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	ABOUT THE WORK

	 

	Copywriting! It's a work on this exciting subject. It ranges from the difference between terms such as copyright, copywrite/copywriting and copywriter, through the explanation of models such as AIDA, the Pareto Formula, Mental Triggers, with practical examples, the offer of more than 10 extremely special bonuses to the fabulous Copywriting Glossary. Among other significant topics.

	It's the guide you need to produce the communication that could bring you tens, hundreds or thousands of clients.

	 

	 

	 

	 


NOTE 

	 

	Thank you for purchasing Copywriting and joining many other intelligent readers interested in making a difference in the world of business and communication, in all its forms.

	By reading this e-book, you will certainly start or continue your career with a great advantage in the pursuit of excellence.

	Enjoy reading it. I hope that by the end of it you will have learned enough to launch yourself into the fantastic world of copywriting.

	I'm sure you're a different person who really thinks and acts outside the box.

	Indeed, there is a bright future waiting for you.

	 


INTRODUCTION

	 

	Why did you decide to reveal the secrets of copywriting?

	 

	First of all, I'm a staunch supporter of shared gain. I say this from an intellectual, social and financial point of view. As a famous African proverb says:

	 

	"Alone you get there faster. But in a group you can go further!"

	 

	Why the low price?

	 

	One of the basic functions of a copywriter is to help, to add, to encourage other people to follow the best path towards their goals.

	By offering the book at a price that costs less than a snack in any fast food chain, I'm giving anyone who really wants to grow in their personal and professional life the opportunity to have the real conditions and tools to make their dreams come true.

	What's more, the easier it is to access the topic, the more people will talk about it and, consequently, everyone will win, through a collaborative and effective aspect.

	 

	 


What is Copywriting?

	 

	"Copywriting is the art and science of building communication (written or spoken) that leads people to take some kind of action."

	Rafael Albertoni, Professional Copywriter

	 

	Copywriting is persuasive communication (text, voice and/or video), the purpose of which is to get a persona (specific target audience) to take a particular action (subscribe to a newsletter, sign up for a squeeze page, click on a sales ad, etc.).

	 

	Definitions (Don't confuse)

	 

	Copy → These are structures, templates, scripts. Which you can modify according to your interests and/or needs.

	Copywrite/Copywriting → It's the art. The writing itself. The technique. Development.

	Copywriter → The writer. The professional.

	Copyrights → Copyright.

	 

	 


Difference between Copywriting and Content Marketing

	 

	Copywriting precedes Content Marketing actions. It prepares and structures the paths that will be followed in these actions.

	It serves as a foundation. A compass of guidance to be followed, stage by stage.

	It's a Content Marketing tool, so to speak.

	 

	 


Difference between Copywriting × Advertising Copywriting

	 

	Copywriting focuses on persuasion. On emotion. Creating a reciprocal relationship between the sender and the receiver of the message in question.

	Advertising copywriting is focused on selling. It's more direct.

	 

	What does each professional do?

	 

	Of course, the concepts can be broad. However, in a nutshell, it can be said that the professional:

	 

	Copywriter → Is focused on persuasive communication.

	Advertising copywriter → Focuses on brand exploitation.

	Content Manager → Has the broadest remit. More generalized exploitation of forms of communication.

	 

	However, it is true that they all complement each other.

	 


What are the main tools a copywriter needs to master?

	 

	To put it bluntly, a text tool (Word, Notepad...), knowledge of how to use an email marketing service (MailChimp, Aweber...) and good access to the internet.

	All this, combined with a willingness to learn and work.

	And, of course, you have to love what you do.

	As we can see, being a qualified Copywriter doesn't differ much from other professions, as long as you really want to be a good professional in your chosen field.

	 

	 

	 


What does Copywrite strive for?

	 

	To attract attention

	 

	You need to be seen. People need to know that you exist. And the professional Copywriter facilitates this path, between your existence and the collective awareness that you are, in fact, real.

	 

	Communicate

	 

	Communication is present in every area of our lives. Whether in the form of written or spoken words or gestures. Copywriting seeks to ensure that this message reaches its recipient in the best possible way.

	In such a way that its decoding is made extremely easy, thus achieving its objectives.

	

	Persuade

	 

	Indicate the best path for your client to follow. To guide. Educate. Teaching them to achieve the goal they have set for themselves.

	 

	 

	 

	 

	 

	Persuasion × Inducement (Don't confuse)

	 

	Persuasion is nothing more than pointing someone in the direction that will bring them the best benefits. It's extremely beneficial, positive.

	You show them. They follow if they see fit.

	Think of persuasion as the best direction to follow.

	In the process of induction, on the other hand, you make the person follow what you have already predetermined. There is no freedom of choice.
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