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Denim Dudes




Introduction


I could start by telling you many amazing facts about denim and jeans: the fact that at any one time, approximately 50 per cent of the global population is wearing a pair of jeans; or that at least 3.9 billion jeans are produced globally per year; or that the world jeans market is worth roughly $75 billion. That got your attention…?


But it’s better to talk from the heart and I can truly say that denim is the most important fabric of the twenty-first century, not just for me, but for the majority of the world.


My first realization that I was falling for denim was in 2004 when I visited a famed denim mill in North Carolina, USA. It was there that I realized learning about denim is an endless journey; however much you learn, you never get to the end of the road: the history, the chemistry, the passion. It’s both humbling and very very addictive.


I am lucky enough to travel to many corners of the globe to learn, share and hunt for denim. All along the way I meet passionate, exceptional and obsessive characters and this is what inspired me to put this book together: to celebrate all those characters. I also wanted to achieve a balance between the experienced and the new-starters – those who work in denim, those who simply love it and those who wear it every day.


Denim has literally changed, fuelled and made the lives of so many people in this book, including mine. When talking to these obsessives they light up as if talking about a loved one: the eyes sparkle, gestures become animated and you have their attention, heart and soul.


I knew that putting together this book would be a challenge, especially alongside a demanding day job and a schedule filled with events, travel and plenty of jetlag! Most of the work was done on the road: on planes, in hotels and waiting at departure lounges. But the real struggle I discovered was not what to put in, it was what (or more specifically, who) I had to leave out, as it’s impossible to feature everyone in just one book. There are geographical gaps in the coverage of this book: Hong Kong, Bangkok, Copenhagen, Osaka … I could only just scratch the surface.


Lastly, there’s another notable omission: the ladies! The denim industry is a boys club, there’s no doubt about it, but over the years I have had the privilege of meeting some exceptionally knowledgeable and gifted women working in denim, but that’s a whole other book.




America


America is the daddy of denim and its denim history revolves around labour, durability and a ‘built to last’ attitude seen in the original founding brands, such as Levi’s, Wrangler, Lee – as well as smaller brands such as Boss of the Road, Headlight and Montgomery Ward. San Francisco remains an epicentre of jeanswear. Brands such as Telleson, Jack Knife and stores such as Self Edge add modern-day kudos. Close by, however, LA has emerged as the modern manufacturing home to all that is indigo. Thousands of denim manufacturers, design houses, global headquarters, laundries, mills and specialist stores stretch from the Stronghold in Venice, through Vernon, home to giant brands such as 7 For All Mankind and Lucky Brand, right up to Eagle Rock’s Rising Sun fanatics. On the East Coast New York has its own vibe, and two juxtaposing attitudes of both purist and fashionista. There’s the Double RL crew and the PRPS guys pushing the boundaries of vintage and then the ’90s kings of the runway, Calvin Klein and DKNY. Add to that the inspirational mix of fashion-week darlings such as Rachel Comey and Phillip Lim and you have a whole lot of something for everyone.
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DONWAN HARRELL





Founder of PRPS, New York





Shot in New Jersey





‘The jean jacket is an original vintage Levi’s Type 1 jacket from the late 1940s. I love the hand-threading repair, mix of panelled denim, the patina on the hardware and the natural colour of the worn denim. It’s the best. The military jacket is a vintage 1960s Vietnam permeable A-2 cold weather field jacket. It belonged to a friend of mine who wore it in the war.


‘The jean was a limited-edition collaboration with one of the blogs I frequent: Selvedge Yard. Only 50 were made. We thought it would be cool to come up with a giveaway jean to celebrate the coming together of both companies, but it turned into a three-way official effort with Triumph Motorcycles. We printed the bike on the inside pocket bags, and the gas-tank icon as the stitch on the back pocket. It’s my personal favourite rope-dyed, Japanese selvedge jean.’
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GREG CHAPMAN





Creative director of H. W. Carter & Sons





Shot in Brooklyn, New York





‘I’ve been breaking in selvedge raw denim for over 20 years – ever since I came across a pair of 1950s deadstock Levi’s from a vintage store in San Francisco back in ’91. I had owned a few pairs of vintage Levi’s but never deadstock. The guy I bought them from told me to wash once and never wash again. It got a little stressful with all the crocking, but I would go back to them again and again as they were so comfortable. Over the years, I did wash them a few times when they got totally minging, but the end results were insane. I started to notice the highs and lows – and the fading, it really intrigued me!


‘I never found another pair like that, but when Levi’s launched Levi’s Vintage Clothing, I bought every piece in my style and started the process again, and have been doing so ever since.


‘The jacket I’m wearing was a gift from the guys at Post Overalls that I’ve had for around 12 years. It’s one of my favourite jackets. The vest is an old RRL piece in pure indigo with a Wabash stripe. The jeans are from Mister Freedom. I love them – I love the fit, the 14-oz denim and the styling.’
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LOREN CRONK





Founder of Loren/BLKSMTH





Shot in Greenpoint, New York





‘The hat is our store brand – Loren – which, yes, is my name too. They are made by one of the oldest hat factories left in New York, using Japanese shirting weight 2×1 denim. We also make these in a 10.5-oz Cone blue-black 2×1, using recycled plastic bottles in the fill yards.


‘The jacket is a left-hand twill Wrangler Blue Bell. I’m a big fan of left-hand twills for the velvet-soft hand and the unique way they wear down. This piece is extra special, with nice rusted-out keyholes and shanks, and other rust stains around the jacket.
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