
    
      
        
          
        
      

    


5 Minute Publishing Tips: Make More Book Sales
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Disclaimer

Legal Notice:- The author and publisher of this Book and the accompanying materials have used their best efforts in preparing this book. The author and publisher make no representation or warranties with respect to the accuracy, applicability, fitness, or completeness of the contents of this book. The information contained in this book is strictly for educational purposes. Therefore, if you wish to apply ideas contained in this book, you are taking full responsibility for your actions.

The author and publisher disclaim any warranties (express or implied), merchantability, or fitness for any particular purpose. The author and publisher shall in no event be held liable to any party for any direct, indirect, punitive, special, incidental or other consequential damages arising directly or indirectly from any use of this material, which is provided “as is”, and without warranties.

As always, the advice of a competent legal, tax, accounting or other professional should be sought. The author and publisher do not warrant the performance, effectiveness or applicability of any sites listed or linked to in this book. All links are for information purposes only and are not warranted for content, accuracy or any other implied or explicit purpose.
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Introduction
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Whether you are a first-time publisher, or a veteran, the publishing landscape is always changing. If you want to get the best results from your hard work, leveraging your time and maximizing your efforts is essential. This short collection of publishing hacks, strategies and tips reveals many of the best practices of publishing that can help you improve the publishing and post-publishing process.

Each tip can be read in about 5 minutes or so and includes steps for easy implementation. Inside this guide you’ll find a focus on increasing your book sales with marketing, promotion, and leverage tactics.  It is my sincere desire that you will find these resources helpful and your publishing journey easier and more productive.
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5 Minute Book Marketing Tips
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Have you heard the saying, “small changes today lead to big changes tomorrow?” When it comes to marketing your book, many people focus solely on the big picture. They think only about huge marketing plans, like live readings or networking with other authors and readers. However, there are a ton of small things that you can do at your leisure that will create a huge difference in the future. Here are a few things that you can do while watching TV, waiting for an appointment, or if you just have a few minutes that will help you get more book exposure. 

Scheduling Tweets

Twitter is great for those who are on the go. You can’t write much anyway, so you’re forced into writing short statements that only take a few minutes to craft. Not only that, but it’s easy to strategically work with Twitter even when you’re just waiting around, not doing anything.

You can share tweets from other authors, anyone reviewing your book or anything that is relevant to your niche. As for scheduling tweets, it’s always a good idea to make enough tweets for the next few days. You can use Hootsuite, Everpost or Tweetdeck to write and automatically schedule new tweets to post when you want them to. 

Following Good People

Many people focus solely on how many followers they have when it comes to social media, but following the right people is just as important. Not only do many social networks send out notifications when you follow other people, but it makes it easier for people to find you since you will be associated with the other person.

Good people to follow are authorities in your niche, up and coming stars or anyone who shares information that is relevant to your niche. It’s easy to find and follow these people, and you can do it at any time on your smartphone. 

Post Quotes

From funny quotes to serious and philosophical ones, and from real-life to fiction, posting a good quote can make all the difference when it comes to attracting readers. And, you don’t even have to use quotes from your book, you can use interesting and enlightening quotes from others (just make sure to give them credit).

You can post quotes on Twitter and Facebook without any extra work, but image quotes often work better. This means taking an image and then typing your quote over it. You can do this with any graphic design program, such as Canvas, in just a few minutes. You can even do it on your smartphone- here is a list of meme creation apps. 

Pin Your Book
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If you’ve been marketing for a while, then you’ve undoubtedly pinned your book on Pinterest. The best thing that you can do is find specific boards and groups dedicated to your niche, and pin fun and viral photos, quotes, and memes with a url. back to your book. You can easily find related boards at http://pingroupie.com/ Pin the memes or quote images you are creating and posting to social media. 

Update Your Keywords

One of the best ways to improve your book is to update your Kindle keywords. Whenever you post a book, you’re asked to enter relevant keywords so that people can find you. However, many authors aren’t sure what to put, so they only enter a few and hope for the best. Keep in mind that you can enter phrases for keywords.

You should regularly update your keywords so that more people can find you. Look at similar books (both in genre and in content) and see what keywords they’re using. You can look at some of the auto-complete phrases that come up in the Amazon search engine when you type in your book’s niche or topic there to see what keywords people are already using to search. In addition, if you want your book to come up in specific Kindle categories, you have to have specific keywords listed.  You can get more info from Amazon here: https://kdp.amazon.com/help?topicId=A200PDGPEIQX41 

Conclusion

These are quick marketing methods that you can use wherever you are, regardless of how much time you have. All of them can do be done from a smartphone, so you can do them when you are out and about. Try doing at least one or two every day, and you’ll see a big difference in your book’s performance.
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An Essential 10-Step Checklist to Marketing Your Next Non-Fiction Book
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When publishing a non-fiction book, if you have an existing promotional platform in that market, then you can launch any new book with a bang. A promotional platform could be:


	A popular blog

	An email list with thousands of subscribers

	A Twitter account with a good number of responsive followers

	A YouTube account with a significant amount of subscribers



...or any combination of these (plus audiences on other platforms).

However, we all need to start somewhere, and if you don’t yet have a promotional platform, this post is all about building those platforms so that you don’t need to depend on Amazon to promote your book, but can drive sales of your book whenever you choose.

You could of course pay for advertising to get your new book in front of people, but this post will instead focus on free methods for capturing people’s attention. And since with non-fiction there’s tremendous income opportunities far beyond book sales (courses, consulting...), promotional platforms can be used for a lot more than just driving book sales. 

Promoting Your Book Through a Mini-site or Promotional Page

The core of your promotional platform is your own website. Some people advocate creating a new site to promote each book you write. However, such a site would generally only be two or three pages, and such a small site isn’t going to get any traffic without advertising. So let’s put this mini-site idea aside for now.

Since it’s recommended you publish multiple books on related topics, and especially if you’re offering courses and other offers related to those books, having a site you build up significantly about the topic, with lots of great content, well, that can work very well to attract visitors and create new readers and customers.

It’s vital you publish fantastic free content on your site regularly as this attracts visitors through:


	Google

	Social sites (as people share your content)

	Links from other sites when they recommend your content/site
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