

[image: illustration]






 


 


Published in 2024 by Welbeck


An imprint of Welbeck Non-Fiction Limited, part of Welbeck Publishing Group.


Offices in: London – 20 Mortimer Street, London W1T 3JW & Sydney – Level 17, 207 Kent St, Sydney NSW 2000 Australia


www.welbeckpublishing.com


Text copyright © 2024 Caroline Young


Design copyright © 2024 Welbeck Non-Fiction Limited


All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or by any means, electronically, mechanical, photocopying, recording or otherwise, without the prior permission of the copyright owners and the publishers. A CIP catalogue record for this book is available from the British Library


eISBN 978-1-80279-610-0


Editor: Isabel Wilkinson/ Heather Boisseau


Design: Russell Knowles


Picture research: Paul Langan


Production: Marion Storz









[image: Illustration]










Contents


Audrey’s Favourite Places


Introduction


 


CHAPTER ONE


Dreaming of Paris


CHAPTER TWO


The Gamine of Paris


CHAPTER THREE


La Vie en Rose


CHAPTER FOUR


Bonjour, Paris!


CHAPTER FIVE


A City for Lovers


CHAPTER SIX


Paris in the Summertime


CHAPTER SEVEN


Ice Cream on the River Seine


CHAPTER EIGHT


The Swinging Sixties


CHAPTER NINE


Paris is a Moveable Feast


CHAPTER TEN


Creating the Legend


 


Index


Endnotes


Credits










Audrey’s Favourite Places


Explore the Paris of Audrey Hepburn, from walks along the banks of the River Seine and up the steep cobbled streets of Montmartre, to shopping in the eighth arrondisement and lunch at La Grande Cascade in the Bois de Boulogne.


[image: Illustration]










Introduction


“Paris isn’t for changing planes.
It’s for changing your outlook!
For throwing open the windows
and letting in … letting in
la vie en rose.”


Audrey Hepburn in Sabrina
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Audrey gazing over the city from the highest point of Montmartre, during the making of Funny Face in 1956.
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In Funny Face, Audrey models in front of the luxury La Flèche d’Or (The Golden Arrow) train at the Gare du Nord.








From the time she walked into the
atelier of the young designer Hubert
de Givenchy, and with her taking roles
in a number of starry Paris-set movies,
Audrey Hepburn embraced the beauty
and elegance of the city.


Audrey, and her movies, including Sabrina (1954), Funny Face (1957) and Charade (1963), depict a sense of magic and enchantment, that anything is possible in this most romantic of cities. Her place as a timeless style icon is defined through moments in Paris as captured on celluloid; dancing in a smoky Left Bank club, running down the steps of the Louvre in a brilliant red gown, dancing with Fred Astaire at the Eiffel Tower and driving to The Ritz Paris in a sports car.


As Paris recovered from the trauma of occupation during the Second World War, there was a new sense of excitement and renewal in the air, particularly after Christian Dior showed his extravagant “New Look” collection in 1947, which embraced femininity after wartime austerity. Paris was, by the mid-1950s, once again the world leader in fashion. Coco Chanel had made a dramatic comeback in 1954 with her famous tweed suits and little black dress, Cristóbal Balenciaga was leading in technical innovation with his radical silhouettes and a new designer, Hubert de Givenchy, was making a name for himself with cutting-edge simplicity.


Post-war Hollywood had a European outlook as more films were shot on location to portray the romance of the Continent and reflected the new democratization of travel. Hollywood’s film studios in the early fifties looked to Europe to find young, sophisticated stars and Audrey Hepburn, a Belgian-born dancer, was hailed as a fresh talent with her film debut, Roman Holiday (1953). Her discovery was credited to celebrated French author Colette, who saw her as the embodiment of her young Parisian heroine Gigi, with her elfin features and innate sense of style.


After filming Roman Holiday in Rome, Audrey starred in Sabrina (1954), which was a Cinderella story for the 1950s – fulfilling the fantasy of going to Paris for the summer and returning as a captivating sophisticate. Audrey, a relative unknown, arrived at Givenchy’s Paris salon dressed in Capri pants, a white T-shirt and ballet slippers, and from there she became the designer’s muse – representing the sophistication and frivolity of Paris at the time. She returned to the city for Funny Face (1957) and Love in the Afternoon (1957) as her bright eyes and warm smile captured the excitement of being in love in the City of Light. She was one of the biggest stars in the world, yet she seemed as if she would be perfectly at home nibbling on a croissant or sipping a café au lait in one of the many Parisian cafés.


For Audrey, it was Givenchy who she felt fully understood her and made her feel at ease in her body, and women who wished to copy the Hepburn look rushed to the designer’s breathtakingly elegant salon on Avenue George V. The simplicity of Audrey’s natural style was quite revolutionary for an era when women were expected to be voluptuously compliant.


After Breakfast at Tiffany’s (1961), Audrey would enter into a jazzier period which reflected the modernism of the 1960s, and would be played out in Paris, where there was a youthful sense of expression in the air. Stanley Donen’s Charade (1963), a stylish thriller starring Cary Grant, marked her transition into sixties modishness in Givenchy hats and funnel-neck wool coats, as they adventure in a winter cityscape.
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Audrey being fitted for couture by Hubert de Givenchy at his salon in 1958.





In How to Steal a Million (1966), she zips around Paris with Peter O’Toole in a sports car, her up-to-the-minute wardrobe contrasting with the sober history of the Cathédrale Notre-Dame. In Paris When It Sizzles (1964), she is a secretary who helps William Holden write a Hollywood screenplay in two days. Their imagination wanders in Paris, as the city becomes their playground, with the Eiffel Tower and the Bois de Boulogne the backdrop to their colourful fantasies and growing romance.


By the late sixties Audrey reflected the countercultural fashions and embraced the French New Wave with Two for the Road (1967). Ironically, her own marriage to fellow actor Mel Ferrer was disintegrating at the same time and she punctuated this new chapter in her life with a daringly short and angular haircut by Alexandre de Paris, while wearing a new wardrobe of hip French designers


“Audrey’s timeless appeal is forever linked with Paris”


like Michèle Rosier and Paco Rabanne. Later, as she focused on her humanitarian work for UNICEF, she would still return to Paris to visit her favourite places – Maxim’s restaurant, and of course, Givenchy’s salon.


As reality and film fantasy blended into one, Audrey’s enduring appeal is forever linked with Paris. She was beloved by audiences for her natural elegance, the kindness that radiated from her, and for her easy sense of style that was so perfectly at home in the fashion capital. So, follow in the footsteps of Audrey, explore the city through her eyes and find that little bit of Paris magic for yourself.
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In How to Steal a Million (1966), Audrey was a Paris Mod icon, zipping around the city in an open-top sports car.













chapter one


Dreaming of Paris


Audrey Hepburn never lived in Paris,
yet it was as if she was made for the
city. Her gamine features and her
natural sense of style just seemed
to convey Parisian chic.
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The epitome of Parisian elegance, Audrey views Paris from a bateau mouche on the Seine in 1962.








She expressed a preference for simplicity in how she dressed: a white shirt tied at the waist, a pair of cropped cigarette trousers or Capri pants and ballet slippers, or a clean-lined cocktail dress in muted colours. Her clothes didn’t overpower her, rather she wore them in the way that Coco Chanel dictated: that a woman should wear a dress, and not let the dress wear her. Audrey’s accent placed her outside both America and the English class system – she might have been British, and indeed she was a citizen of that country, but there was something more continental about her. A certain je ne sais quoi.


Audrey burst into public consciousness in the early fifties, at a time when Paris was experiencing a transformation through regeneration. From 1940–44, it had been an occupied city, where untold horrors occurred, particularly on its Jewish population, and where its citizens suffered food shortages and fear of reprisal under the Nazis. When the Allies swept into Paris in August 1944 to liberate the city from the brutal regime, they were given a rapturous reception by its defiant citizens, many of whom had supported the underground Résistance. During this time American culture converged with French, as GI soldiers stationed in the freed city brought to Paris the symbols of their culture: Coca-Cola, Lucky Strike cigarettes and swing music, while they took snaps of themselves by the Eiffel Tower and Notre-Dame and queued to buy bottles of Chanel No.5 for their sweethearts back home.


In June 1947, the United States announced a new provision for overseas aid called the European Recovery Programme, which became known as the Marshall Plan after the Secretary of State, George C. Marshall. It provided financial support to the European countries that had been broken by war, in particular the Axis powers of Italy, West Germany and Austria, as a means of unifying the continent and making these countries feel like they were no longer enemies. Britain and France also received funding to help them rise from the blitzed-out wreckage. In this period of renewal, as Paris regained its place as the fashion capital of the world, the pretty streets and historic buildings were once again a lure for overseas visitors.
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Audrey conveyed classic Parisian gamine chic with her short hair and black sweaters, pictured here in 1955.
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GIs waiting outside Coco Chanel’s rue Cambon salon to get hold of bottles of Chanel No.5 perfume.
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A pretty cobbled Montmartre street in the early 1950s.





Paris benefited from a post-war wave of tourists who wished to experience the city’s famous sights, which had somehow miraculously survived the war. It had been close; when the Germans were pushed out of Paris in August 1944 as the Allies advanced, dictator Adolf Hitler had given orders for the city to be destroyed and explosives were placed at its bridges and landmarks. His military governor in Paris, Dietrich von Choltitz, disobeyed orders because he believed it was futile to destroy such culture and on 25 August, von Choltitz surrendered the German garrison to the Free French government. As writer Gertrude Stein proclaimed in an issue of Harper’s Bazaar, Paris is “all lovely and saved”.


Paris has long held a fascination for Americans and in the years after the First World War, a group of artists and hedonists known as the Lost Generation flocked to the city to try to blot out their wartime experiences. This café society lived cheaply and decadently, in a city that was placed as the cultural centre of the world. It was the era of F. Scott and Zelda Fitzgerald, Ernest Hemingway and Pablo Picasso, and they gathered in the cafés, salons and absinthe bars of Montmartre and Montparnasse. “If you are lucky enough to have lived in Paris as a young man then wherever you go for the rest of your life, it stays with you, for Paris is a moveable feast,” Hemingway wrote in his memoir.


In the late forties, Paris once again attracted young idealists, where the existentialist movement led by Jean-Paul Sartre and Simone de Beauvoir offered a philosophical insight into the human condition, where freedom could be found in individuality. LIFE magazine in 1952 carried a feature on the phenomenon of teenage Americans in Paris, with images by ground-breaking African-American photographer Gordon Parks. He depicted this tribe of young people experiencing the city as a playground. They drank Coca-Cola in jazz clubs, sat at sidewalk cafés on the Champs-Élysées, took the streetcar past the Arc de Triomphe and made exclamations such as “Quel Babes!” a decade before Audrey’s Holly Golightly would utter similar pronouncements in Breakfast at Tiffany’s. The article declared:


“Neither boys nor girls think much of frogs’ legs, but they know every place in Paris that makes hamburgers and hot dogs and, while having a snack at a sidewalk café, are inclined to dream of the corner drugstore.”


Visitors to the city held a romantic, postcard vision of Paris forged from watching Hollywood movies, with accordion players in berets on street corners, and where the Eiffel Tower was the ultimate symbol of Paris. Gustave Eiffel’s creation shimmers at night, guiding visitors around the city with its twinkling lights, while reinforcing the idea of Paris as the City of Love.


The Eiffel Tower was marketed from the moment it was unveiled at the 1889 Exposition Universelle and made its first screen appearance in the 1924 René Clair silent film Paris Qui Dort (Paris Asleep). From then on, an American film set in Paris wasn’t complete without a glimpse of the Eiffel Tower. Not only is Paris one of the most cinematic cities, but it is also the birthplace of the motion picture, when on 28 December 1895, the first public screening of a film took place at the Grand Café on Boulevard des Capucines.


There had been a long-held belief in Hollywood that any place in the world could be recreated on a studio backlot with a skilled team of set designers and scenarists. Hollywood productions that featured the city typically created an idealized image through an American viewpoint. This included Ernst Lubitsch’s Ninotchka (1939), An American in Paris (1951), Gentlemen Prefer Blondes (1953), Gigi (1958) and Audrey’s first Paris-set film, Sabrina (1954).




[image: Illustration]


The perfect backdrop for fashion shoots in the 1950s, as depicted in the film Under the Paris Sky (or Sous Le Ciel de Paris) in 1951.
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Leslie Caron and Gene Kelly in An American in Paris (1951), which inspired a new generation of visitors to Paris.





The wartime experience had expanded the horizons of the hundreds of thousands of young people posted overseas and with newspapers and newsreels bringing images of Europe directly into people’s homes, American audiences were becoming worldlier in their outlook. They hoped for realism when it came to seeing foreign locales on screen.


In the years after the Second World War, the American film industry increasingly upped sticks and came to Europe to shoot movies on location. This was for a number of financial and aesthetic reasons. The movie studios were attracted by the cheaper production costs of using local crews and the tax breaks that came with it, as well as being able to access the profits that had been frozen by European governments during the war. They also wished to capture the exoticism of being in an actual city, rather than on a set with painted backdrops.


By 1950 Rome had become known as “Hollywood on the Tiber” due to the sheer number of American productions being made in the city. Hollywood filmmakers were inspired by the Italian neorealists like Roberto Rossellini and Vittorio de Sica who, out of wartime necessity, used real locations and filmed on a tight budget to create gritty works including Rome, Open City (1945) and Bicycle Thieves (1948). Audrey Hepburn’s Roman Holiday, made over the summer of 1952, was one of the first American productions to wholly take advantage of location shooting by filming entirely in Rome. It was followed by Three Coins in the Fountain in 1954, a romance about three American women enjoying the sun-soaked piazas of Rome. While Vincent Minnelli’s An American in Paris (1951) was filmed exclusively on MGM’s lot in Los Angeles, despite lead star Gene Kelly trying to persuade the studio otherwise, its huge success placed Paris in the minds of audiences and filmmakers.


By the early fifties, Hollywood was struggling to compete with the growing popularity of television and the studios invested in new film technologies with the aim of retaining their audiences. Processes like Technicolor, VistaVision and Cinemascope really allowed for the romantic cityscapes of Rome and Paris to pop on screen. It was in these conditions that Audrey Hepburn came to be captured on celluloid among Paris’s most brilliant landmarks. In the fifties she starred in sweet escapism – Sabrina, Love in the Afternoon, and Funny Face. By 1960, New Wave filmmakers like François Truffaut, Jean-Luc Godard and Louis Malle were shaking up the industry and changing the way characters used the city. This group of former film critics admired the mise-en-scène of classic Hollywood cinema, but aimed to shift filmmaking from the studio to the street, using real apartments, Métro cars and cafés, and where they depicted young people roaming free in Paris. In Louis Malle’s Zazie dans le Métro (1960), for example, a young girl makes a journey across Paris to visit the Eiffel Tower. In Jean-Luc Godard’s À Bout de Souffle (Breathless, 1960), Jean Seberg


“I never want to go home. I love Paris!”


Audrey Hepburn in Funny Face


wanders the boulevards of Paris selling issues of the New York Herald Tribune, with her criminal boyfriend, played by Jean-Paul Belmondo.


As Paris was a backdrop for their stylistic experimentalism, American filmmakers once again followed suit with a further preference for real locations. In this period Audrey was frequently in the city to make Paris When It Sizzles, Charade and How to Steal a Million, and in France for Two for the Road.


Young college-age women, with an eye for adventure, spent summers travelling in Europe, and by the mid-fifties, the hope of seeing Audrey in a bistro or strolling along the banks of the Seine was part of Paris’s appeal. The city at that time existed in a fantasy realm. It was a place of high fashion and majestic landmarks, of pavement cafés where one could read the works of Émile Zola or Jean-Paul Sartre over a steaming café au lait, a citron pressé or a glass of Pernod, with its herbal scent, and pop into patisseries for fresh, buttery croissants or delicate mille-feuilles. There was Montmartre, with its sloping cobbled streets and gas-lit steps leading up to the white domed Sacre-Coeur, and with the street artists a reminder of its history as the quarters of artists like Henri de Toulouse-Lautrec and Vincent van Gogh. There was the eternal presence of the Eiffel Tower sparkling by the river Seine at night, or the Gothic Notre-Dame cathedral with its gargoyles, where one could image the “Hunchback” in its bell tower, as depicted by Charles Laughton in the 1939 film, and Anthony Quinn in the 1956 version.


“I remember the fifties as a time of renewal and of regained security,” Audrey would later say. “There was a rebirth of opportunity, vitality and enthusiasm ... a return to laughter and gaiety – the world was functioning again. Above all, there was a wonderful quality of hope, born from relief and gratitude for those greatest of all luxuries – freedom and peace.” 1


San Franciscan author Beverley Lehman West spent a year in Paris after college in the early fifties, to fulfil a deep desire to experience this “magical city where they danced in the streets, whiled away hours in cafés, and scribbled masterpieces on the Left Bank”. As she wrote in her memoirs, Finding My Way Back to 1950s Paris: “Even poverty seemed to be romantic in Paris.”2


The post-war city was advertised as a fabled place of glamour and romance, but its outward image covered up the cracks in its foundations and the peeling paint on its walls. In 1951, the same year that Gene Kelly and Leslie Caron danced together in An American in Paris, France’s trade unions were organizing general strikes for all types of workers across the city. A young American, Ann Montgomery, arrived in Paris in 1954 to work as a high fashion model, and in her account of her time, Another Me: A Memoir (2008), she described how Paris was still suffering from “a war-weary shabbiness that cast a despairing shadow over the grandeur of the ancient city.” 3


In half of Audrey’s Paris-set films, she convincingly played a Parisienne, as she possessed the qualities that had long been assigned to its women. In 1910, writer Octave Uzanne described the Parisian woman as “an aristocrat among the world’s women”, and in popular culture, from paintings and advertising to literature and movies, her image was reinforced as the personification of beauty, elegance and allure. She came in a number of guises. There was the fashion plate in couture by Charles Worth and Paul Poiret, the seductive coquette and the gamine with her boyish haircut, her mischievous charm and her androgynous style.


After the war, the Parisian woman was praised for her in-vogue thinness, but her emaciated frame had been borne of the acute food shortages during the conflict. When Christian Dior unveiled his extravagant New Look collection, there was still rationing in place for bread and other food staples, as well as for coal and electricity.


Audrey personified these notions of the Parisian woman in her movies, particularly with her cropped hair and slim body, which in turn reflected her own wartime horrors of malnutrition. Still, her films offered a respite from reality and that’s what she adored about them too. She liked the fantasy world of her movies and the magic that only Paris could weave. It was the place where Audrey Hepburn, the elegant gamine, was created.


During one of her early visits to Paris in 1952, as a fledgling actress on the cusp of fame, she discovered a young designer, Hubert de Givenchy, who had only recently established his own label. When he was asked to create Hepburn’s costumes for her second Hollywood film, Sabrina, it would be the beginning of a designer and muse relationship that helped establish Audrey as a fashion icon. And it was a Parisian writer, Colette, and her story about a young cocotte, Gigi, that first introduced the actress to the world.
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Audrey and then-husband Mel Ferrer observe a fashion show at Givenchy’s first atelier, close to Parc Monceau.













chapter two


The Gamine of Paris


Audrey perfectly represented all that
was Parisian, yet she was, in fact, born
in Brussels, to a Dutch baroness – Ella
van Heemstra – and a British-Irish banker
father, Joseph Hepburn-Ruston. Audrey
Kathleen Hepburn-Ruston came into the
world on May 4, 1929 and because both
her parents were British citizens, she
became one too.
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Audrey photographed by Sam Shaw in a bustling Paris café in 1957.








Her early years were spent in Belgium, Holland (the Netherlands) and then England, where she was sent at the age of five. “I lived and was based in Belgium until I moved to Holland, so my first words were French, but I spent a lot of time in England,” she told Vanity Fair in 1991. “My mother couldn’t afford an English nanny, and she wanted me to speak English, so she would send me every summer to stay with a family I absolutely adored.” 4
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