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PART I — FUNDAMENTALS OF SUCCESS

	Chapter 1 – The Role of Promotions and Marketing in KDP Today

	(Deep rewrite of your Chapter 1, with more context) 
• Why promotions still work • What Amazon really “measures” to recommend a book • How promotions influence ranking, visibility, and internal keywords • Visibility cycles (Discovery → Engagement → Relevancy) • Updated examples by genre • Checklist: Before thinking about promotion, check if your book is ready • Exercise: “Rate your book as the algorithm rates it.”

	

	

	PART II — KDP PROMOTIONS AND TOOLS

	Chapter 2 – Types of Updated Amazon Promotions

	(Update + expansion of your Chapter 2)

	• Price promotions 
• Kindle Countdown Deals (updated: eligible countries, rules, impact) • Free Days promotion – when it's still worthwhile • Lightning Deals – what has changed, real eligibility • External communities and promotion lists • How to combine strategies • Checklist: When to use each promotion • Practical exercise: Create the right promotion for each objective

	

	

	Chapter 3 – Planning Promotions Strategically

	• Defining realistic goals 
• Peak vs. maintenance sales • The publishing calendar for independent authors • How to choose dates with higher conversion rates • Seasonality, holidays, and trends • Planning tools (Google Trends, Amazon Best Sellers, Publisher Rocket, etc.) • Exercise: 90-day calendar • Checklist: The minimum marketing plan for a book to sell

	

	

	PART III — EXECUTION AND ADVANCED TACTICS

	Chapter 4 – How to Create Irresistible Offers (Rewritten Chapter 4)

	• Psycholinguistics of pricing 
• Ideal price ranges by gender (2025) • How to describe your offer to increase clicks • Updates on internal SEO best practices • Ready-made description templates • Exercise: Rewrite your offer in 5 versions • Checklist: The 10 elements of an offer that converts

	

	

	Chapter 5 – Marketing Strategies That Work Today

	(Extended Chapter 5 + modern techniques)

	• How to use social media effectively 
• Short content techniques (Reels, Shorts, Literary TikTok) • Simple email strategies for authors • How to use communities (Goodreads, Sweek, Wattpad, literary groups) • 7-day strategy to maximize a Countdown Deal • Exercise: Creating your “Lightning Promotion Package” • Checklist: Minimum promotion to sell WITHOUT ads

	

	

	Chapter 6 – Evaluating Results with Smart Metrics

	(Updated from Chapter 6) 
• What to really measure (it's not just sales) • How to interpret pages read • How to interpret ranking drops • The relationship between reading, abandonment, and recommendations • KDP Dashboard: how to read each number • Exercise: Book diagnosis • Checklist: 24-hour results analysis

	

	

	PART IV — THE PROFESSIONAL SALES STRATEGY

	Chapter 7 – Building a Continuous Cycle of Promotions

	• How to create an annual calendar 
• How to combine promotions, launches, and remarketing • Ideal promotion frequency • Strategies for book series 
• Updated real-world case: authors who sell every month 
• Exercise: Annual plan • Checklist: Perfect 6-month cycle

	

	

	Chapter 8 – Advanced Optimization: SEO, Categories, Keywords, and Metadata

	• How Amazon's internal SEO works today 
• Keyword best practices update (2024/2025) • Real categories that bring visibility • Description optimization with storytelling • How to improve your book listing without changing the content • Exercise: Rewriting your metadata • Checklist: Complete SEO diagnosis on Amazon

	

	

	Chapter 9 – Covers and Presentations That Sell (important new chapter)

	• What has changed in the visual trends of the market 
• Kindle cover: updated rules • How to evaluate covers (A/B test manual) • Most common mistakes that hurt sales • Exercise: Visual evaluation • Checklist: The perfect cover for your niche

	

	

	PART V — POST-PROMOTION AND GROWTH

	Chapter 10 – Turning Promotions into a Loyal Audience

	(Rewritten Chapter 10 + new elements)

	• How to build your own audience outside of Amazon 
• Email list for beginner authors (simple and efficient) • How to nurture readers • How to turn readers into fans • Checklist: Post-promotion engagement • Exercise: 7 messages for your welcome sequence

	

	

	Chapter 11 – Continuous Marketing: How to Sell Every Month

	(Rewritten and expanded Chapters 11 and 12)

	• Light, daily, and non-tiring marketing 
• “10 minutes a day” strategy • How to sell without seeming like a salesperson • Leveraging reviews and social proof • Checklist: Weekly routine of an independent author • Exercise: 30-day plan

	

	

	Chapter 12 – How to Analyze and Correct Sales Failures

	(Rewritten and updated Chapter 13)

	• Low visibility diagnosis 
• Low conversion diagnosis • Reader abandonment diagnosis • Quick fixes that work • Checklist: Help, my book stopped selling • Exercise: Complete audit of your book

	

	

	Chapter 13 – Long-Term Strategies (Rewritten from Chapter 14)
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