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What is seduction? There are so many different examples of it: the politician who draws crowds and followers who sometimes act like they’re under a spell. The one who isn’t conventionally attractive yet is constantly accompanied by beautiful partners. A speaker who holds the entire room enthralled. The woman you know with several kids who’s always been able to find a man to take care of her. The man you and your friends talk about who seems to have a different lover every night of the week. Maybe you’ve been enticed by someone who’s incredibly alluring, although you can’t quite figure out why. Or you have friends who can’t seem to resist these temptations in the flesh.

The power of seduction is undeniable. And yet, it doesn’t seem entirely acceptable in a polite society. When the topic is discussed, it’s morally ambiguous. Good? Bad? Somewhere in between? But seduction is a science and doesn’t have to rely on opinions. The ability to fascinate others isn’t just an art, but a science. Understanding human nature and psychology is key to learning seduction. Everyone can learn the tips and tricks, as long as they have a handle on the basics. Anyone reading this book can use the tools I describe to enchant and influence other people. Perhaps even more importantly, they can learn to recognize when someone is trying to seduce them, so whether you welcome the ploy or not, you’ll understand what’s going on.

Seduction comes with its own set of risks and rewards. The rewards from successfully seducing others can be incredibly gratifying! But there are risks, too. Be aware that there is a cost to playing this game. The book you’re holding in your hands uncovers the secrets of both the advantages and the disadvantages of seduction. You’ll understand what is going on behind the scenes of current seduction controversies, that is in addition to techniques you’ll learn to attract others or to defend yourself. I’ll also discuss the art and the science that drives this force inside us.

Let me be upfront: I’m not a “pick-up artist”! I’m a man of science who puts scientific findings into action. I’ve studied the research and I’ve also studied the powerful people - the “alphas” - who rule the world. These people run multi-million dollar companies and are looked up to by millions of people who want to know their secrets. One of their hidden advantages is the way they’re able to wield the power of seduction. They’re incredibly magnetic and people are strongly drawn to them. This is not an accident. It’s the result of their knowledge of how to enchant people. 

I wanted to spread this knowledge beyond these few alphas and make more of them if you are willing! Note that alphas are not exclusively male. There are plenty of women with this ability, too. The people with whom I’ve already shared this knowledge have been incredibly grateful for the experience. They’ve told me how many opportunities opened up for them once they began to implement these tools and how many opportunists they dodged once they understood what was going on! They’ve also been thankful for the blissful world that blossomed before them after I explained the techniques of seduction. No longer are they ignorant about the art and science behind the magic of the seducer. I’m excited that people are starting to realize how far they can go to achieve their dreams and desires once they start to use the information in this book.

I also realize as I spread this knowledge that it is helping people understand human nature so much better, once they understand that there is no magic spell, only the leverage of human desires. This is the kind of information people want to know, but no one wants to talk about it. By reading this book, you are setting the foundation for getting what you want.

Readers are often curious about how psychology and seduction work together. You might have read an article about the “art of seduction”. But without the scientific background, it may sometimes seem TOO powerful and too potent of a force to be left in your untrained hands! Or maybe you have doubts about whether it works without any research behind it. This book shows you how potent a force seduction is, but one that relies on human nature and psychology, backed by data. Others who’ve absorbed this information found the power within themselves, understanding their nature and their ability to attract what they want from life and a partner.

Once you’ve read this book, you’ll be in control of your power. You’ll be more aware of your ability to entice others into doing as you would like them to do. Understanding the desires, strengths, and vulnerabilities of both your power and that of others will be yours. When you begin to use the techniques I describe in this book, you’ll discover that you have an edge on success and happiness. More opportunities will begin to present themselves to you, not just in your career or in seeking romantic love, but in all aspects of your life. 

Right now, successful people are using these tools. They’re the ones with an edge. Do you want someone else to scoop up your dream life or your dream partner? They might not even know they’re waiting for you. Someone else might be charming them while you’re still trying to figure out what you want to do. Let’s face it, there are plenty of others with this information who are treating you as prey because you don’t have the tools yet. Become the seducer instead. Unlock the power in your nature to use it for good. As you’ll discover later in this book, influencing others doesn’t have to be predatory or manipulative. You can use it for the greater good, in addition to using it to your advantage.

Discover the secrets behind the art of seduction. Learn the science that underlies human nature and human psychology. Be empowered to choose your best life. This book doesn’t judge you and your desires. At this point, the only person who can stop you from unlocking this power is you. 

Enjoying this book so far? Remember to head to the bottom of this book for a bonus bite-sized yet valuable free resource on Conversational Hypnosis. This mini e-book is the easiest way to learn how to be a successful conversational hypnotist. Curious about the benefits it can do to your normal day to day conversations? Get your copy now! This free resource is available for a limited time only.
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Chapter One: 
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True Seduction
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What’s the meaning of the word “seduction”? People often think of this power in relation to sex. A man who seduces women may be a “pick-up artist” or a Romeo. A woman who seduces men is a seductress (as is a woman who seduces other women). Think of the other ways in which you’ve heard the word “seduce” or “seduction”. Some politicians are known for their charisma and their ability to make the person they’re speaking with feel like the only one in the room. You may have heard popular or famous speakers “seduce” their audience with their magnetism. Excellent sales reps are sometimes also known to “seduce” their prospects into buying.

What do they all have in common?

Seduction: A simple definition

When looking at the dictionary, the ambiguous nature of the word is clear. Some of the meanings are negative, but others are positive.


	To lead astray...corrupt.

	To persuade or induce sexual intercourse.

	To lead or draw away, as from principles...

	To win over; attract; entice​[1].



Interestingly, the Latin root of the word is much more neutral. It comes from the Latin “se ducere”, which means “they lead”. This is really what seduction is about: leading. Naturally, some leadership is bad, some is good, and some is neutral. You can think of seduction as leading someone. If you want the other person to have sex or fall in love with you, you’re leading them to see you as an attractive person. When you’re up on stage, you’re leading the audience to listen to you and find you credible. If someone else is trying to seduce you, they’re trying to lead you to what they want you to do.

The paradox of seduction

This type of power is inherently manipulative. However, seduction is not forceful. It’s not rape, when looking at it in the context of love or sex. It’s about the process and, more importantly, persuasion, not physical violence or threats. It’s also not one-sided, so there is consent on both sides, at least at the end. It may not start this way. The seducer wants to get their way. When the other person succumbs, it’s not because they’ve been forced to, either physically or mentally. They’ve succumbed because the seducer has made the prospect of conceding so alluring and so enticing. For example, consider a female virgin who’s been enticed to have sex with a man for the first time. Because seduction is aimed at the sensual side of human nature and not the logical, rational side, she may very well come to view the encounter negatively. This could happen if she sees her capitulation to the seduction as being weak, or if she feels “used” and not cared for afterward.

On the other hand, someone who’s been a virgin, possibly for longer than she would have liked, may feel liberated by having been “taken”. A woman whose culture treats sex as dirty or wrong may subsequently feel relieved that she’d been taken. Or she may awaken to her own feminine power, which she may have been unaware of, or even told that she didn’t possess.

“The desire of the man is for the woman, but the desire of the woman is for the desire of the man.” - Madame de Stael

Seduction can wear many faces, so it’s too simplistic to suggest that the results are always negative for the one seduced. Seduction can be pleasurable and also paradoxical: the effects may be positive and/or negative. The truth is that many people want to be seduced. They want to feel special, to fall under a spell, if even for a short time, and to be appreciated and be viewed as worthy of seduction. When it comes to sex, arousal is one of the most potent human experiences - most of us want more of it! The thrill of seduction is the anticipation of it. Not the culmination of desire, or the achievement of the goal. The excitement comes in savoring the process and stretching out the length of the game in order to fully enjoy it. Anticipation is key to the enjoyment of many experiences - even vacations. The pleasure of thinking about an upcoming vacation can sometimes even outweigh the happiness you feel on the trip itself!​[2] Many people find a happier life when they spend more time enjoying the lead-up to big, fun events and slow down and savor the moment.

The difference between seduction, persuasion, and manipulation

These three ways of communicating in order to influence other people are closely linked, but they don’t all mean the same thing. The word with a more positive connotation is “persuasion”, which is simply communication intended to alter another person’s behavior. There’s no stress on the person being persuaded and they are aware of the intent. No one is hiding anything and the facts are known to both sides. Persuaders often use logical arguments to make their case. The other person is free to question the assumptions. If they find the argument holds, they may well accept the case that’s made and change their behavior, as the persuader hoped.

Ads often use well-known techniques to persuade their audience to purchase something. Emotional appeal, the bandwagon effect, and other methods are common. Design and color are also used to create campaigns that will bring in buyers. Although some of these approaches are known to and understood by the wider audience, some of them are not. This brings us into the other two above-mentioned arenas, where both sides are not equally equipped to handle the attempted influence.

While manipulation is intentional, just as persuasion is, part of this intent is to deceive the one being manipulated. Facts or knowledge is hidden in order to bring about the results that the manipulator wants. You might sometimes see this in person, but it’s also common in marketing and political campaigns, where the manipulator tries to give only a little to receive a lot. One well-known manipulative device is reciprocity​[3], in which the one doing the manipulating gives a little something which makes the receiver feel obligated to do what they want.

A political campaign might send out buttons or stickers, so the receivers feel obligated to donate to the campaign and perhaps volunteer on the ground. Many nonprofit groups send out all kinds of items - bags, calendars, umbrellas, and t-shirts - to get donations. They’re relying on a characteristic of human nature which tells us that if someone gives you something, whether or not you asked for it, you’re obliged to reciprocate.

Sellers often manipulate buyers. They assess the buyer’s purchasing power and then use one technique or another to sell something more expensive. Ever feel manipulated in a car dealership? There’s a reason for that! Manipulation is temporary because the person being manipulated will no longer trust the other. Relationships are based on trust and communication. Once that’s breached, the two sides cannot maintain a relationship. Persuasion and seduction are normally longer processes because manipulation works only over a short period of time. Unlike the logical use of persuasion, manipulation is based on emotions.

Seduction lies somewhere between manipulation and persuasion. Like manipulation, the seducer plays on their target’s emotions. They’re not as open as if they were simply trying to persuade the other to do something. They may hide their true intentions. For example, a Romeo may entice a woman into believing that a romantic relationship is on offer, when really they just want to have sex. But the deceit is more subtle and less coercive than with manipulation. There’s a promise made to the other, just as in persuasion - but the promise is more likely to go unfulfilled in a seduction.

Ads and movies are particularly susceptible to making empty promises. How often have you seen an ad for a food that made you so hungry you had to buy it, only to realize that the product looks nothing like what was shown on TV (this is especially true for fast-food restaurants) and it didn’t even taste very good. Or maybe you saw a trailer for a movie that looked terrific, but the movie itself was only ho-hum? These ads and trailers were seductive, not truthful.

Modern seduction techniques

Successful businesses focus on pleasing the customer. Companies known for terrific customer service, or excellent conversion turning them into clients, have always been able to create the idea of an ideal world - one where there are fewer problems, less pain, and more pleasure. Humans tend to be averse to loss, so the avoidance of pain actually is more important than the creation of more pleasure. Humans also tend to be attracted to uncertainty. A man who makes his attraction obvious to a woman is less desirable than a man who sends conflicting signals. In turn, men are enticed by a “coquette”: a woman who teases, flirts, and denies.​[4] This type of seduction stands out in a world where people are often aggressive when trying to sell you on what they want. This “scarcity effect” also provides good results for marketers. “Act now or the bonus will be gone” will often prod customers into action. As mass media and advertising work together to seduce consumers into spending their money, it’s important to remember that consumers respond to these messages. We are all contributing to the society in which we live, not just as consumers, but also as human beings searching for romantic partners. 

Now that women have their own ways of making a living, they’re not as dependent on men as they were generations ago. Men have to provide an emotional reason for a woman to go out with and have sex with them. They need to seduce in a way that might not have been necessary centuries ago. For a long time, it was assumed that women only “put up” with sex. This may have had something to do with the fact that she had to marry quickly if she wanted to be taken care of. We, in the modern world, know that women like sex, but they can’t be seen to enjoy it too much, lest they are called a slut, or worse. Women want to be seduced and romanced and feel attractive and alluring. Teasing, flirting, and seducing a woman are all modern ways for a man to have the relationship he wants. Drawing out the anticipation for both of them makes it even more pleasurable. The key here is that logic has nothing to do with it! It’s all about playing with emotional appeal and it’s a social game, not a rational one.

Chapter Summary


	Seduction comes from the Latin “they lead” and, depending on the context, may be seen as positive or negative. Sometimes both. 

	People want to be seduced, whether it’s by a potential lover or something else.

	Seduction as an influencing technique is less open and more emotional than persuasion, yet less deceitful than manipulation.

	Modern seduction techniques recognize that we know more about human nature than ever before.

	Since women can live independently in a way they couldn’t before, men seeking a woman need to use seductive techniques if they want a romantic/sexual relationship with a woman.



In the next chapter, you will learn about the history and psychological background of sexual seducers, including famous ones.
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Chapter Two: 
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The Names and Faces of Seduction
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When talking about romantic and sexual seduction, there are plenty who have gone before us. Men and women throughout the ages have understood how to use human nature to influence others to get what they want. There are different types of seducers and they have similar traits. You’ll probably find it helpful to learn from those who have mastered the techniques of seduction.

Famous seducers in history

You’ve probably heard of Giacomo Casanova since many male seducers are commonly called “Casanovas”. He was a Venetian who loved to love ladies in trouble. He’d solve her problem and give her little gifts before enticing her into his bed. Then, he’d get bored and leave. Sounds familiar, right? Notice how he started the seduction, though, once he selected his target: he got her out of whatever difficulty she was in. In other words, he was the “white knight” who came to her rescue.

Another well-known male seducer was the Englishman, Lord Byron. A poet and a soldier, he was a man of action who could write and he was catnip to the ladies (and to men as well). The movie star Errol Flynn swashed and buckled with the best of them. Even accusations of statutory rape didn’t hurt his reputation, though that might be different if he were swashing today.

Famous basketball player Wilt Chamberlain claimed to have slept with over 20,000 women. The numbers seem mathematically suspicious; given that he would have had to have eight different women every week after he turned 16. The women he hit on noticed that, although he was confident in himself (being a 7-foot-tall rich man probably didn’t hurt), he was still respectful of them. More recently, Jack Nicholson and Russell Brand, both performers, are known to have mastered the techniques of seduction. Nicholson is famous for his bad-boy attitude and the up-to-no-good gleam in his eye. Brand is better known for his wit and charm...plus his hair!
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