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      A decade ago, if you wanted to quickly grow your business, your best option was to use marketing channels that would make sure your message got to as many people as possible. This meant channels like TV, radio, and print media. Today, however, the internet has overtaken these traditional marketing channels, and with good reason.

      At the time of writing this book, Statista reports that there are over 4.57 billion active internet users across the world. That is close to 60% of the world’s population, and what’s more, this number will only keep growing. According to DataReportal, the average person spends more than six and a half hours on the internet every single day, with over two hours spent on social media.

      Realizing the potential that the internet holds for businesses to market themselves, business owners and marketers are scrambling to take their businesses online. According to the AdAge Marketing Fact Pack 2020, digital ad spend in 2020 is expected to hit about $135 billion in the US and about $336 billion across the world.

      These statistics show why any business cannot afford to ignore digital marketing. The majority of the customers you are targeting are online, and whenever they need the kind of goods or services you are selling, they will probably use the internet to find a business like yours. However, if they cannot find you easily, they will quickly move to your competitors.

      When businesses first started marketing themselves on the internet, things were quite easy. All you needed to do was create a website and some social media profiles for your business, publish some posts every now and then, and you were good to go.

      Today, however, things have changed. With almost every other business marketing itself online, simply creating a website and social media profiles won’t cut it. To stand out from all the other businesses, you need to utilize proper digital marketing techniques. The problem is, there are dozens of digital marketing avenues – social media marketing, pay per click advertising, search engine marketing, content marketing, viral marketing, affiliate marketing, influencer marketing, email marketing, search engine optimization, you name it. So, which of these should you use to get your business online quickly and efficiently?

      This is where this book comes in. This book goes over five of the most effective digital marketing strategies and techniques that you can use to quickly expand the reach of your business, attract customers, grow your business, and compete even with the biggest companies in your industry, even though you don’t have the same massive marketing budget they have at their disposal. By providing you with a step-by-step guide to utilizing these techniques to market your business, this book takes all the guesswork out of digital marketing, allowing you to focus on growing your business with a guarantee that everything you are doing is going to work.

      This book also takes you through the process of choosing the best strategy for you depending on the nature of your business, your marketing objectives, your target market, your budget, and so on. It will also give you some bonus tips to help you supercharge your digital marketing efforts and give you a significant edge over the competition.

      In today’s world, where everyone is a self-acclaimed guru in every topic under the sun, you may probably be wondering why you should be taking digital marketing advice from me. You might be wondering whether I am someone who knows what they are talking about, or whether I am another one of those guys who wake up one morning and decide that they are an expert in some random topic.

      My name is Mikkell Khan, a highly experienced and highly accomplished entrepreneur and digital marketer. I went to St. Mary’s College in Trinidad, and then attended Ryerson University in Toronto where I got my certificate in Business Management and Entrepreneurship. From there, I went on to obtain my Bachelor’s Degree in Film Theory and Production from the University of the West Indies. Still eager to widen my capacity, I then went on to the SBCS Global Learning Institute, where I received certificates in Advanced Advertising and Marketing, Negotiations Management, Business Writing, and Information Systems Management.

      From there, I went on to gain extensive work experience working with several large companies, which gave me the inspiration to start my own company at the age of 22, which deals with branding and advertising of companies and businesses using new media technologies such as social media advertising, monitoring, and management, among other things. Through my company, I have handled digital marketing campaigns for several large companies, something that has given me unique insights into what it takes to excel in digital marketing.

      As the number of active internet users continues increasing, and as more businesses take their operations online, digital marketing will become even more important, and therefore, I decided to write this book to share my knowledge with entrepreneurs and small business owners and help them compete effectively, despite their limited budgets and resources.

      Regardless of the nature of your business and your industry – whether you run an online clothing store, an e-commerce store, a web design agency, or even a brick-and-mortar business like a beauty salon or a bakery, the tactics and techniques you are going to learn in this book will be very beneficial in helping you use digital media to attract customers to your business quickly and efficiently.

      Excited about learning techniques and strategies that will take your business to the next level? Let’s get started.
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      Over the last couple of years, digital marketing has become one of those buzzwords that everyone is talking about. Almost everyone you talk to will tell you that you need to engage in digital marketing if you want your business to be successful. Problem is, when something becomes so popular, everyone starts recommending it, even when they don’t understand it or why it works. So, what is it about digital marketing that makes such a powerful strategy? Actually, what exactly does the term digital marketing mean?

      

      What Is Digital Marketing?

      Digital marketing refers to the process of leveraging internet-based platforms and digital devices to promote and sell products and services. Internet-based platforms include things like social media, search engines, streaming platforms, email, content management systems, and so on, while digital technologies refer to devices such as computers, smartphones, smartwatches, and other electronic devices.

      Basically, whenever you promote your products and services using a channel that relies on the internet or using a medium that is meant to be consumed through digital devices, you are engaging in digital marketing. For example, when you send out a tweet promoting your business, you are engaging in digital marketing. Similarly, whenever you publish a YouTube or Vimeo video, set up an ad on Google, write a blog post, share a Whatsapp status, and so on, with the aim of making people aware of your business and getting them to purchase your products and services, what you are doing is digital marketing.

      So, what is it about digital marketing that makes it so powerful?

      Digital marketing has several advantages over traditional marketing channels, such as telephone, broadcast media, print media, billboards, and direct mail marketing. Some of these advantages include:

      

      Today’s Consumer Starts Their Buyer’s Journey Online

      I want you to think about a significant purchase you made recently. This could be anything. A car, a home, a television, a computer, a smartphone, furniture, or any other significant thing. How did you go about the process of purchasing this thing?

      If you are like most people, you probably started by picking up your phone or computer to research whatever you wanted to purchase. You checked out the different brands or models and the differences between them, read what previous buyers were saying about the item, and so on, until you settled on the brand and model you wanted. From there, you once again used the internet to find businesses selling whatever it is that you wanted and compared prices. Armed with this information, you went on to make the purchase. Regardless of whether the purchase happened online or offline, it is very clear that your buyer’s journey started online.

      Since people are using digital channels to research possible solutions to whatever challenges they are experiencing, using the same channels to promote your business and sell your products and services gives you an opportunity to connect with customers right from the start of their buyer’s journey and influence their purchase decision. By ignoring digital marketing, you are giving your competitors a chance to influence your customers’ purchase decisions.

      

      Digital Marketing Is Measurable

      Let’s imagine for a moment that you decided to market your business using a traditional channel, such as TV advertisement, so you pay a TV station to run your ad three times every evening for a month. The only way to know if your marketing campaign is working is to wait and see if your business will experience an increase in sales in the period during and after the campaign. The assumption would be that any increase in sales during this period is directly attributable to the TV ads.

      Now, assume that in addition to the TV ads, you are also running a parallel campaign on radio, or in the newspaper. In this case, it would be impossible for you to know the effectiveness of the two campaigns. Now, assuming the TV campaign brought in 80% of the new sales, while the radio campaign brought just 20% new sales, the next time you want to run just a single campaign, you would have to use guesswork and assumptions to decide which of the two campaigns to focus on.

      The beauty of digital marketing is that it is highly measurable. Even if you run five digital marketing campaigns simultaneously, you can track each of them and measure their performance individually. You can then use the data and insights to optimize your future campaigns even further. For instance, if you realize that one channel is more effective than the other, you might choose to discontinue the campaign on the non-performing channel and put greater focus into the channel that is performing well.

      On top of data and insights about the effectiveness of your marketing efforts, digital marketing also provides you with additional insights, such as the interests of your audience, their demographic data, the devices they are using to interact with your business, the amount of time they are spending on your site, the kind of content they prefer, and so on. These insights can help you optimize your marketing efforts even further.

      

      Digital Marketing Is More Cost-Effective

      One of the biggest advantages of digital marketing over traditional marketing channels is that it is highly cost-effective. Most traditional marketing channels such as TV, radio, billboards, and newspaper ads are insanely expensive. This means that most of these channels have remained the preserve of big companies with huge marketing budgets. Small companies were effectively locked out from these channels and had no way of competing with the conglomerates.

      Digital marketing, on the other hand, is very cost-friendly. Actually, several digital marketing strategies and techniques can be implemented without spending a dime. For instance, a small business that has taken the time to build a huge following on social media can quickly get their products or services seen by thousands of people with a single social media post. In the past, getting their products or services in front of thousands of people would have meant something like printing as many fliers, which would have consumed a few hundred dollars at the very least.

      Similarly, a business that has optimized its website to rank on the first page of search engines will continue to enjoy free organic traffic – which could amount to hundreds of thousands, and sometimes millions of visitors – for as long as it maintains a high ranking on search engine results pages. This is something that any business, big or small, can achieve, without spending any money.

      The cost-effectiveness of digital marketing has made it possible for small businesses to compete head to head with big companies and brands and win. In other words, digital marketing has leveled the playing field for entrepreneurs and small businesses.

      

      Digital Marketing Allows You To Target The Right Customers

      One of the factors that make traditional marketing channels expensive is their huge reach. When negotiating a deal to have your ad placed on TV, the TV station will use their viewership numbers to justify their huge price. The same applies with other channels like radio, newspapers, billboards, and so on. The justification is that since your message will be seen by millions of people, you need to pay a lot of money for it. However, here is the problem: among those millions of viewers you are paying for, a huge chunk are not even your target customers.

      For instance, let’s say you just paid for a billboard to advertise your data recovery services. Depending on where the billboard is located, hundreds of thousands of people might see your message every single day, but many of those are not interested in data recovery services. This means you are paying to show your message to people who do not even know, need or care for your type of services.

      With digital marketing, on the other hand, you can make sure that your marketing message gets to the right people, people who are actually interested in your products and services. For instance, with SEO, only people who are actually searching for keywords related to your products and services will come across your website. With a blog, you only attract people who are interested in your niche and who are more likely to buy whatever you are selling. With digital ads, you can choose who you want the ads to be shown to. For instance, if your business sells golf equipment, you can have your ads shown only to people who are interested in golf.
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