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BOOMER BLUEPRINT SERIES- E-Commerce

Forward

About this Book

Chapter 1: E-commerce Basics

Chapter 2: Setting Up Your E-commerce Business

Chapter 3: Building Your E-commerce Website

Chapter 4: Digital Marketing for Boomers

Chapter 5: Managing Inventory and Streamlining Operations

Chapter 6: Shipping and Fulfillment Strategies

Chapter 7: Adapting to Changing Trends and Technologies

Chapter 8: Exploring New Sales Channels and Opportunities

Chapter 9: Continuous Learning and Improvement

Chapter 10: Prioritizing Customer Experience

Chapter 11: Protecting Your Business and Customers

Chapter 12: Embracing Sustainability and Social Responsibility

Eight e-commerce platforms and websites:


Shopify

WooCommerce


Magento


BigCommerce


Wix


Squarespace


Volusion


PrestaShop



Forward

Boomers Second Act

The rise of the creator economy has opened up new opportunities for baby boomers who are looking to reinvent themselves and generate revenue. With the democratization of information and the ability to create and distribute content from anywhere with a smartphone and internet connection, baby boomers are finding new ways to stay active and engaged.

One key to success in the creator economy is believing in oneself. Once a baby boomer has figured out their sweet spot, what often hinders them isn’t a lack of talent, but a lack of trust in themselves. This self-imposed limitation can act as a ceiling on talent. However, when one believe in themselves, they unleash power in themselves and resources around them that almost immediately take them to a higher level.

Passion is also a critical component of success. Loving what you do is the key that opens the door for achievement. When you don’t enjoy what you’re doing, it really shows, no matter how hard you try to pretend it doesn’t.

Setting high expectations for oneself is also essential. We can’t live in a way that is inconsistent with our expectations for ourselves. This holds true for baby boomers who may be starting a new business at an age when their parents are retired and their grandparents have passed away. They not only have to figure out how to make their money last, but they need to reinvent themselves in the second act of life.

Baby boomers who have retired but want to start a new chapter and earn some cash are finding creative ways to stay active and engaged. In fact, almost one in five people who continue working past the age of 65 are self-employed! These adventurous Boomers are choosing to launch their own businesses at a time when their parents are already retired and their grandparents have already passed away.

But starting a new business in the second act of life isn’t just about making ends meet - it’s also about reinvention and self-discovery. That’s why I’ve put together these fun and practical tips to help Boomers transition into the new economy and unleash their creativity through social media. Whether you want to start a business or just explore your passions, these tips will help you get started!

The new economy is already here, driven by exponential technologies, a global debt bubble, changing demographics, and the recent pandemic. As a veteran of the creator economy, I can tell you that it’s an exciting time to be an entrepreneur. My entire career has been focused on new products and selling the future, and I’ve gained a wealth of experience that has prepared me for this new era.

Even the most change-resistant Boomers have to admit that the world will look very different by the end of the decade. But for those still clinging to the old ways, it’s time to embrace the new economy and avoid falling into the trap of denial-led obsolescence!

I believe there are several paradoxical changes in the new economy that conflict with old-school thinking and need diametrically opposite approaches. The foundations for the new economy are built on the paradox, which makes it hard for old economy folks to transition out — unfortunately, many will not make it.
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