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Terms and Conditions 

LEGAL NOTICE 



The Publisher has strived to be as accurate and complete as possible in 

the  creation  of  this  report,  notwithstanding  the  fact  that  he  does  not warrant or represent at any time that the contents within are accurate 

due to the rapidly changing nature of the Internet. 



While  all  attempts  have  been  made  to  verify  information  provided  in this  publication,  the  Publisher  assumes  no  responsibility  for  errors, omissions, or contrary interpretation of the subject matter herein. Any 

perceived  slights  of  specific  persons,  peoples,  or  organizations  are unintentional. 



In  practical  advice  books,  like  anything  else  in  life,  there  are  no guarantees  of  income  made.  Readers  are  cautioned  to  reply  on  their own judgment about their individual circumstances to act accordingly. 



This  book  is  not  intended  for  use  as  a  source  of  legal,  business, accounting or financial advice. All readers are advised to seek services of  competent  professionals  in  legal,  business,  accounting  and  finance fields. 



You are encouraged to print this book for easy reading. 
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Introduction 



 The best way to leverage businesses for the 21st century is to unleash the potential of Internet marketing onto your business promotion 

 methodologies. Here we see how these methods can be put to use. 
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Summary 

 

 Businesses have changed. The change is for the better. 
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How Businesses in the 21st Century Are 

Different from Earlier Businesses 



As  we  all  know,  the  way  businesses  were  done  before  has  totally changed in our age. Technology has totally  changed the way we look 

at  business  methods  in  terms  of  marketing,  execution,  service  and other  related  aspects.  The  computers  have  become  a  lifeline  of  our business  and  day-to-day  lives.  With  the  help  of  the  latest  software applications,  computers  can  execute  the  work  of  more  than  5  to  6 

people and indirectly provide with a great amount of time and financial 

savings. 



Nowadays, people are using emails, blogs and websites as a means of 

communication which helps us to save time and money, it also helps 

our  customers  to  know  about  our  service  as  and  when  they  want. 

Customer  service  has  become  far  better  due  to  technological 

advancements. 



In this 21st century, even the way we promote our business has totally 

changed due to change in thinking of buyers. For example, earlier we 

used  to  depend  on  paper  ads  but  now  this  is  getting  changed 

drastically  by  the  use  of  online  classified  ads,  TV  and  radio  and  ads many other new options that have become available for us to promote 

our products and services. 



Previously,  it  would  be  very  difficult  to  get  to  know  how  a  particular business  operates  and  how  they  are  performing  in  their  business. 

Hence,  it  was  difficult  for  businesspeople  to  keep  an  eye  on  each 



- 7 - 

other.  However,  that  has  now  become  possible  through  the  various means available on the Internet. 



Companies  can  find  out  about  the  tastes  of  people  at  the  click  of  a mouse  and  can  thus  hone  their  products  so  that  they  become  better acceptable  to  their  market.  This  has  direct  bearing  on  the  kinds  of profits  they  make.  All  this  was  not  possible  with  businesses  earlier. 

Businesspeople were more or less shooting in the dark, guessing what 

people would like and play accordingly. 
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Summary 

 

 This is something everyone’s talking about. Though MLM seems to be 

 so 21st century, the fact is that it has been around for a very long time. 
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The Network Marketing Model (MLM) – Why Is 

It a Great Business Model in the 21st Century? 

 

Many  people  ask  whether  MLM  really  helps  to  make  money  or,  more precisely,  to  market  a  product?  The  answer  is  YES.  In  fact,  in  these times of recession, MLM could be the best option to use as a business 

model.  The  prime  reason  for  this  is  the  fact  that  MLM  does  not  cost anything for marketing. Here, people refer products to each other by 

word of mouth. This has a very high conversion as the product here is 

referred by someone whom you know and trust. 



Especially  in  the  21st  century,  when  the  market  is  so  volatile,  it  is difficult  for  a  small  company  to  keep  investing  in  ads.  MLM  is  the solution  for  that.  It  gives  you  a  growing  option  without  much 

investment.  Millions  of  people  have  become  millionaires  using  MLM 

channels  alone.  In  MLM  you  refer  someone  and  someone  refers 

someone else in this way a long chain of people builds up. Here, the 

major  benefit  is  that  even  if  you  don’t  refer  many  people,  your downline is active and you keep getting checks. 



This  way  you  can  earn  a  regular  residual  income  monthly.  There  are many  people  who  get  retired  when  they  are  just  35  riding  on  their MLM  horses  and  put  their  efforts  in  this  regard,  making  millions  of dollars. If you select a better MLM product and company, there are no 

reasons that you don’t get success. 



Sometimes  people  are  wary  of  MLM,  especially  when  they  consider that  they  don’t  know  anyone  quite  well  and  so  they  won’t  be  able  to 
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build  networks.  However,  nowadays,  it  has  become  very  easy  in  the work  on  the  Internet.  You  can  use  Facebook,  MySpace.com,  hi5  and many other social networking websites to build your network instantly. 

You  can  join  forums,  private  JV  clubs,  affiliate  networks  which  make your network building like child’s play. 
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Summary 

 

 If you want to start leveraging your business, the best way to do that is to take it online. 
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Using the Internet for Your Business 



The Internet is the new tool for your  business in this 21st century. It helps  you  do  build  your  business,  earn  online,  save  your  time  and money. In earlier days, just to send someone a letter we need to wait 

for days but now with the help of the Internet; it can reach within just a few seconds and that too for free. 



There  are  many  people  have  take  up  full  time  businesses  on  the Internet.  For  example,  eBay  is  a  portal  where  people  selling  product online.  There  are  millions  of  people  earning  full  time  from  just  eBay. 

There are many other portals that work in a similar manner. 



Promoting your product or service was never been so simple. Internet 

marketing  has  made  that  happen.  People  promote  their  product  or services using blogs, websites, free micro blogging, forums and so on. 

Many  online  communities  exist  for  different  business  which  you  can join  for  free  and  many  premiums  paid  once  which  opens  a  new  door for you in terms of business and new customers. 



Facebook  and  Twitter  has  totally  changed  the  way  we  use  social communities.  People  can  totally  customize  Facebook  to  be  their 

personal desk and promote whatever they want to. There are several 

software applications available to promote Facebook and Twitter which 

minimize your work by 70% and makes the process automated. 



Twitter is a new revolution in microblogging where people follow each 

other and inform each other about their activities, products, services, 

events,  etc.  Twitter  helps  you  to  connect  to  people  instantly  and 
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easily. You don’t have to know much about the Internet to use Twitter; it’s very easy to use and instant blogging. 
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Chapter 4: 

Web 2.0 – A Step Ahead for All Businesses 
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Summary 

 

 Web 2.0 is what is really taking businesses forward. 
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Web 2.0 – A Step Ahead for All Businesses 



Web  2.0  has  totally  changed  the  way  how  manufacturers  and  buyers used  to  behave  earlier.  Now  customers  have  become  smart  and 

manufacturers have improved a lot in their quality and service. Most of 

the companies have started using Web 2.0 to improve their business, 

to  know  their  customers  thoughts  and  improve  their  product  or 

service. 



Customers  have  become  more  discerning  than  they  ever  were.  They don’t make decisions for making instant purchases like they used to do 

before. They search for reviews on product or service on the Internet 

first,  closely  take  a  look  at  product  and  only  then  make  the  decision which product to buy. It has become much easy to know the review of 

a product for example if a customer wants to buy a mobile they have 

more  than  hundreds  of  choices.  So,  they  do  a  research  first,  check users’  reviews  from  people  who  have  already  used  the  product  or service and then decide which one will be a good fit for your purposes. 

This helps the user to know exactly what the product is and whether or 

not it matches with what the manufacturer claims. 



Companies and manufacturers also keep a close track of these reviews 

and  try  to  improve  the  product  quality  or  price  based  on  reviews  by their existing customers. This way it helps both the customers and the 

manufacturers to maintain good relationships with each other. 



With the help of web 2.0, you have at your disposal a completely new 

and  prospective  way  or  marketing  which  helps  both  the  parties. 

Companies  realize  that  one  bad  comment  about  their  product  can 
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