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Introduction

The world of publishing is continuously
evolving thanks to technology and the Internet. It is now easier
than ever to publish a book. But with the growing number of new
books being released every day it is also harder than ever to get
your book noticed in the crowd.

 


If your line of thinking includes- “If I
publish it, people will buy it,” think again.

 


Indie publishing requires a dedication to
self-promotion. Gone are the days an author hermits them self away
to write, then hands the book to the publisher who does all the leg
work for promotion. Even NYT Bestselling authors and those with
contracts through the big publishers still have to do a certain
amount of self-promotion.

 


There are many ways to promote: social media,
advertising on popular websites and blogs, print advertising in
trade magazines, attending reader oriented conventions and
events…but one of the best ways to get your book out there and
build name recognition as an author is through a virtual book
tour.

 


In this Quick Tips for Authors Guide, you
will learn why a virtual book tour can be an author’s most
effective marketing tool.

 



Chapter 1: What is a Virtual Book Tour?

Virtual book tours are a way to visit
multiple places and get the word out about your book without ever
leaving your home. They are a powerful way to gain exposure for
your book and your author brand.

 


You will get the chance to interact directly
with readers and future book buyers; you can develop ongoing
relationships with media professionals, other authors, book
bloggers, and reviewers.

 


Why Tour?

 


Virtual book tours are one of the best ways
to spread the word about your book because it is relatively easy
and you can promote your book around the world without ever leaving
your home- and one of the big bonuses of a virtual book tour is
that your tour content will remain online.

 


Most sites keep content live and archived
forever (as long as the site exists). That way you can post
permalinks on your site to the content and it will stay alive in
the virtual world to be shared and enjoyed indefinitely.

 


Imagine- you can reach a worldwide audience
at a tiny fraction of the cost of a real world book tour.

 


Virtual book tours are perfect for both new
authors and established authors with a new release or looking for a
boost for a backlist book.

 


Established authors can showcase their new
release to the world, reach new readers, and establish a larger
network.

 


New authors get a grand introduction to the
online book world and will be showcased in front of many readers
eager for new books to read.

 


The goal of an online tour should not be
increasing book sales but reaching out and gaining new followers.
After a book tour, you should have more social media followers,
your newsletter subscriber list should have grown and hopefully,
your book sales will have increased.

 


A virtual book tour will build your author
platform, boost your website and social media hits, raise your
website’s Alexa rankings and increase your author visibility on
Google.

 


Virtual book tours may go by many names-
virtual tour, online book tour, blog tour…basically they are the
same though some may have different components.

 


Which leads us to - what do you do during a
book tour?

 


You’ll write guest posts, fill out and
interviews, and sometimes participate in live chats, podcasts, and
radio interviews at sites around the web. Some tours may include
Facebook events, Twitter parties or Twitterviews (an interview via
twitter), Google hangout interviews or chats, or webinars.

 


You can either search for sites to feature
your book and schedule everything yourself or hire a tour company
to coordinate and schedule everything for you.

 


If you decide to hire a tour company one key
to a successful tour is choosing the best company for your book-
find a company that has handled many books in your genre and that
showcases a good track record of tours. If you only see one or two
previous tours done by this company perhaps you should move on to
the next book tour company- and new ones pop up every day. Don’t
get taken in by cheap prices and big promises.
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