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About the Book

Lexicon of Marketing Terminology is part of the Lexicon of Tech and Business series, a specialized collection designed to provide clear and concise definitions of key terms across business, technology, and law. Each book in this series focuses on a specific field, delivering 400 essential terms with their definitions, explanations, and practical applications.

This volume serves as a comprehensive reference guide for marketing professionals, students, and enthusiasts. It covers a wide range of concepts—from foundational principles like brand awareness and SEO to advanced strategies such as programmatic advertising and neuromarketing. Whether you're refining your marketing expertise or seeking to understand modern techniques, this book offers valuable insights in an easy-to-navigate format.

Key Features:


	
400 Key Marketing Terms – Carefully selected to cover digital, traditional, and emerging trends


	
Clear Definitions & Explanations – Professional yet simplified explanations for quick understanding


	
Practical Relevance – Connects theory with real-world marketing applications


	
Part of a Wider Series – The Lexicon of Tech and Business series includes multiple volumes, each dedicated to a specialized field




Who Should Read This Book?


	
Marketing Professionals – Enhance your vocabulary and stay updated with industry terminology


	
Business Students – A reliable reference for academic and career growth


	
Entrepreneurs & Startups – Understand marketing strategies to grow your business


	
Digital Marketers & Analysts – Master key concepts like CRO, attribution models, and ad targeting




About the Series:

The Lexicon of Tech and Business series is a trusted resource for professionals and learners, offering concise, jargon-free explanations of complex terms. Each book follows a structured format, ensuring consistency and ease of use across different domains.

Whether you're building your marketing knowledge from scratch or deepening your expertise, Lexicon of Marketing Terminology is an indispensable tool for mastering the language of modern marketing.
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In today’s fast-evolving business landscape, mastering marketing terminology is essential. The language of marketing is dynamic, shaped by digital transformation, data-driven strategies, and ever-changing consumer behaviors. Whether you're a seasoned marketer, a business student, or an entrepreneur, a solid grasp of key marketing concepts is crucial for making informed decisions, crafting effective campaigns, and staying ahead of the competition.

Lexicon of Marketing Terminology is designed to be your ultimate reference guide, offering clear and concise definitions of 400 essential marketing terms. This book demystifies complex jargon—from foundational concepts like brand equity and customer segmentation to cutting-edge trends like AI-driven marketing and voice search optimization. Each entry is carefully explained to ensure both beginners and experts can enhance their understanding and apply these terms in real-world scenarios.

Why This Book?


	
Comprehensive & Up-to-Date – Covers traditional, digital, and emerging marketing terms


	
Practical & Actionable – Definitions are paired with real-world relevance for immediate application


	
Structured for Easy Learning – Organized alphabetically for quick reference and study


	
Part of a Wider Series – This book is part of the Lexicon of Tech and Business series, ensuring consistency across disciplines




Who Will Benefit?


	
Marketing Professionals – Strengthen your expertise and stay current with industry terminology


	
Students & Educators – A reliable academic resource for marketing and business courses


	
Entrepreneurs & Business Owners – Understand marketing strategies to grow your brand effectively


	
Aspiring Digital Marketers – Learn key concepts like SEO, PPC, CRO, and marketing automation in a structured way




How to Use This Book

You can read this book cover to cover for structured learning or use it as a quick-reference guide to look up specific terms. Each entry is self-contained, allowing you to jump directly to relevant concepts.

Marketing is both an art and a science, and its terminology reflects that duality. With this lexicon, we aim to bridge the gap between theory and practice, empowering you to communicate, strategize, and execute with confidence.

We hope this book becomes a trusted companion in your marketing journey—whether you're preparing for a campaign, studying for an exam, or expanding your professional vocabulary.

Terminology

A/B Testing is a method of comparing two versions of a marketing asset (such as an email, ad, or webpage) to determine which one performs better based on user engagement and conversion rates.

Above the Fold refers to the content that is immediately visible on a webpage without scrolling. It is crucial for grabbing attention and encouraging further engagement.

Account Engagement is the level of interaction and interest a target account shows toward a brand, often measured through website visits, email responses, and social media activity.

Account-Based Marketing (ABM) is a strategic marketing approach that targets specific high-value accounts with personalized campaigns rather than casting a wide net.

Ad Click Rate measures the percentage of people who click on an ad after seeing it, indicating how effective the ad is at attracting interest.

Ad Exchange is a digital marketplace where advertisers and publishers buy and sell ad inventory in real-time through automated auctions.
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