
  
    [image: Your business will die, and so will you]
  


  
    
      YOUR BUSINESS WILL DIE, AND SO WILL YOU

      PLUS 49 OTHER STORIES TO KEEP YOU GOING

    

    
      
        PETER C. HARRIS

      

    

    
      A QIQ PUBLICATION

    

  


  
    
      
        
          
          

          
            ABOUT THE BOOK

          

        

      

    

    
      Knowing the worst can help you do your best

      More start-up businesses fail in the first five years than survive. Yet most business books promise overnight success, endless growth, and freedom by the beach.

      This one doesn’t.

      Instead, these pages offer 50 short, sharp stories grounded in lived experience – ideas that work, insights that stick, and lessons to help you keep going.

      This is a book about resilience, not hype.

      No fluff. No false promises. Just timeless wisdom that helps.
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        For Billy, my rock, and my partner in life.

      

      

      
        
        And for Lucy, our cavalier, the one who reminds me that sometimes the best solution is a nap, a snack or a cuddle.

      

      

    

  


  
    
      
        
          
          

          
            HEALTH WARNING

          

        

      

    

    
      An estimated 20 per cent of new small businesses in Australia will fail in their first year, and up to 60 per cent of start-up businesses will not survive beyond five years of launching.⁠1

      

      Life expectancy at birth in 2021–23 was 81.1 years for males and 85.1 years for females.⁠2

      
        
        Conclusion: your business will die, and so will you.

      

      

      Some of the stories in this book touch on failure, fear, and personal crisis. If you're going through a tough time, or you're worried about someone else, please don’t go it alone. Support is available, wherever you are:

      

      Australia

      Lifeline  -  13 11 14  -  lifeline.org.au

      Beyond Blue  -  1300 22 4636  -  beyondblue.org.au

      

      Canada

      Talk Suicide Canada  -  1-833-456-4566  -  talksuicide.ca

      

      New Zealand

      Need to Talk?  -  1737  -  1737.org.nz

      Lifeline  -  0800 543 354  -  lifeline.org.nz

      

      United Kingdom

      Samaritans  -  116 123  -  samaritans.org

      

      United States

      National Suicide & Crisis Lifeline  -  988  -  988lifeline.org

      

      If you’re outside these countries, a web search for “mental health helpline” plus your location should help you connect with support services near you.
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      Your business will inevitably reach its end, just as we all will. These messages may sound grim at first, but that's not my goal here. Instead, I want to inspire and guide you through this reality.

      Think about it: if we know we're all going to kick the bucket someday, why not make the most of the time we have? Let's chase our dreams and ambitions with gusto. And as for our businesses, knowing they'll eventually fade away, shouldn't we prepare in advance to mitigate the impact of what could otherwise be a catastrophic event?

      Consider these pages your source of motivation. They’re filled with timeless wisdom and practical advice to keep you moving forward. At the same time, they offer cautionary foresight to help increase your chances of success and build resilience in the face of adversity.
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