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    To all our many devoted and loyal fans: 


We produce these stories only for you.


(Be sure to get your bonuses at the end of the book...)


- - - -


Look for addtional versions of this book in print, audio, and course formats. Ask your bookseller for the versions you want - see also the Related Books section at the end.

      

    



	[image: ]

	 
	[image: ]





[image: ]


Prelude
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HERE'S THE CORE OF this book – test this as you go:


•  You can make more money writing short stories and publishing them weekly than you will writing huge novels that take months to write and another half-month to edit.

•  You get paid more per page for short stories. They take less time to write and edit. You spend more on covers, true. 

•  But you make it all back when you compile them into anthologies, particularly if you publish those in print. And that compilation doesn't have to be closely edited, because those books already have been.

•  Meanwhile, short stories enable you to learn your craft and to tighten up your prose. You can study cliffhangers and learn to write in always-popular serials and series. Which then bring you right back to publishing in thick collections.



The bottom line is that you are going to get more efficient at writing and publishing. You'll start by writing and publishing a short story every week. Every so many weeks, you'll take a bit of time to collate these into a collection and publish that, too.

By the end of a year, you can have something like four dozen short stories and maybe a dozen collections as well. All sitting there, available for purchase from the week they were written. You don't publish two or three times a year. You publish something around 6 dozen times per year.

The rest of this book just explains how that is true, how it can earn you more income for each word you write, and how you can do that just by yourself – with the resources you already have at hand.

But you'll have to test this for yourself.

I've already done my testing. That's why I'm writing it up for you. Because I did write this up before. And people keep buying that book and coming to my website for that out-dated version. 

This updated version is more streamlined. Or at least it isn't just based on some marketer's hype – now that I've tested those marketer's claims and found them to contain more hype than proved strategies. 

This updated version is based on my own results.

So – let me get out of your way. You've got a lot of testing ahead of you, already...
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Is it possible to earn more money working less time?
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AND STILL DO ONLY WHAT you love?

It is when you ignore the conventional wisdom out there, especially the “Get Rich Quick” guru's.

T. Harv Eker traced his own financial success to a friend of his father, who took him aside during a break in a card game. 

Eker had just moved back in with his parents after failing at his seventh business and losing everything – again.

The advice he got then was very sound: “If you want to get rich, learn what the rich people know. You study what they do.”

And Walter J. Stanley was surprised in his study of millionaires, finding that the people who live in those expensive houses usually can't really afford them – all while the millionaires are more than likely living in a neighborhood like your own, under a modest suburban roof or in a small town.

What is a writing success?

THE CORE PREMISE TO this book should have followed: if you want to be a success at writing, study what the successful writers are doing and have always done to make their success. And that's for whatever you consider success is – whether it's making a lot of sales, a lot of take-home income, or just publishing the books they've always known that they would write someday.

The route to failure is simple: swallow the kool-aid of the self-styled guru's.

There are tons of books and courses out there, along with webinars and in-person seminars, that will offer to teach you how to “make a 6-figure income from Amazon publishing”.

But the only available statistics show that just four-tenths of all the authors on Amazon make more than $50K – which isn't even enough to live on in larger metropolitan areas.

You have to set out what a success is for you. Then study the writers who made that sort of success for themselves. 

By studying over 270 books on writing and authorship, some written over a century ago, I narrowed down the really usable books to less than a dozen. 

The commonality between these usable ones? They were written by authors who had developed a following by the quality of their writing, and incidentally wrote a book (or even a short essay) on what they had learned along the way. 

(The worst books? By professors. That phrase comes to mind, however twisted: “Those who can't do, teach – and those who can't teach write textbooks.”)

The second worst writing-publishing advice books were written by marketers who had tortured their copywriting skills into writing longer non-fiction or fiction. 

How to Fail at Success

ANYONE CAN SIT DOWN with a few hours on their computer and use a search engine to drag up enough material to fill a short ebook they can stuff on Amazon with the right keyword phrases to make it discoverable and price it cheap enough to sell.

And that above is really the core premise of what passes for “conventional wisdom” from the self-styled “guru's”.

Most of the “successes” I've seen promoted on the various writing sites, blogs, or forums were of two types. 1) They were marketers who learned how to write. 2) They were writers who learned how to market.

You can find out more about any author by what they are doing instead than what made their success. The “big names” I keep hearing about are building and promoting their courses. And in those courses, there is very little about the craft of writing – but a lot about the mechanics of getting sales through marketing.

Seriously. The blind are leading the blind. 

Advertising Scams

JUST A WARNING SHOT here – in fiction writing especially, there is a literal ton of hype on how you should advertise to get your books discovered. And in the core basic principles, they are right. But what they are preaching you have to take with a grain of salt. There are more people losing their shirt with advertising than are making enough income to make them a living from book sales alone. 

One author I studied was the “top-selling author on Amazon” that year. While his books were undoubtedly good, the way he did it was to run ads on Amazon that were profitable. Now, “profitable” means that you at least got one cent more in book-royalties than you paid out in ads. Nowhere did this author ever state how much profit he actually pulled in after he paid off all the personal loans he took out from relatives and friends to pay for his advertising. 

Even the most transparent of all authors won't give you enough numerical details to really work out what their take-home profits were. They''ll tell you a rough ad-spend budget, and units sold, but won't do that final breakdown which is more like an IRS tax form. Because: government taxes for one, and secondly is that they'd be picked apart by nay-sayers. 

In three years of writing fiction, I can emphatically reveal that “organic” discovery is completely dead, if it's ever been alive. I've done the tests. 
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