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	Legal Notice:

	This book is copyright protected. This is only for personal use. You cannot amend, distribute, sell, use, quote or paraphrase any part or the content within this book without the consent of the author or copyright owner. Legal action will be pursued if this is breached. All Rights Reserved/Copyright: Mey Irtz.

	Disclaimer Notice:

	Please note the information contained within this document is for educational and entertainment purposes only. Every attempt has been made to provide accurate, up to date and reliable, complete information. No warranties of any kind are expressed or implied. Readers acknowledge that the author is not engaging in the rendering of legal, financial, medical or professional advice.

	By reading this document, the reader agrees that under no circumstances are we responsible for any losses, direct or indirect, which are incurred as a result of the use of information contained within this document, including, but not limited to, errors, omissions, or inaccuracies.

	 


Introduction

	The ways in which we use social media are constantly changing and evolving. While initially a place for users to share photos with their family and friends and post aesthetically pleasing updates for people to be able to see what is happening in their lives; social media has increasingly become more integrated within consumer culture. Social media platforms have become increasingly more geared towards driving engagement and generating ad revenue. Some audiences who are primarily still using social media to connect and be “social” have been more resistant to this switch— but others love this integration. There are a plethora of ways to bridge this gap and encourage all types of audiences to engage willingly, and happily, with business accounts.

	As everyone surely knows, Instagram is one of the most popular photo sharing platforms on social media today. According to Instagram’s own data, over 200 million users visit at least one business profile each day, 60% of users say that they have discovered a new product on Instagram and one third of the stories that receive the most views are posted by businesses.

	As with the social media market as a whole, there has been a shift from Instagram being a social platform, to it being a media platform that places emphasis on unique content creation, as well as business and marketing. This is evidenced by its recent layout change which prioritizes shopping features--at an inconvenience to many personal users but is incredibly useful for businesses trying to sell products via Instagram. While it can seem negative to discuss the poor reaction by some users to this change in the platform, it is still important to be able to gauge market reaction to certain features. For example, some demographics will require a different level, intensity, or subtleness of marketing to overcome their initial disdain for business features.

	This eBook is divided into three overall sections: firstly, explaining Instagram Guides, secondly, how Guides can be used, and thirdly promoting the Guides.

	To begin, this eBook will begin by providing an overview to what the Instagram Guide feature is.

	Woven into this eBook is a discussion of the basics of Instagram. Even if you have been marketing on Instagram before, the advent of new features always means that you should consider what the characteristics are and what, if any, the problem areas are, and, naturally, where the market is going in order to make more effective marketing choices For that reason we will be discussing the other kind of posts that are available to create an Instagram standard feed posts, stories (and of course highlights), Reels, IGTV videos, Facebook integration, and external links. It is important to understand the other kind of posts to understand where guys can truly benefit you the most--and which type of post is better suited for a Guide.

	 

	To conclude the introductory section, the eBook will delve into the to the pros and cons of Instagram Guides. This will provide you will a clear and detailed explanation of the new Guide’s feature.

	The next section will provide a step-by-step side to creating Instagram Guides--the instructions will be basic, yet comprehensive, in order to provide you with the tools that you will need in order to create a Guide. This eBook will be providing a comprehensive outline to the new features available on Instagram Guides and how you can best utilize them to further your business.

	Following this, we will discuss the kind of Guides that you can create: the ability to recommend places, posts, or products, as well as providing some inspiration and ideas.

	To conclude, the third section will be discussing how you can promote Instagram Guides and how to use Guides to build your following.

	This eBook will be providing you with everything that you need to know to create effective and creative Instagram Guides to target your audience and increase your business.

	
Chapter 1: What Exactly Are Instagram Guides?

	So, to begin, with what exactly are Instagram Guides? Instagram Guides are the hot new feature that the problem has just been added.

	To reiterate, this section will be discussing the founding principles of Instagram Guides, before giving a step-by-step explanation into creating one in later chapters.

	In more recent      months Instagram has become, not only a platform for people sharing the highlights of their life but also a fantastic source of information. By introducing the Guides feature Instagram is capitalizing this and allowing users to share information in a whole new way.

	Instagram Guides were implemented because the platform wanted a way for its users to more easily discover recommendations tips and other content from their favorite users. When Guides were first rolled out, they focused on ideas of “wellness”; with specific brands and organizations that were wellness oriented being able to use the feature first. Given how long many people spend on their phones, being able to get useful and actionable information—that is already integrated into the platforms that they already frequent, particularly on wellness topics was a fantastic idea.

	Guides are a step-by-step flow of posts. Similar to a Story or video, Guides are a great way to show a running commentary of a particular element of business or add detail into certain aspects of your brand. They are somewhat similar to an article that you might link, instead it is an embedded feature in your profile. It is a great way to create unique content, yet still keep it on the same platform.
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