
    
      
        
          
        
      

    



Instagram Marketing 2023

How to Find Your Dream Clients, Build a Community of Raving Fans, and Catapult Your Business in Just 7 Steps

​Wayne Peters

© Copyright 2022 - All rights reserved.

The content contained within this book may not be reproduced, duplicated or transmitted without direct written permission from the author or the publisher.

Under no circumstances will any blame or legal responsibility be held against the publisher, or author, for any damages, reparation, or monetary loss due to the information contained within this book, either directly or indirectly.

Legal Notice:

This book is copyright protected. It is only for personal use. You cannot amend, distribute, sell, use, quote or paraphrase any part, or the content within this book, without the consent of the author or publisher.

Disclaimer Notice:

Please note the information contained within this document is for educational and entertainment purposes only. All effort has been executed to present accurate, up to date, reliable, complete information. No warranties of any kind are declared or implied. Readers acknowledge that the author is not engaged i.e. rendering legal, financial, medical, or professional advice. The content within this book has been derived from various sources. Please consult a licensed professional before attempting any techniques outlined in this book.

By reading this document, the reader agrees that under no circumstances is the author responsible for any losses, direct or indirect, that are incurred as a result of the use of the information contained within this document, including, but not limited to, errors, omissions, or inaccuracies.



	[image: ]

	 
	[image: ]





[image: ]


Introduction
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Social media has forever changed how companies reach their target markets and consumers make buying decisions. According to a study done by Global Web Index, 54% of social media users use social media to research products, and 71% of consumers are more likely to make a purchase based on social media referrals (2022). From influencers who recommend products and services to their following, to consumers who only trust a product after interacting with it and reading in-depth reviews from current users, a business without a social media page might as well not exist at all. DataReport ranks Instagram as the fourth most popular app globally, used by roughly 18.1% of the world's total population (2022). This means that advertisers could potentially reach over 1.4 billion users on Instagram, not counting the number of walk-in customers you receive annually.

The potential to tap into new markets and promote one’s brand on a larger scale is made possible through the app, in a way that can move a business from selling to your neighborhood to selling to any country across the world from the comfort of your home. The massive network that Instagram provides is one that you should aim to tap into as a business owner—to grow and bring awareness to your brand.

Instagram provides a wide array of useful tools for business owners to personalize and manage their business from anywhere they might be. The importance of having a social media page and the numerous opportunities available to you make creating a business page a necessity for a growing business.

Over my career in the past few years, I’ve had the pleasure of building multiple businesses’ social media presence, and Instagram has been one of the biggest factors in running a successful business. In this guide, I'll walk you through seven common determinants of running a successful Instagram business page, starting with how to set up the right profile for your business and using content that will help you gain followers and build a community.
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Step 1: Getting Started

[image: ]




Social media has changed the way customers interact with brands and how brands interact with their customers. Brand-to-customer relations are skyrocketing, as brands can have genuine one-on-one conversations and feedback from their customers, of which they use to elevate their brands. Customers are also given the opportunity to feel that their opinions matter regarding their favorite brands and the opportunity to influence change.

What was once considered a platform for keeping up with friends and family has now grown into the e-commerce space. You can sell, interact one-on-one with customers, and make short announcements or run ads about anything new in your company without breaking the bank.

Social media platforms like Instagram have become so powerful in the customer journey that customers will first interact with a company's social media profile before making a buying decision. As a business owner, you need to optimize and utilize the opportunity provided by social media sites to meet consumer demands.

Instagram has different account types tailored to different needs—i.e., personal, business, and creator. The basic features on Instagram remain the same across the whole platform. Still, additional features and tools are available for the profile types available for content creators, professionals looking to create an online brand, public figures, and business owners. These are the business and content creator account types. These accounts enable businesses and influencers to stand out with useful, additional features designed to help them utilize the platform maximumly.

Deciding what account you want all goes back to what your objectives are from having a presence on Instagram in the first place. However, before you choose which account to set up your brand, ask yourself, “Is Instagram the right place for my product or service?” Even more importantly, who is your target customer, and how likely are they to use Instagram daily? Understanding this step is essential because it will allow you to define the rest of the process and optimize your business messages for your customers. You wouldn't want to sell something meant for a particular audience to the general public that doesn’t have daily use or interest in it.

Creator Versus Business Accounts

Instagram’s creator and business accounts are designed for those looking for a little more resources to help them use Instagram strategically, like learning about their audience, the audience behaviors, buying habits, etc. You can choose between a business account or a creator account, depending on the type of business you are running or the service provided; but which one is best for you?

Creator Account:

According to Instagram, creator accounts are best suited for public figures, content creators, photographers, artists, and influencers. Creator accounts were rolled out fairly recently and enable any user who wants to switch from a personal account to a creator account to do so with great ease. You can switch to this account type regardless of the number of followers, which wasn’t the case before. Using a creator account acts as a portfolio for creatives.

Pros:


●  Creator Studio that helps track page growth and post performance via desktop

●  can include shoppable content in posts

●  arranging your inbox into three categories for eased management, with a customized FAQ

●  option to have your page appear as a regular page or a business page (with contact details and category details on display or not)

●  post scheduling options via Creator Studio



Cons:


●  Creator Studio only showcases past seven days' worth of insights

●  limited monetization options

●  limited scheduling functions

●  page can’t be set as private



Business Account:

Instagram business accounts are recommended for retailers, local businesses, brands, organizations, or service providers. Your business profile acts as a social website that introduces your audience to your product or service in action before they get to decide if they want to use it or not. Business accounts provide slightly different features from creator accounts.

Pros:


●  access to important analytics and insights for your page and business impact

●  access Instagram shops by linking your shop to Instagram or creating a catalog

●  customized FAQs for direct messages

●  customized call to action buttons like visit website, book a demo, and make a reservation

●  branded content tools

●  can link your Facebook and Instagram pages and enable cross-posting



Cons:


●  You can’t add links to Stories unless verified or have 10,000+ followers.

●  You can’t make your page private.



Initially, both Creator and Business profiles offer users almost the same features and benefits, but it goes back to what is important to you and your brand. This will help you determine which one of the two options to choose from, considering that Instagram recommends the two different accounts for different types of users. Instagram, however, allows for easy switching between all its account types, so you can play around back and forth to find which one you prefer using based on its delivery of your needs.

Instagram Content Types

Instagram has four kinds of content types you can post on your feed: Post, Story, Reel, and Live.

Posts

Instagram posts can be images or videos. That is the traditional way people interact with Instagram. When someone explores your page, they are the dominant content type and appear first out of all your content types. Those little squares of content allow you to create compelling images or share videos with your audience about anything you wish. They can also be posted in the form of a carousel, where you post a series of 2 to 10 images or videos under a single post.

Reels

Instagram Reels are short, creative videos brands use to bring their brand content to life or add a touch of humanity to make them more relatable and authentic to their audience. They are a fun way to jump on trends, interact with your audience, and play around with your brand in a fun and creative way. Reels run anywhere between 15 seconds to 60 seconds.

Stories

Stories are posts that last for precisely 24 hours before they expire. They are a great way to interact one-on-one with your audience, build anticipation, and give a glimpse into the daily activities of your brand. Many brands use Instagram Stories to keep their audience updated on any kind of information they wish to share without necessarily having it on their page grid. If you want to keep your Stories longer and active on your page, you can use the Highlights feature, where they will show up indefinitely at the top of your profile right before your posts.

Videos

Unlike carousel videos or Reels, videos can run for longer than 60 seconds. They can go to a maximum of 10 minutes or 60 minutes for select accounts. Videos can be posted separately or as part of a carousel, which plays only the first 60 seconds of the video. Your audience will then have to scroll through the carousel to watch the rest of the posted video. They are suitable for posting long-form, educational content that adds value to your audience. Because it’s longer, you want to give them something they will be interested in to keep watching beyond the first 60 seconds.
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Step 2: Understanding the Instagram Algorithms
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