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Forward:

 


With the advent of the modern age we find
ourselves continuously surrounded by things we don’t understand but
are still willing to use. The Internet, has been around far longer
than most people suspect it has. It did not magically appear in the
1980s, the predates that by a decade or so.

Modern life, is currently filled with all
aspects of a connected world. You now find, that you or your
business requires a web presence. This may include a website. This
book will show you the correct procedures to acquiring the
necessary web designer. The correct questions to ask, the answers
you need to be looking for. All steps will be explored so that you
can make informed decisions and weed out, the web designers that
are just out to take your money.

Dr. James Blanchette has been around the
computer industry since the very beginning and could be referred to
as one of the original geeks. His programming skills extend to 22
different programming languages. He is also worked as a hardware
technician for some of the largest companies in the world. He has
also acted as the Head Programmer on many large scale web
developments.
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 The
Jargon:

Various terms that are used by web designers
are more often than not merely an attempt to confuse the client in
the same respect as using big words that nobody understands because
it makes them sound more intelligent.

There are probably thousands of words used to
describe various aspects of the Internet, web design, hosting and a
variety of other aspects dealing with those particulars.

SEO

Organic traffic

Longtail keywords

Keywords

Template design

Marketing analysis

Niche marketing

Programming

 


They are just a few of the words that get
tossed out at you to make it sound like they know what they’re
talking about, especially if you don’t know what they mean. We’re
now going to break down some of these terms into easy to understand
concepts.

 


SEO

This is an acronym and it simply means,
search engine optimization. What this is in reference to, is
Google. Google has set itself apart in the online search for
information that is surpassed everyone else in the business. They
continuously change their algorithms to enhance search results in
an attempt to give the client the best possible answer. This is a
necessary part of any website design because you can build a
fantastic website but if nobody sees it, it has no value.

Most website designers now will tell you that
the SEO is included in their designs but failed to mention how
they’re going to accomplish that. Later in the book, will go to the
exact strategies, to determine, if your website designer has the
necessary skills, to do as promised.

 


Organic traffic.

This might sound like something you grow on a
farm and nothing to do with a website. The reality is simple.
Organic traffic refers to, in most cases, traffic that you get for
free from the search engines because of the keywords you selected
and used. Nobody can guarantee you how much traffic that is to
generate. If you have very finely tuned search engine optimization,
then you will definitely increase the traffic to your site.

 


Longtail keywords and Keywords

To understand longtail keywords, you have to
understand the usage of keywords to start with. A keyword is simply
a search term. An example of that, is if you type in a single word,
at Google and search for it. Let’s say “TWITTER” is the chosen
word. This will immediately produce a list at Google of relevant
terms and websites that use the term TWITTER. Now this will produce
millions of results and not really useful if you’re looking for
something more specific than that. Longtail keywords are designed
for how people actually ask questions or search for something. An
example of the longtail keyword is something like this. “Cheap red
designer shoes in Brisbane.” This will produce far fewer results
but is more likely to give you the answers you’re looking for.
Search engine optimization works the best with longtail keywords.
Once again, reality is that no one can guarantee you the first page
of Google, unless you’re searching for a very specific longtail
keyword that you’ve incorporated into your site design and
content.

 


Template design.

Some web designers, will offer you, a variety
of different designs for your website. So what this is in reference
to, is the designs themselves, how a website looks, and it has
nothing to do with how the website operates. It is simply the
graphics and layout for your content and images on your site. Now
there is a vast difference between custom programming and using
canned software like WordPress. WordPress itself only takes a
maximum of two hours to set up and get ready for content. There are
100,000 free templates or themes available.

We have run across multiple web designers
that charge a lot of money to install a WordPress site. They will
attempt to convince you of the value of what they’re offering by
either (A) not informing you that it is a WordPress site or (B)
tell you all the extras and features of their including to make it
seem more valuable as a service, i.e. SEO.
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