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            To my family – this is actually what I do

            To Mark – thank you for being my rock

            To my Cicero Group colleagues – this is your story

            

         

      

   


   
      
         

            PREFACE

         

         In late June 2018 I was attempting to enjoy a peaceful weekend away from Brexit and the business of lobbying – which is my business – but instead I awoke to blaring headlines about the latest zesty soundbite from the then Foreign Secretary. He had been reported by the Daily Telegraph as railing against business and its lobbying efforts to secure a good deal with the EU. He was said to have snorted: ‘Fuck business,’ in an off-the-cuff remark to a diplomat who decided to ring up the papers and decry the comment.1

         I don’t like expletives at the best of times, I don’t like using them myself and I especially don’t like Cabinet ministers using them to depict their attitude towards business and wealth creators – but I felt the title of this book wrote itself! Expletives appear to be the noms du jour – they cut through the imagination and serve up headlines in the current age of populism where ‘plaster may fall off the ceiling’ on to the lexicon of politics. I agonised about putting them on the front cover of this book. But I want them to arrest the senses. Something has gone badly wrong in our discourse. 

         Those two words summed up the disconnect between our political leaders and our leading businessmen and women, which has been growing for years. It wasn’t just the sentiments of our new Prime Minister but an attitude which is widely held.

         I waited to hear a retraction or denial from his entourage, but I waited in vain. So, I emailed the chairman of one of the UK’s biggest FTSE 100 companies and also one of the leading business trade bodies and said I thought a clear response was needed. They agreed.

         I then got in touch with Henry Zeffman at The Times. He asked for a Red Box daily briefing comment as soon as possible. ‘If it’s punchy enough, it will make a news story,’ said Henry. I told him: ‘Don’t worry – it will be.’

         But the outburst provoked wider thoughts. What had gone wrong in the relationship between business and politics? As someone who is a passionate advocate of the need for policymakers and businesspeople to work together for a common good, I believe we have been living through the worst of times. The financial crisis over a decade ago eroded trust between our politicians and business folk, and events since have only served to make things a lot worse.

         Of course, it’s true that not every business leader opposed Brexit. Far from it. Many have been strong proponents of the idea. In this book I will talk to both sides of the argument. I backed Remain but have been on record many times to say our country needs to move on and make the best of the result of the 2016 referendum. We can’t keep going around in circles. Far from being a ‘Remoaner’, I have worked constantly in the past three years to try to improve the dialogue between business and politicians.

         Since the referendum, most business leaders have become resigned to it and want to break into a new economic and political cycle. They have not signed up to endless referendums. But everyone – leaders of both large and small entities, and including myself – wanted a positive ‘deal’ with the EU to secure a transition towards the ‘new world’ outside the union. When the blog site BrexitCentral launched in September 2016, I was one of its first contributors and found myself compelled to indicate that, while I had backed Remain, I was also a democrat and that we needed to leave the EU in a way that created economic opportunity not damage.

         Three years after the referendum, it has been very difficult to review those words today. Opportunities have been lost and the country appears more divided than ever.

         As head of the UK’s biggest independent lobbying company, Cicero Group, it’s my job to translate politics for businesspeople, as well as the other way around. It has given me a ringside seat on our politics, sitting alongside many of the most important businesses in our country. Often those businesses are foreign-owned, by people who view our politics from afar while investing billions in jobs and infrastructure in the UK and who need more translation than most. Many of them remain utterly dumbfounded by the disconnect between politics and business.

         Recently I spent an entire day with a Swiss national who has become a leading CEO of a major UK business charting the breakdown in relations. He was perplexed by the UK political situation and knew just how tough negotiations with the EU had been for Switzerland in recent times. My history lesson to the Swiss CEO began in the late 1960s, when I was born, when Enoch Powell started his fight against globalising trends with his ‘Rivers of Blood’ intervention in 1968, which was to poison Tory thinking for years to come. It set in train two clearly distinct schools of thought within the governing Conservative Party: one open to markets and internationalism; the other deeply sceptical of change and global influences.

         I will admit that this book has been cathartic for me. Through the maelstrom of events in the past few years it aims to unpack what’s gone wrong by analysing the critical events leading up to the Brexit referendum and its aftermath. Unashamedly, it looks at the relationship in particular between the City and our politicians, for it is the City where I have spent most of my time during my career, firstly as a financial journalist and later as lobbyist. The discussions I have had during my career – the meetings between finance and politics that I have sat in; the understanding that I gained – have all shaped my thinking.

         This book also draws on my thirty-five years as a member of the Conservative Party and looks at the relationship between the Tories (which have always been viewed as the ‘natural party of business’) and commerce – an alliance which became eroded through the thirteen years of Labour government under Blair and Brown.

         The book takes us through the coalition to the ‘dry run’ for Brexit in the Scottish independence poll in 2014 and goes on to look in some depth at the EU referendum and its aftermath, including the travails of the May administration and its wary relations with business. I recall personal stories of friendships on all sides of politics and enterprise, and of the view from my ringside seat with business leaders, the UK’s main regulators and the political decision makers and their advisers. It ends just at the time when Boris Johnson – the man whose quote gave the book its name – has been revealed as the man who will be attempting to steer us through the next stages in the Brexit saga.

         I come to the conclusion that so much has been ‘lost in translation’ between the political class and our wealth creators that many on both sides don’t really understand each other any more – and perhaps don’t want to. However, a new chapter has opened in British politics with a new Prime Minister. I have a genuine hope that things can only get better. Perhaps the relationship with business and politics can be rebooted – or, even better, remade.

         From a semi-autobiographical perspective, this book offers a peek into the world of business engagement with the political class. It is built upon my direct experiences over the past decade and more, alongside new and exclusive interviews for this book carried out with some of the country’s leading economic and political players as the high drama of the Brexit endgame unfolded in the spring and summer of 2019.

         This book is not intended to be an academic ‘tome’ or a political philosophy textbook but an easily readable account of the period which lifts the lid on the relationship between business and politics right now. It does not attempt to offer a political treatise or make policy conclusions, but I hope to tell the story of how business and politics have grown apart. 

         Our wonderful team at Cicero Group has been an inspiration during this period, attempting to halve the divide between the political class and our major economic players. We have had many successes along the way, but I stop writing this book at a time when it has never been more important to try to rekindle the relationships once again.

         I never thought I would write a book, but I felt compelled to do so. All the mistakes in this effort are entirely mine, but I could not have completed this project without my brilliant researcher and Cicero colleague Omar Rana and my long-standing support and personal assistant Kerensa Grant. To them, I offer my enduring thanks. The team at my publisher Biteback, led by James Stephens and my fantastic editor Olivia Beattie, and her colleagues Ellen Heaney and Suzanne Sangster, have made this project a personal joy – and helped make the words better than I ever could myself.

         None of my work would be possible without the love, support and guidance of my husband Mark Twigg and my parents, to whom this book is partly dedicated.

         From all these thoughts and experiences, I just hope there are lessons to be learned for both sides. This book attempts to draw the history of the business of Brexit.

         
            1 James Crisp, Peter Foster and Gordon Rayner, ‘EU diplomats shocked by Boris’s “four-letter reply” to business concerns about Brexit’, Daily Telegraph, 23 June 2018.
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            PARTY GAMES

         

         For most of my adult life – certainly until the past decade – the Tory Party prided itself on being the party of business. For large and small business, and domestic and international firms, you could always depend on the centre right in Britain to be better disposed to the wealth creators, whoever they were. However, over the course of the past few years the stable relationship between the Conservative Party and business has steadily broken down, with the EU referendum of 2016 unleashing an even faster decline in those relations for many business leaders.

         The Thatcher government told an intensely pro-enterprise story. Most business leaders warmed to Maggie’s desire to unleash capitalism, seen in everything from her major reforms to the City to opening up the UK economy towards competitive forces. The door of No. 10 was open to business, and unashamedly so; business felt it had a place at the table. Of course, some history books of the 1980s would suggest that those same competitive forces unleashed economic effects that led to social division, creating the long-term conditions necessary for the ‘howl’ against traditional politics that the Brexit referendum represented. 

         During John Major’s administration, his Chancellor Ken Clarke’s concern was to bring the economy back from the brink of the ERM crisis in 1992. At that time, you could always find a friendly face leaning in towards businesspeople in the form of the Tory Party, who would remain in power until their crushing defeat in 1997 to Blair.

         Let’s be honest, that friendly smile was often predicated on the need for the Conservatives to bankroll themselves by contributions from captains of industry while Labour looked to their union barons – although that may be a little unfair. Those captains were motivated by pro-enterprise policies that – most of the time – Labour could not (or would not) meet.

         But our more recent history has upended all that. Probably the most striking impact on this landscape was the arrival of Tony Blair as Labour leader in 1994. His repudiation of the long-standing Clause IV mantra of state ownership as one of the earliest acts of his leadership in April 1995, combined with the Tories’ deep unpopularity among the broader electorate in the late 1990s, changed the zeitgeist.

         Tony Blair, Gordon Brown, Peter Mandelson and Alistair Darling bounced around a ‘rubber chicken’ circuit of corporate events to woo business suitors. It worked. Businesses sensed that the Tories were going out of power. They were tired and their reputation for economic competence – in my view, still the primary driver of politics – was shot. From Richard Branson to the private equity magnate Ronald Cohen, many wealth creators supported Blair and Brown in their droves and partied till dawn at New Labour’s triumphant victory celebration at Royal Festival Hall in May 1997, ushering in the longest period of Labour government ever. Of course, everyone likes a winner, and with its most pro-business agenda ever New Labour scooped up support that was to abandon the Tories for two more electoral ‘waves’.

         Years later, on the night of 23 June 2016, I was to be at the Royal Festival Hall myself for the Remain ‘victory’ celebrations. By 1 a.m., however, when the voters of Sunderland opined on our destiny, there was not much to celebrate. New Labour types mingled with the Cameroon class. Of course, that was precisely the problem for the ‘elites’, and the Brexit referendum showed it up. A new zeitgeist had emerged in our politics. Margaret Thatcher’s blue-collar Tory vote, which economically and politically had morphed into New Labour’s ‘Mondeo man’, was now exemplified by the workers of Nissan in Sunderland. Despite being told by all the ‘expert’ economic analysis that leaving the EU might put jobs at risk, they had voted Out. ‘Take back control’ – unsupported by any of the mainstream parties and major business leaders – had done its job. Identity trumped economics.

         For most of the ten years from 1997 until the financial crash, New Labour continued to court business. Mandelson boasted that he had no problem with businesspeople becoming ‘filthy rich’. New Labour pursued a pro-enterprise ethos and, in the end, tax-lowering policies for business. London became a magnet for global finance and Labour Chancellor Gordon Brown didn’t even blush when he opened the new European headquarters of Goldman Sachs in the heart of the City of London. With some strange irony, Goldman’s took over the former Daily Telegraph building in Fleet Street; what a metaphor for the change in sentiment. There was no doubting that it gave Brown a spring in his step and a glint in his eye. 

         For the Tories, over the long years while Labour kept winning elections with massive majorities, the sense that a ‘global corporate elite’ had abandoned them continued to grow, festering even among many Tory activists. On top of this, big business had started to abandon direct engagement with the Conservatives themselves. I remember attending the Conservative conference in my day job as a lobbyist in 2003. OK, I admit I have been attending Tory conferences since the infamous 1984 Brighton bombing, when I was barely sixteen, but the 2003 event was perhaps the nadir of Tory fortunes, with Iain Duncan Smith receiving around eighteen rather manically organised standing ovations to show to the watching nation how the faithful loved the ‘dear leader’. The conference had the look of a small sect who had gathered to fanatically applaud a most ill-suited political leader. It was fantasyland for most businesses; it was a fantasy for people in the hall, too. Within weeks, IDS was gone.

         While the ‘quiet man’ declared he was ‘turning up the volume’, most businesspeople had not bothered to turn on their TVs to watch. The usual highly expensive, party coffer-filling trade exhibition stands from Britain’s major firms were nowhere to be seen. You could buy a fetching silk tie from a very nice chap running a small stand, or talk to the Conservative Trade Unionists at their stand – but where were the FTSE 100s queuing up to pay £35,000 for four days with the Tories? Nowhere to be seen.

         Of course, as a lobbyist, I know that business always wants to flirt with power. Convincing the corporate elite to turn up at a party conference with a party that was – at that time – almost seven years away from being back in power may not be a good use of resources and time. 

         But the Tories noticed. The thousands of Tory members who did turn up found themselves in a new kind of bubble – one that was further and further removed from that corporate elite.

         Like a divorce in which both sides have stopped talking to each other and are only communicating through third parties, the mistrust and lack of understanding simply grew. It would take another general election and a global financial crisis to change things.

         Many Tories were and remain brilliant entrepreneurs, lots of whom run small and medium-sized enterprises (SMEs). It’s what makes them Conservatives. However, a sense of ‘them and us’ grew: the Tory entrepreneurs versus the New Labour corporatists, you might call it. At just that time – and I saw this as a lobbyist – the ‘corporates’ started to engage with and lobby directly with the EU on a truly massive scale. It was where the really big decisions were being taken for many of our major economic players, especially the City. Until even the early 2000s, when I launched my own entrepreneurial venture (a lobbying business working mainly with those corporates), most UK firms, unlike their French, German or Italian counterparts, had not really taken the idea of talking to the European Parliament or Commission seriously. While the UK had been part of the European Community since 1973, UK businesses, like our political class, had been reluctant Europeans.

         The EU’s Lisbon Agenda in 2000 changed all that. Here was a plan to create a deep, integrated single market. At once the banks, pharmaceutical companies, insurers, tech firms, logistics business, food manufacturers and car makers embraced the feeling. They could see an opportunity to tap the EU market in a more seamless way and expand their reach. For many international firms who had located in the UK, being able to ‘passport’ their products and services into the EU was set to be a major growth opportunity.

         By the first decade of the twenty-first century, Britain’s major businesses – and those who had located in the UK to passport into the EU – had exploited the ‘just-in-time’ nature of complicated pan-European supply chains. The City of London was becoming deeply interlinked with European business as the leading capital market of the EU. For example, Lufthansa and BMW chose London above other EU locations to raise capital.

         The leaders of commerce felt more European than ever. And they also welcomed the Blair–Brown government’s embrace of open EU migration to drive forward their corporate ambitions and their bottom line. Europe was proving to be a major economic opportunity. For US business in particular, locating their EU hub in the UK made sense, as language and cultural kinship was a great starting point. London boomed as a result, but the gap between the capital and the rest of the country became a chasm.

         Back in 2001, I had worked hard to get Ken Clarke elected as Conservative leader. It was Ken’s second attempt. Against all expectations and without a background in economics, he had been widely acknowledged as a brilliant Chancellor under Major, picking up the reins in 1993 following the disastrous ERM crisis the following year, and had gifted the spoils of a positive economic trajectory to his successor, Gordon Brown. Brown kept to Clarke’s fiscal targets for much of his own first term as Chancellor before opening up the spending taps. 

         The following story encapsulates the distance the Tory Party had travelled on Europe since the days of Ted Heath having a majority of Tory MPs and members enthusiastically in favour of European Community membership, or its applauding when Margaret Thatcher championed the Single European Act 1986, which laid the foundation for the single market. Ken’s problem in the party was his overt and unspinnable enthusiasm for the EU. I often reflect that in the 1970s and early 1980s, with his charisma, intellect and ability to connect with most people, he would probably have walked a leadership contest. But times were very different in Toryland. In some ways, Ken is like Boris. He speaks without spin, has the ability to connect with people outside politics and is known best by his first name. Of course, the similarity ends there. Boris better caught the mood of his party on the major issue of our times.

         At his first attempt, during the 1997 Tory leadership election – the last one to be undertaken only by Conservative MPs, without a ballot of the membership at large – Ken Clarke gained 45 per cent of the vote to William Hague’s 55 per cent. When thinking back about Hague, you can’t help but feel he won the Tory leadership at precisely the wrong time. In 1997, Ken’s candidacy was about closing the gap with Labour. I believed that he could best Blair as a heavyweight at Prime Minister’s Questions and, of course, he would have roundly opposed the decision to go to war in Iraq. He would have given the Tories a clearer point of difference.

         By 2001, when Hague was spent as leader after an election campaign trying to ‘save the pound’, the Tories were thrust into a fresh leadership election. I was at Ken’s side for much of the campaign, ferrying him to speak to Tory members across the country. By this time, Conservatives were redefining themselves from ‘members’ into ‘activists’. This definition was fundamental, as it signified a different kind of political engagement with the party, where the individual’s voice in politics becomes just as important as the viewpoint offered from the leadership. ‘Members’ had grown frustrated for decades, sat in their constituency associations, that the Westminster elite were not listening to them. Hague’s decision to change the Tory leadership rules meant that all party members would get a vote on their new leader for the first time. They were ‘activated’ in every sense. The party was transformed from the one I had known, with its deferential acquiescence to the leadership.

         The 2001 leadership campaign was very hard work and it was to provide further understanding of the increasing EU scepticism within the party. Ken’s decision to share a pro-EU platform with the ‘hated’ Blair in October 1999 was continually brought up as a ‘traitorous’ event by members in meeting after meeting. But rather than keep quiet about his pro-EU views, Ken couldn’t be tempted away from his enthusiasm. It was the most infuriating yet joyous thing about him – his unspinnable qualities! He was and remains a politician that the media love because of exactly that approach.

         In the middle of the 2001 leadership campaign, Newsnight organised the first ever TV debate between two contenders to become a party leader, to be chaired by Jeremy Vine. It seems amazing to think now that was the first ever televised leadership debate. I – along with Ken’s campaign manager, the forensic future Treasury Select Committee chair Andrew Tyrie MP (a self-described EU sceptic of the time), and communications chief Richard Chalk – prepared Ken for the debate in his enormous corner offices at Portcullis House above Westminster Tube, which had, given his seniority in the House, one of the best views of the river Thames in all of Westminster.

         Ken didn’t keep the most orderly of offices, but he could lay his hands on everything with the help of his longstanding assistant Debbie Sugg. Sitting amid deep mounds of parliamentary papers piled up across his office on every spare flat surface, we told Ken to move the debate away from Europe; we would never, ever, beat Iain Duncan Smith with the Tory faithful in the country on that subject. We told Ken: ‘Talk about transport, health, education, the police or housing. Anything but Europe. You won’t win.’ He nodded and said: ‘Don’t worry – I’ve got it.’

         So Richard, Ken and I got into the car and drove off to the former BBC TV Centre in Shepherd’s Bush, west London. Ken was greeted by the producer, and Richard and I were ushered into the Newsnight green room, which had been prepared for us as Ken’s team. IDS’s entourage had another room to use.

         Like the teams behind prizefighters in this newest of political dramas, we were to remain in our own corners. The BBC had supplied a bottle of red wine for the guests, but the runner (the person who gets guests to the right place) indicated it might not be of the best quality. Richard and I waved Ken off to make-up and we both resolved not to touch a drop. We had endured a long week of campaigning, and another early start beckoned the next day, so we opted for the hot drinks on offer. Brewing a cup of tea, we sat back to watch the debate. The familiar Newsnight titles and music rolled. Jeremy Vine introduced the contenders. Ken looked to be in sparkling form with his trademark ‘twinkle’ in his eye. IDS – as ever – looked ill-suited to being on the telly.

         After the initial verbal blows at each other, I could see Ken gesturing to Jeremy Vine. ‘Yes, Ken?’ said Jeremy, slightly unsure of the new format the BBC had unleashed on him. Ken smiled broadly. ‘I don’t think there’s anybody more Eurosceptic in the Conservative Party than Iain.’ Richard Chalk and I looked at each other and just knew the rest of the debate would be dominated by the issue of Europe. Richard and I shrugged and opened the screw-top bottle of BBC red. By the end of the 45-minute debate there was none left.

         Ken lost the Tory leadership poll in 2001 under the new voting system by 39 per cent to IDS’s 61 per cent. By 2005, when Ken – the standard bearer for the pro-Europeans in the party – stood for a third time, he didn’t even make it to the final two. The gravitational pull of Euroscepticism had done its work.

         In fact, in order to get elected as leader against his run-off opponent, the much more Eurosceptic David Davis, in 2005, David Cameron had to promise to take the Tories out of the centre-right grouping in the EU Parliament, the European People’s Party (EPP). It was that decision – a commitment made in 2005 that no one remembered by 2009 – that cut the Conservatives fully adrift from their own place at the heart of the European centre-right conversation. Of course, inside the Conservative Party, the argument was continually made that the EPP was fully in line with the ‘federalist’ project of the EU to achieve deeper economic and social integration. But that was never completely the case inside the EPP, and the desertion of the UK Conservatives served only to intensify that tendency. One Tory MP told me: ‘All we did was to cut ourselves off even more from the decision making of the EU’s biggest political grouping just as it was calling all the shots in the EU. It was crazy.’

         Many businesses looked on mystified and bewildered that, just as they had begun playing an even greater part in Europe, the Conservatives continued to drift further away from it. By the late 2000s, some of the business folk who had abandoned the Tories in 1997 had started to drift back. They could see that Labour was tiring and in Cameron the Tories had a young, energetic leader. Early supporters, like City veteran Michael Spencer, also brought backers to the table again. Business scented that the Conservatives were coming back into power and wanted to get close again. But when they did re-engage, they found a very different grassroots party to the one which had left power in 1997. As a result, a very different and far more Eurosceptic group of candidates was set to get elected to Parliament in 2010.

         The financial crash, which started with the unravelling of the sub-prime mortgage crisis, hastened more business back. Cameron’s easy style and his embrace of a social liberalism appealed to many of them. When Brown ‘bottled it’ and failed to call a general election in autumn 2007 before the financial crisis really hit home for most voters, Cameron and Osborne saw their chance. At the Tory conference that same year, Osborne unveiled a package of reforms slashing inheritance tax and capital gains which, by its very design, appealed to ordinary homeowners who had seen the value of their homes mushroom in the Brown ‘boom’ only to trap many of them and their older relatives in high taxation. At the same time, business owners could see a new pro-enterprise agenda set against a tiring Labour Party.

         Watching the BBC Ten O’Clock News on Monday 1 October 2007 from my Blackpool hotel room (the best way to enjoy any conference and do some work at the same time), I saw the Tories’ new policies lead the bulletin, with a report from political editor Nick Robinson focusing on shadow Chancellor George Osborne’s conference speech for a full ten minutes. The Conservatives had not dominated the news agenda in this way since leaving power a decade earlier.

         This was to be the last time one of the major parties was to go to Blackpool for its conference. Cameron had seized the Tory crown in Blackpool two years earlier with his electrifying ‘no-notes’ hustings speech. Unlike for IDS back in 2003, Blackpool had proved to be better for Cameron and Osborne’s fortunes – and their relationships with business. The Tories were back in earnest. The money followed. The lobbying of the Tory front bench intensified. Business flocked back to their annual conferences. It looked like Cameron would be in Downing Street by May 2010.

         Business knew the Tories had moved into a deeply Eurosceptic place over the previous decade, but Cameron had promised them that his party would stop ‘banging on about Europe’. When in power, commerce thought he would be able to curtail the anti-EU sentiments. For a time, that was true. Following the 2010 election, when Cameron had to enter a coalition agreement with Nick Clegg – leader of the UK’s most EU-friendly party – most businesses thought the problem had gone away. Clegg would be the brake on the Tory Euroscepticism. And he was – but not for long.
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            THE ROAD TO BLOOMBERG

         

         After the Blair and Brown years ended with the financial crash, business was very happy to see a Tory-led government back in power. The ‘natural party of government’ and of business seemed to have found its stride once again. The so-called socially liberal ‘corporate elite’ was also pretty pleased to see David Cameron enter into a deal with Nick Clegg’s Liberal Democrats. Clegg would provide a buffer against the Euroscepticism around the Cabinet table and on the green benches in Parliament.

         Centrist politics is where most modern business leaders – many of them with their MBAs and business school gongs – had been. Maybe that’s where business always is; with one eye on its own ‘liberal’ education and life experience, and another on its customers, whom it doesn’t want to ‘offend’ in any way, it takes a middle-of-the-road approach. So the deal between Cameron and Clegg did not disappoint. The coalition agreement looked to focus on fiscal recovery from the crash alongside a series of policies which would drive social integration. It ruled out a massive upheaval in our relationship with the EU by barely mentioning it. On the issue of EU membership, there wasn’t even a debate at the top of British business. The consensus was clearly: ‘It’s a good thing,’ and most firms exploited the opportunities of the single market and open EU immigration to the max.

         The modus operandi of the Cameron government was to open the door to business. The massive outreach that had taken place in opposition by Cameron and Osborne continued into government. Both knew that the Tories banging on about Europe for the previous decade had been one of the main reasons for business leaders to support New Labour. So, they set out to change the tune – and they used Nick Clegg as the perfect excuse to say to their own party and, privately, to business leaders: ‘Our coalition partners just won’t wear a referendum.’ This line was repeated again and again to business leaders. When, in May 2013, one of Cameron’s inner circle referred to UKIP supporters and the most Eurosceptic members of his own party as ‘swivel-eyed loons’, his reference was met with quiet nods from business. Of course – as I have already argued – most of the business elite didn’t spend time with the ‘loons’ to find out why they thought what they did about the EU. Business chiefs spent time with other business chiefs or with those at the very top of the political machine. Not with Tory constituency activists, nor with UKIP either.

         On top of that, a whole bunch of new Tory MPs had been elected in 2010 who had moved the parliamentary party much further towards Euroscepticism. The previous decade had seen a hardening of attitudes against the EU among the ‘selectorate’ of Tory constituency associations that pick the candidates to run with a blue rosette. Candidly, this is the reason I never put myself forward as a candidate myself, despite my long association with Conservative politics. I just didn’t think my brand of Conservatism would pass the test of the selectorate.

         In early 2010, before the election, the influential ConservativeHome website ran a conference in Westminster specifically designed to appeal to corporate lobbyists. The room was packed. The website’s creator, Tim Montgomerie, and his team provided an incisive ‘insider’ analysis of the likely make-up of the new Conservative parliamentary party, but I think most people in the room believed that Cameron as Prime Minister would push back against the Eurosceptics. As Montgomerie commented later, in 2011, when discussing the Eurosceptic members of the new intake of Tory MPs: ‘By sheer volume – accounting for half of the parliamentary party and two thirds of Tory backbenchers – they will pull Cameron towards more Thatcherite positions.’2

         Despite the coalition promising to get on with reducing the deficit as its core priority, there was growing sentiment building for a vote on Britain’s membership of the EU. In 2011, the House of Commons rejected an EU referendum motion by a vote of 483 to 111. The vote had been provoked after a public petition received more than 100,000 votes. However, showing the growing tide of opinion in Conservative politics, the vote was the worst Conservative rebellion on Europe ever seen, with eighty-one backbench MPs voting against the government. John Major’s troubles with his Maastricht ‘bastards’ were as nothing compared to this outbreak. Most of them were indeed Eurosceptics, but there were one or two (likely the newly elected Robin Walker, who in the end campaigned for Remain in 2016 and also became the longest-standing DExEU minister under May) who just wanted to see the issue finally put to bed in a people’s vote. 

         To placate his Eurosceptic MPs, Prime Minister Cameron said that he supported the aims of fundamentally changing the UK’s relationship with the EU.

         
            Like you, I want to see fundamental reform. Like you, I want to re-fashion our membership of the EU so that it better serves our nation’s interests. The time for reform is coming. That is the prize. Let us not be distracted from seizing it. I commend this statement to the House.3

         

         Many in business shuddered. They had thought that Cameron had meant what he said about closing down the subject under his premiership. Despite his party’s EU obsession, he had promised this would not be an issue. They thought the civil service would help close the matter and fill ministers’ red boxes with other things to do. But from that point on Eurosceptic Conservative MPs’ approach to the Europe question would be to demand ever more reform in UK–EU relations, responding not just to their constituency associations but also to the growing drumbeat of Eurosceptic politics led by UKIP, which was eating away at Tory support. This challenge set an unfeasibly high bar for the Prime Minister to reach – one he would ultimately fail to achieve.

         The day before the vote on the referendum motion, the Tory grassroots blog site ConservativeHome – now read as much by the lobby media and lobbyists as Tory Party members themselves – published polling figures which suggested that 72 per cent of Conservative members favoured a second referendum. Fired up with that level of support, former Cabinet minister John Redwood MP, the long-standing Eurosceptic, opined: 

         
            The heart of the Conservative Party is Eurosceptic. Last night more showed their heart. Many of the remaining Conservatives who voted No did so whilst … saying they wanted less EU government and wanted a referendum at some other time. The drum beat of the Conservative party is to renegotiate. It is to get a new relationship with Euroland. The party is united in this. It speaks for the overwhelming majority of the UK electorate.4

         

         Foreseeing the debate in the Tory Party some five years later, when Cameron would return from Brussels with his EU referendum ‘deal’, James Forsyth, The Spectator’s political editor and perhaps the Cameron No. 10 machine’s closest confidant among the lobby, wrote:

         
            This should be a wake-up call to David Cameron. He needs to develop a proper policy for repatriating powers from Brussels, change his style of party management, and reform the Whips office. This rebellion will encourage the hard-line Euro-sceptics to try again and again. They will reckon, rightly, that as the parliament goes on the number of potential rebels will grow. If they can get this number of rebels in year two of the parliament, imagine how many they’ll attract in 2014 when a whole bunch more MPs have been passed over for promotion. The idea that this vote has lanced the boil or dealt with the issue of Europe for the parliament is for the birds.5 

         

         Later that year, Cameron anticipated that he needed to show his Eurosceptic party he was serious about confronting the EU. In a high-stakes late-night drama in Brussels, he vetoed an EU-wide treaty amendment which was intended to provide a solution to the eurozone crisis. The change had been designed to keep the EU project on the road. Concocted in Brussels, it was portrayed as a way of showing EU-wide ‘solidarity’ – a much-used phrase which may have resonance in the corridors of power in Paris and Berlin but falls flat when conveyed to readers of the Daily Telegraph and the Daily Mail. The proposed amendment to the Lisbon Treaty would have enacted the following:

         
            	A cap of 0.5 per cent of GDP on countries’ annual structural deficits.

            	‘Automatic consequences’ for countries in which the public deficit exceeds 3 per cent of GDP.

            	Tighter fiscal rules to be enshrined in countries’ constitutions.

            	A European Stability Mechanism (ESM) to be accelerated and brought into force in July 2012.

            	A reassessment of the adequacy of the €500 billion limit for the ESM.

            	The eurozone and other EU countries would be required to provide up to €200 billion to the IMF to help debt-stricken eurozone members.

         

         Cameron said:

         
            We want the eurozone countries to come together and solve their problems. But we should only allow that to happen within the EU treaties if there are proper protections for the single market, for other key British interests. Without those safeguards it is better not to have a treaty within a treaty, but have those countries make their arrangements separately.6

         

         The main reason for David Cameron’s veto was that it contained insufficient protections for the UK’s financial services industry. In public, the City was pleased that Cameron had gone in to bat for them, but in private, even my friends in the financial services sector could see that he had weakened the UK’s standing across the EU. This treaty change was an attempt to create more fiscal rectitude in the EU’s approach, and Cameron had blown it up. Right-of-centre EU leaders like Merkel were dumbfounded.

         Speaking to me for this book, the chair of one of the UK’s biggest banks said:

         
            I noted that the relations between the UK Treasury team and their Brussels counterparts – which had been excellent for years – became seriously eroded at this point. They were never to recover and I think that had its own effect at the end of this decade when the Treasury did not do any heavy lifting for financial services during the Brexit negotiations. 

         

         So, back in December 2011, despite the EU scepticism, the question was: why would a centre-right leader not support a ‘sound money’ package to secure the eurozone and prevent economic contagion across Europe spilling into the UK economy? I think the answer remains in how the ‘veto’ would be portrayed on the UK political scene. It was the first real sign that Cameron wanted a ‘win’ with the EU. It may have damaged relations with Brussels, but the Daily Mail did indeed love it, running the headline ‘The Day PM put Britain first’ and suggesting: ‘Business Backs Cameron Veto’. However, the City and the rest of business was applauding through gritted teeth. They could see he had sown the seeds of EU resentment. The business team at No. 10 reached out to get industry leaders to cheerlead for Cameron, but privately business was telling Brussels something entirely different in their lobbying. Business had wanted to see the EU debt crisis put to bed, but Cameron had just stirred it up, at the same time creating tensions that would ultimately make it all the harder to secure a good deal to convince voters to back Remain. In December 2011, Britain appeared to be in splendid isolation.

         To tell that story of that ‘gritted-teeth’ reaction from business, let’s look at some of the rather equivocal comments of the time in reaction to his move. Reporting on the business divide between those who wanted further EU reform to be achieved and those who sought to ensure the UK did not become more isolated, the Financial Times quoted the following:

         
            Georg Grodzki, head of credit research at Legal & General: ‘The pressure and rush to arrive at consensus was undue. Other EU leaders should not be surprised not to get what they want.’

            Mark Burgess, chief investment officer at Threadneedle Asset Management: ‘Financial services are a much greater part of the economy than in other EU economies, and the financial transaction tax would have been very damaging to the UK.’

            Angela Knight, chief executive of the British Bankers’ Association and former Tory HM Treasury Minister under John Major: ‘Europe has given us a framework for what to do tomorrow, but not the way for how we are going to get from today to tomorrow. The big thing for what to do about today’s uncertainty has still not been achieved.’

         

         So yes, in public, the City was highly supportive of the Prime Minister. However, in private, fears abounded that the UK was cutting itself off from the heart of the EU conversation. Having dropped membership of the European People’s Party in 2009, the Tories were no longer caucusing with Merkel and Sarkozy. The ability to sort out differences on a party basis ‘off the table’ of the EU summits was no longer an option for either side.

         At this time, I saw major business organisations like the Confederation of British Industry (CBI) and Federation of Small Businesses (FSB), as well as the largest UK firms and inward investors in the UK, significantly increase their lobbying firepower in Brussels. There was a growing sense that UK businesses and those international firms who used the UK as their passport into the EU would need to ‘talk over the heads of’ the British government and get directly to the decision makers in Brussels. This did nothing to build trust with the Tories.

         They had been building presence in Brussels for some time, but the lobbying spend (especially from the City, which had been dealing with a raft of legislation in the aftermath of the financial crisis) went through the roof. Cameron’s splendid isolation was not going to be an option for business. So, despite the promises from Cameron two years earlier, 2012 was to be characterised by ‘banging on about Europe’.

         The House of Commons referendum vote in 2011 and the move by Cameron at the end of 2011 at the EU summit had only intensified the debate and provided fuel for UKIP. The growing momentum behind the anti-EU party was eating into Conservative support, and Cameron knew it. Something had to be done. But how to cauterise the wound? After weeks of expectation, on 23 January 2013 David Cameron delivered a speech at the iconic Bloomberg European headquarters in London, where he pledged to renegotiate the UK’s relationship with the EU and put that changed membership package in an in/out referendum after the next general election and by the end of 2017.

         The weeks leading up to the speech involved Cameron’s Europe minister, David Lidington, engaging in the Herculean task of shuttling back and forward to Brussels and Berlin and testing which notes to chime. He spent more time in Berlin, as the UK had calculated that getting a good response from Merkel was key to the entire enterprise.

         Cameron believed that by offering a referendum he could put the political problem to bed, both for the Tories and for business. The plain fact was that he never believed he would have to make good on the commitment. The No. 10 business outreach team went into overdrive, and I found myself being given a ‘test drive’ of elements of the package to try out with some major businesses. Most CEOs could see why Cameron needed to do something, but they feared he was opening Pandora’s Box.

         I remember calling long-standing friends and relatively new Tory MPs Robert Buckland and Liz Truss – two MPs sitting on opposite ends of the spectrum in the EU drama – to piece together how the speech would play with the parliamentary party. They had both entered Parliament in 2010 and were seen as ones to watch. Both said to me that Cameron had probably done enough in his speech for now, but they agreed that it was only going to grow as a problem. Bloomberg was to be the start of the next chapter in the story, not an end point.

         At Cicero, in order to better understand the underlying issues behind a political event, we often draft ‘client notes’; you will read a lot more about this technique throughout the book. The purpose of the notes is a little like that of papers produced by City analysts. They are designed to unpack fundamental issues – in this case, the unfolding politics – and provide business with a deeper understanding of the drivers of events and attempt to form conclusions about the way ahead. It’s not lobbying, as they are not about a specific political ‘ask’. They are more about political risk analysis, to help clients factor the politics into their decisions. I drafted a client note at the time, warning business there was much more to come as a result of the Cameron Bloomberg speech.

         I remember tuning in to watch the speech and spotting many of the captains of the businesses I worked with in the audience. I’ve been listening to political speeches for most of my life. Cameron was on top form and spoke passionately about the need for the UK to remain at the heart of the EU but to attempt to achieve a new settlement with Europe. Nevertheless, he left plenty of questions hanging. Most importantly, while he spoke about his belief that the UK was destined to stay and play a part in the EU’s journey, he studiously avoided saying how he would campaign in any vote. Guided by the belief that he would need to renegotiate, he sat on the fence and did not make the case for Remain. Business and the wider world watching on were entreated to believe that David Cameron himself could get a better deal with the EU. The conclusion to my note to clients back in 2013 was that Cameron was placing himself front and centre for the campaign ahead.

         Given its importance to Cameron’s strategy with his party and with the EU, it’s worth laying out in some depth here exactly what he said in the Bloomberg speech:

         
            Just as I believe that Britain should want to remain in the EU so the EU should want us to stay.

            For an EU without Britain, without one of Europe’s strongest powers, a country which in many ways invented the single market, and which brings real heft to Europe’s influence on the world stage, which plays by the rules and which is a force for liberal economic reform, would be a very different kind of European Union.

            And it is hard to argue that the EU would not be greatly diminished by Britain’s departure …

            I know there will be those who say the vision I have outlined will be impossible to achieve. That there is no way our partners will cooperate. That the British people have set themselves on a path to inevitable exit. And that if we aren’t comfortable being in the EU after forty years, we never will be.

            But I refuse to take such a defeatist attitude – either for Britain or for Europe.

            Because with courage and conviction I believe we can deliver a more flexible, adaptable and open European Union in which the interests and ambitions of all its members can be met.

            With courage and conviction I believe we can achieve a new settlement in which Britain can be comfortable and all our countries can thrive.7

         

         After he finished, I called and emailed everyone from major investors to the business representative organisations. The mood was one of cautious optimism, though one business leader said to me: ‘The genie is out of the bottle now and it’s going to be very difficult to put it back in.’

         The wider political reaction was swift. Labour leader Ed Miliband said:

         
            Why can’t he say unequivocally that he’s for Yes in a referendum? Because he’s frightened of the people behind him. The only thing that’s changed is that a few months ago, when he said he was against an in/out referendum, is not the situation in Europe, it’s the situation in the Tory Party.8

         

         Cameron’s coalition partner and Deputy Prime Minister Nick Clegg provided some cover:

         
            Of course, there is the right time and the right place for a referendum. In fact, it’s this coalition government, Liberal Democrats and Conservatives, who’ve put in law for the first time a guarantee to the British people of the circumstances in which a referendum will take place. But we should always be governed by what’s in the national interest. My view is that years and years of uncertainty because of a protracted, ill-defined renegotiation of our place in Europe is not in the national interest because it hits growth and jobs.9

         

         At the time I put pen to electronic paper myself in a blog for the Huffington Post:

         
            THE UK MUST REMAIN AT THE EU TABLE – THE PM IS RIGHT

            If you were at all unsure about David Cameron’s commitment on IN or OUT of the EU – you only needed to listen or read some of the Prime Minister’s closing words in this most hyped of speeches. ‘If we left the EU it would be a one-way ticket – not a return.’ 

            He could not have been clearer as he talked constantly of his view that the UK must remain ‘at the table’ to be able to influence its decisions. He made continued reference to the single market as a prime mover in the UK’s economic interests…

            The emphasis on the single market will particularly please business and inward investors who see the UK as the platform for EU investment. The kind of deal the Government struck on banking union in December 2012 is exactly what most businesses I talk to want to see.10

         

         Business organisations tried to be as supportive as they could while recognising that Cameron had unleashed something that they could not control. The British Chambers of Commerce said:

         
            Announcing plans for a referendum on British membership puts the onus on the rest of Europe to take the Prime Minister seriously, as they will now see that he is prepared to walk away from the table. But the lengthy timescale for negotiation and referendum must be shortened, with the aim of securing a cross-party consensus and the outline of a deal during this Parliament.

         

         The CBI – the UK’s biggest business body, which was to have a loud voice in the Brexit debate ahead – commented:

         
            The EU single market is fundamental to Britain’s future economic success, but the closer union of the eurozone is not for us. The prime minister rightly recognises the benefits of retaining membership of what must be a reformed EU and the CBI will work closely with government to get the best deal for Britain.

         

         The Institute of Directors, representing individual company directors, had been at the peak of its powers under Thatcher but had been steadily reinventing itself as a champion of corporate governance and the new economy. Led by the charismatic former No. 10 insider Simon Walker, it also weighed in on the debate, saying: ‘A future referendum to decide the workings of our relationship is the best way to affirm Britain’s participation in a free-market Europe which is competitive and deregulated.’11

         Around the time of the speech, I received a call from Matthew Elliott. He had been the master campaigner on the alternative vote referendum in 2011, and not long afterwards I rather informally asked if he would like to become a lobbyist; Matthew very politely declined. More the brilliant campaigner than the corporate lobbyist, Matthew had secured a huge victory for No to AV in the first referendum of Cameron’s tenure. He had also been the driving force behind the creation of the TaxPayers’ Alliance, a lobbying group which sought to expose government waste. The alliance was supported by a group of individuals and highly nimble business leaders who would mostly define themselves as ‘entrepreneurs’ rather than ‘corporates’.

         Matthew invited me and a couple of other senior lobbyists to come and join him for a meeting in Westminster to talk about the referendum campaign ahead. He knew I had worked for Ken Clarke as well as with those corporates who had seen the EU single market and passport as a huge driver of their growth, but he encouraged me to join. I think he was keen to have a broad tent of support for his ambitions, or at least to smoke out my personal intentions and those of my clients in the likely battles ahead.

         Intrigued, I wanted to discover – at the very least – what his own ambitions were. Matthew had been referenced constantly in the newspapers at the time as someone who might be joining Cameron in No. 10. This was something he always denied, but his brilliance at campaigning was known to Osborne and the Prime Minister and I know that they wanted him to be on their side when the time came. The fact that Elliott decided to plough his own furrow rather than join Cameron will rank as one of the key turning points in the unfolding Brexit drama.

         I headed down to Westminster to meet Elliott in the offices of the communications and lobbying headhunters Ellwood Atfield at 34 Smith Square in the heart of SW1. The meeting room was next door to the former Conservative Central Office which had become famous as the scene of Thatcher’s three election victory celebrations. It was now – irony of ironies – the home of the EU Commission in London! The spacious Ellwood Atfield room is often hired out to host meetings of all kinds of political and corporate forums, but for some years it has also played host to a gallery of political pictures and a wonderful series of political cartoons from across the ages. I sat down to meet with Elliott surrounded by pictures of our politics past and present.

         In a very short presentation – clarity and brevity are one of Matthew Elliott’s great hallmarks – he laid out a prospectus which was to build the ‘For Britain’ campaign. It would be bankrolled by major donors but was to set in train grassroots impact. He talked of ‘Bikers for Britain’, ‘Builders for Britain’, ‘Sports stars for Britain’ and, most importantly – for me and for those in the room that day – ‘Business for Britain’. He was laying out to us what would eventually become the architecture of the Vote Leave operation and the business backing it would need to cultivate in order to ensure it had broad-based support. Sensing this, I had to ask a question: ‘Is this not just the starting point for the Leave campaign?’ His answer was instructive. ‘Not necessarily,’ he replied. ‘This work is designed to strengthen the Prime Minister’s hand in the forthcoming renegotiations.’

         ‘You know where I come from here, Matthew,’ I replied. ‘The vast majority of business I work with want to stay in the EU. I am personally also committed to that.’ He acknowledged the point but asked me to take a look at the campaigning materials when they launched in a few weeks’ time and to reserve judgement until then. I said I would.

         True to his word and working quickly, Matthew made sure a draft letter to the newspapers arrived in my inbox within days. It called for all political parties to promise a referendum on Britain’s membership of the European Union, and urged the Prime Minister to take a tough line with the EU to get a better deal for the country.

         Matthew gave me a sense of the business leaders who had already signed the letter. In the end, there were over 500. It was an impressive way to show momentum and that not all business leaders were wedded to the current terms of EU membership. It included one Stuart Rose, the former chair of iconic British brand M&S. Ironically, it was Rose who was later to be called up as the chair of the Remain campaign in 2016. Both camps were battling to win over iconic business leaders and British brands to their side.

         Part of me thought it might be shrewd to sign on the line and keep the dialogue open with Business for Britain. With Cameron not yet having called a referendum, and with the Tories lacking a majority in Parliament, the plebiscite may never happen. What would I lose? I could get closer to the action of the Leavers and keep an eye on their activities for my clients. I believed that Brussels did need reform – I was never craven in my support for British EU membership – but I suppose I sensed the wider ambitions of the campaign. However, my heart and, most importantly, my head told me better; I was, after all, running the UK’s largest City and financial sector lobbying agency, with a growing presence in Brussels. My corporates would not want to feed this endeavour. I guessed that they would not want me sleeping with the enemy.

         It remains a real ‘what if’ moment for me. What if more corporates had signed that letter? Would there have been more influence on thinking and a chance to create better dialogue with the Leave campaign? Perhaps; perhaps not. But what was clear was that the Leave campaign had started in earnest with planning and energy, while on the Remain side of the equation there was nothing but squabbling about who might lead their efforts. The pro-EU politicians fought among themselves for months after the Bloomberg speech about leadership. And most of them – like myself – became embroiled in the 2014 Scottish independence question just at the time that the Leave campaign focused down on their main battle ahead. What was clear was that the pro-EU campaign would be miles behind the curve until Cameron and his No. 10 machine got a grip of their efforts (which turned out to be only after his negotiations with the EU were finalised in the early spring of 2016).

         As we analysed the polls at the end of 2014, just a few months before the date set down for the 2015 election, it looked like Cameron was going to be back in power with Lib Dem help. For most of us lobbying for business, the political calculation was that, despite clamour in the Tory Party for that referendum, Nick Clegg and his Lib Dems would always block the move. Even if Ed Miliband ended up in No. 10 with the help of the SNP, the Labour Party were not putting Miliband under the same political pressure to offer a vote. No referendum, then!

         But in December 2014 I sat down for breakfast with Liz Truss. We went to the Westminster favourite the Cinnamon Club (perhaps the poshest curry house in Britain, which does breakfast with a distinctly Indian twist). Newly appointed to the Cabinet as Cameron’s Department for Environment, Food and Rural Affairs (DEFRA) Secretary of State, Liz had become a YouTube and Have I Got News for You sensation for her platform ‘pork markets’ speech to the Tory conference that year. In so many ways, that conference speech in 2014 has been the making of her. I offered Liz some wise counsel following that speech – I suggested she get her welly boots on and give BBC Countryfile a major interview in the weeks ahead. Sunday night prime time would be an opportunity for the nation to get to know her much better. She took my advice and appeared on the show in early 2015.

         Over our breakfast eggs, I asked her how she was looking forward to another coalition with the Lib Dems. She smiled at me and confidently predicted: ‘Iain – I think we are going to get a majority all on our own next year.’ Really? Now, I had known Liz for years but, looking at the polls, I thought she was smoking something or had been spending too much time thinking about pork markets! Then, she told me something that I immediately relayed in anonymity in one of our client ‘notes’.

         
            Iain – CCHQ [Tory Central Office] is sending me weekend after weekend down to the south-west. It’s looking very, very good for us. I think there is going to be a Lib Dem wipeout round there. On the doorstep what we have promised on a whole number of issues and especially on the EU is cutting through with farmers and rural voters in particular.

         

         Just five months later, Liz proved to be right. Her regular trips down to the south-west as DEFRA Secretary had worked, and she and the Tory machine had wiped Nick Clegg’s party clean off the map for the first time in living memory. They were reduced to a tiny rump and replaced by the SNP as the UK’s third force at Westminster.

         The morning following the election result, I put into action plans to provide our clients with day-by-day notes updating them on the government’s plans to hold that EU referendum. The idea that Cameron would be able to blame the Lib Dems for blocking the plebiscite had turned to dust. Business would need to start preparing in earnest for the campaign ahead. But the consensus view was that the economics in favour of Yes would trump those of No to the EU. Of course, the entire framing of the question was something that would take business by surprise, when the UK Electoral Commission ruled out posing the question in such terms ahead of the campaign.

         Some took my notes very seriously; others did not. Some of Britain’s major businesses did start to plan for what might happen next, but the prevailing mood was clear: don’t spend too much time or money on all this, there’s no way Britain will vote to leave the EU.

         But they weren’t tuned in to what was happening. Matthew Elliott’s grassroots work, which had begun almost two years earlier, was paying off. He had built a national operation without those EU-friendly corporates. He had also identified other ‘self-made’ business leaders, like James Dyson, who had seen the EU as an inhibitor to their growth and had built their empires in Asia, and Tim Martin, who had built his empire as a UK-only business regardless of the single market. Those names would resonate with voters more than those of the corporates. And by then the UKIP and Leave.EU work by Farage and Arron Banks was also in full swing, attracting a whole swathe of wider support.

         In the summer of 2015, a Remain campaign was yet to grind into gear and get its act together to do any of this. Even at the party conference season of 2015, some business leaders who were pro-EU railed at Cameron for not getting behind the Remain campaign, which was at last forming. But Cameron thought he knew better. He still had his renegotiation to conclude and would not come out for Remain before then. It was all going to be fine in the end, wasn’t it…

         
            2 Tim Montgomerie, ‘The Class of 2010 is reshaping the Tory Party for the Better’, Daily Telegraph, 25 June 2011.

            3 Hansard, HC Deb, 24 October 2011, vol. 534, col. 27.

            4 John Redwood, ‘More voices than votes’, JohnRedwoodsDiary.com, 25 October 2011.

            5 Quoted in BBC News Daily View, ‘What now for Britain in Europe’, Clare Spencer, 25 October 2011.
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