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Dear Readers,

This book is not a random occurrence but a natural next step. As the author of eight bestsellers on women’s health, I’ve gathered extensive knowledge and experience in writing, publishing, and promoting books. Now, I’m excited to share that journey with you.

The term “bestseller” isn’t inherently tied to a book or any specific object; it’s fundamentally a commercial concept—it refers to a product. When applied to books, it refers to the best-selling one. In essence, it’s about sales rather than content—don’t you think? I’ll explore this idea more throughout the book. Together, we’ll examine the significance of a book’s content, its cover, and—most importantly—where and how to market your work of art. After all, creating a book is always a creative act: manifesting an idea into reality.

I’ve met many people who dream of writing a book—sometimes more than one. The motivations vary, but a common thread is the initial psychological barrier that often holds people back. I’ve helped inspire numerous aspiring authors, guiding them past this fear that delays their dreams. The fear of failure can be genuinely paralyzing, leading people to postpone their goals indefinitely. But the secret is to start. Begin small—even if it’s just with a title or a rough outline of the book you want to write. I’ll return to this point in one of the chapters.

Today, more than ever, we have access to a wide array of tools and technologies that make creating and selling books faster and easier. When I wrote my first book in 1995, I typed it on a manual typewriter—not even an electric one, as those were rare luxuries in my youth. One typo meant retyping the entire page. My first print run consisted of just six copies, and I had to bind them myself (fortunately, I had the skills to do that).

Early computers had their challenges. In 1990, Microsoft Word became part of the Microsoft Office suite, significantly increasing its popularity and simplifying document creation for many users. Still, it took nearly a decade for most people to become comfortable using it. For the older generation, computers were especially intimidating, including my father. He was a journalist by training and a writer by passion. When he visited me in Canada in 1999, he began learning how to use our family computer, mainly to read the news. He also tried typing letters and articles—but one wrong keystroke could erase the entire text, freeze the system, or shut it down completely. Still, some in his generation mastered these machines and used them to their advantage.

Today, we enjoy a wealth of sophisticated yet user-friendly programs, accessible on most devices, making the process of writing and publishing a book more feasible — and more enjoyable. What once took weeks or months can now be done in a fraction of the time.

Almost anyone can create a bestseller. The key is to follow a structured approach, seek guidance from experienced authors, and continually update your skills, especially with modern tools that elevate the quality of your work. By the end of this book, I’m confident that any fear you may have about starting your bestseller will be gone, no matter your level of experience.

Happy reading!

​

A Few Words About Me as a Bestselling Author

I want to share my journey with you, a journey that was not without its share of obstacles. But it's these very obstacles that can help you overcome your challenges on the path to becoming a bestselling author, not just once, but multiple times.

I was born and raised in a country that no longer exists — the Soviet Union, though, more specifically, in its expansive and beautiful region now known as Ukraine. My father was a journalist, and my mother was a teacher. If there's any truth to the notion of journalistic genes, then I certainly inherited mine from my father. Beyond being a photojournalist and editor of several newspapers, including serving as chief editor, where he led entire publications, he was also a member of the Writers' Union of Ukraine. His work often leaned toward humor and satire, with many of his pieces appearing in various periodicals and publications. I like to think that some of his creative spirit found its way to me.

I inherited a love for teaching from my mother. I've always enjoyed giving lectures, leading seminars, and hosting webinars. In essence, educating others is something I am genuinely passionate about.

Yet, my career path led me to medicine. I trained as a physician specializing in obstetrics and gynecology and have dedicated my entire adult life to healthcare, first in Ukraine and then in Canada. After qualifying as a specialist in 1991, I began lecturing in colleges and schools, with a primary focus on puberty and adolescent health. My ability to engage audiences quickly garnered attention, and I was frequently invited to speak at various educational institutions. Yet, despite my growing presence as a speaker, I felt a persistent longing to write books; I never had the time.

During that time, survival meant relentless work, especially after the Soviet Union collapsed, leaving Ukraine in a state of economic devastation and political upheaval. I explore these turbulent years in greater detail in my new book on the Soviet mentality.

In 1995, I penned my first book, My Path to Truth, driven by a profound disillusionment with the actions of some of my friends. This book, which delves into themes of spirituality, morality, and religion, is a testament to my passion for writing. Although I am not a religious person, I was deeply influenced by my grandmother's devoutness. Yet, I wouldn't define myself as an atheist either.

When the book was finally printed, just six copies, on rough gray newsprint (the only type of paper available in Ukraine), I bound them by hand and designed the covers myself. I gave five copies to friends.

When I sought a publishing agency in Ukraine, I was met with a harsh reality: such opportunities were practically nonexistent. This was an era before widespread computer access and internet use in Ukraine, making it incredibly difficult to find information about where I could have my book printed. A few religious organizations responded, offering to publish my book, provided I incorporated more Christian doctrine into its content. But I refused to compromise my vision. I decided to wait for better times, determined to see my book in print.

In 1996, after moving to Canada, I met a former teacher who frequently visited the clinic where I worked. When I told her about my dream of writing books, she was immediately supportive and even offered to help as an editor, knowing that my English was still far from perfect. Encouraged by her enthusiasm, I began working on a book about women's health, tentatively titled Woman – The Beauty of Nature. Together, we carefully selected materials, and I spent countless hours poring over medical journals that had accumulated in the clinic, journals that seemed of little interest to anyone but me. Maria, as this generous woman was named, typed up my handwritten drafts, edited them, and brought them back for discussion.

By the time we had nearly completed 90 pages, life took an unexpected turn. I had to change jobs and shift my focus to obtaining my medical credentials in Canada. The demands of exam preparation and other pressing responsibilities left me with little time to continue writing, and the book was left unfinished. However, the experience never left me. A few years later, it became the foundation for the women's health books I would eventually write. My first two books may have gone largely unnoticed, but that didn't deter me from pursuing my dream.

At the end of 1999, I was invited to interview for a position unrelated to my medical background. However, my additional training in office management made me a viable candidate. The job was with a large American company that specialized in selling a new software system for managing large businesses. They had a Canadian branch, and their vice director was seeking a manager and an assistant. I was at a crossroads at that moment: should I continue my medical career or leap into something completely different? I successfully passed two rounds of interviews, with just one more to go. But there was one major obstacle: I knew little about the internet, let alone internet marketing.

By then, the internet had already reached the former Soviet republics. Still, rather than providing helpful information or educational content, its expansion had been dominated by fraudulent schemes and get-rich-quick pyramids designed to deceive unsuspecting users. Many people, including some of my friends and acquaintances, fell victim to these scams. With just over a month to decide whether to accept the job offer, I made a bold choice: I would dedicate that time to learning everything I could about the internet and digital marketing.

Over the next month, I embarked on a journey of self-education, reading and analyzing several of the latest books on the subject, though there were hardly any. The internet era was still in its infancy, and reliable information was scarce. I recalled a conversation from 1997 when my neighbors, who lived in extravagant mansions, told me they worked from home, selling products online. At the time, I had been skeptical. Who would buy something without seeing or touching it first? The idea seemed far-fetched. Yet, just a year later, both families had purchased homes in one of Toronto’s wealthiest neighborhoods and moved there.

Eager to share my newly acquired knowledge and experience, I completed a 110-page book by the end of 1999 titled The Internet: Myths and the Reality of Earning Online. The first part covered crucial topics, including internet-driven business, online marketing strategies, developing an internet marketing plan, website creation, graphic design in marketing, digital advertising, and more. The second part delved into online scams, dissecting typical fraudulent schemes. As a personal touch, I included several illustrations; drawing has always been one of my passions.

One of the greatest joys of writing a book is sharing it with the people you love and respect, so I distributed free copies to my friends and family. Encouraged by their feedback, I set out to publish the book in the former Soviet states at the beginning of 2000 with the help of an assistant. However, I quickly encountered an unexpected setback. Despite the vast expanse of the post-Soviet region, internet access remained scarce. Publishing agencies and media outlets all responded the same way: Internet marketing was an irrelevant topic for their audience. At the time, very few people had access to the internet, and the concept of online sales was inconceivable. My book was ahead of its time, written for a future that had not yet arrived.

Determined to move forward, we decided to sell the book online independently. However, this presented a new challenge: financial transactions in post-Soviet countries were nearly impossible, particularly international payments, an issue further complicated by my living in Canada.

Some business and technology magazines published excerpts from my book as standalone articles. However, despite prior agreements, I never received the promised royalties. This experience taught me a valuable lesson about the publishing industry: fraud was widespread, even in the most reputable magazines. One well-known Belarusian magazine specializing in computers and the internet had agreed to allocate my earnings to orphanages in Belarus since direct payment to me was not feasible. Yet, I never received confirmation from the editors that the funds had been donated.

Ultimately, I turned down the job offer from the American company despite the enticing $100,000 annual salary. The position required frequent international travel, representing the company in high-level meetings with executives of major corporations. For many, such a career path would have been a dream come true. However, I had two young children who needed my care and attention. For me, family has always been the highest priority. The thought of being away for days at a time, constantly traveling the world, was not an option. Instead, I chose to continue my medical career, a decision I have never once regretted, as it allowed me to be there for my children when they needed me most.

By 2010, having already written and published several books, I was astonished to learn that my book on the internet had ranked among the top ten Russian-language books on marketing and had remained on that list for an entire decade. Over those ten years, I received numerous letters of gratitude from economics students and professors. Many shared that my book had become an invaluable textbook on internet marketing, with some even crediting it for helping them successfully defend their dissertations. While the book was often free, some individuals took advantage of it, selling unauthorized copies and violating my copyright. I considered updating the book, but by then, I was already committed to writing several books on health, so I set the idea aside for the future.

Reflecting on the past, in 2005, I had the opportunity to meet with the leadership of Market America, a prominent American product brokerage and internet marketing company. Established in 1992, the company evolved along two primary business models. The first was network marketing, specifically multi-level marketing (MLM) through distributor partnerships. The second, which emerged a few years later, was e-commerce. In 1994, Market America acquired Shop.com, expanding its online retail presence and enhancing its e-commerce capabilities. That same year, Amazon officially registered as a company, though at the time, its focus was limited to music, movies, electronics, toys, and a few other categories. It had yet to achieve mainstream recognition.

By 2005, Amazon had introduced a subscription program offering free shipping, which expanded to include video content and other benefits. In 2007, it revolutionized the digital book industry with the launch of the Kindle e-reader, a breakthrough that fundamentally changed how books were consumed and distributed. The Kindle made it possible for readers to carry an entire library in a single device, and its e-ink technology provided a reading experience that was comparable to reading a physical book. This innovation not only changed the way books were sold but also influenced the way authors wrote, and publishers marketed their books.

As Market America expanded its online shopping platform, it integrated nearly all major U.S. and Canadian retailers, consolidating many products and services into a single ecosystem. The company also introduced a universal shopping card system, which enabled customers to shop at multiple stores and complete their purchases in a single transaction, thereby eliminating the need for numerous checkouts. Additionally, they implemented an innovative rewards program, where customers earned points directly from participating retailers to incentivize their purchases. This model was a perfect formula for e-commerce and digital marketing. However, between 2005 and 2010, online shopping had yet to achieve the widespread adoption it has today.

While digital platforms thrived on music and video sales, the broader e-commerce market remained sluggish. One key reason was the emergence and gradual evolution of social media. Although Facebook was founded in 2004, it wasn’t until 2007 that it became widely accessible and introduced advertising. At that stage, however, Facebook was still primarily a platform for socializing and entertainment rather than a tool for business or online sales. The true revolution in digital commerce was yet to come.

I am sharing my personal story to demonstrate that acquiring new knowledge and experience, even in entirely unfamiliar fields, is always possible, regardless of your stage in life. The key to growth is overcoming the fear of stepping outside your comfort zone. I faced many personal challenges during this journey, from self-doubt to financial constraints, but I persevered. Stay open and attentive - life has a way of leading you to the right opportunities and the resources essential for personal and professional development. Even if a new passion doesn’t become your lifelong career, the knowledge and experience you gain will stay with you and may prove invaluable later.

I was never a strong supporter of direct sales. Still, my leadership and public speaking skills led me to accept an opportunity with Market America, where I helped expand the company’s distributor network in Canada. As a manager in the Greater Toronto Area, I trained new distributors in business strategies, conducted health seminars, and assisted in organizing corporate events. Before long, this became a profitable additional source of income. I earned 30% of the revenue from these events, and all payments for business training sessions were directly deposited into my account. The company’s business training program was robust, practical, well-structured, and highly effective. The insights and skills I gained during this time continue to serve me in my professional and business endeavors today. 

One of the most valuable lessons I learned at Market America was the power of focus, learning to concentrate fully on my goals and dreams. Even in direct sales, success depends on understanding why you are doing it and what you are working toward. The same principle applies to writing a bestseller: you need a clear goal and a structured timeline; otherwise, the process can stretch endlessly. We will explore the importance of setting goals in more detail later.

As I trained others in business, I found myself pondering deeper questions: What were my original dreams? Have I achieved all my most significant ambitions? If not, why? What can I do today to bring those dreams to life instead of letting them wait indefinitely? One of my long-standing aspirations was to write and publish books. Yet, I must admit, I was not relentless in pursuing this goal. Instead, I kept pushing it aside for later, for the future. I'll do it once I finish this project, when I have more free time, or when I retire and have more money. However, I now realize that these were just excuses. They will always be there, and they will never cease to multiply. The key is to stop making excuses and turn your dream into reality, before it's too late.

At that point, what did I truly know about myself? I had already written two books, a testament to the valuable experience I had gained. I had a deep knowledge of several subjects, allowing me to write about topics aligned with my education and expertise. I had a computer and had learned to use various software programs, enabling me to create digital files independently. I even taught myself Photoshop, allowing me to design my illustrations when needed. In other words, I stopped focusing solely on the mechanics of writing books. I began to recognize my true potential and capabilities, a journey that brought me immense joy and satisfaction.

People often complain about not having enough time. I was no different; I used to say the same thing. However, over time, I reassessed my relationship with time and realized that my ability to stay organized enabled me to accomplish far more than most. Instead of seeing time as a constraint, I learned to view it as an advantage. I also redefined productivity, focusing on what I could realistically achieve within a day, a week, a month, or a year. Plans are fluid; they evolve, and that's perfectly normal. The key is not to dwell on what had to be postponed but to seize the next available opportunity to continue. Adaptability is key in this journey.

Life is more than work; it requires balance. We must cultivate our sense of harmony by making time for loved ones, engaging in physical activity, taking outdoor walks, sharing meals, resting, traveling, and even performing the simplest daily rituals, such as shopping. These are not distractions; they are the elements that sustain us and contribute to our overall well-being. People cannot isolate themselves and become entirely consumed by work. In such a state, creating something truly remarkable, let alone a bestseller, is impossible.

Looking back, one thing that has always fascinated me is how crucial it is to recognize the right moment for progress and seize it. Outstanding achievements are always within reach, but only if you refuse to impose limits on your goals and ambitions. Opportunities don't wait; progress happens when you step forward.

The story of the two companies taught me that visions for the future can diverge in radically different directions. At one point, Market America's leadership met with Amazon's executives, but what truly captivated them was their meeting with Amway, a major multi-level marketing (MLM) company. As a result, they chose to prioritize expanding their network marketing model rather than pursuing broader e-commerce innovations.

Since Shop.com never gained significant traction among distributors with high sales quotas, Market America did not invest heavily in developing business networks that could have strengthened its online shopping platform. Meanwhile, Amazon pursued a completely different strategy, rapidly expanding by bridging the gap between customers and businesses, from small independent sellers to major global corporations.

Amazon's growth surged during the COVID-19 pandemic, as millions were confined to their homes and had no choice but to rely on online shopping. Like countless others worldwide, I, too, turned to online platforms, including Amazon, for essential purchases.

Speaking of dreams: back in 2008, my first book on women’s health — 1,000+ Questions and Answers About Gynecology — was published in Ukraine. It became a bestseller, and in 2017, a second, expanded edition was released in Russia. Several other books followed.

I began working with the major Russian publishing house Eksmo in 2016, and by 2021, I had seven bestselling books on women’s health. These titles were reprinted multiple times and sold not only across post-Soviet countries but also in Poland, Germany, the United States, and Canada.

The major Ukrainian publisher BookChef began releasing my books in 2018. My pregnancy book in Ukrainian quickly became a bestseller and was reprinted three times, including during the war with Russia. A second book was published in 2023 and became a bestseller, despite being released under wartime conditions. I made a conscious decision to donate 25% of my income from those books to Ukraine’s recovery fund, a gesture of solidarity and support.

As of early 2025, my name appears on 30 published books — a quarter of which are not related to medicine. You’ll find a complete list of my publications in the appendix at the end of this book.

In addition to print editions, I also had the opportunity to sell digital versions of my books. As an author, I was granted the right to sell the eBook formats provided by publishers and received royalties from both digital and print sales. In 2016, I launched my online store, where I sold not only eBooks but also a range of digital products, including webinars, courses, pamphlets, and other related items. One of the biggest challenges was converting Cyrillic texts into various digital formats, as most platforms were initially designed for English-language content. However, I overcame this hurdle with my resourcefulness and adaptability. In recent years, powerful tools have emerged for generating eBook files in multiple languages, making the process much easier.

When Russia invaded Ukraine, I immediately ended all collaboration with Russian publishers and terminated our contracts. This decision was not taken lightly, but I could not continue to work with entities that were complicit in such actions. I’m aware that some of my books are still being sold in Russian bookstores, but there are also countless pirated copies. My cooperation with Russian legal teams also ceased, and that part of the world now stands behind an iron wall — something I do not regret. It allowed me to fulfill another long-held dream: to begin publishing books in English.

Some of my new books, which I’ve written and continue to write in English, as I speak the language fluently, even though it’s not my native tongue. I also translate some of my books from Ukrainian and Russian into English, as they contain valuable information. Additionally, I frequently revise and refine these translations, updating them with new content. In this book, I will share my experience of translating books into different languages.

My list of planned titles includes no fewer than 50 books, a testament to my perseverance and dedication. With each new project, new ideas emerge. For example, the idea for this book emerged after I had published several titles in English and undergone many stages of creating a bestseller. That’s why I’m happy to share honest and practical insights with you, based on real experience.

If I can create bestsellers, then so can you. Don’t let yourself be discouraged by the thought of how many books already exist in the world. Some books become popular in their own time, others gain recognition years later, and a few remain timeless masterpieces. But the essence is this: I believe in the success of your work, and you should too.

So, let’s continue our journey into the world of bestsellerology.
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Part 1: From Creation to Success: What Drives Today’s Bestsellers
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What Is a Bestseller?

In today's world, there is no single, universally accepted definition of a bestseller, as various criteria can be used to determine a book's level of popularity.

A bestseller is generally defined as a book that achieves high sales figures and quickly gains popularity among readers. The term literally means "best seller." However, the concept encompasses more than just numbers — it also carries cultural and market-based significance.

The concept of the bestseller dates back to the 19th century. With the advent of industrial printing and the rise in literacy rates, books became increasingly accessible to the public. One of the earliest examples of a bestseller was Harriet Beecher Stowe's Uncle Tom's Cabin (1852). The novel sold 300,000 copies in its first year in the United States alone—an extraordinary number for that time—and is credited with influencing public opinion on the issue of slavery. Some even called it a catalyst for the American Civil War.

In the early 20th century, bestseller lists became a formalized measure of success. The New York Times, a leading newspaper in the United States, published its first list in 1942, and it quickly became the gold standard of literary achievement. Iconic titles, such as Margaret Mitchell's Gone with the Wind (1936), dominated these rankings, selling millions of copies and captivating readers worldwide. These books were not only entertaining but also reflected the values, challenges, and spirit of their era, securing their place in literary history.

There are several different criteria used to determine what qualifies as a bestseller, and as you'll see, they can vary widely. Let's take a closer look at some of them:

	High Sales



	Leading bestseller lists, such as those in The New York Times, Amazon, or Barnes & Noble, base their rankings on sales data collected over a specific period (usually weekly).

	Sales may include print, digital (eBook), and audiobook formats. In the digital age, eBooks and audiobooks have become increasingly popular, and their sales contribute significantly to a book's bestseller status.









	Time Factor


A book earns the title of bestseller if it achieves record-breaking sales within a short time, typically in the first few weeks after release.

	Chart Position


Major retailers and platforms, such as Amazon, calculate bestseller status in real-time, often based on daily — or even hourly—sales.

	Wide Audience Appeal


Bestsellers often attract readers not only because of the quality of the writing but also due to strong marketing efforts or the author's existing popularity.

	Genre-Specific Categories


There are bestsellers across various categories, including fiction, nonfiction, children's books, and more.

Each publisher or publishing agency may have its own standards for defining a bestseller. For instance, the sales threshold might range from a few dozen to several thousand copies sold per week. These levels can also vary by genre — for example, fiction (especially thrillers or horror) may outsell political or historical books by a wide margin.

That's why, before creating a book, it's important to determine your genre, so you can also develop a clear and strategic plan for your work.

Many factors influence bestseller status:

	Author Recognition


Books by well-known authors or public figures naturally have an advantage. Today, many publishing agencies give preference to authors who are active on social media. If you don't have accounts on platforms like Facebook, Instagram, TikTok, or others, that's perfectly fine. However, it's important to note that having a presence there can significantly boost book sales, especially in the case of self-publishing. This presents an excellent opportunity for writers and publishers to reach a wider audience and increase the success of their books.

	Marketing and Advertising


A strong promotional campaign, pre-orders, book reviews, and appearances on television or podcasts — all these factors matter, and ideally, they should begin before the book is published. Even if you're still finalizing your chapters, it's essential to have a marketing plan ready by the time your manuscript is complete.

	Recommendations and Reviews


Reader feedback on Amazon, Goodreads, or coverage in popular publications can make a significant impact. This is a tricky factor because, along with positive comments, you may receive criticism. However, it's essential to remember that every review, whether positive or negative, provides valuable insight into your readers' perspectives. The more popular you become, the more competitors and envious voices you may attract. It's essential not to take negative reviews personally. Learn from them and use the feedback to improve your future work. Remember, there are no perfect writers or flawless books in the world. 

	Social Media and Word of Mouth


Viral exposure, which is when a piece of content spreads rapidly and widely across the internet, can significantly boost a book's success, primarily through platforms like TikTok (#BookTok) and Instagram (#Bookstagram). Social media truly plays a significant role in book sales. For example, when I post a story about a book or other publication, I often receive multiple orders the very same day, sometimes from new followers or even random visitors. 

Word of mouth is also a powerful tool. People who enjoyed your book and recommend it to friends, family, or colleagues are often trusted voices in their circles. 

Each country has different platforms for ranking and recognizing bestsellers. You should explore how these ratings are determined in your country. If you live in a smaller nation, it may be easier to achieve national bestseller status. In larger countries with high populations, the criteria may be more demanding. But your book can still become a bestseller in your city or region — and that is an achievement worth celebrating.

My advice: celebrate every win, whether big or small. Many writers and poets who receive the Nobel Prize in Literature have never written bestsellers, and most people have never heard of them. Public recognition and book sales are two different measures of your work, but both can offer opportunities, including income beyond just selling books. Celebrating all achievements, regardless of whether they are bestsellers, can keep you motivated and proud of your work.

Let's examine several well-known platforms that define bestseller status in North America, as these can significantly influence a book's recognition in other parts of the world, the number of translations into different languages, and more.

The New York Times Bestseller List


	This is one of the most prestigious rankings, based on data collected from major retail sellers.

	It accounts not only for direct sales but also for pre-orders.



Amazon Best Sellers

	Sales data is updated hourly, enabling real-time tracking of a book's performance.


USA Today Bestseller List

	This list covers all genres and is based solely on overall sales figures.


National Bestseller Lists

	Many countries have their own rankings that reflect the popularity of books among local audiences.


As I mentioned earlier, bestseller status can exist at different levels, each with its implications for an author's career and a book's sales potential:


	
National Bestseller – Popular within one country.

	
International Bestseller – Sells millions of copies across multiple countries.

	
Genre Bestseller – Leads sales within a specific category (e.g., science fiction, romance, business books).



Although high sales define a bestseller, not every commercially successful book becomes a recognized literary classic. Bestsellers reflect current audience preferences, but not always the long-term cultural or artistic value of a work.

Also, not all bestsellers generate income for their authors. Returning to the core idea: a bestseller is a book that sells more copies than others. But here's the honest question — how much does the author earn from those sales? Unfortunately, the answer is often disappointing. In many cases, the author receives a tiny share of the profits, or none.

It all depends on the revenue-sharing terms outlined in the contract between the author and the publisher. There are also unfortunate cases where authors fall victim to outright fraud. 

It's a rare feat, with only about 1%–2% of traditionally published books making it to the bestseller list. The odds are even slimmer for self-published books, with less than 0.01% achieving bestseller status. This rarity underscores the significance of the achievement. 

While some authors consistently land on bestseller lists, many struggle to replicate their initial success. According to publishing industry experts, a significant number of authors — 50% to 70% — who achieve bestseller status are unable to replicate that success with subsequent books. This is often referred to as the "one-hit wonder" phenomenon in the publishing industry. For example, To Kill a Mockingbird (1960) by Harper Lee became an instant classic, selling over 40 million copies worldwide. Yet, for decades, it remained her only published novel until Go Set a Watchman was controversially released in 2015, long after her literary prime.

There are numerous reasons why authors struggle to maintain their bestseller status. The pressure to meet readers' expectations can be overwhelming, leading to creative burnout or rushed works that fail to resonate with their intended audience. Additionally, market dynamics change rapidly; what captivates readers in one decade may lose its appeal in the next. Authors who achieved success through a specific trend or genre may struggle when the market shifts.

Achieving bestseller status is a remarkable accomplishment but sustaining that level of success requires a combination of factors, many of which are beyond the author's control. While most bestselling authors may not reach the same heights again, those who adapt to market trends and continue to engage their audience have a better chance of maintaining their position in the literary world.

But don't let these numbers discourage you. Remember, the true measure of success is the personal fulfillment you derive from your work. Your book's success should be defined by your own standards, not by external validation. You're not creating a bestseller for others — first and foremost, you're making it for yourself.

The most rewarding part of the journey is the love you pour into your creation. Create with love, and you may receive far greater rewards than you ever expected. This approach can bring a sense of hope and optimism to your writing journey.

The Self-Publishing Revolution and Its Accessibility

The self-publishing revolution has transformed the literary world, breaking down barriers that once made traditional publishing the sole gateway for aspiring authors. Today, anyone with a story to tell or knowledge to share can publish a book, often with minimal upfront costs. This shift has empowered writers globally, democratizing the publishing industry and fostering a new wave of creativity and innovation.

I, too, began my publishing journey through self-publishing, taking on every role myself — from book creation and editing to formatting, printing, promotion, and sales. Although a well-known Ukrainian publishing house published my first book on women's health in 2008, most of the books had to be sold independently by me and my partners using a popular social media platform. The book became so popular that we sold between 20 and 30 copies per day, allowing us to recover all publishing expenses within just a few weeks.

In 2010 and 2012, I independently published two more books — one on preparing for pregnancy and the other on pregnancy itself — investing my funds in both projects. Within a few months, I had fully recouped the costs and began earning a profit, which not only allowed me to reinvest some of the earnings into my business but also gave me hope for a lucrative future.

Self-publishing is not just a modern phenomenon. Its roots go back centuries, long before digital platforms emerged. Some of the most influential works in literary history began as self-published efforts, connecting us to a rich and diverse literary tradition.

In 1477, William Caxton established the first printing press in England and self-published The Recuyell of the Historyes of Troye, a translation of a French text. This marked the beginning of authors taking control of the printing process to share their work with the public.

In 1732, Benjamin Franklin published Poor Richard's Almanack — a self-funded project that became one of the most widely read publications of its time. His success demonstrated that self-publishing could reach a broad audience.

In 1917, Virginia Woolf and her husband, Leonard, founded the Hogarth Press to publish her own writings and the works of other authors. This independent press gave Woolf complete creative control, leading to the publication of groundbreaking works, such as Mrs. Dalloway.

By the 20th century, vanity presses — companies that publish books at the author's expense — had become a popular route for authors seeking to bypass traditional publishing houses. However, these services often required a substantial financial investment and lacked professional distribution, limiting the reach of many books.

The digital revolution of the early 21st century not only brought self-publishing into the mainstream but also empowered authors in a way never seen before. Platforms like Amazon’s Kindle Direct Publishing (KDP), Smashwords, and Draft2Digital removed the financial and logistical barriers associated with traditional publishing, inspiring a new wave of authors. Here’s how:

Lower Costs: Authors no longer need to pay for large print runs or rely on expensive vanity presses. Digital platforms enable books to be published in e-book format with minimal investment, while print-on-demand services, such as Amazon’s KDP Print, ensure that physical copies are only printed when ordered.

Global Reach: Self-publishing platforms connect authors with readers worldwide. A writer in a small town can now reach an international audience with the click of a button.

Creative Control: Unlike traditional publishing, where editorial and marketing decisions often rest with the publisher, self-publishing gives authors complete control over their content, cover design, pricing, and promotional strategies. This level of control empowers authors, allowing them to shape their literary destinies.

Diverse Voices: Self-publishing has provided a platform for voices that traditional publishers, including those of underrepresented authors and those writing in niche genres, might otherwise overlook.

The history of self-publishing bestsellers also has some amazing facts.


❖  E.L. James and Fifty Shades of Grey:



Initially self-published as an e-book and print-on-demand title, Fifty Shades of Grey became a global sensation. Its success led to a traditional publishing deal, with sales exceeding 150 million copies and sparking a major film franchise.


❖  Andy Weir and The Martian:



Weir initially published The Martian chapter by chapter on his blog, where it gained a cult following. Encouraged by readers, he self-published the book, which later became a bestseller and was adapted into a critically acclaimed film starring Matt Damon.


❖  Hugh Howey and the Wool Series:



Howey self-published his science fiction series on Amazon. Its success earned him a unique publishing deal that allowed him to retain e-book rights while granting traditional publishers print rights.


❖  Rupi Kaur and Milk and Honey:



Kaur initially self-published her poetry collection, which gained immense popularity through social media. Milk and Honey eventually sold millions of copies and topped bestseller lists.

These are just a few examples of fascinating stories. The most important truth is this: if you never try to create a book, you’ll never have the chance to experience the thrill of becoming a bestselling author. Every writer who uses modern platforms to sell books — including digital formats — dreams of that moment of recognition and success. It’s that recognition that brings not just encouragement, but a surge of inspiration to create more.

The support of my readers means a great deal to me — some of them have collected all my books, from eBooks to printed editions. I have long-time readers who tell me that my books helped them conceive and give birth to children or brought them emotional relief and psychological comfort. Their comments, letters, and reviews are not just words, but powerful sources of inspiration that continue to fuel my passion for writing new books.

While self-publishing offers unparalleled opportunities, it is not without its challenges:

	Competition


Millions of books are published every year, making it hard for any one title to stand out. This is where effective marketing plays a crucial role. I often hear people say that, for example, on Amazon, a book’s success is primarily determined by how well it’s advertised. This highlights the significance of marketing in the self-publishing process.

	Quality Control


Without the rigorous editorial process of traditional publishing, self-published books can sometimes suffer from poor editing or formatting, which affects their reception. Manual formatting, a process that was once expensive and time-consuming, is now simplified by modern technologies such as self-publishing platforms and editing software. These tools reduce the need for costly support services and lower the overall cost of preparing a book for publication.

	Marketing and Promotion


Self-published authors are fully responsible for promoting their work, which requires time, effort, and often financial investment. Social media, email newsletters, and online advertisements are standard tools for building an audience. These are skills you must either learn or outsource to professionals who can help “launch” your book into the world.

	Limited Validation


Despite its rapid growth, self-publishing still carries a certain stigma in some circles, where traditionally published books are seen as more credible. Fortunately, that stigma is fading. The younger generation increasingly prefers digital books. Today, a virtual library can hold tens of thousands of titles — and none of them will ever gather dust.

The future of self-publishing is bright, driven by rapid technological advancements and changing consumer behavior. Here are some of the key trends shaping the industry:

	AI Tools


Artificial intelligence is transforming the way authors write, edit, and market their books. Tools like Grammarly, ChatGPT, and Jasper.ai help streamline the creative process, while AI-powered advertising platforms enable precise and targeted promotions. We'll explore this topic in more detail later in the book.

	Audiobooks


The demand for audiobooks is not just growing, it's skyrocketing. Self-published authors are tapping into this market using platforms like Audible's ACX to produce and distribute their work. Today's advanced voice synthesis technologies can replicate almost any voice, even that of the author. Converting a manuscript into an audio file has become relatively simple, and the quality of synthetic voices is constantly improving. These modern voice engines can read text with tone, rhythm, and even simulated emotion, making it increasingly difficult to distinguish between a robot and a human reader. This greatly simplifies the audiobook creation process. Several of my books have already been translated into audio format. 

	Niche Markets


Self-publishing enables authors to reach particular audiences, from regional cookbooks to specialized academic texts. These niche markets often have loyal readers who are willing to pay more for content that speaks directly to their interests and needs.

	Hybrid Publishing Models


Some authors are blending the advantages of self-publishing and traditional publishing, negotiating contracts that allow them to retain certain rights while benefiting from the resources of large publishing houses. I am one of those authors, with experience in both independent publishing and working with major publishing agencies.

The self-publishing revolution has redefined what it means to be an author. By removing traditional barriers and embracing technology, it has empowered writers from all walks of life to share their stories with the world. As technology continues to evolve, the opportunities for self-published authors will only expand, ensuring that countless voices and stories, including yours, continue to be heard and valued in this diverse industry.

Why AI Is a Game-Changer for Modern Authors

Just a few decades ago, the technologies that support the creation of digital and other media products didn't exist — or, more accurately, they existed but were too complex or expensive for most people to use, even for those with decent computer skills.

For example, the widely used software Photoshop came with manuals hundreds of pages long, detailing how to use the program for image creation and editing. Although I used it often — I've always loved photography — I still ran into difficulties performing certain tasks. Sometimes I would spend hours just trying to enhance the quality of a single photo.

Today, however, countless online tools can complete such tasks in mere seconds and produce high-quality results. I was amazed at how quickly I could colorize old black-and-white photos — and how dramatically the perception of an image changes when it comes to life in color. Thanks to modern online tools, I was able to see portraits of my grandparents in full color. I even created "living photographs" — images where the face moves and smiles, almost like a video.

I remember my sister's reaction when I showed her a "living" photo of our father in his youth, just as she remembered him. It was a decisive emotional moment. She was in tears. She said the image was so real, it felt like a scene from her past — because that's exactly how she remembered him.

Let me briefly share a bit of the history behind artificial intelligence. The concept of creating machines capable of thought has been explored for centuries, dating back to ancient times. The earliest references to artificial intelligence can be found in Greek mythology, particularly in the myths of Hephaestus, the divine craftsman who created intelligent, mechanical beings like Talos and the golden automatons that served in his workshop. However, concrete steps toward building such systems didn't begin until the development of computing technology in the modern era.

In the 17th century, philosopher René Descartes reflected on the possibility of automating thought processes. In the 19th century, Charles Babbage and Ada Lovelace developed the concept of the analytical engine — a device capable of performing complex calculations. This was the first real step toward creating programmable systems.

A breakthrough in AI development was made possible through the work of Alan Turing. In 1936, he proposed the concept of the Turing machine, which laid the foundation for modern computer science. Later, in 1950, Turing posed the famous question, "Can machines think?" and introduced what would become known as the Turing Test—a method to determine whether a machine can exhibit intelligent behavior indistinguishable from that of a human.

The term artificial intelligence was officially introduced in 1956 at the Dartmouth Conference. This period marked the beginning of early AI programs that attempted to simulate human reasoning, such as Logic Theorist, which could prove mathematical theorems.

The 1960s were an era of optimism in AI research. Many scientists believed that machines would soon match human-level problem-solving abilities. Early expert systems emerged, including ELIZA, which mimicked human conversation. However, by the 1970s, it became clear that the available technology was not sufficient to fulfill such grand ambitions. This led to a period of stagnation known as the AI winter, a term used to describe a period of reduced funding and interest in AI research due to unmet expectations and lack of progress.

Things began to shift in the 1990s, as computing power increased and new algorithms emerged that could work with large datasets. In 1997, IBM's Deep Blue famously defeated world chess champion Garry Kasparov — a milestone in AI history.  The final score was 3.5–2.5 in favor of Deep Blue. It was the first time a computer defeated a reigning world chess champion in a standard time control match, symbolizing a major leap in computational strategy and AI capability.

The 2000s saw rapid progress in AI, particularly with the advancement of neural networks and deep learning. In 2016, AlphaGo, a program developed by DeepMind, defeated the world champion in the board game Go—a feat previously considered nearly impossible due to the game's complexity.

Today, artificial intelligence is present in nearly every aspect of life — from medicine and transportation to entertainment and business. It assists in diagnosing diseases, powering autonomous vehicles, and personalizing education. With everyday tools like Siri, Alexa, and Google Assistant, AI has become an integral part of our daily lives.

The history of artificial intelligence reveals that humanity's desire to create thinking machines has been an integral part of scientific progress from the outset. AI continues to evolve rapidly, opening new horizons and reshaping our understanding of technological potential.

Yet while forward-thinking minds integrate AI into their daily work, many people still respond to these technological advances with suspicion or even fear. The idea that robots will replace humans is often sensationalized, and conspiracy theories abound, particularly those claiming that AI is a tool for global surveillance and population control.

Personally, these fears always make me smile. I went through the immigration process in Canada long ago, so the Canadian government has had a complete "file" on me and my family for years. When I applied for the NEXUS program to simplify entry into the United States, I underwent background checks and submitted fingerprints. Everything anyone needs to know about me is already known. The key point is this: if you obey the law, there is no reason to fear that someone is spying on you, listening to your conversations, or rummaging through your computer.

What I have noticed in recent years, however, is a growing number of cybercriminals attempting to hack into cell phones and computers to access bank accounts and steal credit card information. But that has nothing to do with artificial intelligence — and certainly nothing to do with conspiracy theories. It's simply old-fashioned human dishonesty and criminal behavior. While AI can be used to enhance cybersecurity measures, it's essential to recognize that the misuse of any technology, including AI, for criminal purposes is a distinct issue that requires addressing through legal and ethical frameworks.

The integration of artificial intelligence (AI) into the literary world has not only streamlined tasks but also revolutionized how modern authors approach the craft of writing. AI's impact goes far beyond mere convenience — it fundamentally transforms the way books are conceived, developed, and marketed, inspiring a new wave of creativity and innovation.

AI is not just a tool, but a powerful ally that assists me in many ways — from creating book outlines and searching or verifying information, to editing texts, translating content, identifying weak points in a manuscript, and spotting gaps. This empowerment is a testament to the potential of AI in the literary world, and I'll share more about this throughout the book.

AI-driven tools like Grammarly, ChatGPT, and Jasper.ai are not just reshaping the creative process but also saving author’s valuable time. These tools help authors generate ideas, refine manuscripts, and ensure grammatical accuracy, dramatically reducing the time needed to polish a draft. This time-saving aspect allows writers to focus more on storytelling and less on the technical details of editing, a relief in the fast-paced world of publishing.

Moreover, AI plays an essential role in market research. Authors can now analyze reader preferences, monitor market trends, and tailor their content to meet real-time demand. AI-powered platforms provide insights into trending genres, popular themes, and emerging reader interests, even predicting future literary trends. This data-driven approach enables authors to make informed decisions, thereby improving their chances of success in an increasingly competitive marketplace.

Marketing, a well-known challenge for many self-published authors, is also being transformed by AI. Advanced algorithms can design and execute targeted ad campaigns, ensuring that promotional efforts reach the right audience. AI analyzes engagement metrics, optimizes content distribution, and personalizes marketing messages to make them more effective — and more affordable.

AI is also making significant strides in the audiobook industry. Sophisticated text-to-speech technologies now produce high-quality audio renditions of books, with emotional inflections that previously only human narrators could deliver. This innovation not only enhances the accessibility of books but also opens new revenue streams for authors.

In essence, AI is a powerful ally for modern writers, enhancing every stage of the publishing journey. By embracing AI's capabilities, authors can streamline their workflow, gain a deeper understanding of their audience, and promote their books with greater impact. The future of writing is undeniably intertwined with AI, and those who adapt to this evolution stand to benefit immensely.

​

What Readers Want in Today's Book Market

The book market today is more dynamic and diverse than ever before. With the rise of digital platforms, social media, and self-publishing, readers have access to an unprecedented range of books. To succeed in this competitive landscape, both authors and publishers need to understand what readers are looking for. This chapter not only examines the preferences, expectations, and trends that shape the modern book market but also reiterates the importance of this understanding in preparing for future success.

When I created a book on internet marketing 25 years ago, one of the chapters included charts showing how the profile of online sales was evolving—what types of products were becoming popular and which ones were declining. I also included forecast charts compiled by marketing experts, projecting trends for the coming years. Among those predictions was the rise of online book sales, which, as we now know, came true. That's why I want to share similar data in this book.

[image: A pie chart with numbers and text

AI-generated content may be incorrect.]

I analyzed various sources, and synthesizing them into a single, coherent picture was not easy, as most of the data is available only for countries where digital product sales are actively tracked and reported with more accuracy. I asked AI to generate charts based on this data (25 years ago, I did it all by hand using Excel).

So, the first chart reflects global sales of digital products. (Note: under "digital products," this often includes phones, computers, tablets, and other devices used for receiving, analyzing, and storing digital information.) As you can see, eBooks make up 30% of digital product sales. This is a significant figure—it indicates that people who use digital tools also tend to read extensively.

Take a closer look: online courses also occupy an important place in people's lives today. If your book is nonfiction, consider turning it into an online course as well. It's worth thinking about!

When it comes to genre, fiction dominates the eBook market, but "how-to" books are also in high demand. Sharing your knowledge and experience through books is not just a trend; it's a powerful way to connect with readers and make an impact. This should inspire you to continue creating content that resonates with your audience.
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When discussing book sales overall, it's essential to remember that, beyond digital formats, print editions continue to play a vital role. However, it's also necessary to consider the environmental impact of print books, particularly in the context of increasing digitalization and concerns about sustainability.
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Let's not forget that many major platforms selling e-books, including Amazon, also offer the option to order paperback and hardcover versions. Print books still account for around 40% of online book sales, a clear indication that readers, like you, are not yet ready to say goodbye to printed books.

Many of my readers have expressed a preference for the print versions of my books for various reasons. Often, it's about the feeling of comfort—the tactile experience of holding a real book with physical pages, rather than just another electronic device.

Like many of you, I still love printed books. Even though my work requires me to read countless e-books, there's something irreplaceable about the experience of flipping through pages, feeling the weight of the book, and even enjoying the scent of paper.

It is also worth reviewing other reports from 2024.

In 2024, Amazon reported the sale of approximately 308 million print books, reflecting a 2.4% increase from the previous year. The e-book sector saw even more substantial growth, with Amazon selling around 487 million e-books annually. This data indicates that interest in books is not declining—it's rising.

Notably, e-book sales have now surpassed print book sales on Amazon, with e-books making up approximately 61% of all book sales on the platform. This shift reflects a broader change in consumer behavior, as readers increasingly prefer the convenience, portability, and instant access offered by digital formats.

Still, it's essential to note that print books remain a strong presence in the market. Their lasting popularity suggests a diverse readership, with many people still valuing the tactile experience of physical books. This duality ensures that both digital and print formats will continue to coexist in the evolving landscape of book consumption.

While determining the exact global share of e-books remains difficult—due to variations in data collection and differing market conditions—available statistics offer valuable insights:


	United States: In 2024, e-books represented around 11.5% of total book sales revenue among mainstream publishers.

	United Kingdom: E-books accounted for 34% of all book sales, with Amazon UK dominating 87.9% of that market.

	Germany: E-book sales in 2020 reached €500 million in revenue.

	China: The e-book market was valued at approximately $1.67 billion.



These figures demonstrate that the market share of e-books varies significantly by country. In some regions, digital formats account for a significant portion of sales, while in others, they remain a smaller segment. Globally, e-books account for around 9% of the total revenue in the book industry.

Which countries sell the most e-books?
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The pie chart below illustrates the distribution of global e-book sales across key markets, including the United States, the United Kingdom, Germany, China, India, and others.

But let's look to the future. No doubt you're curious about what's expected in 2025. Forecasting is never simple, but analysts often base projections on past trends and growth rates. The following chart shows that e-books are expected to remain highly popular in the coming year.

Another chart projects a rise in the popularity of fiction, while most other literary genres are predicted to remain relatively stable. You can take this information into account when creating your bestseller or choose to ignore it altogether. What matters most is that you follow your dream.
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