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Disclaimer

	Every effort has been made to be accurate in this publication. The publisher does not assume any responsibility for errors, omissions or contrary interpretation. We do our best to provide the best information on the subject, but just reading it does not guarantee success. You will need to apply every step of the process in order to get the results you are looking for.

	 

	This publication is not intended for use as a source of any legal, medical or accounting advice. The information contained in this guide may be subject to laws in the United States and other jurisdictions. We suggest carefully reading the necessary terms of the services/products used before applying it to any activity which is, or may be, regulated. We do not assume any responsibility for what you choose to do with this information. Use your own judgment.

	 

	Any perceived slight of specific people or organizations, and any resemblance to characters living, dead or otherwise, real or fictitious, is purely unintentional.

	 

	Some examples of past results are used in this publication; they are intended to be for example purposes only and do not guarantee you will get the same results. Your results may differ from ours. Your results from the use of this information will depend on you, your skills and effort, and other different unpredictable factors.

	 

	It is important for you to clearly understand that all marketing activities carry the possibility of loss of investment for testing purposes. Use this information wisely and at your own risk.
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Introduction

	It’s safe to say that most people who are making the change to move out

	of the cubicle and into the world of online entrepreneurship have little background in marketing or technology. All they know is that they are tired of the rat race and want to be in charge of their own business. That’s great! There’s never been a better time to be an entrepreneur!

	And you really don’t need a marketing or business degree to be successful

	in the online business game.

	 

	But, you do need to understand enough about your target audience,

	including their needs, pain points, and behaviors, to effectively serve them so that you can make a profit. The problem with that is that when we move into internet marketing, we plan to learn as we go so we can

	get it all up and going fast. Then we find out that there's so much to learn

	that it can be overwhelming!

	 

	New startups can have a tough time keeping up with the demands of

	providing their audience with what they want. Too often we find ourselves trying all sorts of things to drive traffic to our websites to increase our bottom line, but we often miss the mark totally. Why is it that we fail with the techniques that all of the online marketing gurus say can't fail?

	 

	It is often because we don’t have a handle on measuring the results. If we

	don’t really know what is working for us and what isn’t, we can’t give our audience more of what they want. To retain and convert our audience

	into raving customers and site ambassadors, we must use and optimize the right metrics! Have you ever felt like you were just throwing stuff against the wall to see what sticks? We all have! But what you are going
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