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Introduction

	 

	Chatbots are computer programs designed to simulate a human conversation. They are used in messaging apps, websites and social networks to provide automated customer support, answer questions and help people carry out tasks.

	They are important because they allow companies to serve customers quickly and efficiently, 24 hours a day, 7 days a week. This can help improve customer satisfaction and increase customer retention. In addition, chatbots can be programmed to perform specific tasks, such as scheduling appointments or making reservations, which can save time and effort for human employees.

	 

	Some common applications of chatbots include:

	 

	Customer service: chatbots can answer common questions and route calls to a human representative when necessary.

	Sales and marketing: chatbots can help people find products and make purchases, as well as provide personalized recommendations.

	Technical support: chatbots can help people solve common technical problems without having to speak to a human representative.

	Task management: chatbots can help people manage their daily tasks, such as scheduling appointments or making reservations.

	With sites like Facebook and Kik opening up their platforms for automated messaging to companies, chatbots have really exploded in popularity.

	 Facebook went from zero chatbots in February 2016 to 18,000 in July of the same year. Kik had approximately 300,000,000 registered users, and those users exchanged 350,000,000 automated messages with the platform in the first seven months of its chatbot.

	 You've probably seen chatbots in action. They're on all kinds of websites, from large retail chains to mobile phone service providers and many other types of websites and applications.

	 At first, you might think you're talking to a real person. Usually, a pop-up appears with a picture of an agent, along with a name. The "agent" asks something like: "Can I help you with anything?" Or "Do you have any questions?"

	 Chatbots use artificial intelligence that is often quite advanced to answer the many questions a user may have, and in the event that the Chatbot is unable to help the user, the user usually calls, sends an email or fills out a support form, or perhaps to check a FAQ page.

	Chatbots are quite advanced and many of them can almost make users think they are talking to a real person. This is beneficial, because it allows companies to reduce their expenses by using chatbots to replace customer service agents in many circumstances, and only when the chatbot is unable to help the customer does a real agent step in.

	Chatbots have some disadvantages, but they also have many benefits. In this guide, you'll learn more about how chatbots can be used for marketing and whether or not chatbots are suitable for your business.

	Chatbots are based on natural language technologies, such as natural language processing (NLP) and voice recognition. NLP is a technology that allows computers to understand and respond to the natural language used by people. Voice recognition is a technology that allows computers to understand and respond to voice commands.
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