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INTRODUCTION
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We all know how important first impressions are, especially when it comes to businesses. Your brand is often the first thing potential customers will encounter, and it's important to make sure your brand's reputation precedes you. Particularly in today’s digital age, it takes just a few clicks of a mouse for any user to form an opinion about your company's offerings, and the associated brand image.

So how do you ensure your brand's perception is a positive one? This book will explore the power of brand perception and brand association, and how to ensure your target audience forms a positive connection with your brand. We'll look at examples from successful companies that have established positive brand perceptions, and will provide actionable steps on how to create strong brand associations that will help your business stand out from the competition including brand touchpoints. With that in mind, let's dive in and explore the power of brand perception and brand association.
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PART 1: BRAND PERCEPTION
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What is brand perception?

Brand perception is a combination of how consumers feel about a brand, their experiences and views of its products and services, whether it’s good or bad from what it stands for, values, attributes, associations and more. It helps form an emotional connection with the brand to influence appeal, engagement, retention and recommendations to others.

This is why brands spend time in trying to build positive perceptions of the brand via various brand touchpoints from messaging in its advertising to interactions with the aftersales care team. So, this is where consumers feelings and experiences of your brand form opinions of its capabilities and whether the brand values their customers and views.
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