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			Online Resources

			Congratulations! You now have access to practical templates of social media marketing concepts that you will learn in this book. These downloadable templates will help you implement your learnings in the real world and give you an in-depth understanding of the concepts. The templates include:

			1.Social Media Calendar

			2.Social Media Metrics Calculator for Engagement Rate, Social Share of Voice (SSoV), Response Rate, Conversion Rate, ROI, and Net Promoter Score

			To access the templates, follow the steps below:

			1.Go to www.vibrantpublishers.com

			2.Click on the ‘Online Resources’ option on the Home Page

			3.Login by entering your account details (or create an account if you don’t have one)

			4.Go to the Self-Learning Management series section on the Online Resources page

			5.Click the ‘Social Media Marketing Essentials You Always Wanted To Know’ link and access the templates.

			Happy self–learning!
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			This book is dedicated to my raison d'être, 
my daughter Divvita. 

			Her name means ‘divine power’ and 
she has truly enriched my life.

		


		
			What experts say about this book!

			Social Media Marketing Essentials is a must read for anyone wanting to learn about the world of social media either for understanding organic or paid marketing. The ‘eyeballs’ that are spent on social media only continue to increase making it a key part of any marketing strategy these days. I enjoyed finding the history of these social media companies and the summary of their ad formats, and media measurement metrics in one place! The book provides a good first-principles-based understanding of the key social media platforms - this is really helpful since the social media landscape changes at a really fast pace but once you understand the basics well, it becomes much easier to navigate through the changes whether it’s a new content engagement format on an existing network like Instagram or a net new social media network that gains popularity in the next 5 years. Highly recommend this book.

			– Mr. Venkatraman Prabhu, Director, 

			Product Management, Amazon, USA 

			This book written by Dr. Kavita Kamath Dhumal really captured the purpose of social media marketing in detail and has been written in a simplistic way to teach each and every aspect of marketing-basics to advanced strategies. As a finance person I never knew the intricacies of marketing campaigns and their evaluations but now I understand how every penny spent on various marketing vehicles may translate into revenue.

			– Mr. Gannesh Rao, Vice President, 

			Sony Pictures Networks India

			Fantastically written book. It has touched upon all facts and aspects of social media marketing. Aligning to today's market expectations and challenges, it covers important areas of ethics and security to adhere for best practices. One who wishes to synergise social media profession should read this book and try to align with business facts.

			– Aniket Asole, Business Growth Leadership in IT 

			
			As an academician, I feel a book like this, on one of the most dominant and vital topics of today’s business environment, is the need of the hour. The book has a good mix of theory and practical examples which will help readers quickly grasp the concepts. Facebook, YouTube, Instagram, Twitter, Pinterest, LinkedIn, and many more social media platforms have changed the marketing scenario and companies need to jump onto the bandwagon and use Social Media Marketing to grow their business. I would recommend this book to students of marketing, digital marketing, and social media marketing. 


			– Dr. Kavita Adsule, Business Lecturer,   

			Global Business Studies 

			This book is extremely informative and a must-read for anyone looking to learn about social media marketing. The basic concepts, social media strategies and other major concepts have been articulated using simple, easy-to-understand language. It will help readers get a clear understanding of all the essentials of social media marketing and would also benefit small businesses that have either recently adopted social media or plan on doing so. The author has covered all the important concepts, making this an essential read for students and budding digital marketing and social media professionals immensely.

			– Dr. Supriya Lakhangaonkar, Director,  

			Center for Teaching and Learning (CTL), Vishwakarma University

			The author has explained all the essentials of social media marketing comprehensively. The simple language along with relevant examples will definitely meet the expectations of students and youngsters looking to learn social media marketing. As a novice in this area, the book truly helped me understand the various facets of social media marketing. I especially enjoyed reading about social media strategies which, in my opinion, can be of benefit to small businesses as well. Also, the chapter on ethics was truly insightful, as our young generation needs to understand the importance of ethics in all aspects of life.The book can be used by beginners to gain a fundamental understanding of the subject before digging deeper into its various aspects. This book also aligns well with the contemporary social media marketing syllabus of our University and will help subject teachers teach this subject effectively to our young students. 

			– Ravindra Deshmukh, Professor & Head, 

			Department of Commerce & Research Center, Ahmednagar College

			The book is divided into 8 chapters covering social media marketing strategies, measurement metrics and ethical practices. The author has rightly identified the target audience and designed the content and flow of the text in a very smooth and interesting way. By introducing the reader to major social media platforms in the initial chapter, the author navigates through the journey of social media marketing practised by these platforms further into the book. Media marketing matrices – terms like engagement rate, social share of voice, ROI, audience growth rate, NPS, etc have been elaborated in lucid language. Fun facts, quizzes, flow charts and real life examples ensure an immersive reading. I definitely recommend this book.

			– Dr Milind A Marathe, Professor,  

			Sinhgad Institute of Management and Computer Applications

			Simplification of any topic is the key and this book is easy to read, understand and comprehend the subject. It is informative yet compact, engaging and interactive by way of a quiz at the end of each chapter. It’s a practical guide that deals with the A to Z of social media marketing and its landscape that one can relate to in that particular geography. Dr. Kavita Kamath has chapters devoted to the description of social media platforms and has showcased relevant examples; this depicts the efforts taken to develop these chapters and then organize it in such a manner that every chapter ends with an excitement that hooks you to the next chapter.

			– Uday Zokarkar, Founder & CEO, 

			Mantra Media Private Limited

			Social Media Marketing Essentials You Always Wanted to Know, by Kavita Kamath delivers on the author's titular promise. I found this book organized and easy to follow and highly recommend it to those looking to up their social media game!

			– Tara Leigh,  Book Trade Professional,  

			Hachette & St. Martin’s Press, United States
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			Preface

			When doing my Ph.D. in social media marketing, I tried to get my hands on as many books on social media as I could that would help me better understand this topic. While I found that there were many books on social media marketing targeted toward businesses looking to expand their social media presence, I felt there was a lack of one that explains the basics of social media marketing, especially to beginners looking to understand the concepts, build a career in this field, or small businesses looking to grow through social media. Having spent over 15 years in academia, teaching marketing has helped me understand the needs of students and young professionals. My job involves several interactions with industry professionals, and when I met experts from the marketing and media sector, the conversation would invariably lead to discussions about social media marketing, as the current marketing landscape is incomplete without it. That is when the idea of writing a book encompassing all the basics of social media marketing started taking shape in my mind. Thus began my association with Vibrant Publishers for my first book titled “Social Media Marketing Essentials You Always Wanted to Know”. 

			This book aims to be a guide to anyone looking to understand what social media marketing is, what it entails, its characteristics, scope, importance, and types of social media platforms. With the help of simple examples, statistics, and detailed explanations of various concepts, this book will serve to help all students, budding social media professionals, and businesses alike. The journey of penning this book has been truly enriching and uplifting as I got the opportunity to interact and learn from various industry experts, small business owners, my fellow academicians and students. Their inputs have helped shape this book. I hope you enjoy reading this book as much as I enjoyed writing it. Happy learning!

		


		
			Introduction to the book

			The world around us has rapidly changed from physical to digital. The colossal transformations that technology has undergone and their impact on marketing practices are incredible. The traditional market consisted of a physical place where marketing activities took place, most of which were one-sided, time-consuming, and at times, lacked time and place utility. The advent of social media has changed all that, and how! The economy has now become digital and social media marketing has revolutionized marketing practices. With handheld devices, customers today have access to everything at their fingertips. Social media has permeated into our lives in such a manner that it is now an integral part of our digital lives.

			Businesses today are constantly looking to increase and improve their brand presence online and leverage social media to market their products more effectively. Social media allows businesses to create brand awareness and differentiation, build their brand image, engage with their customers, and deliver superior value to them, thus resulting in enhanced customer satisfaction. Since more and more businesses are turning to social media and integrating it into their media mixes, the need for social media marketing professionals is surging. 

			This book intends to study the phenomenon of social media and takes one through all its essentials. The book will help you acquire clarity about the following:

			●	What is social media? What is social media marketing?

			●	What are its benefits and limitations?

			●	What is the scope of social media and how can it be used?

			●	What are the essential concepts and terminologies in social media?

			●	Which are the various social media platforms and how are they different from each other? What are they used for in terms of marketing?

			●	How to leverage social media for one’s business?

			●	What are the ethical issues and best practices in social media marketing?

			●	What parameters should be used to evaluate the effectiveness and impact of social media marketing programs?

		


		
			How to use this book?

			This book can be used as a reference guide to understand the role and relevance of social media marketing to businesses in the current marketing environment.

		1.	 If you are an amateur in social media marketing and have just a basic idea about social media, Chapter 1 will help you know a little more like its origins, various platforms, and their features.

			2.  	To learn and understand how social media differs from traditional media and its advantages and disadvantages chapter 2 is your go-to. It will also help you understand the concepts of paid and organic marketing along with influencer marketing and how to conduct competitor analysis using social media.

			3.  	If you are a small business and want to plan your social media marketing activities and set a social media strategy, chapter 3 will prove beneficial.

			4.  	Chapter 4 acts as a guide to all those who want to learn about content designing for various social media platforms, i.e. the kinds of content and the various tools available for designing quality.

			5.  	If you want to learn about marketing  on Facebook, Instagram, Threads, X (formerly Twitter), YouTube, LinkedIn, and  Pinterest read Chapters 1, 5, and 6.

			6.  	If you are using social media marketing and want to evaluate its effectiveness for your business, read Chapter 7, which talks about the various metrics which help evaluate the effectiveness of social media marketing campaigns.

			7.  	Finally, read Chapter 8 to learn about the best ethical practices for social media marketing. 

		


		
			Who can benefit from this book?

			1.	Students interested in building a career in social media marketing or digital marketing.

			2.  Businesses looking to adopt social media into their marketing strategy and learn how to leverage it for marketing one’s business.

			3.  Social media managers and professionals with limited exposure to the latest trends, processes, and basics of social media marketing or those who want a deeper understanding of the essentials of social media marketing.

			4.  Anyone with a desire to know more about social media marketing, its importance, the processes involved, the ethics that surround the domain, and the strategies needed for effective execution.

		


		
			Chapter 1
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			Introduction to Social Media 

			
			
			
										Social media is a phenomenon that has changed the world in unprecedented ways. With its growing popularity among users, social media has become an indispensable tool for marketers around the world. Chapter 1 explains the concept of social media, and delves into its history and evolution. The chapter further describes the various social media platforms along with their features. The purpose is to ensure that the readers understand the definition and evolutionary progress of social media and also learn about the major social media platforms. 

								
							The key learning objectives should include the reader’s understanding of the following:

								
							●	The concept of social media, its characteristics, and scope

							●	The history and evolution of social media

							●	Features of various social media platforms: Facebook, Instagram, Threads, YouTube, Twitter, Pinterest, LinkedIn

								

			1.1 Introduction to Social Media 

			Today, in the era of globalization, many dynamic changes are taking place in the business environment. One such change is the advent of social media and its growing popularity. Social media has grown due to the emergence of social networking sites like Facebook, Twitter, YouTube, LinkedIn, Instagram, Google+, etc.

			Mangold & Faulds (2009)1  have defined social media in the following words: “Social media encompasses a wide range of online, word-of-mouth forums including blogs, company-sponsored discussion boards and chat rooms, consumer-to-consumer e-mail, consumer product or service ratings websites and forums, Internet discussion boards and forums, blogs (sites containing digital audio, images, movies, or photographs), and social networking websites, to name a few.”

			Andreas Kaplan and Michael Haenlein2  define social media as “a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content.”

			In the elaboration of this definition, the authors explain that Web 2.0 is defined by the way it is used, viz. users creating and exchanging content. What differentiates Web 2.0 from Web 1.0 (which is the earliest form of the internet) is that the users can create content such as images, videos, text, graphics, etc., and share it with other users. This includes using the World Wide Web as a collaborative and participatory platform for creating, sharing, and using content as opposed to individuals creating and publishing content. The term Web 2.0 was first used in 2004 to describe a new way in which software developers and end users started using the World Wide Web. It has now become a platform where content and applications are not created and shared by individuals but are continuously updated and modified by users in a participatory and collaborative manner. Kaplan and Haenlein3  say that Web 2.0 is the platform for the evolution of social media.

			The above definitions imply that social media is a group of websites or web pages and applications that allow users to create content and share it. They can share their thoughts, ideas, pictures, and expressions and publish them. This content is accessible to all or selective users, thus making any social media platform an open forum. Various users can interact with one another using social media as it provides an interactive platform.

			Alan Charlesworth4  defines social media as “any web presence where users can add their own content but do not have control over the site in the same way as they would have over their own website.” You can post content, edit it, post reviews, give feedback, register complaints, ask queries, and give remarks. However, control of the site does not lie in your hands. Social media is thus an engagement tool where users engage by sharing content.

			Social media is gaining momentum in countries all over the world, mainly due to the emergence of social media networks. The nature of social media is quite different from that of traditional media. Social media is online whereas traditional media is offline, hence it is also known as offline media. Most of the traditional media is based on one-way communication. Social media, on the other hand, enables quick feedback and multi-way communication.
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							Fun Facts:

						
					

					
							
								●The average American spends 2.7 hours per day on social media.5 

							●2,460,000 pieces of content are shared on Facebook every second.6

						●Over 16 billion photos have been uploaded on Instagram since its inception.7 

							●Almost 41% of millionaires use LinkedIn.8 

							●77% of B2B companies have obtained new customers through Facebook.9 

						
							●India has the largest number of Facebook users country-wise with over 320 million users. 10 

						
					

				
			

			1.1.1 Characteristics of Social Media 

			A Web 2.0 application

			Web 1.0 allowed users to send one-way communication to others.  Web 2.0 took things further by allowing multi-way communication. It enables user created content to be shared with multiple people.  Rather than being a new version of the web, Web 2.0 is the use of more user generated content along with social interaction on the web. Social media is an innovation born out of Web 2.0. Social media allows users to generate content using various social media platforms. This content can be shared and commented on by other users. 

			Example: Facebook allows users to create and share posts, videos, images which other users can comment on and share further.

			User generated Content

			User-generated content is also called user-created content. It includes any type of content, like text, images, audios and videos that has been posted by users on social media platforms. Social media enables users to generate content in the form of posts, blogs, vlogs, videos, reels, podcasts, comments, etc. This content can further be shared by the users with other users.

			Interactive

			Social media is highly interactive, enabling two-way and multi-way communication. The creator of the content can communicate with other users, who can communicate with the creator too.  The users can interact with one another as well.  Let’s take an example to understand this.  Suppose Pepsi shares a post on Facebook which includes a video of their product along with its latest advertising campaign. Users can comment whether they like the ad, their thoughts and experiences with Pepsi. Pepsi in turn can reply to all these users. The users can like and comment on other users' comments too, making it a multi-way communication.

			High Reach

			With an increasing number of people using social media, social media today has a huge reach. According to globalstatistics.com11, in 2024, there are 246.0 million active social media users in the United States of America, which is a whopping 72.5% of the total population of US. Globally too, social media users are increasing at a speedy rate. This has made social media an extremely important tool for marketers, as by using its high reach, they can target their prospective customers and large section of the population.

			Easy to Access

			Social media is relatively easier to access, as these days, anyone who owns a phone and an internet connection can access social media.  They just need to create a profile by providing their basic information and they can immediately start creating and sharing content as well as accessing content of their interests.  Most of the content posted is uncensored, and easily accessible.  Users can visit the brand pages and read the content as well as post their comments or comment on other user’s comments and have discussions. 

			1.1.2 Scope of Social Media

			We have witnessed an enormous increase in the number of social media users in the past years. Various studies show that there are over 270 million social media users in the US as of 2022. That means almost 81% of America’s population is using social media. China has the highest number of social media users in the world, followed by India. The US ranks 3rd and its number of social media users is growing rapidly. This shows that social media has a vast scope in the US.

			Globally too, the world has seen an equally rapid increase in the number of social media users. There were 4.59 billion social media users in the world in 2022. This number is expected to increase to 5.85 billion in the next five years.

			This sort of growth shows that social media has tremendous potential for marketers and businesses all over the world who wish to reach their target market more effectively.

			Figure 1.1  Number of social media users worldwide​

			[image: ]

			Source: https://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/

			1.2 History of Social Media 

			The history of social media can be traced back to the history of communication and the advent of the internet. When the internet was invented, it drastically changed the world of communication. Human beings have always been social animals and have always had the impulse to communicate. We generally like to share our feelings and emotions with our family, friends, colleagues, neighbors, etc. When we achieve something great or win accolades, we like to tell others about it and be congratulated or appreciated. We like to share our milestones with our loved ones. The evolution of social media lies therein. It is about enhancing these personal communications, albeit on a larger scale and with the help of digital technology.

			Six Degrees, created in 1997 by Andrew Weinreich, was the first social media platform. It was used for social networking with friends, family, and acquaintances but shut down its operations by 2001.

			In 1999, many blogging sites were developed and gained popularity. From 2003 onward, many new SNSs (Social Networking Service) were launched, prompting social software analyst Clay Shirky (2003) to coin the term YASNS: “Yet Another Social Networking Service.”12 

			Google+ was a social networking site operated by Google. On October 8, 2018, Google announced that it was shutting down Google+ for consumers because of low user engagement and a software error, first reported by The Wall Street Journal13, that potentially exposed the data of hundreds of thousands of users. Google, prior to Google+, had launched Orkut in 2004, which was another social media platform that ran for around 10 years before getting shut down in 2014.

			Friendster, founded in 2002, is considered to be the “first modern social media” platform. It was the brainchild of Jonathan Abrams and was created as a place where users could do gaming and networking. Friendster helped users discover friends and expand their social network. Friendster went on a break in 2015 to focus on improving its services.

			Hi5, launched in 2003, is an American social networking site headquartered in San Francisco, California. It was founded by Ramu Yalamanchi and Akash Garg. Currently, it has more than one million active users. Its popularity is high in Asia, Central Africa, and Latin America.

			In 2003, LinkedIn was founded in Mountain View, California by Reid Hoffman, Allen Blue, Konstantin Guericke, Eric Ly, and Jean-Luc Vaillant. It is mainly used for career development and professional networking. Since December 2016, it has been a wholly-owned subsidiary of Microsoft. As of 2022, LinkedIn has over 830 million registered users worldwide.

			In 2004, Facebook was launched at Harvard. Initially, membership was restricted to only Harvard students. But with time, it swiftly started spreading to other schools. By 2008, it had gained massive popularity as a social media platform. It is currently the most popular and most used social media platform across the world. As of 2023, Facebook remains the most popular social media platform among customers as well as businesses.

			YouTube, a video-sharing social media platform was founded in February 2005 by former PayPal employees Chad Hurley, Steve Chan, and Jawed Karim. It is headquartered in San Bruno, California. Google purchased YouTube in 2006 and it is currently the most popular video-sharing social media platform.

			Twitter was launched in 2006. While it was initially designed as a mobile SMS platform, since then it has upgraded and is a social media platform where users can send messages. It allowed users to post and share short messages of 140 characters, popularly known as “tweets”. From November 2017, the number of characters that could be used was doubled.  According to the company's last investor earnings report, Twitter had a total of 238 million monetizable daily active users around the world. On October 27, 2022, Twitter was acquired by Elon Musk for $44 billion. On July 23, 2023, Twitter was rebranded to “X”.

			In 2010, Instagram was launched into the public domain by Kevin Systrom and was soon acquired by Facebook in 2011. Initially launched as a photo-sharing website, it now allows users to upload and share photos and video stories. It is today the world’s most visited photo and video-sharing website. 

			On July 5th, 2023, Meta launched Threads, a new social media app, built by the Instagram team. Threads can be used for sharing text updates and joining public conversations. Users can log in using their Instagram account and posts can be up to 500 characters long and include links, photos, and videos up to five minutes in length. Meta is planning to make Threads compatible with ActivityPub. ActivityPub is an open social networking protocol that has been established by the World Wide Web Consortium (W3C), the body responsible for the open standards that power the modern web.14 

			In 2010, Ben Silberman, Paul Sciarra, and Evan Sharp founded Pinterest. It was launched as a virtual pinboard and has since garnered more than 400 million registered users worldwide. It became a public trading company in 2019. It is used for image sharing and enables users to save and discover information on the internet using images, animated GIFs, and videos in the form of pinboards.

			Today, there are numerous social media platforms and technological advancements have made them accessible to people across the globe. With more than half of the world using social media, it has come a long way and continues to grow rapidly. It has therefore emerged as an important tool for advertisers across the world who are increasingly using social media along with traditional media like television, newspapers, and radio.

			Figure 1.2  Evolution of social media
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			1.3 Major Social Media Platforms 

			1.3.1 Facebook 

			As discussed above, Facebook remains the most popular social media platform among users and businesses alike.

			Facebook is an online social media site used mainly for social networking. It is owned by an American company called Meta Platforms. Facebook was founded in 2004 by Mark Zuckerberg (current CEO) along with his Harvard collegemates Eduardo Saverin, Andrew McCollum, Dustin Moskovitz, and Chris Hughes. They called it Facebook based on the facebook directories that American university students often get. Initially, membership of Facebook was limited exclusively to Harvard students, but based on its growing popularity, they later expanded it to other North American universities. Starting in 2006, anyone over 13 years old could open a Facebook account. In the second quarter of 2022, Facebook claimed to have over 2.93 billion monthly active users. India has the largest number of Facebook users, followed by the United States, Indonesia, Brazil, and Mexico respectively.

			Some features of Facebook are:

			1.You can post text, photos, videos, live videos, GIFs, emojis, and more which are shared with other users who have agreed to be your "friend". 

			2.You can customize the privacy settings of your profile and your posts to control who can see them. 

			3.Facebook offers a “Like Button” where you can like posts and other multimedia. The more likes a page or post receives, the more popular it supposedly is.

			4.You can also communicate directly with other people using Facebook Messenger. 

			5.You receive notifications related to the activities of your Facebook friends. 

			6.You can also join mutual groups of interest that post the content you like. There are Facebook pages Harry Potter fans, dog lovers, foodies, restaurateurs and even local communities.

			1.3.2 Instagram

			Instagram is a photo and video-sharing social media platform founded by Kevin Systrom and Mike Krieger in 2010. Just short of its two-year mark, on April 9, 2012, it was acquired by Facebook Inc. (currently Meta Platforms). Instagram’s popularity soared in June 2013, when video sharing was introduced. Currently, Adam Mosseri is the head of Instagram. 

			With three in five adults from the US using Instagram, it is one of the most popular social networking platforms in the US. Globally too, Instagram’s popularity is reaching new heights. They recorded more than two billion monthly users worldwide in December 2021, according to a CNBC report.15 

			On Instagram: 

			1.You can edit and upload photos and reels (short videos) on your account 

			2.You can use filters to make various changes to your photos, like adding a cool or warm tone to the image, making it brighter with more light, changing the image saturation, and lots more. 

			3.You have the option to follow other users' feeds and receive post-notification alerts. 

			4.You can connect your Instagram accounts to other social media platforms, thus enabling you to share uploaded photos and videos to multiple sites simultaneously. 

			5.Users can easily interact with each other through the comments section. Instagram also offers a feature called Live, which allows you to start a live broadcast where you can invite up to three people to go live with.

			Instagram, on its website, says that it helps brands generate leads, increase their brand awareness, and target the right audience. There are more than two million businesses that connect with their customers using Instagram. Instagram offers various options to businesses for marketing their products and services: paid ads, videos, images, reels, shopping, etc. 22% of millennials have ranked Instagram as their favorite social media platform. Hence, this has resulted in many social media marketing professionals at fashionable boutiques and high-end cosmetic companies flocking to the platform.16  

			1.3.3 Threads

			 Threads is a social media platform introduced by Meta Platforms. It is closely linked to Instagram and requires users to have an Instagram handle, which they need to use to log in to Threads. It functions similarly to Twitter and has the same community guidelines as Instagram. Threads reached 100 million users within five days of its launch making it the fastest social media platform to do so.  Posts are known as threads. You can reply to, repost, and like threads. Threads can be up to 500 text characters or videos upto five minutes. Threads is compared to Twitter, pitting them as competitors. 

			As of August 2023, Threads and Instagram accounts share the same username, profile picture, and display name by default. However, the display name and profile picture can be customized. Moreover, if you wish to delete your Threads account, you need to delete the associated Instagram account too. 

			As Threads is fairly new, it will be undergoing various changes and updates in the coming days. 

			1.3.4 YouTube

			YouTube was founded in February 2005 and emerged as one of the first major video-sharing sites. Google purchased the site in November 2006 for $1.65 billion and now functions as one of Google's subsidiaries. Using YouTube, users can upload, download, and watch videos, rate and share them, report offensive content, post comments on videos, and subscribe to other “channels”. There is a wide variety of user-generated videos, documentaries, movie trailers, short films, movies, TV show clips, live streams, video blogs, music videos, etc. available on YouTube.

			After being acquired by Google, YouTube’s revenue generation model was expanded to include exclusive content that is ad-free under a paid subscription to YouTube Premium and access to paid content like movies. This was contrary to its earlier business plan, in which revenue was generated through advertisements only. Susan Wojcicki was the CEO of YouTube. Neal Mohan succeeded Susan Wojcicki as YouTube’s CEO on February 16, 2023.

			Some key features of YouTube are:

			1.As a YouTube user, you are usually allowed to upload videos that are up to 15 minutes long. Once your account is verified, you can upload videos of up to 12 hours in duration, along with producing live streams.

			2.In 2018, a new feature known as Premiere was added on YouTube. It allows accounts to notify other accounts when an upcoming video is launched. The account owner has to manually opt to receive the notification. This is similar to a live stream but except that it is a pre-recorded video. At the specified or scheduled time, the video is aired in the form of a live broadcast following a two-minute countdown. A premiere can also be scheduled instantly.

			3.To compete against TikTok, a Chinese video hosting app featuring short videos ranging from 15 seconds to 10 minutes, YouTube Shorts was launched in 2020. The time limit for videos on YouTube shorts is 60 seconds.

			YouTube has more than 2.5 billion monthly active users worldwide including more than 30 million paid subscribers using YouTube Premium and Music services. This means that YouTube is accessed by approximately one-fourth of the world’s population. In the US, the number of YouTube users is expected to reach 210 million. Of all the social media platforms, only Facebook has more users than YouTube. T-Series, an Indian music video channel, is the most subscribed channel on YouTube with more than 249 million subscribers. 

			1.3.5 X (Formerly “Twitter”)

			Twitter is a microblogging and social networking service offered by Twitter Inc., a company incorporated in California. Twitter was founded by Jack Dorsey, Noah Glass, Biz Stone, and Evan Williams and launched in July 2006. Parag Agrawal was its CEO till October 2022. On April 14, 2022, Elon Musk initiated a takeover of Twitter which ended on October 27, 2022. In a $44 billion deal, Elon Musk acquired Twitter. Linda Yaccarino succeeded Musk as the CEO of Twitter on June 5, 2023. Musk’s acquisition of Twitter was followed by several drastic changes such as firing almost half of its workforce, changing the character limit of tweets, charging a fee for verified accounts, and rebranding Twitter altogether. From July 23, 2023, Twitter has been rebranded to “X”.

			Following are some of the key features of X (formerly Twitter):

			1.X users can “tweet” or post their thoughts which are short messages to communicate with their followers.  

			2.Before rebranding, a tweet could be 140 characters long. The limit was increased to 280 characters later. The short character length of tweets makes them appealing to the current generation who consume content like fast food. 4. Twitter Blue (a premium version of Twitter) users can post tweets up to 4000 characters long. 

			3.Twitter is simple to use. You can either be a broadcaster or a receiver. You can join with a free account and create a Twitter (now X) name. You can then post tweets either daily, hourly, or as frequently as you want. 

			4.X also gives you an option to block people for your privacy. 

			5.Businesses can use X to share the company’s thoughts, special achievements, advertising and marketing messages, product information, clarifications, and a lot more with their followers and customers. 

			6.If followers find tweets of brands/companies/people they follow not as interesting as they expected, they can unfollow them.

			Within just three years of its inception, X, (previously Twitter) achieved one billion total tweets on its platform. X is among the top social media sites in the US and has over 400 million users. With its huge user base, Twitter has gained popularity among marketers who are looking to expand their brand presence online. A study showed that around 33% of users use Twitter to follow brands or companies. 17

			Although Twitter (now X) has fewer users than Facebook, Instagram, YouTube, and Pinterest, it has over 200 million active daily users who come back to check daily updates. This makes it an important tool for marketers to reach a large audience.

			1.3.6 Pinterest

			Pinterest is a visual social media platform and image-sharing service. Within a year of its launch, Pinterest was listed among the 50 best websites of that year by Time magazine. Pinterest describes itself as a visual discovery engine that helps users find ideas like recipes, designs, styles, etc. Bill Ready is currently its CEO.

			Let’s take a look at a few key features of Pinterest:

			1.	Pinterest mainly contains “pins” and “boards”. A “pin” is a bookmark that people use to save the content they like on Pinterest. It can be an image that has been uploaded or linked from a website. A “board” is nothing but an individual’s collection of pins. 

			2.	You can also “re-pin” another user’s pin to your own board. 

			3.	You can also upload content found outside Pinterest to a board using the "Save" button, which can be used as part of a downloadable extension on a web browser. Boards can be dedicated to themes like dress styles, home furnishing ideas, travel images, party decorations, and anything else that you can think of. 

			4.Users can follow and unfollow boards as well as each other

			An interesting fact is that most of Pinterest’s users are women. It is the fourth most popular social media platform in the United States. Moreover, more than 87% of users have bought a product because of Pinterest, 18 which opens up avenues for marketing . Marketers can use Pinterest to post appealing pictures of their products/brands to attract their target market as well as reach out to a large audience.

			In Quarter 4 of 2021, Pinterest reported a revenue growth of 20% mainly due to increased demand from retail advertisers.19  Marketers can upload or “pin” their product/brand content to Pinterest, then re-pin by sharing the content and keep customers engaged by having them like their pins.  

			1.3.7 LinkedIn

			LinkedIn is unique from all the other social media platforms discussed above in the sense that it is employment-oriented and is focused mainly on career development and professional development. LinkedIn’s mission is to “Connect the world’s professionals to make them more productive and successful”.20  LinkedIn has been created for the business community. Using LinkedIn, registered members can create networks with people they know and trust professionally.  
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