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At a New Starting Point in History Preface of The Yearbook of China’s Cultural Industries (2011)


2010 was the last year of the Eleventh Five-Year Plan period and the crucial year for the formulation of the Twelfth Five-Year Plan. In this year, cultural industries became the new forces driving local economic growth, and gradually turned to be the pillar industries of the national economy of the country. In addition, spurred by the support of state leaders and relevant policies, the development of cultural industries entered into a new era when dramatic breakthroughs would be made, and the cultural industries would have an unprecedentedly far-reaching influence on the future of the country.


In 2009, Chinese cultural industries maintained rapid growth in spite of the recession of most industries, which kindled a hope in the darkness of the financial crisis. Moreover, the newly implemented Cultural Industries Promotion Plan was greatly admired by practitioners in this field, and the plan inspired the development of cultural industries of the whole nation. Then in 2010, the progress of cultural industries began to be considered as the major issue of the national strategic decision, and cultural industries were involved in the national macro strategic arrangement to apply the scientific outlook on development and transform the mode of economic development, which could be seen from the documents released by important meetings of the Party this year: in the twenty-second group study among the members of the Political Bureau of the Central Committee of the CPC on July 23rd 2010, the grand target to establish cultural industries to be the pillar industries of the national economy was set in terms of the new changes of domestic and international situations ; while the Fifth Session of the Seventeenth Central Committee of the Party on October 18th 2010 introduced the policy that the development and prosperity of cultural industries should be promoted, and the national cultural soft power should be improved, in this way, the overall strength and competitiveness of cultural industries would be enhanced. Thanks to the central leadership’s concern, cultural industries—the pillar industries of the nation—stepped onto a new stage of development in the last year of the Eleventh Five-Year Plan period, the development of which would be driven by two wheels—science & technology and innovation, and they won the strategic opportunities and a bright prospect for their development in the Twelfth Five-Year Plan period.


Spurred by the efforts made by the central government, the local governments changed mind to set the goals of strengthening the provinces or the cities through the construction of cultural industries and to focus on the formulation of policies and plans to support and guide their development, which further clarifies the strategic position and development procedures of cultural industries. The achievements made so far are inspiring: during the Eleventh Five-Year Plan period, the national cultural industries grew by at least 15% a year on average, 6% points higher than the growth rate of the GDP in the corresponding period; by 2010, the value added of the legal entities in the field of cultural and relevant industries in China had got to 1.1052 trillion yuan, taking 2.75% of the GDP; the growth rate of cultural industries in many provinces was higher than that of the provincial economy, and their proportion in GDP was around 5%. All these data indicate that cultural industries have turned to be industrial-structure-optimized, promising and pillar industries which could provide more new jobs and fuel the economic growth.


The Eleventh Five-Year Plan period witnessed the rapid growth of cultural industries and the innovative practice of cultural development in the country, which built many landmarks in the field of cultural industries in 2010.


With the release of a serial of supportive policies on cultural industries such as Instructive Advice on the Financial Support of the Revitalization and Prosperity of Cultural Industries, Instructive Advice on the Further Promotion of the Development of Press and Publishing Industry, Opinions on the Acceleration of the Development of Digital Publishing Industry in China, Instructive Advice on the Promotion of the Prosperity of Film Industry, Administration of Online Games Tentative Procedures and The Overall Plan on the Promotion of Triple Play, a policy system on cultural industries with the features of collaboration among relevant departments, classified instruction and making breakthrough in crucial areas took shape after years of planning. We overcame many difficulties to further carry out cultural reform around the transformation of all-for profit cultural institutions to enterprises, and made significant progress in the key areas such as press and publication, state-owned theatrical troupes and radio, film and television industry, which in turn stimulated the vitality and potential of cultural industries development. As a result, a group of state-owned or state-holding cultural enterprises grew rapidly, which confirmed that only right and effective reform could trigger real development and prosperity.


Many sectors of the cultural industries had explosive growth in 2010: the total box office reached 10 billion, the market share of domestic films exceeded that of imported films for the seventh year, and China became the third largest film producing country; the total revenue of radio and television exceeded 200 billion yuan for the first time, and the boom of new audio-visual media and the commencement of the pilot projects of triple play announced the beginning of great changes in the field of radio and television; promoted by the transformation into enterprises, the press and publication produced the gross output over one trillion yuan, the total value of the forty-four listed companies surpassed 500 billion, and the proportion of purchased and sold copyrights changed to be 2.9 to 1 ; the total revenue of performance industry reached 34.2 billion yuan, the 461 state-owned performing troupes had completed or was going on the transformation, and 46 performing art groups were established; the gross volume of trade in art market amounted to 169.4 billion yuan, which made a historical breakthrough to be the second in the world; the animation industry with a market which could generate incomes over 20 billion yuan and the online game industry with the real sales revenue over 30 billion yuan indicated the huge potential and bright prospect of the development of the emerging cultural industries of strategic importance.


Despite the remarkable achievements made in cultural industries, many problems emerged from the development. Though cultural industries were gradually growing to be the inner strength fueling economic development and social progress in the country, the cultural development still stood at a low level, the economic contribution rate of these industries was expected to rise, and in particular the sector barriers and the administrative limitation in cultural industries apparently hindered the scientific development of these industries. All of the above-mentioned deep-seated structural and operational problems demand instant solution in the next round of structural adjustment and industries upgrading. What is more, with the establishment a series of important cultural strategies and the implementation of relevant policies, the development of cultural industries will be integrated into the cultural reform, cultural innovation and construction, and it will become the irreplaceable force to drive the rejuvenation of Chinese culture. Therefore, we believe that cultural industries in China will have a bright prospect in the following five years.


Editor’s Note


(1) The Yearbook of China’s Cultural Industries is a large comprehensive, authoritative and informative annual which accurately records and reflects the annual development of cultural industries in China. It is also a large reference book with abundant information on cultural industries in China and a complete index, which could be kept for a long time and read for many times. In the yearbook, we strive to monitor the statistical data of the national cultural industries in an all-around way, record and analyze the important policies on cultural industries, display the cultural industries development panoramically and present the remarkable achievements in this field faithfully, aiming to offer an accurate and informative material for the decision making of the central and local governments, practices of enterprises and theoretical studies.


(2) In the compilation of the yearbook, we adhere to the principle of keeping a detailed record of current events and learning lessons from others, and adopt the compiling method that different sections are compiled by different writers, and then the whole yearbook is reviewed by one editor.


(3) Since 2010, one volume of the yearbook has been published each year. The yearbook is the second volume, which contains fourteen sections: 1 Pictorial Chronicle 2 Special Published Articles; 3 Documents and Regulations; 4 National Overview; 5 The Local Survey (Hong Kong, Macao and Taiwan are included); 6 Statistics and Data; 7 Theoretical Study and Publication; 8 Planning and Items; 9 Parks and Bases; 10 Reform and Renovation; 11 Awards; 12 Major Activities ; 13 Chronicle of Events ; 14 Appendix.


(4) The yearbook mainly contains information and data of the year 2010, and some sections also present relevant information and data of the first half of 2011.


(5) The yearbook focuses on the introduction of the cultural reform and cultural industries development in China, which will be presented in the following sections:


Pictorial Chronicle posts photographs of Party and state leaders, chief leaders of relevant central ministries, provinces, municipalities (Beijing, Tianjin, Shanghai, Chongqing) and autonomous regions who are participating in major events about cultural industries, and photographs of national and provincial cultural industries events.


Special Published Articles publishes excerpts from speeches made by Party and state leaders, chief leaders of relevant central ministries, provinces, municipalities (Beijing, Tianjin, Shanghai, Chongqing) and autonomous regions on the cultural reform and cultural industries development in China.


Documents and Regulations contains policies and regulations on cultural industries formulated by the State Council, central ministries and agencies, provinces, cities and autonomous regions.


National Overview has an introduction to the overall situation of the national cultural industries development and to the basic situation of the sectors of cultural industries in China.


The Local Survey (Hong Kong, Macao and Taiwan are included) introduces the overall situation of the cultural industries development in the provinces, cities, autonomous regions, Hong Kong, Macao and Taiwan, and the basic situation of the sectors of the local cultural industries.


Statistics and Data lists the main statistical indicators and figures about the cultural industries of the provinces, cities and autonomous regions.


Theoretical Study and Publication includes excerpts from academic papers, the list of journals, the reviews of books and researches on cultural industries.


Planning and Items presents the major cultural industries planning and items of the provinces, cities and autonomous regions industries.


Parks and Bases displays the demonstration bases (parks) of cultural industries at the national or provincial levels.


Reform and Renovation presents the achievements of the cultural reform, typical cases of cultural enterprises, excellent practice of cultural industries parks (bases) and outstanding achievements of cultural entrepreneurs.


Awards keeps a record of the national and local awards in the field of cultural industries.


Major Activities lists national and comprehensive activities and the provincial activities about cultural industries.


Chronicle of Events is a journal of the major events happening in the field of cultural industries.


(6) Statistics on the development of national cultural industries sectors, which originate from relevant government departments and industry analysis institutions, are presented in the State Survey and Statistics and Data. As for the statistics on the development of provincial (municipal) cultural industries sectors, they are introduced in The Local Survey.


(7) The cultural industries in Hong Kong Special Administrative Region, Macao Special Administrative Region and Taiwan are introduced in The Local Survey. The statistics of Hong Kong, Macao and Taiwan are excluded in the national statistics listed here.


(8) The information presented here is provided or approved by the authorities.























	
Chapter
1



	National Overview








Radio Broadcasting and Television Industry


During the Eleventh Five-Year Plan period, the radio broadcasting and television industry of China witnessed steady growth from a desirable starting point. The institutional reforms have been furthered with a fairly clarified division between the industry and non-profitable sectors. Many public undertakings have been transferred to enterprises institutionally at accelerated paces. Against the backdrop of the increasingly fierce competition in the market, the industrial patterns were restructured with closer integration with the mass media. Tremendous advances were made in the teleplays and other programs including the animation and entertainment shows. All the foregoing indicates that China has entered into a new phase for the development of radio broadcasting and television industry with impressive strength and scale. Since the industrial output of radio broadcasting and TV exceeded 100 million yuan for the first time in 2006, the figure has been growing stably. By the year of 2010, the national industrial value has soared beyond 2 trillion yuan. As the new business mode represented by China Mobile Multimedia Broadcasting (CMMB) are gaining popularity rapidly, the coverage rate of broadcasting and TV services has been swinging between 95.04 percent and 96.23 percent, registering a rather high level.


The year of 2010, also the last year of the Eleventh Five-Year Plan period, is a critical time to formulate the Twelfth Five-Year Plan of the People’s Republic of China. Additionally, it sees the launch of the trial city program for the integration of telecommunications networks, cable TV networks and the Internet. Given the favorable context, we can expect that the information and mass communication industries with radio broadcasting and TV sectors as their representatives will embrace another round of ground-breaking reforms.


I. Overall Development of Radio Broadcasting and Television Industry : A Brief in 2010


i. Great progress is made in the institutional transformation of the public undertakings, so are faster paces in the construction of modern corporate systems.


According to the relevant statistics, by the end of 2010, 70 teleplay production organizations including China Teleplay Production Centre, 35 state-owned teleplay production corporations, 204 film-making companies at the municipal and provincial levels and 293 movie theatres have been successfully transferred to corporate operations. It suggests that various reformative tasks have been fulfilled, including the institutional transfer of public establishments. So far there are totally 3,475 production and release companies in China specializing in the broadcasting and television programs, both privately owned and mixed-owned. The industrial pattern, featured with public undertakings as the main body and the co-existence of many forms of ownerships, has come into being.


The share-holding system reformation of enterprises and the listing of companies in all kinds of stock exchanges have become quite popular with positive results. Large-scale film and teleplay production companies are benefiting a great deal from their enhanced integration capacity and the comprehensive strength. Letv.com and Zhejiang Huace Film & TV Co., Ltd. managed to get listed in the stock exchange in August and October 2010 respectively. Nine companies including China International Television Corporation, Shanghai Media & Entertainment Group, Jiangsu Broadcasting and Television Group Co., Ltd., and Hunan TV & Broadcast Intermediary Co., Ltd. have been listed in the Top 30 in the 2nd Rankings of Cultural Companies in China.


ii. Higher quality and increasing diversity of radio and TV programs


More programs of higher quality for radio broadcasting and television were released in 2010. According to the Statistics Bulletin of 2010, the year took pride in the production of 436 teleplays, totally 14,685 episodes, and animation programs lasting 221,456 minutes. The drama series including Brother’s Happiness, Battles in Marriage, The Beautiful Daughter-in-law Era, and The Tea House and so forth won great favor among the audience with satisfactory returns. 51 original animation programs made in China including Confucius, The Pleasant Sheep and the Big Wolf : A Joyful Year of the Sheep, and Xia Qiao Street have been awarded as the excellent Chinese Animation by the State Administration of Radio, Film and Television.


The dating shows with You are the One of Jiangsu Province Satellite Television Station as the most popular one have become one of the most heated topics in the television industry in 2010. Other programs such as Chinese Talent Show, I Want to Perform in the Spring Festival Gala, Zhou Libo’s Talk Show, My Man Can, The Careers, and We Have Something to Show triggered great attention and gained recognition from the public. The increasing diversity of TV programs suggests that China is embracing a new era of show time.


iii. The total revenue of radio broadcasting and TV programs exceeded 2 trillion with expanding coverage capacity


It is estimated that the total revenue of the radio broadcasting and television industry in the year of 2010 will reach 223.8 billion yuan, marking a breakthrough of 200 billion yuan for the first time with a year-on-year growth rate of 20.78 percent. The actual earned income during the same period is estimated to be 200.2 billion yuan, 26.55 percent higher than that of 2009, among which the income of advertising accounted for 97 billion yuan, taking up 48.5 percent in the total earned income and 40.5 percent in the total revenue of the industry with a year-on-year growth of 24.04 percent. The income of the Cable TV Network is expected to be 50.6 billion yuan, registering a growth rate of 20.77 percent over that of 2009. Meanwhile, the revenue structure of the radio broadcasting and television industry goes increasingly multiple with the proportion of advertising dropping to 40 percent from a half in the previous year and the contribution of other sectors rising obviously (as shown in Table 1).


Table 1 Changes of the Income Structure of China’s Radio Broadcasting and Television Industry from 2006 to 2009 (in RMB 1 billion)


[image: figure]


In 2010, the radio broadcasting and television industry had a wider coverage capacity with an increasing momentum. The radio broadcasting network achieved a comprehensive coverage rate of as high as 96.78 percent among the general populace and a YOY growth of 0.49 percent. During the same period, the television network had a comprehensive coverage rate of 97.62 percent, registering a YOY growth of 0.41 percent. There were 187.3 million cable TV subscribers in 2010, 6.89 percent more than those in 2009. 87,980,000 subscribers ordered the services of digital TV, 39.19 percent more than those in 2009. By the end of 2010, there have been 227 radio broadcasting stations, 247 television stations, 2120 broadcasting television stations and 44 educational television stations. Compared with the year of 2009, in 2010, the amount of radio broadcasting stations shrunk by 24, and that of the television station decreased by 25, while 33 more broadcasting television stations emerged with the amount of educational television stations remaining the same.


iv The Tri-Network Integration has been launched in the pilot cities as resources are integrated at greater paces.


In January 2010, the standing meeting of the State Council approved the Overall Outline of Promoting the Tri-network Integration, which marked that the tri-network integration had greeted its critical stage of implementation and progress in China. With accelerated and intensified efforts in the resources integration among radio and television stations, the provincial integration of the wired network is being carried out steadily. According to the relevant statistics, there were 244 sub-provincial and municipal releasing agencies achieving the merger of two stations. In Hunan Province and the cities such as Shanghai, Beijing, Shenyang, Guangzhou and Dalian, the radio and television stations have been set up. The cable television network integration has been fully or partially accomplished in 19 provinces all across the country. The cable TV network pattern featured with “One Network for One Province” has come into being while the establishment of the state-level radio and television network companies is underway. At the same time, the resources integration and strategic cooperation between the radio and television industry and traditional industries such as news media have been sped up. The phenomena of integrating radio and television stations with the network, and the chained selling of the television stations with the network are flourishing as more cooperation is made between the radio and television stations and mobile communications.


v. The increasing debut of new types of operation in radio and television industry has stimulated the rapid development of the media integrated with audio and video and the relevant services.


New types of operation in radio and television industry that are based on the Internet, the mobile communications and the digital technologies have been offered constantly with each passing day. Consumers are almost overwhelmed by the new forms of radio and television operation such as the audio and video via mobile phone, the audio and video released online, TV sticks and so on, in which the integrated form of audio and video and the relevant services has been well developed rapidly. According to the relevant statistics and survey, the services of CMMB have covered over 330 cities and the supporting system for the national operation has basically been set up for the services on a rather substantial scale. A great momentum of development is self-evident in IP TV, radio and television broadcasting via mobile phones and especially the integrated forms of audio and video based on the Internet, and the reception terminals of mobile communication and their corresponding services. Eight companies such as CCTV, Shanghai Media and Entertainment Group, China Daily, Xinhua News Agency, China Radio International, CNR Mobile, CN Live, and Huaxia Video Union Corporation have gained the first-batch licenses for 3G audio and video via mobile phone. There are totally 10 network broadcasting television stations that have gained the official approval for operation from the relevant agencies. Green lights have been given to 594 agencies for business which specialize in the operation of Internet-based video and audio programs and their services. Among them, two are state-level network broadcasting television stations, namely, China Network Television (CNT) and Central Radio and Television Broadcasting Network. Additionally, the value-added businesses such as television shopping, E-commerce and E-government affairs will become the new focuses of services provided by the television industry.




II. Analysis of the Broadcasting Industrial Development in 2010


i. The total amount of the production and release time of the broadcasting programs increasing continuously with the rate of the programs produced to those released in the same year has shown signs of decreasing.


During the period of Eleventh Five-Year Plan, the production and release time of the broadcasting programs remained stable, having not witnessed any tremendous growth or change. The production time of programs maintained a growth within the range between 2.3 percent and 3.5 percent. The release time was a little bit longer than that of production, swinging within the range between 3.2 percent and 5.5 percent (as shown in Table 2).


Table 2 Annual Changes of Production and Broadcasting Time for the Broadcasted Radio Programs in China from 2006 to 2009 (in ten thousand hours)


[image: figure]


It is noteworthy that, recently, the production time of broadcasted programs has taken smaller proportion in the overall annual broadcasting time, dropping from 57.42 percent in 2006 to 54.77 percent in 2009 (as shown in Table 3).


Table 3 Annual Changes of the Rate of Production Time of Broadcasting Time for Broadcasted Radio Programs from 2006 to 2009


[image: figure]




ii. Revised frequency is to stress the innovations in the overall structure which in turn enhance the specialization of the industry.


Frequency revision has become a fashionable theme in broadcasting in recent years. Since the beginning of 2010, The Voice of China, fresh from the completion of frequency revision, has launched its round-the-clock broadcasting of financial news, attaching much importance to the optimization of the overall structure of channels. Updating The Voice of China is to further improve its speed, height, depth and intensity of news release with focuses placed on the integration of the three sections of Morning, Noon and Night News. Across the Universe in the morning is to trace the overnight updates and the latest news in the morning. News Summit and Opinions in the evening offers the overview of the heated daily news with profound reviews. China Radio News at night is a mixture of comments, visions and story-telling. The revision of The Voice of Economy is to highlight the three themes, namely the grand economy, stock investment and personal finance and the livelihood with much efficiency and tone of vanguard, which certainly accentuates the public services functions of the financial and economic channels with an aim to raise its professionalism. Upon the revision, the proportion of the financial and economic information in the released contents rose from 48 percent to over 90 percent in The Voice of Economy and thus it has become the strongest voice of economy in China. Besides, the revision of the local stations is also underway. For instance, during the New Year Holiday of 2010, Shanghai People’s Radio Station was presented in a brand-new way and on March 29, 2010, Jining People’s Radio Station was revised.


iii. Integration of stations and networks has become the new trend of the development of radio broadcasting with the increasingly intensified cross-regional alliances.


Since 2010, radio stations of various levels from place to place have exerted doubled efforts in promoting the interaction and integration of stations and networks. On October 9, 2010, the China National Radio started to implement the integration strategies of stations and network to realize the combination of news frequency and network planning and further carry out the transfer of roles of radio stations from the mere production of radio programs to the provider of all-media contents, along with which the commercial values are created mainly by the subscribers instead of advertisement as was done before.


Radio Broadcasting Alliance was established with the aim of integrating resources, complementing advantages and creating the core competitive edge of the radio broadcasting industry in China by the radio stations all across the country. In 2011, by taking advantage of the opportunities such as Shanghai World Expo 2010, Guangzhou Asian Games 2010 and the development of the Global Chinese Radio Network and the National University Radio Program Union, Radio Broadcasting Alliance further extends its influence. Meanwhile, the new radio broadcasting associations of both the national and regional levels with professionalism have offered themselves one after another. For instance, before Shanghai World Expo 2010, the National Economic Broadcasting : World Expo News Reporting Alliance was organized under the initiatives of the Voice of Economy by the Central Radio Station and the First Finance and Economy Frequency of Shanghai. Additionally, the Asian Games Radio Broadcasting News Center of the National Radio Broadcasting Alliance was launched before the commencement of Guangzhou Asian Games 2010.


iv. Increasingly diversified modes of income in broadcasting.


Recently, fairly high growth rate has been maintained in the income from the radio commercials. Since the first half of 2010, the country has gained an income of 4.3 billion yuan from advertisement, seeing a growth rate of 22.86 percent. At the same time, many radio stations rely much on the Internet to explore more means and sources of income. On June 17, 2010, the Central Radio Shopping TV Channel solely funded and operated by China National Radio made its debut to the audience with an initial investment of as high as 100 million yuan, aiming at the development of profit-yielding mode typical the all media industrial clusters featured with combining the traditional media operation, the new media operation, the stock investment and M&A rather than the single mode of profit-earning by commercials. Since 18:00 on June 17, 2010 to 12:00 on June 18, an income of 6.56 million yuan was achieved from the program subscription, creating the highest records of sales on the launching date of programs in the history of domestic TV shopping channels.


v. Acceleration of the industrialization of media and globalization in radio broadcasting.


As the Overall Outline of Promoting the Tri-network Integration was published with the issuance of many relevant policies, radio stations of various levels and the central-level radio media are accelerating their transfer to serving as the all-media content platform and the integrated broadcasting and monitoring platform so that they can construct the new media communication system connecting mobile phones, PDA, MP3, IPAD, MID, CMMB and IPTV, which has achieved impressive effects and achievements. According to the industrial survey, the daily total circulation of the Finance and Economy Mobile Phone Newspaper hosted by CCTV and the Abstracts of Headline Stories in Newspaper, the first audio mobile phone newspaper, has exceeded 300,000 copies. The mobile phone TV services claim 750,000 monthly charged subscribers in China’s Mobile Network and 1 million monthly free subscribers, and 100,000 subscribers in the networks of China Unicom and China Telecommunications.


Going global and improving the international communication capacities constitute one of the most significant highlights for the advances of the radio broadcasting industry of China in 2010. In August 2010, the State Administration of Radio, Film and Television officially approved the operation of China International Broadcasting Network (CIBN) run by China Radio International (CRI), which aims at the construction of platform for the integration of new operational modes such as the online audio and video programs, mobile phone broadcasting television programs, IPTV, Internet TV programs and CMMB and so forth. Via multiple means such as the interaction in audio and video programs, sharing information and resources, combining multi-lingual programs, comprehensive information services regarding the latest news, politics, economy, culture, sports, tourism, the social phenomena and teaching Chinese as a foreign language can be provided to the audience all over the world.




III. Analysis of the Development of China’s Television Industry in 2010


i. Little fluctuation of production time for television programs with continuously slow growth of the broadcasting time.


Since the period of Eleventh Five-Year Plan, the annual total production time for the television programs in China has stayed around 2.6 million hours with a fluctuation of less than 100,000 hours (as shown in Table 4). It suggests that the total amount of the production time for the television programs in the country has remained stable and the annual production of TV programs has reached its ceiling. Comparatively speaking, the continuous growth of the total broadcasting time for television programs is seen with an annual increase of over 5 percent (as shown in Table 5).


Table 4 Annual Changes of Production and Broadcasting Time for the Broadcasted TV Programs in China from 2006 to 2009 (in ten thousand hours)


[image: figure]


Table 5 Annual Changes of the Rate of Production Time of Broadcasting Time for Broadcasted Radio Programs from 2006 to 2009
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Similarly, the total amount of production time for TV programs has weighed less compared with the total broadcasting time. Compared with radio broadcasting, the rate of the total amount of production time of the broadcasting time is even less, remaining under 20 percent. It implies that the annual broadcasting rate for the domestically made TV programs is fairly low as the rates of rebroadcasting and the overseas programs are too high. It also means that the domestically produced TV programs suffer a great deal from the lack of creativity and high level of heterogeneity, which calls for the improvement of the quality of new domestic TV programs urgently.


ii. TV play series are produced at a stable rate with a fueling growth of TV animation.


The year of 2010 saw the production of over 14,000 episodes of teleplays, rising a little bit from the 13,000 episodes in 2009. TV play series remained the leader in the TV program industry, making the first option of 80 percent of the TV audience. 220,000 minutes of TV animation came into the market in 2010, growing by nearly 30 percent than the previous year. During the period of the Eleventh-Five-Year Plan, the domestic TV animation programs achieved an annual growth rate of over 20 percent. By the end of 2010, there had been 33 Children’s TV Channels and five exclusive animation channels of star levels in China. In 2009, 79 series of China-made animation programs lasting 1,490 hours were exported, totally valuing USD 30,566,000, accounting for 51.9 percent in the total of the exported TV programs and films which rose by 150 percent compared with 2008 and ranked first in the exports of TV programs and films. It was the first time for the volumes of exported animation programs to have exceeded the exported teleplay series. The 6th China International Animation Festival held in 2010 attracted 365 enterprises of 47 countries and 1.61 million tourists, both at home and abroad, the latter of which increased by 106 percent on a YOY basis with nearly 200 signed projects reaching a total value of 8.3 billion yuan. Among them, transactions with the value of 2.3 billion yuan were closed at the scene of the Festival with the total contracted value of 10.6 billion yuan, exceeding 10 billion yuan for the first time.


iii. The domestically made documentary sector encounters with great opportunities of transformation with the variety shows becoming another main battlefield for the competition in TV industry.


According to the statistics, among all the documentaries released by television stations of various levels every year, the length of overseas documentaries is 15 to 20 times of that of the domestically produced documentaries, with the former lasting for 15,000 to 20,000 hours while the latter lasting only for 1,000 hours. For a very long time, the domestic documentaries made their way forward while facing the dilemma of no clarified release channels, no fund support and no market exploration. In October 2010, the State Administration of Radio, Film and Television issued the Opinions on Stimulating the Development of the Documentary Industry which explicitly takes documentary as an important carrier of cultural communication to demonstrate the development and advances of China and consequently the significant status of China in the development of culture in the world. Meanwhile, it was also pointed out to conduct control of quota regarding the introduction of the overseas documentaries. Based on this, at present, the ratio of the domestically produced documentaries to the overseas counterpart that are broadcasted daily at the TV broadcasting agencies of various levels can not be lower than 7 to 3. The Documentary Channel of CCTV—the state-level platform of documentary broadcasting, was launched on the New Year’s Day of 2011. The Channel is positioned “with an International Vision, World’s Value Standards and International Expression”, aiming at integrating the national documentary resources and promoting the development of China’s documentaries, which has brought forth precious opportunities for the growth of the domestic documentary programs.


In the past several years, the variety shows ranked top in terms of production and broadcasting among the TV programs. At the beginning of 2010, the new-style dating show Your are the One of Jiangsu Satellite Television Station obtained a soaring audience rating. Take Me Out of Hunan Province Satellite Television Station, Run for Love of Zhejiang Province Satellite Television Station, and One Out of One Hundred of the Oriental Satellite TV Station followed the steps of Jiangsu Province, which has launched the wars of dating shows among the satellite TV stations in the prime time. The fierce competition between these variety shows was not cooled down until the release of policies such as Administrative Notice on Further Regularizing the TV Dating Shows and Notice on Strengthening the TV Shows Centering on Emotional Stories by the State Administration of Radio, Film and Television on June 9, 2010. The shows including Chinese Talent Show, Zhou Libo’s Talk Show, and Great Master with Outstanding Apprentices are striving for more audience with the continuous booming of long-standing famous shows including Day Day Brothers’ Talk Show, and Club of Happiness of Hunan Province Satellite TV Station, and I Love the Songs of Zhejiang Province Satellite TV Station. Variety shows have become another significant genre of TV programs with the fiercest competition next to TV play series.


iv. Rapid progress is seen in the digitalization and network integration of TV programs with the Hi-fi television technologies reaching the planned targets.


In 2010, the cable TV network is digitalized with the dual-way reformation and the integration of the national network at a faster pace. The digitalization of the production and broadcasting system of radio stations and TV stations of provincial levels and above and the corresponding integration with the network have been basically accomplished. According to the latest data, over 260 cities in the country have undergone the overall transformation to accommodate the digitalized services, among which over 170 large-and-medium-sized cities have realized the overall transformation with the subscribers of cable TV reaching 80 million, seeing an increase of over 30 percent and registering 30 million dual-way users. On top of that, the air-to-ground simulated televisions have been transferred to the air-to-ground digitalized televisions to a great deal. By the end of 2010, nearly 300 large-and-medium-sized cities have carried out the project of air-to-ground digital televisions, which have had the capacities of providing the air-to-ground digitalized TV services and multiple sets of TV programs.


The applications and popularization of hi-fi TV technologies have achieved tremendous effects. According to the relevant statistics, 13 hi-fi TV channels in the country have been opened, due to which many sets of hi-fi TV programs are available for audience in over 100 cities via the cable network broadcasting. On September 2, 2010, the Notice on Further Stimulating and Regularizing Hi-fi TV Programs and their Development released by the State Administration of Radio, Film and Television gave a well-clarified description of the principles, measures and requirements regarding the development of hi-fi TV industry and granted the official approval of the broadcasting of standardized and hi-fi TV programs via the News Channel and eight satellite TV stations including that of Beijing.


v. New modes of payment for TV services are on trial while embedded advertisements are emerging on a flourishing basis.


In April 2010, the Instructive Opinions on the Financial Support for the Thriving, Development and Prosperity of Cultural Industry (Order No.94 of 2010 released by PBC, hereinafter referred to as the Instructive Opinions) jointly released by the People’s Bank of China, the Publicity Department of the Central Committee of the CPC, the Ministry of Finance, the Ministry of Culture, the State Administration of Radio, Film and Television, General Administration of Press and Publication of the People’s Republic of China, China Banking Regulatory Commission, China Securities Regulatory Commission, and China Insurance Regulatory Commission, has not only provided financial guarantee and the preferential policies regarding the capital operation, but also initiated the new mode of TV services. On December 22, 2010, Shanghai Media Group Inc., signed a contract with China UnionPay Merchant Services Co., Ltd. and China UnionPay Merchant Services Co., Ltd. for a long-term cooperative relationship in terms of the new media platform and the new payment mode of TV services integrated with E-commerce and financial payment. This was not only a new mode for the industrial cooperation between TV and finance, but it also stimulated the formation of the TV interactive sales platform and payment industrial chains so that the value-added services of TV can be carried out together with the realization of the transfer from watching-TV mode to using-TV mode interactively.


Embedded advertisement is another kind of phenomenon that was worth noticing in the income mode of TV commercials in 2010. The embedment of a large amount of commodities and their logos, packages, brands and marks in the non-news programs such as TV play series and variety shows has become a new vogue. It is also regarded as a win-win TV income mode. Meanwhile, public concerns have been attracted regarding the embedment of TV commercials in the large-scale variety shows such as the Spring Festival Gala, which calls for regularization and administration in line with the widely accepted criteria.


vi. Great development was made in the Online TV stations with higher efficiency in the creation of win-win situations basing on the cooperation between the Internet and TV stations.


According to the statistics released in the Statistical Report on the Development of China’s Internet (January, 2010), by the end of December 2010, China would have a netizen population of 457 million, rising by 73.3 million compared with that of a year ago. There are 303 million mobile phone users in China, increasing by 69.3 million from the figure released at the end of 2009. Among them, there are 284 million Internet video subscribers within the country, accounting for 62.1 percent of the total Internet users. By comparing the numbers of Internet video users at the end of December 2010 and 2011 respectively, a rise of 43.54 million is easy to spot with an annual growth rate of 18.1 percent. So far the Internet has become an important carrier for the communication of TV programs such as news, TV play series, popular variety shows with great room and potential for further development.


Apart from this, the video websites such as Youku, Ku6, Jidong, Baidu and Qiyi have started to purchase a large batch of films, TV play series and shows or have initiated their cooperation with the TV stations for synchronized broadcast of TV programs. For instance, the popular TV play series such as Women under the Monumental Archway and Just Feel like Loving You were broadcasted via Anhui Province Satellite TV Station and Tudo Website, achieving the win-win situations for both the Website and the TV station with high audience ratings for both media. The integration of TV stations and the network platforms to release films and TV programs has become an inevitable tendency, which requires the standardization and regularization of the relevant laws and regulations.


(by Hu Zhengrong, Li Jidong and Huang Wei,
Communication University of China)




Film Industry


China’s film market has conveyed extreme confidence with its rapid growth in the past decade. Another round of movie theatres construction is underway, attracting great attention from the public. The domestically made films are greatly improved in terms of overall quality and commercial values. The market shock formed due to the emergence of films of special types such as three-dimensional films and IMAX has stimulated the consumption demand for the mass culture and entertainment. The booming demand and supply has partially led to the explosive growth of China’s film industry in 2010. Exceeding 10 billion yuan at the box office has ushered a new era for China’s film industry, suggesting the transfer from the extensive mode of growth to the intensive development mode and justifying the excellent performance of the first ten years in the 21st century.


I. Overview of the Film Industry in 2010


i. The output of film industry has gained continuous growth for nine years straight with increasingly rich film genres.


The annual output of drama films reached 526 in 2010, creating the new highest point with a growth rate of 28.5 percent. The total production of Chinese films has approached that of the American film industry, ranking third in the world. Besides, 16 animation films, 16 documentary films, 54 Sci-fi films, 9 films of special genres have been released during the year while the Film Channel of CCTV produced 100 digital films. The enrichment of genres has provided more options for the consumers of film market in China (as shown in Table 1).


Table 1 Output of Drama Films in Mainland China from 2010 to 2011


[image: figure]


ii. More silver screens appear for the delivery of films, indicating the obviously increased capacity of film market.


313 new movie theatres were opened to the public in China with 1,533 added silver screens, equivalent to the increase of 4.2 screens per day and achieving an annual growth of 32.5 percent, which was the peak in the past eight years. To date, there are totally 6,200 silver screens in the movie theatres in cities all over the country, among which 1,100 are three-dimensional digitalized screens, ranking China the second highest, only next to the USA. The sharp increases of movie theatres and silver screens provide more possibilities for the tremendous growth of China’s film market this year (as shown in Table 2).


Table 2 Amount of Silver Screens of Movie Theatres in Mainland China from 2002 to 2010 (in Sheets)
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iii. Spike miracles kept emerging in box office, marking the entrance of China’s film market into the era of ten-billion-yuan revenue.


China saw the revenue at box office exceeding 10 billion yuan, achieving a growth rate of as high as 64 percent and creating the miracle in the global market. The total box office in China has gone beyond that of the UK, accounting for one seventh of the total in the North American film market, the largest one in the world, justifying China’s position as one of the top ten largest film markets. The comprehensive revenue of film industry has reached as high as 16 billion yuan including the domestic box office, the overseas revenues and the advertising incomes gained from the film channels of TV stations at different levels and so on, realizing a growth rate of 48 percent. The industrial scale of China’s film market has apparently been enhanced to a significant degree (as shown in Table 3 and Table 4).


Table 3 Main Revenue of China’s Film Market from 2003 to 2010 (in 100 million yuan)
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Table 4 Amount of Film Audience in Mainland China from 2007 to 2010
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iv. The annual total of film audience in movie theatres has approached 300 million, suggesting the continuous growth of consumption demand for films.


The year of 2010 witnessed the tremendous market potential with sharp increases of both the audience amount and frequency of visiting movie theatres. The film audience population at movie theatres is about 290 million (which is calculated through dividing the total box office revenue by the average ticket price of 35 yuan per person), constituting a growth rate of 43 percent. According to the figure, we can infer that Chinese will go to the theatre every five years.


v. 27 films claimed a box office revenue of over 100 million yuan and the domestically made movies continuously took the advantageous position with desirable market shares.


Facing the fierce competition of the Hollywood movies and the great shock solely caused by box office record of exceeding 1 billion yuan of the three-dimensional commercial film Avatar, the box office revenues of the domestic films account for 5,733,520,000 yuan, contributing 56 percent to the total in 2010, against the background of restricting the release number of imported films. The box office revenue of the imported films was 4,438,150,000 yuan. 27 films claimed a box office revenue of over 100 million yuan, among which 17 were domestically produced, rising to a large degree from 11 in 2009. The revenue of the films claiming over 100 million yuan at box office, both domestic and overseas, accounted for 66 percent in the total, making the major source for the box office revenue of the whole film pool in China (as shown in Table 5).


Table 5 Box Office Revenues for the Domestically Produced Films in 2010 (in million yuan)
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In 2010, all the major indices, such as the film output, silver screen number, total box office revenue, the total comprehensive revenue, audience amount, the market share of the domestically made films, indicated the promising future and great momentum of China’s film industry.


II. Film Production : More Abundant Genres and Higher Overall Quality


The production of films in 2010 was quite flourishing. A large amount of fund was introduced to the field of film production, partly thanks to the listing of media companies, the support from governments of various levels, the interference of radio and television industry, the high concerns from within and outside the film industry and the fairly low cost of film production. Various commercial investment, social sponsorship, governments’ subsidies, advertising incomes, and float fund have been utilized to produce films of various genres. They planned to produce 1800 films this year with the number of films going through censorship rising from 456 in 2009 to 526 in 2010. Over 260 domestic films were released in the mainstream movie theatres in many cities, which meant that over 20 new films per month were released. The output of films has greatly exceeded the current presenting capacity of movie theatres.


i. More apparent product advantages owned by high-quality enterprises.


For the 526 films released this year, 1,000 enterprises and agencies took part in the production and investment with mature mechanism for cooperation. The close cooperation between different parties has become a trend in film industry. However, most enterprises that participated in the production of films are non-professional enterprises, which lack the abilities of producing high-quality products and core competitiveness, not to mention the sustainable production capacity, which partly explains the reason why many films, which have been produced, cannot gain their entrance to the market of movie theatres. Every year, around three fifths of films cannot be seen in movie theatres.


There are 10 film producers that could be admitted to be the mainstream cinemas and movie theaters with good market feedback including Huayi Brothers, Bona Film Group Ltd., China Film Group Corporation, Shenzhen China Film & Video Light Co., Ltd., Beijing Galloping Horse Film Co., Ltd, Emperor Motion Pictures, Huan E Film Co., Ltd, Beijing Youyang Culture Media Group, Mandarin Film Group, Shaw Brothers Film Studios. Among them, Huayi Brothers has most outstanding performance, claiming 4 films with box office revenue of over 100 million yuan. Bona Film Group Ltd. also has remarkable achievements. The clarification of film making agencies is very clear with the large enterprises gaining its initial scale of production.


The brand effects are noticeable, such as those of Zhang Yimou, the famous Chinese director owned by the New Pictures Film Co. Ltd, and the animation brand owned by SMG (Shanghai) while the genre film brands of Kungfu, gangster, action movies gradually take shape. As a matter of fact, most films produced by many other movie studios find it difficult to gain competitive edge in the market, capturing a small space for survival in the field of small-and-medium-sized film production. Additionally, the largest number of films cannot gain admission to the market for circulation at all.


ii. Diversified films with costly production offer themselves with increasingly colorful genre film products.


In 2010, there were 17 domestic films achieving box office revenue of over 100 million yuan and 59 domestic films achieving box office revenue of over 10 million yuan. The overall market competitiveness of the domestic films has been greatly enhanced.


After Shock, the champion in the war of box office revenue, rejuvenated the family morality in the traditions of Chinese movies via the means of disasters. Let the Bullets Fly combined the elements of black humor, thriller, violence, irony and even the neural comedy, presenting a noteworthy Chinese commercial motion picture. It also marked the entrance of films with costly production into a stage featured with pursuing artistic integrity and market appeal from the previous one typical of accumulating commercial elements.




Great breakthroughs took place in the production of genre films for the domestic market. Among the 200 domestic movies released in 2010, there were 30 comedy films, and 40 action and romance films. The costume films thematic of martial arts, action films, and Kungfu films primarily led by the film production companies in Hong Kong attracted the public attention. Films such as Detective Dee, Rain of Swords, 14 Blades, The Return of Chen Zhen, Ip Man II : the Legend of the Master performed quite well in the market. The comedies and romance comedies mixed with different styles such as Just Call Me Nobody, Little Big Soldier, Adventure of the King, The Butcher, the Chef and the Swordsman, Welcome to Sha-ma Town, and so on were some of the representatives that were mostly favored by the producers. The fashion film with the urban theme Go Lala Go, and Color Me Love were very popular among the young audience. Apart from this, films regarding spies, horror, gangster, gun battles, musicals, and biographies were on with the accumulation of rich experience. Wind Blast perfectly integrated the elements of gangster, gun battle, action and highway films. Confucius is a hard-to-see biography film recently with good feedback from audience. Films made of medium and small costs like Lost on Journey, Ocean Heaven, Heaven Eternal, Earth Everlasting, and Welcome to Sha-ma Town have won their niches in the market with their special features.


Viewed from the standpoints of those presented at the movie theatres, it is easy to find out that the structure and proportion of large, medium and small-sized films turned to be reasonable with more diversity in the film genres. However, those genres which weigh much in the global film market such as the Sci-fi, war and disaster and animation are not as popular in the domestic market as those internationally, further proving that there is much space for improvement in terms of industrialized system and professionalism of China’s film industry.


iii. The jointed-shot films show their competitive edge in the market.


The joint-shooting mode featured with resources sharing and complementation, risk sharing and mutual benefits has now become the main trend in the world film-making industry. This year, the films jointly produced under the cooperation between enterprises of mainland and those of Hong Kong and Taiwan or those made with the efforts of Chinese and overseas companies demonstrated comparatively higher quality. Among the top 20 domestic films with best box office performance, 11 were jointly shot by enterprises of mainland and Hong Kong and 1 were produced by Chinese and overseas companies. 14 Blades were produced by companies of China and Singapore while Go Lala Go was resulted from the cooperative relationship between China Film Group Corporation and DMG (the USA). Both had box office revenue of over 100 million yuan. The total box office revenue created by the jointly-shot films accounted for a market share of 65 percent. The overseas box office revenue of Chinese film was mostly originated from the film the Karate Kid, jointly made by a Chinese company and its American partner.


From an initial review of these films, we can see that the domestic films have benefited a great deal from the cooperation with directors, movie stars and technicians from Hong Kong due to their professionalism and the film production criteria. The continuity of typical elements of traditional genres and innovation revealed in films such as Ip Man II : the Legend of Master, Detective Dee, Triple Trap, Little Big Soldier, and Hot Summer Holidays also brought forth surprises one after another to the market. The cooperation between the film professionals of Mainland and Taiwan is also being heated up. For instance, Just Call Me Nobody achieving an over 100 million yuan box office revenue was directed by Yanping Zhu, a director from Taiwan.


The scope of cooperative regime between Chinese and foreign film makers is being expanded. Besides the American partners, the cooperation between Chinese and Korean, Australian, Singaporean and Indian professionals and those across the Asian-Pacific Region is being intensified. It is not only conducive to the improvement of competitive edge of Chinese films in China’s market, but also beneficial to the exploration of overseas market for Chinese films.


iv. Creative patterns of films remain unchanged while the new-generation directors are growing at a faster pace.


The most famous directors Feng Xiaogang, Zhang Yimou and Chen Kaige, had new works released in 2010. Each of the four films under their direction achieved box office revenue of over 200 million yuan. Besides the highest record of box office revenue which exceeded 600 million yuan for one film, Feng Xiaogang also created a record of over 1 billion yuan for the box office revenue of two films. However, the acceptance and box office performance of the films directed by Zhang Yimou and Chen Kaige was just around the average, suggesting the decreased market appeal for their films.


Other directors who had box office revenue records of over 100 million yuan for one single film such as Ning Hao and Lu Chuan did not have any new works in 2010. Wind Blast directed by Gao Qunshu did not achieve the expected effect in the market. Another four directors had their films ranked among the club of over-100 million-box-office-revenue films this year, namely Jiang Wen, Ding Sheng, Xu Jinglei and Hu Mei. Let the Bullets Fly by Jiang Wen achieved an income of over 600 million yuan at its box office, justifying Jiang’s position of being the first-class super director in China. With regard to the production of films at low costs, besides those directed by Wang Xiaoshuai and Jia Zhengke, Welcome to Sha-ma Town directed by Li Weiran, Love in Disguise directed by the famous singer Wang Lihong, East Wind Rain directed by Liu Yunong, The Love of Three Smile-Scholar and The Beauty directed by Guo Degang, the emergence of films under the direction by female directors including Meet Me in Heaven directed by the famous actress Jiang Wenli, Ocean Heaven by Xue Hailu, Crossing Hennessy by An Xi, and Like A Dream by Luo Zhuoyao and so on has instilled new vigor for the production and development of films in China.


Directors from Hong Kong and Taiwan still enjoy high competitiveness. Directors like Xu Ke, Er Dongsheng, Luo Qirui, Ye Weiming, Liu Zhenwei, Ye Weixin, Wang Jing, and Huang Baiming not only continue to exert their influence with their talents in the genres they are comfortable with, but they also get more mature in combing the artistic qualities and commercial elements. Lost on Journey and Echoes of the Rainbow among other films have demonstrated the new breakthroughs in the film production in Hong Kong. Among the 17 films claiming box office revenue of over 100 million yuan, 9 were directed by directors from Hong Kong. Made-in-Hong Kong still serves as the important theme in the production of Chinese films and development of China’s film industry.


v. Domestically made three-dimensional movies made their debuts with the animation film The Pleasant Sheep and the Big Wolf winning favor from the audience.


Three-dimensional films have boosted the soaring of box office revenue in the global film market. Avatar brought forth the fashion of utilizing the three-dimensional technologies in film industry. 2010 witnessed the in-rush of imported three-dimensional films such as Alice in Wonderland, How to Train Your Dragon, Cloudy with a Chance of Meatballs, Shrek Forever After, Toy Story 3, and Biochemical Crisis 4. The domestic 3D films sch as China Idol Boy, Prequel of the Monkey King, The King of Milu Deer, and Don Quixote also led the trial of three-dimensional fashion in China’s domestic film market. However, due to the immaturity of creativity and ordinary production, these films received low recognition in the market. Don Quixote with the best performance only achieved box office revenue of 40 million yuan, far from the expected value of 200 million yuan. The domestically made 3D films cannot greet their prime time unless they have solved the issues of low creativity, investment and technologies while seeking more international cooperation opportunities.


In China’s animation film market, the total revenue for all the films at the box office was only 170 million yuan in 2006. However, in 2010, the figure soared to over 1.8 billion yuan with the imported animation films taking up a market share of more than 90 percent. The domestic animation films are still lacking creativity, production excellence and marketing capabilities from a holistic view. More animation film production projects have been approved this year with 16 accomplished ultimately, 11 less than the previous year. Among them, 8 were released at the movie theatres with the box office revenue of nearly 170 million yuan, almost leveling the figure of the previous year. The most remarkable film is The Pleasant Sheep and the Big Wolf, which solely registered a share of as high as 80 percent in the total box office revenue for all the films of similar kinds. Apparently, the overall competitiveness of the domestic animation films in China is far from high.


The increase of social sponsorship and the embedded advertisement is a sound off-set to digest the cost of films at the initial stage.


Every year there are a large quantity of films that can not come to the market and over 80 percent of films can not cover the costs of film production, release and distribution with the box office revenues. However, the output of film industry is increasing on a YOY basis, which is most due to the fact that in large measure many films do not rely on the commercial fund in production and the investment in these films does not have to be recovered from the box office revenues. With the support from governments at different levels, enterprises and individuals with various kinds of sponsorship and donation and the addition of the floating fund, a great host of films do not require highly for the return rate of the operation of films or the high box office revenue. Most investors seek for far-reaching influence and honor from the production and release of these films. Some films are even produced on a trial case. All of these phenomena contribute to the low efficiency and high output of China’s film industry. Actually, some funds are themselves the returns of films industry and reinvested in the film industry rather than being the initial investment.




Many commercial films that are presented at movie theatres have their production costs offset with lower market risk by striving for governments’ subsidies, enterprises’ sponsorships and the embedded advertisements. After Shock gained the support from the municipal government of Tangshan and has many embedded advertisements, the overuse of embedded advertisements in films such as If You Are the One II and Go Lala Go has been criticized severely by consumers. Introducing fund of non-commercial investment nature into films serves as a significant means to lower the risk and enhance the efficiency. How to avoid the negative impact of these funds on the integrity of film arts and quality requires the careful trade-off conducted by the producer and the regulation of the industrial supervision commission.


The output of domestic films rose greatly in the year of 2010 while those released at the film industry accounted for less than two fifths. There are increasingly diversified domestic motion pictures in the market with 3D films developed at their initial stage. 10 film makers in Mainland China and Hong Kong have become the leading force to guide the development of movie theatre economy. Directors from Hong Kong still serve as the backbone in the domestic commercial film making industry. New professionals across the Taiwan Straits and those from Hong Kong and Macao have begun to show their influence and competitive edge in the market. When a large amount of films seek for survival in the places other than movie theatres, those gaining entrance into movie theatres and released to the public have their overall quality greatly improved, implying the tendency for the development of domestic film industry in China.


III. Film Market : Climax Appeared in the Construction of Movie Theatres with Unparalleled Prosperity in the Consumption of Motion Pictures.


The continuous growth of the film market in the recent years and the emergence of digitalized movie theatres and the increasing convenience of silver screens have stimulated the explosive growth in constructing new movie theatres in the country this year. The film consumption market is expanding from the central cities to the second-and-third-tier cities. With the development of media terminals such as the video websites and mobile videos, the post-movie-theatre market for films has more opportunities for development.


i. The national box office revenues exceeded 10 billion yuan with 60 films claiming a performance of nearly or over 100 million yuan at box office.


Against the global background of the flat curve of box office revenue in the North American Market suffering from the reduction of the amount of audience, China’s film market surprisingly indicated the miraculous growth. The year of 2010 saw the box office revenue of as high as over 10 billion yuan. During the same period, there were totally 27 films achieving box office performance of over 100 million yuan and 5 films of over 400 million yuan. After Shock and Avatar are ranked as the annual top in the family of domestic films and imported films respectively with corresponding pleasing records of box office, namely 673 million yuan for the former and 1.32 billion yuan for the latter, these two films broke the historical records in terms of box office. Films with box office records of over 100 million yuan accounted for 65 percent in the total box office revenue. Another 30 domestic films had box office records of approaching 100 million yuan. It is obvious that more and more films are exerting their impact on the market with more competitive edge.


The popularity of 3D films helps to stimulate the expansion of market for animation films. During the first half of 2010, among the top ten imported films with best box office records, 5 were animation films. The contribution of animation films has risen from 7 percent in 2006 to 17 percent in 2010. The Pleasant Sheep and the Big Wolf : Energy and Vigor was the only domestic animation film with a box office performance of exceeding 100 million yuan. The domestic animation films such as Armored Warriors : Chivalry King, Rainbow Cat & Blue Rabbit : the Rising Phenix, Animen, The Dream of Jinsha and so on performed in a quite ordinary manner and claimed unsatisfactory box office revenue. More work is badly called for to cultivate the domestic animation film market.


ii. Rapid development took place in the construction of movie theatres and small-and-medium-sized cities play a more significant role in the mainstream markets of films.


313 movie theatres were set up with 1,533 sheets of newly added silver screens. The total of silver screens at the movie theatres in cities of China has exceeded 6200 sheets, ranking 4th in the world. The growth of theatre amount in the central and western regions accounted for over 40 percent in the total increase of movie theatres all over the country. The film market is penetrating the scope other than those of the first-tier cities. The sharp increase of the silver screens provides privileged conditions for the rapid growth of annual box office revenue and also more possibilities to reach the target of exceeding 100 million yuan in box office records.


In 2010, the amount of the three-dimensional digitalized silver screens reached 1,100 or so in Mainland China. In 2007 when the 3D Journey to the Center of the Earth was firstly introduced to China, there were only 82 three-dimensional silver screens all over the country. The release of Avatar made China one of the countries in the world registering the fastest growth in the amount of three-dimensional digitalized silver screens. The three-dimensional silver screens in Mainland China took up nearly two thirds of the total 1,500 sheets in Asia, not only making China the largest country hosting the most 3D silver screens, but also ranking China second in the world, merely next to the USA.


The construction of movie theatres has become a heated topic in the film industry. China Film Group Corporation announced the national community movie theatre plan. Then Shanghai Film Group and SMG also launched their initiatives of building up movie theatres. Warner Brothers, Bona International, Enlight Media, Perfect World Network, Beijing Galloping and other privately-operated companies joined the market competition. A large number of funds flooded in the field of movie theatre investment, and the tendency of investing in movie theatres rather than real estate property industry offered itself.


Movie theatre investment and management companies played an important role in the construction and management of movie theatres and cinemas. China Film Cinema Investment Co., Ltd. UME Cinema Investment Management Co., Ltd. and Aaron Film Industrial Investment and Management Company are some of the representatives. China Film Cinema Investment Co., Ltd. had many investment and distribution of funds in terms of production, release of films and cinemas. However the investment of movie theatres was quite scattered. In 2007, China Film Cinema Investment Co., Ltd. and Times Antaevs Co., Ltd. worked jointly to take over four movie theatres of Time Warners, officially launching the construction of the terminals and markets. In 2010, 13 movie theatres and 90 sheets of screens were established by China Film Industrial Investment Co., Ltd.. Besides, 43 movie theatres with 250 silver screens were set up with the accumulative investment or the share-holding investment.


UME Cinema Investment and Management Co., Ltd. is the cinema company established in Hong Kong and firstly settled in Mainland China. In 2002, Huaxing International Movie Theatre, the first one of UME in Beijing, was opened to the public ; since then UME Movie Theatre has become the landmark for the development of domestic movie theatres. UME is also the only one investment company owning movie theatres, all of which have been up to the five-star standards. Three movie theatres were newly opened in 2010 with addition of 55 silver screens. There are totally 11 UME chained movie theatres with 116 silver screens in the country. The champion and runner-up movie theatres in the country, namely Beijing UME Huaxing International Movie Theatre and Chongqing UME International Movie Theatre (Jiangbei) were all invested by the company.


Aaron Film Industrial Investment and Management Co., Ltd. is also a company established in Hong Kong. It owns 14 movie theatres and 70 silver screens, accounting for a market share of 45 percent. Ten years ago, Aaron established the first film art center with multiple theatres : Beijing New Dong’an Film Art Center. By the year of 2011, the Company has owned 15 movie theatres and 96 silver screens with the movie theatre brands including Broadway, Palace, AMC, which belong to 7 theatre chains. Aaron Company also established the Broadway Film Arts Center mainly focusing on the release of arts films in Beijing and Hong Kong respectively.


In addition, Lumiere Pavilions Investment Company, Korean CJ Cinema Investment Company, Beijing Zuo’an Investment & Management Company, and Beijing Yaolai Cinema Industrial Investment Co., Ltd. entered China’s movie theatre market with multiple capital. Movie theatres experienced great advances in terms of their construction and development.


iii. The competitive patterns of movie chains remain stable with increasing market centralization.


Upon several years of competition and development, the competitive patterns of movie chains remain stable. 20 movie chains claim the annual box office revenue of over 100 million yuan, accounting for 57% in the total and 3 movie chains the annual box office revenue of over 1 billion yuan. To date 300 million yuan has become the bottom line for movie chains to make their way into the top 10. Compared with the previous year, the top 10 movie chains do not change their status quite a great deal. Guangdong Dadi, privately owned, ranked itself among the top 10 and the state-owned Beijing New Film Association moved downward in the top 10 rank, which fully suggested the state-owned theatre chains were facing the pressure of institutional transformation. The total box office revenue of the top ten theatre chains contributed a sum of box office revenue of 7.6 billion yuan, accounting for 76 percent in the national total. As the stronger theatre chains became stronger, the tendency of centralization turned increasingly apparent in the market (as shown in Table 6).




Table 6 Ranking of Movie Theatre Chains from 2009 to 2010 (according to the Box Office Revenue)


[image: figure]


This year, two new movie theatre chains performed remarkably. Guangzhou Dadi Cinema Circuit grew fastest in terms of the whole year’s sales volumes. Dadi Cinema Chain opened its first movie theatre in the Pearl River Delta in 2006 and started to operate independently in 2008. Since its establishment, Dadi mainly has targeted at the second-and-third-tier cities and even the townships. In 2010, 59 movie theatres joined the family of Dadi with newly added 229 silver screens, making Dadi the owner of 108 cinemas with total 400 silver screens and ranking it the eighth among all the movie theatre chains. The thriving of Guangzhou Dadi further demonstrates that there are great tremendous demand and consumption potential in the film market of the county-level-or-below cities and towns. Times Antaevs Movie Theatre Chain has run independently since 2010 and successfully makes its way to the 100-million Club. It now has 67 cinemas with 236 silver screens, registering annual revenue of 110 million yuan at the box office and ranking 19th in the total movie theatre family. The outstanding performance of Times Antaevs has managed to drive it exceed other 8 famous movie theatre chains which have been engaged in the industry for over 8 years. Times Antaeus is currently developing its movie theatre chains based on the advanced technologies and the sound development and investment in the real estate properties, gradually shaping its own concept of business and operational philosophy. The movie theatres market is being led by the mainstream and newly emergent movie theatres, which constitutes the fundamental pattern of development for movie theatres in China.


iv. The whole film market is experiencing continuously heated status quo, for which the peak season witnesses tremendous growth in sales volumes while in the off-peak season, there are still good records of box office revenue.


The year of 2010 saw the release of 20 new films per month in the movie theatres, suggesting the sufficient demand of films and the fully arranged schedules for the release of new films. Besides the traditional peak seasons with outstanding box office records including the New Year, the Summer Holiday and the National Day Holiday, the market was basically saturated for the whole year. Nearly all the months in 2010 had box office records of proximate to or exceeding 1 billion yuan, bearing no obvious ebb except that the supply of films in November was rather weak.


The summer holiday and the end of year are still the two peaks for the box office revenue during 2010. The New-Year-greeting Season of films was basically extended to a whole quarter. The spring was a good start for the year with three films, namely 14 Blades, Little Big Soldier and The Pleasant Sheep and the Big Wolf II achieving over 100 billion yuan at box office. The Summer Holiday season was spotted with climaxes one after another. Since Iron Man II entered China’s market, the release of a new film was done almost on a daily basis. After Shock claimed the championship in sales and a new batch of fashion, idol and drama movies including Driverless, Breakup Club, Love in Cosmo, and Love in Disguise were presented in groups. The horrors and thrillers such as Curse of the Deserted, The Haunting Lover, and Illusion Apartment added special flavor to the summer. A large number of genre films gained their popularity among the audience such as Heavenly Eternal, Earth Everlasting, Ocean Heaven, Love in a Puff, Triple Trap, City under Siege, the Stool Pigeon, Tang Bohu and Qiuxiang II, Seven Arhat, the Karate Kid, Lost on Journey, No.1 Party Secretary, and Chongqing Blues. Detective Dee ranked top in terms of box office records in the week of National Day holiday. The films like the Return of Chen Zhen, the Rain of Swords, The Love of the Hawthorn Tree and so on contributed greatly to the overall box office records of 280 million yuan in the National Day holiday, almost doubling the figure of the same period in 2009. Go Lala Go, Echoes of the Rainbow and Ip Man 2 : the Legend of Master were presented in the Labor Day holiday and performed quite impressively. Another round of spikes came into being in the New Year Season. Within the two weeks after the release of Just Call Me Nobody, a ticket income of over 100 million yuan was realized. Then Sacrifice landed on the movie theatre soon afterwards. Let the Bullets Fly had a box office record of 440 million yuan by the end of 2010 while If You are the One II had a record of 200 million yuan within five days, both of which were regarded as big victory in the fight for market share.


The summer holiday, New Year holiday and the Spring Festival holiday are still the privileged seasons for the large-scale films. Those of small and medium cost effectively filled in the gaps between the peak seasons and offered more options for audience. The 50 films of diverse genres and contents achieving over 50 million yuan basically captured the rest market shares. The market admission standards became higher and higher for films. Given the status quo of more supply than demand in terms of film production and release, priorities will be given to produce more higher-quality films instead of the increase of absolute quantity of films each year in China.


As the construction of new movie theatres and the renovation of old ones caused more pressure on the cost-covering for the operation, the tickets for 3D and IMAX films became higher. Plus more demand for the consumption of films appeared, which further contributed to the rise of the already high price of tickets especially given the lack of interference mechanism for the demand and supply of films in the market. Phenomena that people find it difficult to buy tickets at weekends, on holidays and nights are quite common. There is few pressure of competition to lower the current tickets. Besides, movie theatres are quite arrogant in selling snacks and showing film commercials aggressively without much consideration of meeting consumers’ requirement for better quality products at reasonable prices.


On the other hand, many cinema circuits and movie theatre chains spared no efforts to launch the promotion means including the membership discount, on-sale films, half-price days, half-price time, and package sales with discounts to better utilize the comparatively leisured time, fill in the time with fewer audience and cultivate the sound habits of watching movies. The lower price tickets did attract more audience, which stimulated the consumption. Apart from this, some theatres even resorted to the group-sale prices. Last year, more than 45 movie theatres partook in the group-sales incentives which helped to promote the formation of differentiated price system of film tickets.


v. Imported films have great competitive edge in the market.


20 imported income-sharing films were presented in Mainland China, among which 16 were from the USA and one from France, Russia, India and the UK respectively. In addition, another 35 films were imported with exclusive share of income and shown in China.


Among the 20 imported income-sharing films, 9 had book office records of 100 million yuan, so did another imported one with exclusive share of income. These 10 imported films accounted for over 45 percent in the total of box office records. The average performance of imported films was much higher than those of the domestic films. The highly competitive edge of the imported films presented great challenge for the development of the domestic ones in China’s film market.


The imported films with exclusive share of income which had not performed quite well before started to show their vigor in the market this year. The Spy Next Door produced in the USA and casted by Jackie Chan claimed 67.6 million yuan in the Spring Festival Season. The Japanese animation film Detective Conan13 : The Raven Chaser became the first work of Conan series that was shown in the theatres in Mainland China. Les aventures extraordinaires d’Adèle Blanc-Sec directed by Luc Besson won the book office revenue of 55 million yuan in China. The Expendables 2010 with the cast of nine international famous action movie stars including Stallone and Jet Li and so on became the first imported film on a bought-deal basis with a box office record of over 100 billion yuan. Since then, a new era for imported films with exclusive share of income has been ushered.


vi. Film markets in Hong Kong and Taiwan became more active, for which it is safe to expect that there is great room for the further development of Chinese films.


According to the statistics released by Hong Kong Film Industrial Association, the consumption of films in Hong Kong continued to grow in 2010 with the box office revenue exceeding HKD 1.54 billion, rising by 35 percent than that of the previous year. Ip Man 2 claimed the championship among the Hong-Kong-produced film family at box office with a performance of over HKD 43 million. 72 Tenants of Prosperity and Echoes of the Rainbow ranked second and third. The 3D animation film Toy Story 3 ranked top in the box office record among all the films with an income of over 89 million yuan. Among the top 10 films with best performance in tickets income, 7 were 3D.


Cape No.7 was a representative of the good films from Taiwan, after which great potential for the further development of Taiwan-made films was explored to a larger degree. Monga the youth action film thematic with gangsters refreshed the record of the first-week box office in the local film market of Taiwan and became the most popular Chinese film in 2010. Seven Days in Heaven approached the plot from the special angle : the funeral culture of Chinese. When it was released in Taiwan, the film brought forth great pressure on After Shock, ranking fourth in the box office records of Chinese films in 2010.


The booming of film markets in Hong Kong and Taiwan provided a larger market for the development of Chinese films. However, the films produced in Mainland China still lack their brand influence and appeal to the audience in these two markets.


IV. Bottleneck is encountered during the spreading of Chinese films in overseas market.


Though great changes took place in the domestic market of film in China, the performance of Chinese films in overseas markets is far from satisfactory. According to the statistics published by the State Administration of Radio, Film and Television, 72 Chinese film exhibitions were held in over 30 countries and regions outside China, presenting Chinese films for 479 times with 48 winning 69 awards of various levels in 20 film festivals. 43 made-in-China films were sold in 61 countries and regions with the total revenue of sales and box office exceeding 3.5 billion yuan. As a matter of fact, all these figures demonstrated the efforts and achievements of cultural exchanges between China and other countries. As for the performance of Chinese films overseas itself, there was not much worth praising. Lacking positive feedback and recognition, Chinese films encountered a sluggish market internationally. Few Chinese films could gain entrance into the movie theatres overseas with little reaction from the audience. Half of the so-called income from the overseas box office in 2010 was from The Karate Kid, jointly produced by China and the USA and released in the North America under the initiative of Sony Columbia. The Karate Kid was shown at 3663 movie theatres at the same time in North America. During the first week, it achieved an income of 56 million US dollars at box office, justifying its first ranking in the North American film market. By October 5, the DVDs of The Karate Kid were sold with a sales volume of 176 million US dollars, equivalent to 1.2 billion yuan, ranking tenth in the annual box office list of North America (as shown Table 7).


Table 7 Performance of the Karate Kids in the Major Global Markets (USD)














	Country/Market

	Box Office Revenue






	The USA

	$ 176,591,618






	China

	$7,490,000






	Australia

	$11,913,479






	Brazil

	$ 10,147,762






	France

	$ 10,926,086






	Germany

	$ 12,654,490






	Japan

	$ 17,432,585






	Mexico

	$ 12,539,258






	Spain

	$ 11,726,847






	The UK

	$ 19,762,070







At the beginning of September 2010, Amazing Tales : Three Guns directed by Zhang Yimou was released in five movie theatres in the USA. Each of them gained average box office revenue of 55 million US dollars during the first weekend. After Shock and If You are the One II were presented in the commercial movie theatres of AMC, mainly targeting at the overseas Chinese. If You are the One II was released on the Christmas Eve in 23 AMC movie theatres in cities like LA, San Francisco and Vancouver where a large populace of Chinese are located. This was the first time for a film to be released domestically and overseas at the same time with Chinese as their major groups of audience. In the box office list of foreign films published at the official site of the Hollywood Ranking, only three Chinese films namely Amazing Tales : Three Guns, The Warlords and Spring Fever were included. Amazing Tales : Three Guns ranked 276th in the total 519 films released in the USA with its ordinary box office record of 190,000 US dollars (1.4 million yuan) in 2010 (as shown in Table 8).




Table 8 Comparison of the Overseas Box Office Revenues of Hero, The Warlords and Amazing Tales : Three Guns (USD)
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From a holistic view, China saw a vigorous year for the development of domestic films with rapid construction of movie theatres and sound market feedback for around 60 films which have been released at a frequency of at least one for each week. It has proven that it is a critical period for the development of China’s film industry. However, issues such as the low acceptance of Chinese films in the overseas film market and the over high price of tickets caused by the incomplete competition existing between movie theaters, the little differentiation of movie theatres, the overdependence of films on the market and the immature post-cinema market and so on indicate that there is new space for the further development of China’s film market.




Press and Publishing Industry


I. The Overall Development of Press and Publishing Industry in 2010


i. Reform of Press and Publishing System in 2010


2010 was a year when the overall reform of press and publishing system accelerated. According to the approach of “to intensify and accelerate the progress, consolidate and enhance with key breakthroughs and overall promotion”, the press and publishing system took full implementation of reform tasks and made new progress in deepening the reform.


1. Remarkable Results from the Reform of Commercial Press and Publishing Institution System


In 2010, commercial publishing institutions of books, audio and video completed the basic transformation. In the 148 should-be transformed publishing houses of the central government departments, all the publishing houses completed the reform task except the closed one and wrote off a total of 18,000 public work positions. 1,251 non-political presses either completed the system transformation or registered to be enterprise as a legal entity. More than 100,000 printing institutions and more than 10,000 state-owned Xinhua Bookstores have transformed to be market entities. More than 100 press and publishing enterprise groups were successfully established.


2. Reorganization of Press and Publication Enterprises and Significant Promotion in Public Financing


On the basis of completing the system transformation, the press and publishing enterprises actively undertook trans-regional, inter-departmental, cross-industrial reorganization and make periodic progress. The Publishing House of China Literary Federation affiliated to China Literary Federation and People Literature and Art Publishing House completed the asset reconstruction task with China Aviation Industry Corporation ; Anhui Publishing Group, Northern United Publishing & Media Group, Tianjin Publishing & Media Group and other enterprises make steady cross-regional promotion ; China Educational Publishing & Media Group were successfully established. In 2010, China South Publishing & Media Group, Anhui Wanxin Media Group, Hunan Tangel Publishing Group, Dangdang Inc. and other press and publishing enterprises made successful listing. By the end of 2010, 45 enterprises of press and publishing industry have been listed, with a total market value of 570 billion yuan.


3. Enhancement of Public Service Capability of Press and Publication


Press and publishing industry continued to deepen the reform of institutional mechanism, personnel system, labor system, distribution system, and to improve the assessment, incentive and restraint system in press and publishing institutions such as People’s Publishing House, Newspaper and Journals of CPC so as to enhance the internal vitality and service capacity. Press and publishing industry underwent great development and its public service system made continuous improvement. With the support of various welfare programs such as Farm Book House program, National Reading Program, Key Publishing Program, Ethnic Minority News Publishing Program and Culture Environmental Program, the public service system of press and publishing industry covering both urban and rural areas developed in depth. By the end of 2010,390,000 Farm Book Houses have been built, benefiting hundreds of millions of farmers. In addition, the Culture Environmental Program has made steady progress. Breakthroughs have been achieved in the overhaul of the vulgarity in newspapers, audio & video products and obscene messages in mobile phones.


4. Press and Publishing Industry Furthered Its Opening-up to the Domestic and International Market


Actively getting rid of the institutional obstacles for opening-up, the press and publishing industry furthered its opening to the domestic and international world, guided private capital and foreign capital to enter fields such as printing, copying, distributing and new media hardware producing, and encouraged private cultural studios to participate in publication planning services. The pattern with the public sector remaining dominant and various sectors developing side by side has taken shape. Press and publishing industry greatly expanded the way and means of “Going Gobal”. Books, journals and other publications have entered public libraries in 193 countries and regions with the newspapers’ coverage more than 80 countries and regions. Copyright trade deficit shrinks each year. The ratio between imported types and exported ones dropped from 7.2:1 in 2005 to 3:1 in 2010.


5. Transforming Government Functions and Deepening Administrative System Reform of Press and Publishing Industry


In 2010, the State Press and Publication Administration produced four amended regulations and released more than 20 regulatory documents. According to the State Council’s demand, the Sate and Publication Administration made overall clean-up of more than 1,000 regulations and regulatory documents, further rationalizing the administrative system of press and publication.


The reform liberated the productivity of the press and publication industry and stimulated the vitality of content production, bringing great development, prosperity and progress to press and publishing undertakings and the industry. The press and publishing industry’s total output in 2010 amounted to 1.22 trillion yuan, accounting for more than 60% of added value in the core layer of the domestic cultural industry. By the year 2010, China’s book publishing types and total printing as well as the total daily newspaper circulation have ranked first in the world, with the total electronic publications the second and the total amount of printing industry the third. The originality rate, first releasing rate and arrival rate of press and publishing increased steadily.


ii. Analysis of Statistical Data of Press and Publishing Industry Development in 2010


According to The Statistical Yearbook 2010 of press and publishing, the development of press and publishing industry in 2010 was analyzed and a comparative analysis with the same standard in 2009 and 2010 was conducted.


1. The Overall Scale of the Industry


In 2010, national press and publishing industry, printing and distributing industry achieved the total output value of 1.26981 trillion yuan, representing an increase of 19.0% over that in 2009 ; added value of 350.34 billion yuan with an increase of 13.0%, taking up 0.9% of the GDP in the same period ; operating income of 1.23752 trillion yuan with an increase of 19.7% ; total profit of 107.59 billion yuan with an increase of 20.4%. Excluding digital publishing, the assets of press and publishing industry reached 1.27374 trillion yuan with an increase of 7.5% over that in 2009; owners’ equity (net assets) of 653.19 billion yuan with an increase of 5.8% ; the total amount of tax payment of 70.77 billion yuan with an increase of 14.0%.


In 2010, 328,000 types of books were published nationwide with an increase of 8.8% over that in 2009. Among these books 189,000 types were newly published with an increase of 12.5% ; 139,000 types were republished or reprinted with an increase of 4.5%. The total copies were 7.14 billion (sheets) with an increase of 1.4%. The total printed sheets were 60.47 billion with an increase of 6.9%. The total amount of the price was 93.09 billion yuan with an increase of 9.8%. The book publishing achieved total output value of 56.19 billion yuan with an increase of 17.6% over that in 2009 ; added value of 21.51 billion yuan with an increase of 14.1% ; operating income of 53.79 billion yuan with an increase of 16.2% ; total profit of 7.72 billion yuan with an increase of 3.1%.


In 2010, 9,884 types of journals were published nationwide with an increase of 0.3% over that in 2009. The total copies were 3.22 billion with an increase of 2.0%. The total printed sheets were 18.11 billion with an increase of 8.9%. The total amount of the price was 21.77 billion yuan with an increase of 7.6%. The journal publishing achieved total output value of 16.65 billion with an increase of 4.1% over that in 2009 ; added value of 7.12 billion yuan with an increase of 1.4% ; operating income of 15.06 billion Yuan with an increase of 3.1% ; total profit of 1.85 billion yuan with an increase of 49.4%.


In 2010, 1,939 types of newspapers were published nationwide with an increase of 0.1% over that in 2009. The total copies were 45.21 billion with an increase of 3.0%. The total printed sheets were 214.8 billion with an increase of 9.1%. The total amount of the price was 36.77 billion yuan with an increase of 4.5%. The newspaper publishing achieved total output value of 73.49 billion yuan with an increase of 13.8% over that in 2009 ; added value of 31.72 billion yuan with an increase of 13.1% ; operating income of 72.94 billion yuan with an increase of 16.2% ; total profit of 10.08 billion yuan with an increase of 43.2%.


In 2010, 21,552 types of audio & video products were published nationwide with a decrease of 15.1% over that in 2009. The total boxes (copies) were 0.42 billion with an increase of 7.9%. The total released copies were 0.38 billion with a decrease of 2.1%. The total amount of the price was 2.01 billion yuan with an increase of 0.7%. The audio & video products publishing achieved total output value of 2.14 billion yuan with an increase of 7.0% over that in 2009 ; added value of 0.73 billion yuan with a decrease of 4.9% ; operating income of 2.02 billion yuan with an increase of 4.0% ; total profit of 0.24 billion yuan with an increase of 3.5%.


In 2010, 11,175 types of electronic publications were published nationwide with an increase of 4.4% over that in 2009. The total pages were 0.26 billion with an increase of 13.1%. The electronic publishing achieved total output value of 0.75 billion yuan with an increase of 15.7% over that in 2009 ; added value of 0.29 billion yuan with an increase of 42.6% ; operating income of 0.74 billion yuan with an increase of 16.7% ; total profit of 0.1 billion yuan with an increase of 66.7%.


The digital publishing achieved the total output value of 105.18 billion yuan with an increase of 31.6% over that in 2009 ; added value of 29.02 billion yuan with an increase of 23.7% ; operating income of 105.18 billion yuan with an increase of 31.6% ; total profit of 8.91 billion yuan with an increase of 39.5%.


In 2010, books, newspapers and other publications achieved 0.28 billion reams of black and white printing with an increase of 4.6% over that in 2009; 1.42 billion bisect color reams of color printing with an increase of 32.0% ; 0.29 billion reams of binding output with an increase of 8.3% ; used 0.38 billion reams of sheet paper with an increase of 24.3%, 11.079 million tons of webs with an increase of 30.6%. Printing and copying (including publication printing, package decoration printing, other printed matter printing, special printing, typing and copying, material supplying and marketing for printing and copying) achieved total output value of 817.82 billion yuan with an increase of 22.3% over that in 2009 ; added value of 212.06 billion yuan with an increase of 13.7% ; operating income of 781.81 billion yuan with an increase of 22.6% ; total profit of 57.84 billion yuan with an increase of 24.7%.


In 2010, the Xinhua Bookstore system and self-distributing publishing houses achieved the total sales of 172.85 billion yuan with an increase of 11.0% over that in 2009 ; the total number of distribution outlets nationwide was 16,800 with an increase of 4.6%. The publication distribution achieved the total output value of 192.39 billion yuan with an increase of 6.0% over that in 2009 ; added value of 47.099 billion yuan with an increase of 6.7% ; operating income of 189.85 billion yuan with an increase of 8.0% ; total profit of 20.68 billion yuan with an increase of 2.7%.


In 2010, the national import and export publishing institutions exported in total 965,000 types of books, newspapers, journals, audio & video products, digital publications, with an increase of 4.9% over that in 2009; there were 10.475 million copies with an increase of 17.0% ; the output value of 37.582 million dollars with an increase of 7.4%. The institutions imported 905,000 types of books, newspapers, journals, audio & video products, digital publications, with an increase of 10.3% over that in 2009; the amount of 29.448 million copies with an increase of 4.8% ; the output value of 373.913 million dollars with an increase of 20.5%. The total import and export value achieved 411.495 million dollars with an increase of 19.2% over that in 2009. The import and export of publications of achieved total output value of 6.21 billion yuan with an increase of 15.8% over that in 2009 ; added value of 0.81 billion yuan with an increase of 22.0% ; operating income of 6.14 billion yuan with an increase of 15.4% ; total profit of 0.17 billion yuan with a decrease of 37.9%.


In 2010, 16,602 types (including 13,724 types of books, 439 types of audio products, 356 types of video products, 49 types of electronic publications, 304 types of software, 284 types of movies and 1,446 types of TV shows) of publication copyrights were introduced to China with an increase of 20.4% over that in 2009.5,631 types (including 3, 880 types of books, 36 types of audio products, 8 types of video products, 187 types of electronic publications, 1,561 types of TV shows and other 19 types) of publication copyrights were exported with an increase of 35.3% over that in 2009. The ratio of copyright exported types and imported ones increased from 1:3.3 in 2009 to 1:2.9 in 2010.


In 2010, the book possession of one million per capita were 245 types with an increase of 8.4% over that in 2009; annual per capita possessed 5.3 copies of books with an increase of 2.6% ; annual per capita possessed 2.4 copies of journals with an increase of 1.6% ; every one thousand people had 92.5 copies of newspaper per day with an increase of 2.6% ; the newspaper penetration rate was 0.3 copy per family with an increase of 3.3% ; per capita use of paper of books and periodicals were 219.0 sheets with an increase of 8.2% ; every one thousand people had 0.1 publication distributing outlet with an increase of 4.4%.


2. Numbers and Composition of Institutions


In 2010, there were 354,000 press and publishing institutions nationwide with a decrease of 0.7%. Among them 136,000 were impersonal entities with an increase of 14%, taking up 38.4% of the whole institutions with an increase of 5.5 percentage points over that in 2009; 11,000 were non-legal-person entities with a decrease of 25.9%, taking up 3.1% of the total amount of the institutions with a decrease of 2 percentage points ; 207,000 were individual proprietors with a decrease of 7.0%, taking up 58.5% with a decrease of 3.5 percentage points.


3. Direct Employment Situation


In 2010, the number of people who were directly employed in press and publishing industry nationwide was 4.614 million (not including digital publishing, copyright trade and service, industry service and other news publishing service institutions) with an increase of 2.6% over that in 2009 ; among them males 2.345 million, females 2.269 million, respectively taking up the total directly employed persons of 50.8% and 49.2% with an almost balanced gender proportion.


4. Analysis of Product Structure


The total copies (publishing amount) : in terms of scale, the total published copies of books, journals, newspapers, audio & video products and digital publications were 56.25 billion. Among them newspaper publishing were the most, taking up 80.4% of the amount and followed by books (12.7%) and journals (5.7%). These three took up 98.8% of the total amount. Audio products, video products and digital publications each took no more than 0.5% of the total amount with video products the least, accounting for 0.3%.


As to the growth rate, the video products were the fastest with an increase of 19.4% ; the second was the digital publishing with an increase of 13.1% ; the audio products were the slowest with an increase of less than 0.5%.


The total printed sheets : in terms of scale, the total printed sheets of published books, journals and newspapers nationwide were 293.38 billion. Among them newspapers also took the largest share with 73.2% ; the second were books accounting for 20.6% ; journals took the smallest share with 6.2%. As to the growth rate, newspapers were the fastest with an increase of 9.1% ; journals and books were the second with respectively increases of 8.9% and 6.9%.


Total amount of price (publication): in terms of scale, the total amount of price of published books, journals, newspapers and audio & video products was 154.68 billion yuan. Among them books took the largest share representing 60.5% of the total amount with an increase of 1.1 percentage points over that in 2009 ; secondly were newspapers (23.8%) and journals (14.1%) ; neither of audio products nor video products took up more than 0.9% of the total amount.


As to the growth rate, video products were the fastest with an increase of 25.9% ; audio products were the second with an increase of 16.3% ; the slowest were newspapers with an increase of 4.5%.


5. Analysis of Industrial Structure


Selecting four economic scale indexes of output value, added value, operating income and total profit with the method of principal component analysis, the total economic scale of nine industrial categories of press and publishing industry, namely book publishing, journal publishing, newspaper publishing, audio & video publishing, electronic publishing, digital publishing, printing and copying, publication distribution, publication import and export (limited by the annual report of statistics data, the comprehensive evaluation did not include the copyright trade and agency service, industry service and other news publishing services ; publication import and exports only include commercial publication institutions) were comprehensively evaluated. The top three were printing and copying, publication distribution and digital publishing. These three combined respectively accounted for 87.8% of the total output value of the industry, 82.3% of the added value, 87.8% of operating income and 81.3% of the total profit. The two categories printing and copying, publication distribution combined took up 96.2% of the total number, 79.6% of the total output value, 74.0% of the added value, 79.8% of the assets, 75.3% of owner’s equity (net assets), 79.3% of the operating income, 73.0% of the total profit, 76.1% of the total taxes and 91.4% of the direct employment population.


6. Analysis of Regional Structure


Selecting the seven economic scale indexes (digital publishing was not included for the lack of overall data), namely the total output value, added value, total assets, owner’s equity (net assets), operating value, total profit and total taxes, with the method of principal component analysis, the total economic scale of press and publishing industry in 31 provinces, autonomous regions and municipalities directly under the central government were comprehensively evaluated.


The top ten regions were Guangdong, Beijing (including the central press and publishing institutions), Zhejiang, Jiangsu, Shanghai, Shandong, Hebei, Fujian, Sichuan, Anhui. These ten provinces, and cities combined took up 76.7% of the total output of the industry, 75.4% of added value, 74.3% of the total assets, 73.3% of the total profit and 75.8% of the total taxes.


7. Analysis of Enterprises as Legal Persons


In 2010, there were 131,000 enterprises as legal persons (not including digital publishing, copyright trade and agency, industry service and other news publishing service enterprises), taking up 89.4% of the total number of enterprises as legal persons and non-legal-person entities (not including individual proprietors) with an increase of 3.8 percentage points over that in 2009. Enterprises as legal persons achieved the total output value of 1.0194 trillion yuan with an increase of 23.2%, accounting for 87.5% of the industry’s total output value with an increase of 3.7 percentage points ; the added value of 258.44 billion yuan with an increase of 17.2%, accounting for 80.4% of the industry’s total added value with an increase of 3.4 percentage points ; the total assets of 1.13618 trillion yuan with an increase of 12.3%, accounting for 89.2% of the total industry with an increase of 3.8 percentage points ; owner’s equity of 592.18 billion yuan with an increase of 10.5%, accounting for 90.7% of the industry with an increase of 3.9 percentage points ; operating income of 993.52 billion yuan with an increase of 24.0%, accounting for 87.7% of the industry with an increase of 3.7 percentage points ; the total profit of 70.29 billion yuan with an increase of 24.2%, accounting for 71.2% of the industry with an increase of 3.0 percentage points ; the total taxes of 59.72 billion yuan with an increase of 19.1%, accounting for 84.4% of the industry with an increase of 3.6 percentage points.


8. Comprehensive Evaluation of the Economic Scales of News Publishing Groups


Selecting four economic scale indexes of total assets, owner’s equity, main business income and total profit from group consolidation reports with the method of principal component analysis, the overall economic scales of 120 press and publishing groups (including 31 publishing groups, 47 newspaper groups, 29 distribution groups and 13 printing groups) were comprehensively evaluated. These groups were approved by the State Council, State Press and Publication Administration, or the provincial press and publication administration departments.


Top ten publishing groups were Jiangsu Phoenix Publishing & Media Group Co., Ltd, Hunan Publishing Investment Holding Group, Zhejiang Publishing Joint Group Co., Ltd, Anhui Publishing Group Co., Ltd, Jiangxi Publishing Group, Shandong Publishing Group Co., Ltd, China Publishing Group, Zhongyuan Publishing & Media and Investment Holding Group Co., Ltd, Guangdong Publishing Group Co., Ltd and Hebei Publishing & Media Group Co., Ltd.


Top ten newspaper groups were Jiefang Daily Group, Guangzhou Daily Group, Beijing Daily Group, Chengdu Daily Group, Shanghai Wenhui-Xinmin United Press Group, Shandong Public Press Group Co., Ltd, Nanfang Press Media Group, Zhejiang Daily Press Group, Hangzhou Daily Press Group and Shenzhen Press Group.


Top ten distribution groups were Sichuan Xinhua Bookstore Distribution Group, Jiangsu Xinhua Book Industry Co., Ltd, Anhui Xinhua Distribution Holdings Co., Ltd, Shanghai Xinhua Distribution Group Co., Ltd, Zhejiang Xinhua Bookstore Group Co., Ltd, Hunan Xinhua Bookstore Group, Hebei Xinhua Bookstore Co., Ltd, Shandong Xinhua Bookstore Group, Jiangxi Xinhua Distribution Group Co., Ltd and Yunnan Xinhua Bookstore Group Co., Ltd.


Top ten printing groups were China Printing Group, Shanghai Printing Group Co., Ltd, Hunan Tianwen Xinhua Printing Co., Ltd, Liaoning News Printing Group Co., Ltd, Beijing Printing Group Co., Ltd, Jiangxi Xinhua Printing Group Co., Ltd, Zhejiang Printing Co., Ltd, Anhui Xinhua Printing Co., Ltd, Shanghai New Printing Technology Group Co., Ltd and Henan Xinhua Printing Group Co., Ltd,


9. Comprehensive Evaluation of the Economic Scales of Book Publishing Institutions


Using the same indexes and method of group comprehensive evaluation, the economic scales of 550 book publishing institutions nationwide were comprehensively evaluated. The top ten were People’s Education Press, High Education Press, Chongqing Press, Foreign Language Teaching and Research Press, Science Press, People’s Hygiene Press, Jiangsu Education Press, China Machine Press, Beijing Normal University Press and China Map Publishing House.


II. Analysis of Press and Publishing Development in 2010


i. Press and publishing industry maintained steady growth


In 2010, the news publishing, printing and distribution industry achieved the total output value of 1.27 trillion yuan, increasing 202.88 billion yuan over that in 2009 with the growth rate of 19.0% ; the added value of 350.34 billion yuan, increasing 40.03 billion yuan over that in 2009 with the growth rate of 13.0%. Asset profit increased 0.9 percentage point and business income increased 0.1 percentage point.


The output value and added value of digital publishing respectively increased 31.6% and 23.7% over that in 2009 which exceeded the industry’s growing speed, ranking the best among all industrial categories. The growth rate of printing and copying industry was lower than that of digital publishing, but was higher than the industry’s growing speed. The growth of publication distribution’s output value was relatively slow.


ii. Press and Publishing Products were Continuously Enriched


In 2010, 328,000 types and 7.14 billion copies of books nationwide were published with an increase 1.4% over that in 2009. 32 types of books such as Steps of the Republic, Handbook for Public Emergency and Disaster Handling, Handbook for Safe Use of Medicine in Beijing, and Knowledge of Earthquake Preparation and Prevention were printed more than one million copies that year. 9,884 types and 3.22 billion copies of journals were published with an increase of 2.0% ; the average issue of 15 types of journals such as Reader, Semi-month Comment, Seeking Truth and Youth Digest were printed more than one million copies. 1,939 types and 45.21 billion copies of newspapers were published with an increase of 3.0% ; the average issue of 23 types of newspapers were printed more than one million copies, Party Paper and newspapers sponsored by Party Paper such as Reference News, People’s Daily, Guangzhou Daily, Global Time News sharing more than half of the types. In 2010, the indicators such as numbers of one million per capita’s possession of books, annual per capita possession of books and journals, every one thousand people’s daily possession of newspapers, the newspaper penetration rate, every one thousand people’s possession of publication distributing outlets were all increased to that in 2009. However, among the larger circulated products, nearly half of them were for primary and secondary education and supplementary study. Retail market product catered for general public was still to be increased in proportion.


Among the publishing of books, journals, newspapers, audio & video products, electronic publication and digital publishing, the top three of the total output value, added value and operating income were digital publishing, newspaper publishing and book publishing. The total output value, added value and operating value of digital publishing respectively took up 41.5%, 32.1% and 42.1% of the six types of publication combined.


iii. Market Entities Increased in Proportion


In 2010, the press and publishing system reform continued to advance. The transformation to enterprises was deepened. Public institutions engaged in press and publishing activities were decreased by 15.4% over that in 2009. Enterprises as legal persons increased by 15.1% which rose from the proportion of 95.7% to 96.6% of the press and publishing institutions


The proportion of enterprises as legal persons in the industry increased from 83.8% in 2009 to 87.5% in 2010; added value increased from 77.0% to 80.4% ; operating income increased from 84.0% to 87.7%. The proportion of assets in the industry increased from 85.4% to 89.2% ; owner’s equity (net asset) increased from 86.8% to 90.7% ; total profit increased from 68.2% to 71.2% ; total taxes increased from 80.8% to 84.4%.


iv. Printing and Copying Industry Remained the Pillar Industry in Press and Publishing Industry


In 2010, books, journals, newspapers, audio & video products, electronic publications and digital publishing combined accounted for 20.0% of the total output value of the press and publishing industry, 25.8% of the added value, 20.2% of the operating income, 26.9% of the total profit, taking up higher proportion in added value than output value and operating value. Other categories combined accounted for 80.0% of the total output value of the industry, 74.2% of the added value, 79.8 of the operating value, 73.1% of the total profit, taking up lower proportion in added value than output value and operating value. This reflected that these six categories, compared with other news publishing categories such as printing and copying, publication distribution, possessed a stronger capability to create new value. The output value of printing and copying took up 64.4% of the total output value of the press and publishing industry, 60.5% of the added value, 64% of the operating value, way exceeding other news publishing categories and occupying a dominant position in the industry.


v. Press and Publishing Industry in Eastern Economically Developed Areas Maintained Leading Position ; Press and Publishing Industry in Midwest Undeveloped Areas Became a New Force in the Industry


In 2010, the top six provinces and cities of total economic scales nationwide were Guangdong, Beijing, Zhejiang, Jiangsu, Shanghai and Shandong. Their output value, added value, the asset, owner’s equity (net asset), operating income and total profit respectively took up 61.1%, 59.7%, 59.7%, 56.5%, 61.3% and 57.4% of the whole industry nationwide. However, the shares relatively declined compared with that in 2009.


The comprehensive economic scale ranks of press and publishing industry in the middle and western areas such as Anhui, Jiangxi were higher than the GDP ranks with Anhui among the top ten. The growth rate of output value of provinces such as Hunan (36.8%) and Shanxi (23.6%) exceeded the national average rate, being among the best. Hunan Publishing Investment Holding Group, Anhui Publishing Group Co., Ltd, Jiangxi Publishing Group, Zhongyuan Publishing & Media and Investment Holding Group Co., Ltd, Guangdong Publishing Group Co., Ltd and Hebei Publishing & Media Group Co., Ltd. were among the top ten in the comprehensive evaluation of economic scales.


vi. The Proportion of the Private Economy Steadily Increased


In 2010, the proportion of private enterprises in the 131,000 press and publishing enterprises nationwide increased from 72.0% in 2009 to 76.1% in 2010. Among printing and copying enterprises, the proportions of the total output value, added value, operating income and total profit of private enterprises respectively increased from 76.9%, 75.5%, 76.9% and 74.8% in 2009 to 86.4%, 84.4%, 86.1% and 84.4% in 2010, exceeding 4/5. Among publication distribution enterprises, the proportions of the total output value, added value, operating income and total profit of private enterprises respectively increased from 60.6%, 62.9%, 60.5% and 64.4% in 2009 to 61.1%, 63.6%, 61.8% and 66% in 2010.


vii. Group Construction Demonstrated Further Effect


In 2010, there were 120 press and publishing groups which were approved by the central government, each provincial governments (autonomous region, municipalities directly under the central government) and sub-provincial city governments, including 31 publishing groups, 47 newspaper groups, 29 distribution groups, printing and copying groups, which possessed total assets of 323.42 billion yuan and achieved operating value of 178.58 billion yuan. The total assets and operating income of publishing groups, newspaper groups and distribution groups took up respectively 73.5% and 53.8% of the books, newspaper, journal publishing and publication publishing. The position and function of “leading enterprises” initially appeared. But as to single group, there were not many large-scaled ones. Generally speaking, the scales of groups were relatively small. There were only four groups whose total assets in consolidation reports exceeded 10 billion yuan, namely Jiangsu Phoenix Publishing & Media Group Co., Ltd, Hunan Publishing Investment Holding Group, Zhejiang Publishing Joint Group Co., Ltd and Jiefang Daily Newspaper Group.


viii. Press and Publishing Enterprises Made New Progress in Listing


In 2010, many press and publishing enterprises such as Anhui Wanxin Media Group, Zhongnan Publishing & Media Group, Chinese World Group, Tangel Publishing Group and Dangdang Inc. became listed at home or abroad after the approval of IPO or through backdoor listing. The frozen funds of online purchase of China South Publishing & Media Group reached as high as 385.2 billion yuan, exceeding the former listed Agricultural Bank of China (297.4 billion) and Everbright Bank of China (209.5 billion yuan). By the end of Dec 31th, there had been 44 listed enterprises in press and publishing industry, including 12 in Shanghai Stock Exchange, 11 in Shenzhen Stock Exchange, 8 in Hongkong Joint Stock Exchange, 1 in New York Stock Exchange and 12 in NASDAQ. According to the closing price on that day, these 44 listed enterprises achieved the total market value of 501.09 billion yuan.
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