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    To all our many devoted and loyal fans: 


We write and publish these stories only for you.


(Be sure to get your bonuses at the end of the story...)


- - - -


Look for addtional versions of this book in print, audio, and course formats. Ask your bookseller for the versions you want - see also the Related Books section at the end.
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THERE ARE TWO TYPES of people who become "successes" in self-publishing: Marketers who learn to write, and Writers who learn to market.

Success is in quotes as most of the ballyhoo about what constitutes "success" is just that. Mostly exaggerated amounts of money. Napoleon Hill mentions 12 different types of riches. A sufficient income is only one of them. The last one on his list.

Look up the "guru's" and what their past history is, and you'll most usually find they were marketers first. One example is the brand-name writer Patterson. He is a PR executive-turned-writer. His name is a brand for a publishing business. Publishes about 10 big books a year. Good for him.

Almost all the rest of these “guru's” are all marketers at heart. Their hype is intense. One latest approach is to have you pay inordinate amounts of money (about $2 grand) to get hand-held for your first 90 days. You'll find the 90-day rule is also held in MLM, where the enthusiasm can only be held for that long until the real world gives you enough feedback to question everything.

Meanwhile, it takes you 30 to 60 days to get through his course. 

Can you finish a novel in 30 days? Sure – it's called National Novel Writing Month and has a great support section. And it's free.

Fiction writers have it worst. When you look up the perennial bestsellers, you'll find that all the "overnight" sensations labored for 5-10 years before they "made it big". And often produced that many major-length novels during that time. Average was 1-2 novels per year, about 150K words each year. And it doesn't matter what they credit for their breakthrough, they all have generally the same amount of work to get it. 
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