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The Tyranny of Convenience

Skills Left to Rot

Grow a Pair

To everyone who wasted my time.

You taught me how to say fuck off.

That’s why I am who I am — bitter, but free.
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Introduction — The Altar of More
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They told you consumption was freedom.

That the ability to buy whatever you want, whenever you want, is proof you are in control.

Choice equals freedom.

Access equals power.

Ownership equals identity.

That’s the story.

It sounds clean.

It sounds modern.

It sounds true.

It isn’t.

Look closer.

Consumption is not freedom.

It is obedience that feels like choice.

You don’t buy because you need to.

You buy because you’ve been trained to feel incomplete without it.

Every system needs a mechanism of control.

Not force.

Force creates resistance.

The strongest systems don’t force.

They condition.

They shape behaviour slowly, invisibly, over time — until the behaviour feels natural.

Until it feels like you.

That’s where consumption sits.

Not as an economy.

As a conditioning system.

You were not born wanting brands.

You were not born comparing your life to others.

You were not born measuring your worth through what you own.

That was installed.

Piece by piece.

Ad by ad.

Screen by screen.

Comparison by comparison.

Not violently.

Quietly.

Every advertisement is a message.

Not about the product.

About you.

You are behind.

You are lacking.

You are not enough — yet.

And the solution is always the same.

Buy.

Upgrade.

Replace.

Improve.

Repeat.

The message doesn’t need to be believed.

It only needs to be repeated.

This is what makes the system effective.

It does not require your agreement.

It requires your participation.

You can mock advertising.

You can criticise consumer culture.

You can claim you’re above it.

But if you continue to buy...

You are still inside it.

The system does not care what you believe.

Only what you do.

Consumption has replaced older forms of meaning.

Religion.

Community.

Craft.

Discipline.

All replaced with acquisition.

You don’t build identity anymore.

You assemble it.

Outfits.

Devices.

Experiences.

Upgrades.

A version of yourself constructed from things that were designed by someone else.

Sold to millions of others.

Marketed as individuality.

And it works.

Because it gives you something immediate.

A hit.

A lift.

A sense — however brief — that something improved.

That something moved forward.

That something changed.

It didn’t.

You just reset the feeling.

That is the loop.

Desire. Purchase. Relief. Emptiness. Repeat.

Not accidental.

Engineered.

Because a satisfied person stops buying.

And a system built on consumption cannot afford satisfaction.

So it does not try to fulfil you.

It tries to keep you wanting.

Always slightly behind.

Always slightly lacking.

Always one step away from enough.

Enough never arrives.

Because enough would end the system.

This is not about minimalism.

It is not about saving money.

It is not about decluttering your house.

Those are surface-level reactions.

This is about control.

About how desire itself was shaped.

About how identity became external.

About how behaviour became predictable.

About how people began participating in a system that drains them...

While calling it freedom.

The uncomfortable part is this:
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