influencer by accident. I didn’t start by trying to reach the world. I was blessed with the opportunity to teach and work as an administrator at the same institution I once attended as an undergraduate student. Being connected in that way helped me to be intentional about giving back while I was on campus.

Working as a director of diversity at a Christian institution was one of the most challenging and rewarding experiences of my life. It also afforded me the opportunity to teach an entry-level course to college students. My initial goal for starting a social media page was to infiltrate the space where students spent most of their time and, hopefully, influence them to be more involved in the work that was important on campus. But I couldn’t properly switch their attention until I first understood what they considered important. My goal quickly expanded once I realized the potential that social media really had. I never would have imagined that one day I would be speaking in rooms filled with thousands of individuals seeking to learn from me. I would love to take credit and say that my talent alone is what made it all possible. But I cannot. Anyone can duplicate the success I have acquired by unlocking the potential of social networking.

Social media is a window to the world. Not only can you use it to interact with your friends, but you can also use it to understand what’s happening in the world. Oftentimes, my students would know about current events before I did. Rather than wait for the media to cover breaking news stories, you can see stories breaking as they are happening. When you look more closely at the value of social media, you see that its use is deeper and more far-reaching than you think. News outlets use social media to disseminate information because of social media’s relevance and immediate impact on people. Outlets like TMZ and The Shade Room are known for their ability to share culturally relevant breaking news. So, understandably, more and more individuals are utilizing social media as their primary means of staying informed.

This realization led me to create a platform on which I branded myself as “Jackie the Educator.” My platform talked about a wide range of subjects that kept my audience informed via social media. The topics were rarely, if ever, discussed elsewhere (or outside of social media platforms). I challenged my audience to think outside the box. I often talked about tough topics that were not allowed to be discussed on campus but were acceptable on a social platform. For example, among the controversial subjects we discussed were “Should Christians smoke weed?” and “understanding the LGBTQ community.” One of the most iconic conversations on campus was during the Hillary Clinton versus Donald Trump presidential election. At the time, the campus was very divided. It was sometimes difficult to walk the line of being a college administrator and an influencer, but I managed to do both by presenting the facts that would allow individuals to come to their own conclusions. Doing so was often controversial for most faculty and staff on campus, but it deeply connected me to the students, many of whom became fans and avid supporters. Although I had successfully won the respect of the students on campus, I also sacrificed my reputation among many of the traditional faculty and staff. At the time, the utilization of social media for professionals was not widely accepted.

There has always been this unspoken rule that instructors and administrators must keep their personal lives private, never allowing students to know that they are humans who eat, sleep, poop, and make mistakes just like everyone else. As a young girl attending Burr Oak Middle School, I once saw one of my sixth-grade teachers at the grocery store checkout wearing a headscarf, holding a box of tampons, and sifting through the candy bars on display. For some reason that image changed how I interacted in her class. After seeing her in such a human light, I became less afraid to ask questions and even felt more comfortable sharing personal struggles.

Sometimes we become overly protective of our personal lives and deny people the ability to see how similar we actually are. Throughout my time in education, I would often hear about the potential risks of being too open on social media. These concerns were frequently voiced by individuals who grew up in a time when privacy was approached differently with a greater emphasis on safeguarding personal information. Many still prefer methods like paper bank statements because of concerns about information falling into the wrong hands. While their caution is understandable, it’s worth considering that information has been falling into the wrong hands long before the advent of Facebook and Instagram.

Perhaps if we focused less on keeping certain parts of ourselves hidden and more on living authentically, we could foster greater consistency in our character. In my opinion, some people are hesitant to share the real version of themselves out of fear that others might misuse or misinterpret their openness. However, it is much harder to maintain a double life—constantly guarding or presenting only certain aspects of who you are—than it is to focus on being authentic in every room you step into.

My attempts to explain the relevance of social media to other faculty and staff were often met with judgmental criticism. In some of my colleagues’ eyes, my effort to connect with students came across as attention seeking. To this day, it is still not uncommon for individuals to perceive social media platforms as unprofessional. Some industries strictly forbid employees to use social media in the workplace, while others are slowly coming around to the idea of it being a useful tool. Unfortunately, the appropriate utilization of social media will likely remain a debate for many years to come.

But here’s what I’ve learned: Progress often comes from stepping outside of what’s comfortable or widely accepted. Sometimes, challenging traditional narratives is the only way to create space for meaningful change. I encourage you to reflect on your own experiences, especially in professional settings, and consider how you can apply the lessons I’ve shared. What risks are you willing to take to connect with others in a way that feels authentic to you? What conversations can you initiate to bring fresh perspectives to the table? Don’t be afraid to go against the grain, even if it means facing criticism. Change rarely happens by staying silent or conforming to outdated norms. Instead, let your willingness to challenge tradition inspire others to see things differently.

Thankfully, my journey did not end in an institutional setting. What I didn’t know at the time was that my journey was just beginning. After establishing a base of supporters among students, my platform began to expand to all individuals seeking to think critically and expose themselves to different perspectives. Not long after my transition from higher education, I decided to start a YouTube show called Higher Learning. In my efforts to engage in thought-provoking dialogue, I invited guests who sometimes had controversial ideas. Again, as a believer, I realized that there were a lot of topics that some Christians deem inappropriate to discuss in a pulpit. So I decided to discuss them in a setting that had fewer restrictions or rules.

Although the idea of a show like this was interesting, I found myself actively thinking of ways to attract the right audience to these conversations. Most people struggle with finding the right audience for their content. I have seen countless people who have amazing ideas but struggle to reach their target market. This is what led me to create Black Christian Influencers (BCI). I distinctly remember sitting on a pew at my father’s church and writing down my ideal target market. On that sheet of paper, I wrote down millennials, educated, Christian, Black, leaders, and influencers. After reviewing my list and thinking about the audience that I had already gathered through my social media platform, I landed on three words that stood out to me: Black, Christian, influencers. This was my target audience, and thus I created a community.

KEEPING YOUR PURPOSE IN MIND WILL HELP YOU TO STAY FOCUSED ON NOT JUST BEING MARKETABLE BUT BEING IMPACTFUL.



Black Christian Influencers started as a community of strangers who were brought together to facilitate conversations among Christians of like-mindedness. It slowly developed into a plethora of other ventures as I started to learn more about the members’ individual needs. What started out as an effort to reach my target market developed into a larger concept that would allow others to reach their target audiences. Without much thought, I had created a community that was fulfilling a need for so many others. I quickly understood the importance of establishing an impactful community. Many people become so consumed with their initial idea that they forget to remain open to a better one.

If we focus on the impact, we will always get results. Many people lose sight of that, which is why they end up too focused on the things that don’t really matter. When I first started the community, I was scared because I lacked the experience that I thought would be required to maintain an engaged network of people. It took me a while to figure out that I needed to be confident in my ability and not my experience. We will always have the opportunity to step out into the unknown. In those instances, it is important to allow ourselves to learn and grow from our own trial and error.

I am thankful for my season of developing my business because it gave me the experience that I desired. Learning these lessons required sacrifice. Whether you are pursuing a career, platform, or relationships, sacrifices will always be necessary. To reach my goal, I sacrificed my career as an educator. However, my career as an educator never really ended. I now get to educate people in a variety of ways. The sacrifice was worth the reward of seeing so many people impacted by the business—the community—I have built.

Developing your platform as an influencer opens the door to a plethora of other opportunities, whether it’s public speaking, brand deals, or full-time ministry. Your time sacrificed to build a platform will be worth the investment. But to reach the reward, you must first get through the process of developing a social media platform. Thick skin is required. Social media is not exclusive to “good” people. You will likely encounter people who are disrespectful, lack integrity, and intentionally try to hinder your success.

When I first started my journey, I would get distracted by the opinions of individuals who I was not called to reach. Often, we are looking to please everyone when we should really only be focusing on our target audience. We have all seen or heard of instances when people who disagree on social media post hostile comments that hurt others. The unfortunate reality of social media is that even typed words have power. Even if you can’t see the other person, the words they share are just as impactful. People have become comfortable with sharing thoughts that are intentionally harmful to others.

Building a platform isn’t easy—it takes time, sacrifice, and the willingness to push through uncomfortable moments. There will be critics, distractions, and even moments when you question why you started. But those challenges aren’t meant to stop you; they’re meant to shape you.

At the end of the day, it’s not about pleasing everyone or having the perfect platform. It’s about staying true to your purpose and showing up for the people you are called to reach. Stay focused on the impact, trust the process, and don’t let anything or anyone keep you from what you’re meant to do.
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