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PROLOGUE


Jeremy Fragrance is the most influential perfume icon on the planet. It's like this: I'm the most successful perfume YouTuber in the world. For two years, I made YouTube videos about perfumes as a hobby, and I realized that I could rise to the top in this field. I used to play World of Warcraft and other games, but at level 60 or some other maximum, the game was over. With YouTube, it was different. It was endless. Early on, it was not unusual for me to see myself on television. My father set up a video camera for my brother, Kamil, and me early on, so we could watch each other on the TV in the living room. I watched Michael Jackson dance on that same TV screen, and that had an impact on me. At that time, I didn't know what it meant to be famous, but when you see Michael Jackson strut onstage with an indescribable energy and the masses cheer for him, it does something to you. I had never experienced that before in Theodor-Heuss-Strasse in Oldenburg, where I grew up.


What and who you see as a child is important. Today, some kids see me, experience my energy, and want to emulate me, which I find startling. I didn’t start out idolizing influencers or gamers; I was drawn to established celebrities like Michael Jackson, Jean-Claude van Damme or Arnold Schwarzenegger. That's how I wanted to be. I wanted to radiate POWER. Maybe that was the biggest driving force behind the person I am today. Seeing those powerful personalities in action movies as a child, I wanted to be like them. From an early age, my goal was to internalize and implement the POWER and STRENGTH of these three people.


I am Daniel Schütz, but Daniel Schütz is also Jeremy Fragrance. Jeremy Fragrance is a mixture of many ingredients, a mélange of influences and experiences I’ve collected over my lifetime. Jeremy Fragrance is a little different every day. My life has been one of extremes. Even in childhood, I had a dominant personality, yet I always found myself lurking in the background. To many people, my frenetic energy and the intensity of my on-screen persona make me seem like I’m on coke, but in fact, I’ve never used illegal drugs in my life. I used to drink alcohol, but I never had any interest in anything harder. I don’t even drink coffee; I get my kicks from hot green tea or use matcha to achieve a zen state. But that’s another way I’m a little different every day, a man of extremes. Sometimes I wolf down mountains of food, and then I fast for a week. The game of extremes is incredibly fun for me. In the process, I also notice how I go through changes from day to day. If I eat a kilo of Parmesan cheese one night, I'm different the next day. If I eat a kilo of whole-grain rye bread the following evening, I'm different the day after that. I love experimenting, always trying new things and evolving.


You become what you think. Our lives are made up of a series of experiences, realizations and learned knowledge. We try to push ourselves every day, mentally and physically. However, if we have a good balance of the most important building blocks in life-daily routines, habits, diet, exercise, and family-we can accomplish a lot. In this book, I'm not only going to tell you about my experiences. I'm also going to give you recommendations on how to be more efficient and successful. You will get an idea of what helps me in my daily habits and routines. This is crucial because we humans are creatures of habit. Those daily habits can help you find your own ideal. The closer we get to our ideal, the better we feel, but if we keep losing sight of that ideal, the pendulum can swing the other way. Through the Power of Habits, I have learned how to optimize myself every day. To that end, in this book I will outline the path to my ideal and how I continue to expand it a little more each day.


Many people can identify with me because they love status symbols like golden Rolexes and red Ferraris, just like I do. I think that the art lies elsewhere. We have to be free. There’s not much point to having billions in our bank accounts if Dad holds the purse strings and makes all our financial decisions. A homeless person or a low-income earner with a zero balance-even a negative balance-can be free because he has developed the right mindset. This book will also be about the mindset of freedom, about detaching yourself from others' ideas of what you should be. In Miami, I gave my scent Office for Men to the actor Jordi Mollà, who played Nicolas Reyes in the TV series Jack Ryan. This idea of being able to do anything because I'm so free, the idea that people listen to me, watch me, and follow me, has always been deeply appealing to me.


Art has always been a fundamental part of me. Making people laugh, inspiring them with dance and song, or touching them with perfume tips, all that has always been something I've enjoyed a lot. At the same time, I have a total flair for bureaucratic tasks. I regulate my finances myself; I answer letters from the tax office, and I enjoy it. For me, that's an essential key to success-the idea that you don't separate art and the mundane, but consciously unite them. I can do that very well. I was always the smallest and youngest, whether in my family or in my class at school. Nevertheless, I always had the drive to be number one. Everywhere. With YouTube, that really worked out, but I worked hard for that, too.
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Jeremy and actor Jordi Mollà


I've always worn fragrances, but in Hawaii at my brother's house, I met a girl over ICQ who told me I looked like an "Abercrombie boy." I immediately went to an Abercrombie store, and I really liked the loud music and the scent of their perfume "Fierce", which they sprayed throughout the shop. In Germany, I searched for the perfume on YouTube. The first video I found on it was by the late Dan "MyMickers" Mish (https://www.youtube.com/watch?v=QFbdKp2Ui4M). He did it so brilliantly. I was mesmerized by his energy, the way he moved, the volume and cadence of his voice. That was the first time I saw someone talking about perfumes with that kind of dedication and passion. Dan’s video led me to the "Frag-Comm," or fragrance community-very nice! I wrote out a list of ten fragrances from the many videos that I wanted to smell, as if I were learning about trading cards or a video game. Sometime in 2014, I sat down in front of the camera and shot a couple of videos. The fourth or fifth video, on "La Nuit de l'Homme" by Yves Saint Laurent, went viral. I was wearing my green shirt, I was in my old office, and I got the ball rolling.


From there, the comments and praise flooded in. People asked who this guy was. They started calling me the new "King of Fragrance YouTube". My first payout from YouTube was 371.90 euros. At that time, I was still doing an internship with a real estate agent and occasionally went to a Greek restaurant for lunch. It cost around 12 euros, which was quite expensive for me, definitely more than my usual kebab. When I got my first payment from YouTube, I divided the amount by 30 days and realized that it came out to a little more than 12 euros a day. I could go out to eat for free every day with my fun new hobby. That was my first milestone.


The next milestone was a collaboration with an online perfume store. They were already interested in me, back when I didn't even have 30,000 subscribers on my English YouTube channel yet. They wanted me to produce a video for them once a month. (It’s hard to imagine that happening with TikTok now.) They asked me what I wanted in return, so I put together a PDF for them, describing what I had to offer and the amount I wanted in return. But before I sent it off, I went back and raised the amount a little, just because it was worth it to me. My offer was accepted, and suddenly I was making 12 times my monthly salary. For one video a month! That was my first taste of what can be earned on the internet if you know your worth and push through. That was my second milestone.


After about a year and a half, my third milestone followed. My income on YouTube kept rising, but all of a sudden, I also received a huge payment from Amazon because of the affiliate links I used and still use in my video descriptions. An affiliate link is a commission, so to speak, that Amazon pays me when people order through my link there. This passive income surprised me at the beginning, because of course that was just added to the already good income I was making on YouTube. It was during this time that the thought first crossed my mind that I could also sell my own perfumes. These three milestones led to a landmark decision:


Jeremy Fragrance would become the number one perfume icon! My ambition was further reinforced privately by the fact that I brought my mother from northern Germany to live with me in the Rhineland, near Bonn, in 2016. I told her that I would support her. That was both a matter of honor for me, but also a motivator. To be able to say, after two years, “I'm going through with this now,” and to offer a home to my mother, who painted the legendary "Sacrifice" picture from my earliest videos, was an important step. It gave my goal a seriousness and resilience. From that moment, there was no going back. I delved even deeper into the subject matter, smelling fragrance oils daily to train my nose. You'll learn in this book that I'm 100 percent committed to one thing-and it's not the perfume journey by the way. I've tried a lot of things in my life. I've danced, played music, been in boy bands, and ended up becoming the most successful perfume mini-fluencer. There is no straight path to the top, but if you want to get there, you have to commit. That's what I did.


It was important to me from the very beginning that I convey my content in a crisp and likeable way. I've always been aware that viewers have a wide range of channels they can watch. That's why you have to force yourself not to produce videos that are too long, so that there's a greater chance that they'll be watched. Another of my strengths is my emotionality. I have always tried to build bridges directly into the minds of my viewers. After all, there's little point in explaining perfumes factually. "The fragrance smells like bergamot, sandalwood and cedar." And now? But if I tell a story around the fragrances that the viewer can identify with-for example, that a pretty woman approached me about the fragrance-and the viewer wants that experience too, then he will remember the story, perhaps buy the fragrance and meet a beautiful woman of his own. Then he'll come back to my channel, tell his own story in the comments, and continue the eternal cycle, which is pure gold for YouTubers. My stories grabbed people on a different level.


Around the end of 2017 or the beginning of 2018, I got invited to New York, did a really big deal, really met my community for the first time in a perfumery and soaked up the whole experience when it was all about me alone. People showed up for me, and that was a good feeling. Connecting with viewers has always been important to me; they keep me relevant and significant. You’ll hear a lot about my viewers in this book because the power of the people around you is incredibly significant. Then, later in 2018, I also won my first Fragrance Foundation award for best vlog. Significance in the community made it possible for a boy from Oldenburg to receive such a meaningful award in New York. From that day on, I was even more interesting to companies that wanted to work with me.


The power of family once again played an important part when I launched the Kickstarter campaign for "Office for Men" with my brother at the end of 2018. "Fragrance One," our brand, was to refine all that I had built up over the years before. The power of my community was strong enough; the campaign went through the roof and the collaboration with my brother was very valuable at the time. He had the experience with Kickstarter and I had the crowd behind me, so we knew it would be a success, but the fact that it was that much of a success blew us both away even as it validated us. However, combining family and business also involves risks, which I will also talk about. Mixing family closeness and the idea of no longer being on the same level in business can lead to a rift. In that first moment, however, it was a wonderful symbiosis of ideas. I still remember exactly how we started the campaign that ended up raising almost 780,000 euros. I was on the phone with my brother; he wanted to push the button to activate the Kickstarter. I told him, “I’ll post the video, then, so people know it's going.” We both posted, and right away, we could see the money coming in. We only needed 25,000 euros, but it happened so quickly that after only five minutes we had almost 100,000 euros together. The power of money is life-changing, especially for people like us who didn’t grow up rich. You'll learn a lot more about that in this book as well.
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All-White-Look


Throughout my YouTube career, I’ve been fascinated by how much you can become the dictator of your own little kingdom. I'm sure that sounds harsh, but the power to create a healthy culture in your own home can be stimulating. Many things stimulate us: smells, caffeine, sex, positive comments. But what can also be very stimulating is to delete negative comments. Especially in the beginning, from 2014 to the end of 2015, I was still looking at my comments. Oh, people like it when I wear a suit. They think my spin at the beginning of the video is cool. They like the way I talk to them. Good! They get what I’m doing. But at the same time, I also started deleting negative comments. That felt incredibly good. But at some point, you don't pay attention to it anymore. My focus was only on making each video more successful than the last, so soon enough, there was no time to read comments.


I don't like stagnation. Self-optimization is fun. Whether it was sports, dance, theater, the boy bands, and then later on YouTube, I've gone through quite a few changes. I started out in casual shirts, then added designer suits to emphasize that my channel was serious business. Then I was into white clothes in my all-white phase. Then I had the all-black phase. Sometimes I had girls in my videos; sometimes I didn’t. My every impulse unleashed new energy. My current all-white phase, the peak of Jeremy Fragrance, was also helped by TikTok. My upbeat and to-the-point style really goes down well there. From sunny boy to business guy to "crazy guy," I took a lot of steps-sometimes recognizable to the viewer, sometimes not. But everything had its reasons. I noticed that certain shirts look very good on me, so I consciously chose interesting shirts that emphasized my eyes. Then, when suits came along, I read up on what to combine, what tie patterns went with what shirt and vice versa. I got help from Antonio "Real Men Real Style" Centeno, who wrote to me when I still had under 30,000 subscribers. He liked me and gave me useful tips, which were really valuable for me. Perfumes are about completing your style, after all. Good clothes, clear skin, a chic hairstyle and the perfect fragrance to go with it. I watched more and more style videos, learned to radiate sex appeal through clothing and fragrances, and once again I internalized and integrated what I was learning. But what was missing in the end? A signature look! When you walk into a room, people recognize you by your scent, of course. But I still wanted a look that would make people recognize me everywhere, because until then I was just a good-looking guy in a suit-handsome, but interchangeable.


I tried different looks and struggled to figure out what felt comfortable and what made me stand out. I tried the dark blue suit, then the black Tom Ford suit with black tie, but when I wore the white suit for the first time, it clicked. I was looking for a Batman suit, something that I could always be recognized in. White suits have a unique style. It's only since the beginning of that second, definitive all-white Jeremy Fragrance phase about two years ago that I've completely merged with this style. If I’m out in public, I’m wearing all white. There are a few 10-out-of-10 things in my life. A black Mercedes G-Class: 10/10. A red Ferrari: 10/10. An all-white look: 10/10.


For me, the search for the 10/10 look was critical. Once I found the allwhite look, I stayed with it, and now you can always recognize me. But for you, here's an important hint: clothes make the man. If you're in a pair of jeans and a polo shirt, you'll have a different vibe than if you're wearing a well-cut suit. From a well-cut suit to a Tom Ford suit, your style changes again. From jet-black to beige, you will notice a change again. Your outward presence is determined by well-groomed skin, good clothes and a good scent. You increase your significance by these three things alone: Hygiene, clothes, scent! I have also felt this on my own body. When I stood bolt upright in front of the camera in a sleek Tom Ford suit, my breathing was completely different, my voice became much more serious and stable-my whole manner changed. But then TikTok tipped the scales in favor of the white suit and a final change of location. I was in the USA, in New York. There, the dark blue suit is a tradition. Add a nice tie and you’re part of high society-if you want that. Afterward, I flew directly to Sunny Isles Beach near Miami in Florida, right on the beach. There, it's not so advisable to wear the blue suit; it looks stiff and awkward there by the sea. After that I came home to Germany and bought a tailor-made, white Tom Ford suit for 8,000 euros. It has accompanied me ever since.


My slim-fit suit, with a tightly buckled belt, tight shoes and little room to breathe, keeps me razor sharp throughout my day’s tasks. It's like a woman's corset. My signature look is a motivation to attack every day, to step on the gas, keep moving forward! The perception of others is equally important because my light shines on them.


Onto the subject of women: I've always thought women were great. The thought that I would find a wonderful woman has always thrilled me. Here, too, I can only thank "MyMickers", because with him I saw for the first time that a man asks a woman what she thinks of his fragrance. He always brought his wife in at the end of his videos and asked her what she thought, so I brought my gals into my videos to capture their reactions, and it showed directly in the view numbers. However, I had to cut down on the volume because, at the end of the day, I wanted to be the star of the show. It wasn't going to be the Jeremy and the Girls Show; the girls were guests on Jeremy Fragrance and voiced their opinions. In Los Angeles, I lived near the beach for a month and also kept working with women in videos, but during my year in Munich, I got more personal. Then, in March 2020, the COVID-19 pandemic started. I barely made it back to Germany before social distancing took off, and suddenly I was extremely popular on TikTok. I noticed that shorter content was better-received than a long 12-minute YouTube video. So again, a major shift in my content started my next step.
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Jeremy and his Perfume "Office for Men"


So now you're probably wondering what to expect in my book. Well, you'll learn firsthand who I am. I plan to take you on a journey through my life in various POWER chapters. These chapters have shaped me. What do family, money, viewers, and habits do to me? How did faith lead me on the right path? Why are scents so special and desirable, not only for YouTube content, but also for you personally? But I'm not only answering questions about me; I also want to inspire you to change your mindset. I want to give you the impetus to optimize yourself, to become better and more successful. My wish is that this book will not only serve as a milestone of my life up to this point, but also work as a guide for you.


A friend of mine, Kevin Scheuren, and I met several times to write this book. In several conversations about my life, Kevin learned my story firsthand. The goal was for Kevin to get my stories across as personally as possible. Kevin has known me as a YouTuber for many years and has worked hard to get to know me, as has the entire HEEL publishing company, and he has shown the right feel for my story. I didn't write every word on these pages; Kevin sometimes smoothed out what I said and made it "book fine". That transparency is very important to me. But this is, above all, my story.


POWER! LET’S GO!


Jeremy Fragrance, April 2023
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Jeremy and Kevin at work




FOREWORD
 BY
 KEVIN SCHEUREN


Who would have thought that I would write the foreword for the biography of the one and only Jeremy Fragrance? I kind of did. What I picked up from Jeremy very early on is the single-mindedness to master even the most seemingly insurmountable tasks to achieve something very big. I've been watching Jeremy's videos since 2014, so pretty much from the beginning. That's when the YouTube algorithm dropped this cool guy into my feed, and he's stuck with me ever since. Since then, he's gone through an extreme transformation. First the smart Sunny-Boy, then Business-Jeremy and now the All-White-Crazy-Dude. I have witnessed all these phases as a viewer of his videos. In fact, in the first years I could be called a fan; his tips were good, and he had a way about him that really impressed me. Over the years, the fandom subsided, replaced by more of a serious interest in the person, but I still enjoyed watching the videos. Maybe that was also one of the many keys that made this project a reality.


Self-employment is a gamble that Daniel has also taken. First he was Jeremy Williams in various boy bands and as a musician; then, in 2014, Jeremy Fragrance was born. A YouTube phenomenon that talks about perfumes. Perfumes have also been with me my whole life. Even during my studies, I got to know the latest fragrance creations through my buddy Götz here in Bonn at the former Parfümerie Vollmar. We let our favorite consultant, Fabien, show us the highlights of Parfums de Marly, Filippo Sorcinelli, Tom Ford, Orto Parisi, Lorenzo Villoresi, Creed and Xerjoff. The perfume hobby started for me in 2009 with "1 Million" by Paco Rabanne. Funnily enough, that made me a bit like Jeremy; one of his first reviewed fragrances on YouTube was that very one. Perfumes are special. I noticed them on my dad back in the day, had my first one of my own at some point, and now it's a passion that excites me and empties my bank account. I like the art behind fragrances; of course, I also like to receive compliments, but I wear fragrances primarily for the art behind them.
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Fragrance samples


If you really want to dive into the world of perfumes, you can't avoid YouTube videos. Besides Jeremy Fragrance, it was "Redolessence", "Max Forti", "Gents Scents" or the "Brooklyn Fragrance Lover", God rest his soul, who informed me about perfumes. The opinions of these YouTubers were not unimportant to me, because there I listened to someone who shares the same passion as me. Jeremy, however, was the first one I actively noticed. At that time, he was much quieter, more relaxed, less loud, but still very catchy. His reviews were smartly presented, he had just the right balance of intensity and entertainment, and his tips were really good. I too was wearing "Individuel" by Montblanc back in the day, through my best friend Max even before Perfume YouTube, but when Jeremy hyped the fragrance again, I was back on it. (Thank you, Max, for giving me your bottle.) There were so many other scents that I went to the perfumery for because of Jeremy, and what can I say? I bought one or two because of him too.


With his changes also came some distance, but that really only affected my status as a pure fan. What set in afterward was journalistic curiosity. I'm a person who wants to look behind the facades. I want to understand connections, get to know people, truly assess characters. In a way, I wanted to know what really makes Jeremy Fragrance tick. Is he really as crazy as he seems in the videos where he brings down entire tables? Does he really do push-ups on one hand out of nowhere? Does he really have a perfume wheel?


All of a sudden, Jeremy was sitting in the conference room at HEEL Publishing. It was a special project we were talking about: his autobiography. Jeremy had gained notoriety on a new scale through his participation in Promi Big Brother. He was the undisputed star of the show. But even before that, Jeremy was becoming more and more famous, especially through TikTok. The video in which he cleared the whole table and himself went viral. The white suit, the chipper demeanor, and the POWER content wowed the masses. On Big Brother, he was controversial at first, but later they invited him back because the ratings weren't as good without him as with him. It was clear to me that I had to find out more, and that I wanted to get the nod for HEEL Publishing. So I turned that motivation into the pitch of a lifetime and showed him that here is someone who wants to write his biography, who knows him. Someone who knows what has occupied him over the many years, what stations he has had and why it is important that the world learns his true story.


What can I say? Now I'm sitting here, writing the foreword to Jeremy Fragrance's biography. Jeremy and I have met several times and put his life under a microscope. I wanted answers to all the questions that I had accumulated over the years. My desire was to really get behind the facade and understand even better what really makes Daniel Schütz, a.k.a. Jeremy Fragrance, tick. They were intense conversations; we brought up many difficult and beautiful memories. I was impressed by how open-hearted, down-to-earth and generous Daniel was as I got to know him. It’s hard to write about Daniel and Jeremy as if they’re separate people. Many friends have asked me how much of him is the persona now and how much is the real man. After all this time, I can say that he is simply himself. Jeremy Fragrance is Daniel Schütz and Daniel Schütz is Jeremy Fragrance.


It was a new experience for me-not the interview setting, which we deliberately chose because it allowed me to capture Jeremy's voice perfectly, but knowing that I then had to somehow put that voice on paper. Anyone who knows Jeremy knows that he can sometimes run the gamut of thoughts and emotions, but I have to state that working with him was extremely enjoyable. We had strong chemistry, the structure of the book was very clear, and his commitment to it was immense. When I told him that we would be meeting in his office over several days, I thought the interview process was going to drag on for a long time. Jeremy is on the road a lot, sometimes here and sometimes there. But the opposite was the case. We saw each other almost every day for 14 days, talked every day. There were no taboo topics; I could ask all my questions. We recorded it kind of like a podcast.


I was very pleased that his mother, Jolanta, was also there. In my eyes, she's a real sweetheart. You can tell that she brought her son up well. Jeremy was always polite, respectful and courteous, just like his mother. While Jeremy handled his sprints and sports program, we sat together over tea and chatted about God and the world. That was a lot of fun, because I was able to get an even better impression of the whole family without a microphone. That’s why it was so important to me that Jolanta gets a small chapter of her own in this book; the biography of Jeremy Fragrance is inextricably entwined with that of his mother and father. His father has, unfortunately, passed away in the meantime, but his bond with his mother is very close, and I wanted to portray that in this book as well. Dear Jolanta, I would like to take this opportunity to thank you for your trust in me. I hope that you are as satisfied with your son's first book as I am.


The issue of trust was a very important one. It was clear to me that Jeremy and I would need a solid foundation of trust in order to write the best book we could. Only with the necessary trust is it possible for Jeremy to let himself go and talk about what moves him. Ultimately, my job was to recreate his voice. All that you will read in this book are his words. That's how he said it. But it's one thing to sit in a conference room together and make plans, and another to really step on the gas and produce the content. My concern that trust would not be built, however, was allayed after the first meeting. We hit it off right away, as if we had known each other for many years. (Well, I actually knew him a bit, but now I would learn more.)


I really couldn't have asked for a better partner for a first book. A person who interests me with an exciting story. In this book, you can look forward to deep insight into the soul of Jeremy Fragrance. It was important to me that his leaps of thought come across-leaps that are completely normal for his creative mind-but that you still have a work in your hands that’s easy to read. I hope that I have succeeded, and I’m sure that you will be as fascinated by his stories as I am. My interest was in portraying the unadulterated Jeremy Fragrance.


Finally, it only remains for me to address you personally, dear reader. Thank you for buying this book. You can expect an exciting biography of a very interesting person. I am sure that you will perceive Jeremy Fragrance differently after reading this book. You’ll realize that under the white suit there is a very decent, well-mannered and determined man. What we see on YouTube and on TV is only ever one piece of the whole puzzle. This book set out to add real value. That's why it was incredibly important to us that, in addition to a fragrance section that includes Jeremy's top tips, we also tackle the topic of mindset. The Jeremy Fragrance mindset is special. The urge and will to self-optimize is palpable every day. It can be small changes in routines, a change in habits or simply a spirit that favors the flow of positive energy. You'll be given a guide on how to become as powerful and inspiring as Jeremy Fragrance with fairly simple tricks. You don’t even have to buy that expensive suit or high-end perfume right now.


Should you have a good scent on hand now, spray it on yourself. Make yourself a green tea or a matcha. Get yourself in the right mood to soak up this book. Embark on this journey into the mind of the world's number-one perfume icon, and I'm sure you'll get something out of this book for yourself. I, for one, have learned a lot about Jeremy Fragrance and a lot about myself through this writing process. In the future, I'm going to approach a lot of things differently because Jeremy's motivation grabbed me so much and helped me learn from what's been going on in my life. Maybe this book can also help you to tackle some issues and start to move yourself a bit further forward.


Kevin Scheuren
 Co-author
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Jeremy with publisher and author Julien Backhaus







FOREWORD
 FROM
 JULIEN BACKHAUS


If you ask a German where Oldenburg is located and what he or she associates with the city, you usually get no answer to either question. It's a city without much of a profile. However, the tranquil city in northern Germany has managed one thing: it has produced some exciting and influential personalities. There's Dieter Bohlen, the country's most successful music producer. And Klaas Heufer-Umlauf, one of the country's most successful presenters and television producers. And Jeremy Fragrance, the most successful perfume influencer in the world. Incidentally, Klaas and Jeremy have both acted in the same theater-the Oldenburg State Theater.


Jeremy is not only the most successful perfume mini-fluencer, but also one of the most successful Germans on the Internet. The video clips he has uploaded over time to his own channels on YouTube, Instagram/Facebook and TikTok have a combined total of around three billion views. And there are just eight billion people living on Earth, of which only a good five billion have Internet access. And the three billion views only encompass the channels Jeremy operates on the platforms. His videos are downloaded countless times by users and re-uploaded on other channels. So how many billions there actually are is anyone's guess.


For comparison: With his videos, which can easily achieve 20 million views, he reaches ten times as many viewers as CNN during primetime. It's more than impressive, what this man has achieved on the Internet.


I was no different than most other people on the net. I saw that famous video one day-the one where he jumps on his conference table and it collapses. From that moment on, I saw more and more videos of the blond man in the white suit. I began to notice that Jeremy Fragrance was a big deal. And as the publisher of ERFOLG magazine, it's my job to keep an eye on people like that. A little later, it was announced that the successful influencer would be moving into the "Celebrity Big Brother" house on Sat.1. That reached the point where I had to take a closer look at the man. Our readers want the stories of exciting and successful personalities. They want the story behind the story. That's why I regularly sit down with people like Dieter Bohlen, Wladimir Klitschko and Daniela Katzenberger to make these stories accessible to our readers.


The more I read and saw about Jeremy, the more convinced I was that we had to do the first German magazine cover story with him. And we had to do it fast, because once he was on Sat.1 every day, the press would be all over him. But we like to be the first. Our next issue was coming up anyway, so it was a perfect fit. However, when I finally wrote him the email with our request, he had already moved into the "Celebrity Big Brother" house. The big disadvantage of print magazines is that there are fixed print dates and publication days at the newsstand. If the date passes, we have to wait until the next issue. I had already mentally abandoned the idea that we would get it first when the breaking news ran across the ticker. After only seven days, Jeremy Fragrance is leaving the show. A few hours later, my phone rang. It was Jeremy, and he said yes. It was Friday. The problem: We had to go to press on Monday. So I told him we needed to do the interview and cover shoot on Saturday so we could get the transcript, photo selection, photo retouching and layout done on Sunday to print Monday. "Let's do it," he said. That's when I realized I was dealing with a doer in the truest sense of the word. So we had an appointment in Oldenburg. While we were starting to organize everything at the publishing house, my phone rang again. "We'll have to push it to Sunday." Jeremy explained to me that a film crew was accompanying him after he moved out to shoot the documentary "Number One" for Sat.1. The documentary would show his everyday life along with his life story. They still had a lot of filming to do in Bonn, where Jeremy has been living for a long time. So we organized a photographer, set assistant and make-up for Sunday to produce the interview, shoot the cover photo and edit everything during the night so that it could be directly laid out and sent to the print shop on Monday for the morning shift.


In this short interaction, Jeremy had already demonstrated many attributes of successful people. He is quick and alert; otherwise, he would not have responded so quickly to the email. He is open to opportunities; otherwise, he wouldn't have accepted right away. And he is flexible. He was able to quickly come to terms with the new appointment situation.


We met on Sunday morning at his house in Oldenburg. He and the camera team had arrived from Bonn during the night. He rarely visits his hometown anymore. Immediately, I noticed another trait of success with Jeremy: he is incredibly efficient. Although there were about a dozen people milling around him, he kept his eye on the big picture and orchestrated everything very professionally. While he was talking to the TV crew, he simultaneously offered breakfast to everyone present and discussed with us how we could proceed in order to have the interview and photos in the can as quickly as possible. His day was packed with filming appointments for the documentary-after our conversation, we were to continue to the church where Jeremy was baptized. It was the last day of filming for the Sat.1 documentary, and they wanted to record as much material as possible. They also wanted to film the interview for ERFOLG magazine and the shoot. Jeremy held the latest issue of our magazine up to the camera; Dieter Bohlen was on the cover. "That puts me on the cover. Cool." Unbeknownst to most of the people on set, Jeremy was thereby again doing something that all successful people do. They promote-their products, themselves, their ideas and projects. Successful people always promote.


And then it started-standing up, of course. By now, most people know that Jeremy doesn't like to sit. He says it limits his energy. Even the media had to get used to that. We remember the funny situation in the Promi Big Brother studio when he left the house and joined the two presenters in the studio. They really wanted him to sit down, but he didn't want to. You could almost see a bit of desperation in the faces of the presenters. But in doing so, Jeremy once again proves two attributes of successful people. He keeps his energy level high and eliminates everything that robs him of energy. He also breaks the rules. Typical social conventions don't count for him. Who says you can only have a good conversation sitting down, anyway? I've met Arnold Schwarzenegger, and I know from him that breaking the rules was and is one of his most important rules. In general, Jeremy and Arnold have a lot in common, I think. Not only are they united by their passion for fitness and healthy eating, but they are also true entertainers. They understand what the audience wants, and they try to give them exactly that-but always in line with their own values and goals. They don't bend for the audience. They know how to generate attention and, as a result, achieve their objectives. Arnold was one of the most active Hollywood stars when it came to promoting a new movie. Jeremy does the same thing when he introduces a new product or project. He's suddenly everywhere-omnipresent. Arnold is also convinced that you mustn't "overthink" an idea. You have to start implementing it immediately and learn along the way. That is also Jeremy's attitude. Just do it.
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