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Disclaimer:

	

	Every effort has been made to be accurate in this publication. The publisher does not assume any responsibility for errors, omissions or contrary interpretation. We do our best to provide the best information on the subject, but just reading it does not guarantee success. You will need to apply every step of the process in order to get the results you are looking for.

	 

	This publication is not intended for use as a source of any legal, medical or accounting advice. The information contained in this guide may be subject to laws in the United States and other jurisdictions. We suggest carefully reading the necessary terms of the services/products used before applying it to any activity which is, or may be, regulated. We do not assume any responsibility for what you choose to do with this information. Use your own judgment.

	 

	Any perceived slight of specific people or organizations, and any resemblance to characters living, dead or otherwise, real or fictitious, is purely unintentional.

	 

	Some examples of past results are used in this publication; they are intended to be for example purposes only and do not guarantee you will get the same results. Your results may differ from ours. Your results from the use of this information will depend on you, your skills and effort, and other different unpredictable factors.

	 

	It is important for you to clearly understand that all marketing activities carry the possibility of loss of investment for testing purposes. Use this information wisely and at your own risk.
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	Introduction:

	Welcome to the latest and most effective Facebook Remarketing Training Guide, designed to take you by the hand and walk you through the process of getting the most out of Facebook Remarketing on behalf of your business. I’m so excited to have you here, and I know this will be very helpful for you.

	This excellent and exclusive Training Guide will take you by the hand and show you step-by-step, topic by topic, and tool by tool what you really need to know in order to dominate Facebook Remarketing the easiest way possible, using the most effective tools and in the shortest time ever.

	This is exactly what you are going to learn from this Training Guide:

	In Chapter I you will learn what Facebook Remarketing is all about; we will give you the easiest definition for it, as well as how it is generally used for businesses.

	In Chapter II you will learn why Facebook Remarketing is such a powerful marketing approach to help you take the productivity of any business to any level you want. 

	You will learn about the amazing benefits Facebook Remarketing can bring to your own business or any other business, and we will even show you up to 10 shocking facts that will open your eyes to the immense power of Facebook Remarketing today.

	In Chapter III you will see how important businesses are using Facebook Remarketing in their marketing efforts, so that way you can have complete confidence in this powerful marketing strategy for your own business success story.

	In Chapter IV you will learn how to do Facebook Remarketing the right way from start to finish. We will cover topics like Data File Custom Audience, MailChimp Custom Audience, Custom Audience from your Mobile App, Custom Audience from your Website and Lookalike Audiences.

	In Chapter V you will learn about some really nice Facebook Remarketing power tools: highly effective tools that have been created to make Facebook Remarketing amazingly simple for you, even if you haven’t tried Facebook Remarketing in the past.

	In Chapter VI you will learn about several highly effective Facebook Remarketing Tips that you can apply and definitely see some great results in your Facebook Remarketing efforts. These are tips used by experienced people in the field.

	In Chapter VII you will learn about a few really nice and shocking Facebook Remarketing case studies. These are actual examples we have taken from the internet to show you that Facebook Remarketing actually works.

	In Chapter VIII we will give you a list of several Facebook Remarketing Dos you must be sure you include and a list of several Facebook Remarketing Don’ts you must be sure not to do.

	Well, it’s time to dominate Facebook Remarketing guys. I know you will love this Training Guide a lot.

	To Your Success,

	Your Name

	 

	Chapter I: What is Facebook Remarketing?

	
		Definition



	 “Marketing is the process of communicating the value of a product or service to customers, for the purpose of selling that product or service.” Source

	Remarketing (or Retargeting) would simply mean the action of re-marketing or re-engaging your visitors and customers with highly targeted ads based on their recent interaction with your product or service when they leave your website without buying from you.

	Facebook Remarketing would then consist of retargeting those visitors and potential customers who have shown some interest in your product or service by using the Facebook Advertising Platform.

	It’s a fact that some people buy in the first visit, but we are talking about 1% to 2% of them. What about the other 98%? Yeah, squeeze pages can grab some leads, so you may target around 30% to 40% of those people by email marketing, but you are still wasting more than half of your visitors.

	Another really cool fact is that a lot more people buy after having several contacts with your offer, so it just makes good sense to use remarketing as part of your business model.

	There are several places you can turn to in order to benefit from this amazing marketing approach, but the one we will be focusing in this training is Facebook.

	 

	
		How is Facebook Remarketing generally used?



	There are two retargeting platforms on Facebook. The first one is Facebook Exchange (FBX), and the Second one is Website Custom Audiences (WCA).

	The core difference between them is that with FBX you have to go through a third-party demand-side platform (DSP), like AdRoll, Triggit, Perfect Audience, or Chango. With WCA you don’t have to pay a third-party vendor; you do the work entirely on your own inside Facebook.

	If you don’t want to work with third party websites for additional fees, then Website Custom Audiences (WCA) will be the best choice, and there is where we will be focusing this training.

	Because most of your consumers spend a lot of time on Facebook, you can target your consumers on Facebook with right hand side ads and native ads in their Facebook news feed on mobile and desktop, which will encourage further interaction online from those customers who still didn’t make a purchase from you.
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