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			Dedication

			
		
    This book is dedicated to my mom and the man I call my bonus dad—because he has been far more than a stepdad.

In January 2024, when the tremors forced me to leave my best friend and two little girls I love as my own, my options were a nursing home or a psych ward. Instead, my mom and bonus dad took me in. For two years, they gave me a place to live in isolation while I fought to heal—a fight that my body has not yet won, but that my spirit has.

Because in that isolation, something else happened. I did not just survive. I grew. I healed in ways that do not show up on a medical chart but show up in every page of this book. The focused, uninterrupted work that prepared me for the next chapter of my life—the Sovereign Protocol, the trip to Bafut, the rewriting of this manuscript, the fulfillment of a vision planted in me at seven years old—none of it would exist without the two people who opened their door when the world had closed every other one.

Not this book. Not any of the books I have written. Not the opportunity to serve in Africa and around the world. None of it.

There are many people who have shaped my journey, and I carry gratitude for every one of them. But there is no one on this earth who deserves a bigger thank you than my mom and my bonus dad.

I would not be alive without you. That is not a figure of speech. It is a medical fact. And everything this book represents—every framework, every deployment, every life it touches—is an extension of the life you saved.

•  •  •

This book is also dedicated to my grandson.

You bring me more joy than anything else in this world. You are the reason I smile on days when my body gives me no other reason to. And you are someone I aim to make very proud—not through what I have accomplished, but through who I chose to become when everything tried to break me.

One day, you will be old enough to read these words. When that day comes, I want you to know: every page of this book was written with you in my heart. Every morning I got up and fought through the tremors to do this work, I was fighting for you. For the world I want you to inherit. For the legacy I want you to carry forward.

You are the future of everything this book stands for.

And I love you more than language can hold.

•  •  •

We are not defined by our wounds.

We are defined by the legacies we build from them.

— J.T.B.
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