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			Dedication

			I come from a long line of creators.

			Both of my parents have played music and performed in front of crowds for as long as I can remember. My maternal grandfather was an awesome lead guitarist. Aunts, uncles, cousins, and other relatives have been poets, photographers, novelists, and creators of various sorts. Both my sisters have incredible singing talents.

			Tammy Foisey, the older of my two sisters, both younger than me, passed away from COVID complications in February 2022. She was my biggest fan.

			When I told her my wife and I were moving into a van and traveling the country to write and publish books, she cheered me on. She even helped us schedule events in different towns that we traveled through. She made being an author a lot easier for me and helped in other aspects of my business.

			I dedicate this book to Tammy because I know she’d be excited to see it in print and even more excited to see it help other creators achieve their dreams.

		


		
			Introduction

			The World Wide Web was created for creators. I’ll stake my reputation on that.

			From 1990 to 2014, creators all around the world flocked to this new thing called the World Wide Web—technology some people say is more powerful than Gutenberg’s press—to communicate in ways that had never been done before. In 2014, a computer scientist named Gavin Wood referenced what he called “Web3”, but he wasn’t the first person to coin that phrase. Eight years earlier, Sir Tim Berners-Lee, the Web’s creator, referred to what he called Web 3.0. His Web 3.0, however, was very different from the Web3 that Wood describes.

			Before I discuss Web3 and its benefits, I want to identify the problem those benefits aim to solve. Ready for it? Drumroll…

			On current social media platforms, YOU are the product.

			As striking as that sounds, consider these three things every business needs to make a profit:

			
					Employees

					A product

					Customers

			

			Employees are the people who get things done. They make the products, build the technology, and run the machinery of the business. From the CEO to the janitor, every task performed contributes to the bottom line and whether that business makes a profit. But employees alone don’t make a business. A business also needs customers and products. The question is: What is the product of social media platforms?

			
				
					On legacy social media platforms, you are the product.

				

			

			You might be surprised to learn that you and your data are the product, while advertisers, the source of social media revenues, are the real customers. In fact, in the third quarter of 2021, advertising made up 97% of Facebook’s revenue. Now you know why the company allows you to create content on its platform for free.

			The social media business model is a holdover from the 20th century when mass communication media companies pioneered this model. Television, radio, and print media all used the same basic business model—provide content for free (or at a low cost) to subscribers and charge advertisers to gain access to those consumers.

			At the turn of the millennium, I was a newspaper editor. I saw firsthand how this business model was my ticket to putting food on the table. My salary came from advertisers, not readers of my newspaper. While we did have subscribers and regular readers who paid a quarter (later, fifty cents) to pick up our paper from the newsstand, the lion’s share of revenue came from advertisers.

			It was the same with TV and radio. In those mediums, content consumers had free access to programming. The customer was the advertiser.

			Since 2006, I’ve made my living selling writing services online. Most of my customers have been businesses that need content marketing products such as blog posts and white papers. I’ve spent a lot of time writing blog posts, white papers, product descriptions, social media content, and even ghostwriting books for others. Customers paid me to write content they put their names on. On some occasions, I did snag a byline.

			Here’s the point: Once again, I got a front-row seat to watch the money flow from advertisers to platforms and content creators. Without businesses willing to pay me to write content, I wouldn’t have been able to make a living. I’m thankful for that.

			Still, I’m a huge believer that good things can be made better, and an even bigger believer in continuous improvement. The Web is not perfect. Social media is not the best that it can be. And a new generation of builders and entrepreneurs has arrived to take the World Wide Web to the next phase in its evolution. Web3 is that phase.

			So, how does Web3 solve the problem of Web2? In a nutshell, it moves the content creator from being the product to being a part of the platform. With current social media, you produce content for the platform to monetize. With Web3, you create your own platform to monetize, and you can do that without having coding or programming skills.

			The Web1 era lasted from 1990 to around 2000. That phase of the Web is what many people refer to as “read-only.” It involved logging on and reading Web pages. The only interaction people had was when they clicked a link to go to another Web page.

			The second phase of the World Wide Web, the phase we’re in now, is the “read-write” era. In this phase, the Web is more interactive. Not only can visitors to a website read the content on the page, but they can also interact with the content—leave comments, watch videos, and more. This new age of the Web empowers blogs, wikis, forums, email lists, podcasts, videos, and text messaging. Over time, these technologies have grown to be more robust, and peer-to-peer (P2P) technology has taken root.

			In one sense, Web2 is a golden age for online content creators. It has given birth to millions of bloggers, video content creators, podcasters, and other creators who have turned their talents into income streams. That also includes traditional creators who used the Web for marketing purposes, allowing them to turn their talents into profitable businesses. Among these creators are photographers, videographers, freelance writers, musicians, and more.

			As I said, I’m thankful for the opportunities the Internet has provided me. It’s allowed me to make a living and support my family for nearly two decades. But Web3 has arrived and is making things even better for creators. The creator economy is about to take off to the far reaches of the universe, and creators who get on board now will pave the path for the next generation.

			While Web3 is still being defined, and the definition debated, there is one characteristic that sets it apart from the first two phases of the World Wide Web, as evidenced by the term most closely associated with it—“read-write-own.”

			
				
					The three phases of the World Wide Web:

					
							Web1 - Read phase

							Web2 - Read-write phase

							Web3 - Read-write-own phase

					

				

			

			Web3 technology is delivering a new benefit to being a content creator. Through decentralization and trustless technology, content creators can create their own platforms and monetize those platforms without the need for intermediaries. In other words, creators no longer must rely on third-party platforms to provide an online location for connecting with fans and driving those fans back to their own websites for monetizing. In essence, Web3 allows content creators the ability to be the platform and own the platform.

			The next phase of the Web will be an open, interactive social graph where digital identities are portable, data is more secure, and content is more easily monetized.

			Content creators are not the only ones who will benefit from this. Curators, those who find great content and share it with others, will also be able to earn income by establishing their own platforms. In some cases, fans of creators and curators can earn additional income too.

			Trustless technology removes the middleman. Instead of technology being used to connect creators and fans, using both to drive revenue for the platform, it can be used to facilitate a deeper, more meaningful relationship between creator and fan. Transactions between creators and fans will be more direct. Technology will simply be a conduit that brings the two together to transact on their own terms.

			Decentralization means no one owns or controls the technology. It is peer-to-peer, trustless, secure, and immutable. If no one owns or controls it, anyone can build on top of it. In other words, Web3 isn’t about platforms; it’s about protocols.

			To facilitate an easier and more enjoyable reading experience, I’ve organized this book into sections.

			
					Part 1 introduces the basic concepts discussed in the rest of the book.

					Part 2 dives into the history of the Internet before the World Wide Web.

					Part 3 explores the mysteries of Web1, which gave birth to the creator economy.

					Part 4 follows the major developments of the Web’s interactive phase and how it has expanded the creator economy while giving rise to social media behemoths like Facebook and Twitter.

					Part 5 covers the nascent stage of Web3, including a survey of emerging tools that promise to catapult the Web toward a more robust creator economy.

					Part 6 explains how creators, curators, and moderators can use Web3 tools to build their own platforms and monetize them.

					Part 7 shows how the future Web will become more decentralized as the nature of social media transforms into a social graph that includes portable identities and greater autonomy for individual creators.

			

			Along the way, I’ll give creators and curators practical suggestions for onboarding onto Web3, so that they are better positioned to take advantage of the benefits when the time comes to cash in—and that may be sooner than you think!

			I hope this structure makes it easy to move through the material at your own pace. If you want to understand the history of the Web and how we got from a decentralized Department of Defense asset to our current state of walled gardens and Internet siloes, you can read straight through from beginning to end. However, if you’re only interested in how technology is changing the basic nature of the Web today, you can start at Part 4.

			After finishing the book, I’d love to get your feedback. Feel free to contact me at allen@authorallentaylor.com to share your thoughts.

			See you in Web3.

		


		
			Part 1

			What is Web3 and Why Should Creators Care?

		


		
			Why Creators Should Care About Decentralization

			An article on Mashable pinpoints 2018 as the turning point for deplatforming. Designed to combat toxic hate speech online, it’s been used against such toxic heavyweights as Alex Jones, Milo Yiannopoulos, and Laura Loomer.

			Jones is famous for peddling a boatload of conspiracy theories, but the one that did him in was repeatedly calling the Sandy Hook incident a hoax. Finally, after having enough, Facebook, YouTube, Pinterest, Stitcher, and other media platforms booted him. Yiannopoulos lost his voice on Twitter and Pantheon, as well as a book deal with Simon & Schuster, simply for being icky. And Loomer lost her Twitter soapbox after a nasty racist rant.

			The Internet can be toxic.

			Yet, there’s still hate speech, racism, conspiracy theories, and a score of other social ills plaguing the World Wide Web daily. You can find much of it on Facebook, Twitter, and other well-populated avenues of the world’s largest digital mirror.

			Former Twitter CEO Jack Dorsey believes he shouldn’t be able to banish people from the platform, yet he did just that following the January 6 attack on the U.S. capitol in 2021 when then-President Donald Trump had itchy fingers.

			Of course, no sane person would defend racism, hate speech, wild conspiracy theories, and incitement to violence. But isn’t there a line between providing a platform for such speech and endorsing it? Does it mean that a social media platform is for an idea if they allow it to remain? Shouldn’t Twitter, Facebook, YouTube, and every social media platform rid their digital community lounges of the Web’s most decadent evil voices?

			Here’s a better question: Is there another way to deal with these issues without giving total power to social media platforms that pretend to be neutral when they clearly aren’t?

			These are crazy times, but there’s a thin line between freedom of speech and speech that damages individuals, communities, and society. There are laws, for instance, that protect people from speech that destroys their reputations. Slander, libel, and defamation of character are not protected speech. On the other hand, publishing information that paints someone in a bad light, assuming the accusations are true, certainly is defensible. In other words, free speech is not an absolute, but protecting free speech is an absolute necessity.

			In 2021, a former Facebook product manager went public and released internal Facebook documents that revealed the company had conducted research internally and discovered that its algorithms put the personal health of the platform’s users and the public at risk. In a speech before Congress, that product manager asked for legislation that would hold Facebook more accountable and asked lawmakers to reform Section 230 of the Communications Decency Act. Section 230 shields Internet companies from liability for user-generated content (UGC) posted on their platforms.

			The problem is that changing the law won’t fix the problem. It may exacerbate it. It could amount to putting a Band-Aid on an old scab, because the problem is the business model itself. The answer is decentralization.

			
				
					“Free speech is not an

					absolute, but protecting

					free speech is an

					absolute necessity.”

					— some dude named

					Allen Taylor

				

			

			I’m not saying all centralization is bad. However, asking social media platforms to remain neutral in the face of toxicity while protecting them from the natural consequences of UGC on their platforms is a time bomb waiting to explode.

			Rather than get into a discussion about politics or policy issues, let’s discuss how technology can solve the problems caused by previous advancements. Smartphones are a step up from those pagers we had in the 1990s, which were particularly annoying when several of them began beeping at the same time as patrons tried to enjoy a meal at their favorite restaurant. Progress depends on technological improvements, and the Web has certainly given birth to new technologies that can enhance social media for all of us, while at the same time addressing the social issues it causes.

			Decentralization is the answer to problems centralization either cause or can’t solve. To be sure, there are problems that centralization can solve. In fact, there are problems that centralization is better equipped to solve. But there are also problems it is ill-equipped to remedy, one of which is human bias.

			There are three levels of the social media stack where decentralization can benefit everyone. There’s the underlying technology layer, the human layer, and the middle, or application, layer.

			The underlying technology layer is the infrastructure that undergirds the benefits any platform or protocol offers. Platforms rely on proprietary algorithms and business practices that can be even more harmful than the toxic culture of verbal waste it tries to curtail. In a word, Facebook and Twitter have failed to rid themselves of fake news, conspiracy theories, and other nasties despite a heavy-handed approach to dealing with them. By contrast, Hive approaches things from a different angle.

			Rather than rely on nameless, faceless algorithms, Hive gives users tools to cast their votes for or against content they like and don’t like. The result is a system that rewards participants for their contributions to the ecosystem through incentives, while giving the community the power to send bad apples to the waste bin where they belong.

			Another thing Hive gets right is that it empowers builders, entrepreneurs, and developers to create decentralized applications (dapps) on top of the open-source technology. The result is a decentralized middle layer of front-ends that ensure no one can dominate or dictate the priority of content for all users.

			Witnesses on the blockchain ensure that the underlying tech stack remains operational by distributing computing power across several hundred nodes while incentives ensure they remain honest and diligent in maintaining the blockchain.

			These three layers of decentralization don’t result in nirvana. But there’s not one or two individuals, or a group of elitists, who determine what is right for everyone while inconsistencies in judgment remain. Dorsey, for instance, loves bitcoin. He also reportedly loves decentralization despite making billions of dollars building one of the largest centralized platforms on the Internet. If you can appreciate that irony, then you understand the importance of the three layers of decentralization.

			In 2019, Dorsey tweeted that Twitter was funding research into a decentralized social network called BlueSky. Unlike Twitter, BlueSky is a protocol. A nonprofit initiative, it isn’t owned by Twitter but is led by Dorsey and Twitter’s former Chief Technology Officer and CEO, Parag Agrawal. The idea is to develop a protocol that multiple social networks can tap into in a decentralized way. In other words, Dorsey wants the benefits of Web3 without calling it Web3. He calls it “Web5.”

			Much of the conversation around decentralization is about the difference between protocols and platforms. TCP/IP is a protocol. No one owns it. No one controls it. Facebook and Twitter, on the other hand, are platforms and we know who controls them.

			Whoever controls the platform controls the content. Facebook, for instance, controls everything within its domain through algorithms and human moderators. Twitter controls the content within its domain. Google controls which websites rise to the top of its search results and which ads are displayed. Amazon controls the products in its marketplace.

			Since these organizations are businesses, no one questions whether they have the right to control what happens on their Web properties, but how they wield their power as centralized entities affects all of us one way or another. As a creator, don’t you want more say in who benefits from your creations?

			
				
					Whoever controls the platform controls the content. No one owns or controls a protocol.

				

			

			Blockchains, like the Internet, have protocols. Some of the popular blockchain protocols include Bitcoin, Ethereum, Ripple, EOS, Litecoin, and Polkadot. Like a database, a blockchain is a way of storing data; however, it offers a more secure way of doing so (more on that later).

			Each blockchain protocol includes a set of rules that govern how data is stored, communicated, secured, and monetized. In short, blockchain data is immutable and can’t be tampered with, deleted, altered, or changed—not even by the person who created it. But that doesn’t mean it can’t be buried and tossed into obscurity through distributed downvotes.

			Unstoppable Domains is a company that sells blockchain domain names. These domain names allow people to synchronize their crypto wallets into a single Web address. Each domain name has a private key. If the private key is secure, whoever controls it controls the domain name and no one can unpublish it, delete it, remove it, ban it, confiscate it, or hide it. Of course, browsers can stop people from seeing a website or domain name, but since end users can choose which browser they use and tweak the settings on that browser, that puts the power into the hands of Web users rather than centralized entities like Internet Service Providers (ISPs) and Web hosts. Unstoppable Domains showcases the power of a decentralized Internet.

			Legacy social media platforms are beholden to their advertisers. Anything deemed a threat to advertiser interest is subject to editing, blocking, deletion, demonetizing, and deplatforming. Creators can lose their entire means of income just by running afoul of policies they didn’t agree to when they joined a platform, and that’s happened multiple times in recent memory.

			More than a few YouTubers have found themselves demonetized for violating terms of service that weren’t explained to them, only to be notified weeks later that YouTube had made a mistake. The platform did not reimburse them for lost income.

			Decentralization turns this threat of loss to livelihood on its head by returning the Web back to its natural roots through powerful protocols. Social media will be a part of that effort and give creators the ability to protect their content assets while monetizing them on their own without reliance on centralized decision-makers and anonymous algorithms. That’s what Web3 social is all about, and it’s a living, breathing organism right now.

		


		
			Why Creators Should Care About Data Ownership

			Every time you log onto the Internet, you leave a trail of data. You broadcast your location, your computer’s IP address, what movies you watch, what books you read, which websites you visit, what products you buy, your address and phone number, which newsletters you subscribe to, and whatever other information you include in forms you fill out online. Security experts call this your digital footprint.

			There are two types of digital footprints: active and passive. An active digital footprint is information about yourself that you share by filling out forms, posting to social media, subscribing to newsletters, or creating content for your blog or YouTube channel. Your passive digital footprint is information collected about you without you being aware of it at the time.

			Passive information that websites collect on you may include your IP address, what kind of device you are using, how many times you’ve visited the website, the products you buy, websites you visit, and more. This information is collected by cookies deposited on whatever device you use to connect to the Internet. The cookie sends the information it collects about you and your Web browsing habits back to the owner of the depositing website. This has become an acceptable practice and most Internet users don’t question it.

			There are several ways this data is used. In most cases, you have no control over that and no recourse if your data is used in ways of which you do not approve. For instance, once your data is public, or shared to a third party, the entity with access to it can do whatever they want with your information, provided it’s legal. That includes using your information to market products to you that you have not expressed an interest in, as well as selling the information to other parties.

			Another way that data can be used is to assign you a reputation score. In China, a social credit system scores individuals and businesses using actions, both online and offline, that can lead to negative consequences such as being banned from travel, educational opportunities, and employment. Activities that may become a part of a person’s social credit score include jaywalking, not visiting one’s parents often enough, and cheating at online videogames. Some people have suggested a similar system could be implemented in the United States.

			Social credit scoring aside, the bottom line on your data is that you don’t own it. Once you share it, or it is collected on you, the owner of that data—in many cases, a large Big Tech behemoth like Facebook—can do whatever it wants with it. And if that company’s servers get breached and your data is stolen, an event you may not even be aware of until the damage is done, there may be no legal consequences to the platform. Your best bet is to hire a good lawyer.

			Web3 advocates want you to own your data. If they have their way, you’ll be able to share your data with whomever you please in a more secure way, and if you want to sell it and monetize it, that would be your prerogative. At least you’d know where it is.

			Many people want to protect companies’ rights and abilities to mine data, sell it, and monetize it in ways that work against consumers’ interests. There’s a reason for that. In most cases, those people profit from your data. Either they own, or have invested in, platforms that collect user data and they want those platforms to be profitable, or they work for those companies and stand to lose their jobs if the platforms lose those abilities. To those folks, I’ll say that Web3 has benefits for you too.

			
				
					Data should be secure

					and creators should

					be able to monetize

					their own information

					and content.

				

			

			I understand that it takes capital to build things. I also understand that the people who provide that capital want to profit from their investments, and I want them to. But I also want my data to be secure, and I want to be able to monetize my own information.

			At the very least, I, and every platform user online, should be able to earn revenue from the content and the data that we share with the platforms. Currently, sharing is a one-way street. Creators share their content with the platforms, which the platforms assume ownership of, and the platforms keep all the profits without ensuring that user data is secure. The Web3 tools I’ll discuss later will protect and secure that data while affording monetization of it to the creators on the platforms, and the platforms themselves can monetize without bastardizing user rights.

			That is the creator economy Web3 developers want to create, and it’s now within our grasp.

		


		
			Who Should Profit from Your Data?

			Does it matter who profits from your data? So what if Facebook sells your information, along with that of millions of other users, to a political party that wants to convince you to vote for their candidate? Who cares if the Republicans or Democrats know you access the Internet using a Lenovo laptop with Windows 11 and an Android phone manufactured by Dell? Who cares if they know you’ve downloaded 150 apps from the Google Play store and 15 of them are financial services apps? Does it really matter?

			Maybe you don’t care, but you should. That information is used to build demographic profiles on people to determine the best ways to approach them, sell them products, and persuade them to support causes—things you may or may not be interested in.

			For instance, if you’re a smartphone user who resides in Texas, you might receive an SMS message suggesting you donate to the Republican Party. You might also receive text messages promoting Dollar Tree merchandise, Ford pickup trucks, and the National Rifle Association (NRA). But what if you’re a Volvo-driving Democrat who supports gun ownership legislation and you moved to Texas because your employer paid you to relocate? Now there’s a problem, Houston.

			It could just as well work the other way. If you’re a Texas Republican who relocated to New York for a career opportunity, the fact that you live in New York should not be an opportunity to bombard you with email and text messages promoting liberal causes just because you filled out a form on a real estate website.

			When it comes to your data, it’s your data. Shouldn’t you be the one to profit from it? Web3 advocates think so. That’s why they’re willing to build the technology that allows you to own and control your own data.

			The clarion call among Web3 advocates is this: If the product is free, you’re the product.

			I’ll say it again:

			If the product is free, you’re the product.

			I don’t mean to be the bearer of bad news, but you are the product on Facebook, Twitter, Instagram, TikTok, Snapchat, and every other social media platform that sells advertising and user data to businesses and organizations that want access to your pocketbook.

			Don’t take this to mean that I’m against commerce. I’m certainly not. In fact, I make my living selling services and writing content for businesses that sell products and services. The issue is how do we ascertain the maximum amount of freedom and security for the maximum number of people while simultaneously minimizing capitalism’s downsides?

			To argue that Big Tech companies have a right to mine user data and profit in the billions from that data, while the users themselves have no right to monetize their own data, is tantamount to saying slave ship captains had the right to profit from the slave trade but the slaves themselves had no right to monetize their own bodies and labor.

			Let’s get real. Human trafficking, whether in the 21st century or the 17th, is deplorable. People have a right to earn from their own labor, and they have a right to assign the fruits of their labor to others. Web3 provides the technological tools that allow content creators to exercise those rights.

			We’ve been conditioned to relinquish control of our personal data without questioning platforms’ motives. Web3 developers want to change that.

			You have a right to profit from your own personal information and content.

			
				
					Creators have a right to earn from their labor as well as the right to assign the fruits of their labor to others. If the product is free, creators are the product.

				

			

		


		
			The Web Was Built for Creators

			Since the birth of the Web in 1990, the Internet has grown into a massive collection of content assets created by creators all over the world. More than 30 years later, isn’t it time to ask what kind of Web we want for the next generation? Do we want one controlled by large data-collecting corporations that sell to whomever wants that data, leaving us wishing we had better recourse on how that data is used and where it is distributed? Or would we prefer a Web where the people who create the content have the right to monetize it, control their own data and identities, and use the common resources available to us all with equal access?

			These are the questions Web3 developers and advocates are asking, and they want you to ask them too.

			As you read the rest of this book, ask yourself what kind of experience you want on the Web. Ask yourself if you think it’s fair that Facebook users create the lion’s share of content on the platform and receive none of the revenue. Ask yourself if you’d like to see more control over your digital identity and digital assets.

			As a creator, you might want to know that you can bypass the middleman and go direct to your fans while monetizing your content in ways never before possible. If that’s something you want, keep reading because I’m going to tell you how.

		


		
			Part 2

			Creators Before the Internet

		


		
			ARPANET: Precursor to the Modern Internet

			In the 1930s, a man named Alan Turing dreamed up the idea of a digital computing machine. A few years later, during World War II, he and a partner created a computer called The Bombe. The British military adopted it to intercept and decrypt German communications. The United States (U.S.) would develop their own.

			The U.S. built its first digital computer in 1945. Electronic Numerical Integrator and Computer (ENIAC) calculated artillery tables.

			Over the years, computer scientists continued their research. Machines grew in size, function, and speed. In 1952, IBM introduced the first mass-produced electronic computer, thereby ushering in the age of business computing. The IBM 701 became the U.S. Department of Defense’s favorite computer because of its ability to run fast computations.

			As the world’s reliance on computers grew, thousands of national and global businesses, higher education institutions, and government agencies used them to handle daily business, defense, and scientific tasks. Many entities worked closely together on business and government initiatives, but their computers couldn’t communicate with each other. The need arose to network them so that people collaborating on projects in different geographical locations could work together more efficiently.

			By the mid-1960s, wide area networks (WANs) were the norm. A Department of Defense agency called Defense Advanced Research Projects Agency (DARPA) saw a military benefit in having its own WAN. That realization gave birth to the Advanced Research Projects Agency Network (ARPANET).

			The ARPANET relied upon two recently developed technologies that would become essential elements of the Internet. Packet switching and the TCP/IP protocol allowed defense department and university research computers anywhere in the world to share information for military and national defense purposes. The ARPANET also had one other feature instrumental in maintaining a U.S. technological lead during the Cold War—it was decentralized.

			
				
					The ARPANET

					was a decentralized

					U.S. Department

					of Defense asset

					that gave the U.S. a

					technological lead

					in the Cold War.
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