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In this book you’ll be given a week-by-week marketing plan along with a bonus section, Authors Should Make Their Own Movies!

Here’s what you need to know:

First: It doesn’t matter if you self-published a book ten months ago or ten years ago. Your story will last forever, which means, you can start today with a fresh marketing plan to sell your book.

Second: Authors need a simplified process to marketing and selling books.

Third: Forget about everything you’re doing to sell books and remember this simple, yet powerful phrase, “Everything I do from this point on should attract a specific target audience to my Landing Page.”

NOTE: A Landing Page is a simple, yet powerful addition to your website and has a message that convinces your target reader to move forward. (Don’t worry. There’s a step-by-step process in the 52 Day Marketing Plan for Authors to create a perfect Landing Page.)

Fourth: You need to start with a fresh approach, build a foundation in the first month, then construct your house of sales.

Fifth: Stop depending on family and friends to buy your book(s). It’s time to focus on readers who will love your book; there’s millions more of those people compared to your family and friends!

Sixth: You should do the week-by-week steps in order to maximize your opportunities for selling books. Having said that, you can go faster, but don’t skip or it will mess things up for you.

Finally: Remember the best written business story ever published in the history of books, The Hare and the Tortoise.

The tortoise moves slow, but at a continuous pace without stopping. The hare runs fast, but becomes easily distracted and falls asleep. When it’s over, the tortoise wins the race.

The moral of the story is that successful authors build sales slowly and steadily, creating a Loyal Fan base.

Most authors try selling to everyone at once, moving quickly which turns into carelessness and frustration, eventually causing the author to quit.

Just remember it would be a shame if millions of people who love your book never had an opportunity to buy and read your book.

Speaking of opportunity, I’m going to put you in the best opportunity to succeed!

Now let’s get started...

“There’s something about your story that will benefit a targeted group of potential fans.”

Your goal is to run a marketing campaign that will reach that selected audience and send them to your Landing Page. (More on that later.)

To make the next 52 weeks easier, you need to create a Book Kit. This will build a foundation for your sales.

Book Kit: A Book Kit holds all of your marketing materials. Think of it as your “file drawer.” Once your Book Kit is completed, everything else will fall into place.

NOTE: If you have multiple books, you should make a Book Kit for each book.

Your Book Kit will include the following:


	Ideal Target Audience

	Quiz

	20-Word Pitch

	2nd 20-Word Pitch

	Tip Sheet

	Excerpt

	Testimonials

	Business Cards

	Bookmarks



Week 1 (Make sure all these items are completed in one week!)

To-Do

Create a file on your computer and title it, Book Kit. The first entry in your Book Kit will be a description of one person that will love your book and benefit from your story.

NOTE: You can’t sell to everyone. Authors that try to sell their books to the entire world end up disappointed.

To make this easier and simplify the process, answer the following questions. Have fun with the answers as you envision just one, really dedicated reader.

Remember there’s only ONE ANSWER for each question!

“Is your Ideal Reader male or female?”

“How old is your Ideal Reader?” (Now add five years to both sides of your answer. For example if you said, ‘25,’ then your ideal reader’s age is from 20-30.)

“Is your Ideal Reader poor, middle class, or rich?”

“Does your Ideal Reader actually read books on a regular basis or are they waiting for something good to read and it’s been awhile?”

“Is your Ideal Reader well educated? Or are they struggling with education?”

“What’s a hobby your Ideal Reader might have?”

“Where does your Ideal Reader like to visit just for fun?”

“What movie or TV series does your Ideal Reader love to watch?”

“Besides you, what other author would your Ideal Reader have on their bookshelf?”

“What is the one, most important thing missing in your Ideal Readers’ life?”

Now that you have a vision of your Ideal Reader, write down the answers in a small paragraph. Here’s an example:

“Female, age 20-30, middle-class, loves books but hasn’t read anything in a while, going to college part time, plays Dungeon & Dragons on the weekends, loves small coffee shops, watches teen horror on Netflix, reads R.L. Stine books, and craving the feeling of being more empowered.”

This quick description is the first entry in your Book Kit and will give you a detailed group of people to focus your time and passion!

To-Do

Create a quiz.

How can people really know if they’ll love your book? How can you attract your Ideal Reader like a powerful magnet?

A quiz about your book is the perfect, fun way to inform people if the story is a nice match to their personality. Also it’s easy to make!

Head back to your Book Kit and pull up your final description of your Ideal Reader. Here was my example:

“Female, age 20-30, middle-class, loves books but hasn’t read anything in a while, going to college part time, plays Dungeon & Dragons on the weekends, loves small coffee shops, watches teen horror on Netflix, reads R.L. Stine books, and craving the feeling of being more empowered.”

Now from the description, make a quiz:

NOTE: There’s a 100% chance you’ll attract Ideal Readers and keep away people who wouldn’t be interested in your book. This quiz is probably the most powerful item in your Book Kit!

Will you love my book? Take this quiz to know for sure!

Answer YES or NO for each question. 

Question 1: “Are you a female?”

Question 2: “Are you between the ages of 20 and 30?”

Question 3: “Do you work full-time?”

Question 4: “Do you love reading, but gotten out of the habit?”

Question 5: “Have you attended college at least part-time?”

Question 6: “Do you love role playing games?”

Question 7: “Is one of your favorite hangouts a local coffee shop?”

Question 8: “Do you watch teen horror films?”

Question 9: “Are you a fan of R.L. Stine?”

Question 10: “Are you wanting to feel more empowered in your life?”

If you answered YES on 0-4 of the questions, this book may not be for you.

If you answered YES on 5-8 of the questions, this book is certainly for you.

If you answered YES on 9-10 of the questions, you’ll absolutely love this book!!!

Please head to (Landing Page link) to receive your FREE excerpt!

Week 2 (Make sure all these items are completed in one week!)

To-Do

Create a 20-word pitch.

Write down this sentence and fill in the blank about your story, “After reading this book, you’ll never look at [blank] the same way again!”

Example: “After reading this book, you’ll never look at author marketing the same way again!”

Fill in the blank for your own book as your new marketing foundation begins to quickly take shape!

Tip

Studies have shown that people are initially interested in the “big picture” rather than the details. Authors tend to drag out describing the main points of their book because they’re worried that people won’t understand.

This is why you’re 20-word pitch is so important!

NOTE: You now have your ideal target audience and something to say to your future fans! Let’s keep going!

To-Do

Order Business Cards. Keep it simple and use your 20-word pitch on the backside.

Week 3 (Make sure all these items are completed in one week!)

To-Do

Create a 2nd 20-word pitch.

Here’s a pitch that author Michael Crichton used in a meeting with Steven Spielberg for Jurassic Park, “Dinosaurs and DNA.”

Crichton wasn’t even finished writing Jurassic Park, but Spielberg made Crichton promise not to show the book to anyone else!

To help you, write this sentence in your Book Kit and fill in the blank, “This book provides a better way to produce [blank].”

Let’s use Jurassic Park in our 20-word pitch example. “This book provides a better way to produce dinosaurs using a simple DNA process.”

Wow!!!

Now fill in the blank for YOUR pitch!

NOTE: Being different is the only edge you have over thousands of unproven authors that are doing the same thing.

To-Do

Create a Bookmark. Keep it simple and powerful. 

Tip

Remember if you have multiple books, this week-by-week process is mostly focused on selling one book, but you can certainly double the process for each of your books.

So now you have six powerful tools in your Book Kit:


	Ideal Target Audience

	Quiz

	20-Word Pitch

	2nd 20-Word Pitch

	Business Cards

	Bookmarks



This should be used as your marketing foundation and will be your reminder of why you sell books to certain people!

Week 4 (Make sure all these items are completed in one week!)

To-Do

Create a “Tip Sheet.”

People love things that start with, “Top Ten...”

This should be a one-page sheet with tips to benefit your target audience. The tips depend on the content in your book.

For example if you write mysteries, it could be tips for creating the perfect Mystery Dinner Party.

If your book is romantic or erotic, you can write ten tips on how to create the perfect Date Night.

Think of your Ideal Reader description. In what way can your main character help your Ideal Reader?

If you’re story is about overcoming a challenge, then write ten tips from your main character on how to Empower Yourself from your main character’s point of view.

How about listing Ten Recipes your character would cook while eating dinner alone. If your character is a powerful CEO, list ten tips for Climbing up the Corporate Ladder.

Your expertise is already shown in your story so you might as well show that expertise in your marketing campaign!

Remember to think about your readers more than you think about yourself!

More Ideas for multiple Tip Sheets.

To-Do

Create three more tips sheets.

Go back to your Book Kit and look over some of your Ideal Reader questions. Here are a few...

“What’s a hobby your Ideal Reader might have?”

Let’s say your answer was collecting vintage toys. One of your character’s can give a top list on this subject.

“What possible places does your Ideal Reader like to visit just for fun?”

If the answer was coffee shops, then the character in your book can list the top ten things that make a coffee shop interesting.

“Which types of movies or TV series does your Ideal Reader love to watch?”

If it’s romance, gather a list of the steamiest movies from the 90’s.

“Besides you, what other author would your Ideal Reader have on their bookshelf?”

List 9 authors and then yourself, all who write in your genre. You’re not promoting other authors as much as you’re including yourself in a list with established authors.

This is gives you credibility!

After one week you now have the start of your sales foundation along with awesome tools in your Book Kit:


	Ideal Target Audience

	Quiz

	20-Word Pitch

	2nd 20-Word Pitch

	Multiple Tip Sheets
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