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Preface


Do designers need to learn code? Should they code their own designs? After all, architects don’t build the houses they design, movie directors don’t shoot and edit their own motion pictures, and even Damien Hirst doesn’t paint his own spot paintings. It’s only down at the craft level – of illustrators, potters, jewellers and the like – that designers actually make things these days.


Of course, in the past designers have had lots of excuses not to learn code. The internet was designed by scientists, for scientists. Tim Berners-Lee, the inventor of the World Wide Web, worked at CERN, the European Laboratory for Particle Physics. His main concern was to share research data with other professionals. When designers discovered the web, they had to adapt it to their needs, using workarounds and hacks to make the web do what they wanted it to do. And they still do, if they wish their layouts to make sense in older browsers.


But the amazing thing about modern computing is that it gives total control over the design process back to designers. Web designers can create entire websites without leaving their computer desks. It started with desktop publishing, when such programs as QuarkXPress enabled graphic designers to be responsible again for the whole design-to-production cycle, free from their layouts being reinterpreted and altered by outside typesetters, repro houses and printers. Musicians, who used to have to hire expensive studio time, can now create high-quality compositions in their own bedrooms. Photographers can produce stunning prints without the need for messy chemicals and darkroom equipment. Digital technology has democratized design. A solitary designer can take on the big studios and agencies on that mythical level playing field – and win.


Many designers will of course work for big studios, where the workflow is fragmented into distinct job descriptions; freelancers have to learn to do everything well. Splitting the duties among, for example, designers who mock-up pages in Photoshop and coders who then try to make them work is a backwards step into the days before computers, in that the design integrity can be lost when the coder is tempted to tweak the designer’s concepts. This book, surprisingly, is not aimed at hardcore techie web designers – there are plenty of manuals out there for them. Of course, I’m not advocating that designers should code complex corporate and e-commerce websites themselves; there is nothing wrong with co-opting specialized help when you need it. But with an understanding of the medium and the tools of the trade – a working knowledge of HTML and CSS – you will produce, I argue, better, more thoughtful and ultimately more successful designs.


Coding, and conforming to standards, could be seen by some as constraining, but there are plenty of examples on the web of beautiful functional design achieved without resorting to Flash or type-as-image methods that play fast and loose with accessibility. Conversely there are sites on the web that may have impeccable coding but lack imagination, don’t tell a story and are downright boring.


This book aims to be a hands-on guide to designing websites for anyone who needs a web presence – be they designers, makers, illustrators, artists or photographers – with the curiosity to want to take charge of the process. Above all, it is a practical and pragmatic handbook. Why reinvent the wheel? There are many generous and talented pathfinder people on the web who have already been along the learning curve and are waiting to help, with public-domain templates, plug-ins and helper programs, that will make ‘coding’ as painless as it can be – mostly just a matter of copying and pasting. This book aims to provide you with the framework and knowledge to design websites. You just need to add the all-important sparkling content – so go and create!


I would like to thank Jo Lightfoot at Laurence King Publishing for commissioning this book, editor John Jervis for his patience, support and sensible suggestions to improve the text, copy editor Kirsty Seymour-Ure for asking the sort of questions that require clear and concise answers that ultimately make the text easier to understand, Emily Asquith for a final look through the content to make sure all was ready for print, and designer Jessie Earle for adding lots of visual interest to my words and code – creating a book that is a joy to read.


Alan Pipes
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1.1 A WordPress blog (weblog) is a quick and easy way to have a web presence – standard design templates can be customized to distinguish your site from all the others, as in this blog from Barcelona-based graphic designers Hey Studios
















	 




	Introduction and background

	1




	 






With the web well into what the community describes as version 2.0, it has never been easier to create a worldwide presence. The internet is now a key part of almost everyone’s life, and for graphic designers particularly it is part of their toolbox and a source of potential income. But what is the best way of designing websites?


You will probably already have a Facebook profile to keep in touch with friends, you might store your photographs on a site such as Flickr, and you likely use Twitter or MySpace – so you already know the basics. You may even have a blog, which is probably the quickest and cheapest way to create a personal website (Fig 1.1) and can be customized beyond recognition (see Step-by-step 1 on pages 46–49). Every designer should have one, whether it be standalone or the ‘news’ segment of a more conventional website. Sooner or later, however, especially if you are thinking of creating websites for clients, you will have to learn some code.


People approaching website design for the first time may easily be discouraged by the complexity of web design programs such as Adobe Dreamweaver. It may be tempting to enrol on an expensive Dreamweaver course and embark on a steep learning curve to be able to design the simplest site. And while this will expand your skillset and help with job prospects, initially it is not always necessary. Learn a program, and you may be locked in to using that program to the exclusion of all others. Learn about web design and you can pick and choose the tools to use. In Chapter 2 we jump right in at the deep end and demonstrate how you can hand-code a simple website in less than a day.





 


What is the internet?


The internet is simply a global network of computers, and a means of connecting your computer, TV or mobile device to other computers. It is merely a medium. But on the internet we find lots of useful tools, the main ones being email (electronic mail), the World Wide Web (WWW) and, to a lesser extent these days, Usenet newsgroups.


Email allows you to send and receive messages and digital attachments – anything from computer-generated images, scanned photographs and artwork to sound samples – to and from anywhere in the world.


The World Wide Web (WWW) is a collection of ‘pages’, probably running into several billions by now, viewed using a browser such as Safari or Firefox and containing text, images, sound, movies and, most importantly, ‘hot links’ to other pages. You can also use some WWW pages interactively to communicate with, say, online stores or galleries. Webmail (e.g. Gmail, Hotmail) enables you to access your email on a browser from any computer.


Newsgroups are online bulletin boards or discussion groups that enable you to have conversations with other people. This role has largely been taken over by web-based forums.


For the designer, the internet is a cheap and fast way to send artwork to the client and the printer. It is also an inexpensive and effective way to advertise yourself and your work worldwide. Third, it is a potentially huge source of new clients and job opportunities (Fig 1.2).


The evolution of the internet


In 1962, the US military set up ARPAnet (Advanced Research Projects Agency) with the aim of improving the military’s use of computer technology. ARPAnet initially connected together four computers at sites around the USA, the first node being installed at the University of California in Los Angeles in September 1969. This was made possible by ‘packet switching’, in which messages are broken down into ‘packets’ and sent off by different routes towards their destination, where they are eventually reassembled. Paul Baran of the Rand Corporation had published such a scheme in 1964. The National Physical Laboratory in the UK set up the first test network based on these principles in 1968.


ARPAnet was designed from the outset to be both resilient and decentralized, so as to ensure that communications would keep flowing even if parts of the network were destroyed – in a nuclear war, for example. By 1971 approximately 20 nodes had been installed. International connections to the ARPAnet were made in 1973: to University College, London, and the Royal Radar Establishment in Norway.
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1.2 Long-established Los Angeles-based design community website QBN (Quality Broadcasting Network) is a resource centre and discussion board for news, chat and – with companion site krop.com – creative industry jobs and portfolio housing


In September 1973, Bob Kahn and Vint Cerf started work formulating the international standard set of rules for network communication, the Internet Protocol Suite TCP/IP, based on two protocols: Transmission Control Protocol (TCP) and Internet Protocol (IP). These were finally published in September 1981, became the standard internet protocols in January 1983, and are still used today.


The internet was opened up to commercial networks, such as CompuServe and America OnLine (AOL), in 1991, and continues to grow. The number of computers on the internet reached a million in 1992. At the time of writing, more than 1.5 billion people worldwide use the internet.


 


Email and domains


In October 1963, computer-consulting company Bolt, Beranek and Newman (BBN) published a paper demonstrating that users could communicate remotely with computers using ordinary telephone lines. BBN had already patented the modem earlier that year.


In 1971, Ray Tomlinson of BBN sent the first-ever network email, over two computers connected by ARPAnet: he is also responsible for the @ sign in an email address. By the second year of ARPAnet’s operation, the main traffic was news and personal messages. Researchers were using the network not only to collaborate on projects and trade notes on work, but to gossip. People had their own personal user accounts on the ARPAnet computers, and their own personal addresses for electronic mail. It was not long before the invention of the mailing list, with which a message could be broadcast to anyone subscribing to a particular list.


Email addresses take the form username@site.dom, in which username is your name or a chosen nickname, site locates your ISP (Internet Service Provider), or server computer, and dom is a domain type, possibly including subdomains. These are all separated by full points.


Top-level domain types include .com for commercial organizations and .edu for educational institutions. Note that most of the sites in the .com and .edu domains are in the USA. Outside these functional domains, sites in the USA have the .us domain, with subdomains for the 50 states, each generally with a name identical to the state’s postal abbreviation (note that .ca can be both California and Canada, depending on the context). Within the .uk domain, there is a .ac subdomain for academic sites and a .co domain for commercial ones. See page 18 for how to choose your own domain name and the advantages of doing this.


Email and messaging in its broadest sense now include webmail (e.g. Hotmail, Gmail), as well as Facebook and Flickr messaging and Twitter tweets.
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Country codes

Each country has its own two-letter domain: Spain, for example, is .es, Germany is .de, India is .in, Austria is .at and so on (full list at www.iana.org). If your name ends with ‘es’, for example, you may be able to buy a domain such as alanpip.es with which to impress your friends. Some countries, however, will issue such domains only to people or organizations resident in that country, so check with your domain supplier. Other unusual country domains have been appropriated by particular industries or trades, for example domains ending .tv for Tuvalu (a Polynesian island), are popular with companies in the television industry.








 


Newsgroups


Usenet (Unix User Network) was established in 1979 – long before the World Wide Web appeared – between Duke University and the University of North Carolina for the exchanging of news and views. The original programs were written by graduate student Steve Bellovin. These were then rewritten and extended by Steve Daniel and Tom Truscott.


Usenet is an example of a client–server architecture. You (the client) connect to a machine (the server) where the Usenet postings are stored. You can look at the headings of postings in the newsgroups of interest, and then request the full text of a particular posting (message or article) to be forwarded to a newsreader program on your machine. You may then read or store the article, reply directly to the poster via email, or post a follow-up article (starting or joining a ‘thread’). You can also initiate a new subject heading with a new posting. The program keeps track of which articles you have already read.


At the time of writing, there were more than 100,000 different newsgroups, many of them inactive, covering everything from keeping fish (rec.aquaria.freshwater.goldfish) to font design (comp.fonts). They have largely been superseded by forums on the World Wide Web (see below), which share many of the attributes of newsgroups, such as topics and threads, but are mostly overseen by a moderator, and you may need to register and join before you can participate in discussions.


Netiquette


Network etiquette, or netiquette, is something that a newbie (new user) will come across sooner or later. Newbies are encouraged to lurk for a while (a lurker is someone who reads but never posts) and to consult the newsgroup’s FAQ (Frequently Asked Questions) list before posting for the first time.


Postings that are off-topic often elicit a flaming, or bashing. Cross-posting (posting the same message to numerous groups) is particularly frowned upon, but real venom is reserved for spamming (from the Monty Python ‘Spam’ song in the sketch of the same name). Spam initially described a carelessly inappropriate message or advertisement posted to many different groups or individuals, and is now a general term for unwanted or malicious mass-marketing. Messages set all in capitals (interpreted as ‘shouting’) or with over-long signatures (especially ones containing so-called ASCII art – pictures made up of text characters) are discouraged, but it is considered very bad form to criticize a poster’s poor grammar or spelling. The latest versions of email and news-reading programs have useful ‘kill files’ and spam filters, which weed out unwanted messages.
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Abbreviations and emoticons


Because of the need to conserve bandwidth, and for speed of typing, many abbreviations are in common use. Here are a few you may encounter:


BTW


by the way


FYI


for your information


IMHO


in my humble opinion


LOL


laugh out loud


RT*M


read the * manual (clean version!)


And because gestures or inflections of speech are impossible on the net, symbols made from text characters, called emoticons or smileys, have evolved. These are particularly useful to avoid causing offence – your harmless joke may be taken literally, but a ;-) smiley makes everything okay! The most common are opposite (turn your head 90 degrees to the left).


 


The World Wide Web (WWW)


While a consultant for CERN (the European Laboratory for Particle Physics) in 1980, Tim Berners-Lee wrote a hypertext-based program called ‘Enquire-Within-Upon-Everything’. In 1990, he coined the name World Wide Web (WWW) and, with Robert Cailliau as co-author, he developed the first WWW program. In 1993, CERN placed this software in the public domain.


That same year, a group of graduate students from the University of Illinois at Champaign-Urbana developed Mosaic, a software package that used the WWW protocol. Mosaic was a major factor in the explosion of business interest on the internet, because it made the internet accessible to inexperienced users. Many other browsers have evolved since Mosaic’s development, including its direct descendant Mozilla Firefox and Microsoft’s Internet Explorer.


The World Wide Web is a huge collection of interconnected pages. Many sites encourage or require you to register (giving them valuable marketing information). Your ISP or college may provide you with disk space on their server for a home page and there are many sites around the world that offer free space. These can be used as test areas to develop your web design skills.


The WWW is based on a client–server model where the client (your browser) communicates with the servers (the sites storing the web pages you want to view) using mainly HTTP (Hypertext Transport Protocol). HTML (Hypertext Markup Language) is used to create and communicate the page. The address of a page, or its URL (Uniform Resource Locator), is generally of the form: http://www.yourisp.com/username/index.html.


Technically, the ‘www’ part of the URL is a subdomain, and as such could be anything you choose: ‘www1’ and ‘www2’, for example, are used by large organizations to share traffic among different servers. The ‘www’ at present distinguishes a web address from, say, an FTP address (see page 17), but is largely redundant and you will see more and more websites abandoning it in the future. Try typing in your URL without the ‘www’ and it will probably work just as well.


Web standards


What are standards and why are they important? Without standard weights and measurements everyday life would be chaos and the mass-production of goods impossible. Time was standardized when the users of railways demanded accurate timetables. So it is with web standards – they ensure everyone is singing from the same hymn sheet.


There are two kinds of standards: de facto standards, which are introduced by commercial companies or research organizations and eventually become accepted by the community – PDF (Portable Document Format) is an example; and standards established by international committees of experts and interested parties. In web design that means the W3C (World Wide Web Consortium) founded by Tim Berners-Lee in 1994 and based jointly at MIT and other locations around the world. The W3C doesn’t actually invent the standards – the technical specifications for various developments come from many different sources and the W3C has the role of endorsing the best of them. Recommendations are discussed and after a lengthy process become published standards.


When a website is said to comply with web standards, it means that the site or page has valid HTML, CSS and JavaScript, according to the published standard, and that this can be tested by the W3C’s validation services. Commercial companies such as Adobe often develop programs ahead of standards and thus code produced by proprietary software such as Adobe’s web design program Dreamweaver may not be totally standard. The standards committees are forever playing catch-up with commercial developments and this is something everyone has learned to live with.


 


Designing for the World Wide Web


The World Wide Web is a wonderful opportunity for the graphic designer, but it does have some curious challenges. For a start, until recently you did not have a great deal of control over how your designs and layouts would be seen. It is only possible to specify fonts that the user already has installed on their computer, and you can be reasonably certain only that they will have a subset of the most common fonts (see p90). You also have little control over what size they will be viewed at or the measure used. You have to accept that your design is going to appear differently on different browsers and on different machines (for an example of fluid design that works with these variables see Fig 1.3.) On the upside, some designers find these constraints liberating, plus you don’t have to worry about the resolution and format of images (everything is 72dpi) or about print production. Moreover, since the RGB (red, green, blue) colour model is used, which has a bigger gamut than CMYK (cyan, magenta, yellow, key or black) used in print, you can choose from more colours. The web is in many ways an ideal publishing medium: it is inexpensive (almost free), global, instantaneous, and, despite what was said earlier, extremely versatile.


So what is there left for the designer to do? Basically what all graphic designers do all the time: communicate the client’s message in the most effective way; make it easy for the user to navigate around the site; and make the pages distinctive, attractive, eye-catching and entertaining. The web is a great leveller – college students and graduates have (almost) exactly the same tools available to them as the most prestigious design groups working for the largest multinationals.


Perhaps the biggest difference between designing for print and designing for the web is that the layouts for a book or magazine are, broadly speaking, designed in a linear fashion: readers are expected to start at the beginning and work their way through to the end. In interactive media such as the WWW, the reader is encouraged to leap from one hot link to another, so the organization of pages is important. The reader may enter any page in your site from an outside link, so every page must be self-contained with all the navigational aids necessary to help them carry on surfing. An initial concept plan with flowcharts and maybe a storyboard is essential. WWW designers need directorial skills too – with sound and animation available, you may well be asked to coordinate the efforts of a whole team of other professionals.
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1.3 Norwegian designers Commando Group use a fluid design for their website – when you increase the window size, the content moves to fill the space


 


Hosts and hosting


As mentioned earlier, the websites you create have to ‘live’ somewhere. It might be possible to configure your home computer to become a server, but it would have to be connected to the internet 24 hours a day. Your service provider would probably not allow it (or charge you a lot for the privilege) and, in any case, to host a domain (see page 18) you would need to run at least two servers. It is far easier – and cheaper – to use a third-party hosting service. Your ISP, the company you connect to the internet through, probably allocates you some disk space for personal use, and this is fine for a home page or a simple non-commercial site. But if you suddenly become a success and start getting lots of hits, with your site starting to use more of their bandwidth to cope, they will soon be contacting you for more money.


One of the earliest third-party hosting services was GeoCities, a Utopian attempt to set up an online community. Founded by David Bohnett and John Rezner in 1994 as Beverly Hills Internet, it was taken over by Yahoo! in 1999 and closed in 2009. GeoCities was organized thematically into ‘neighbourhoods’: for example, computer-related sites were located in Silicon Valley, entertainment sites were assigned to Hollywood, and artists and writers lived in SoHo. The idea was that neighbouring homesteaders would interact with each other, providing a virtual support and networking community. It was ahead of its time, anticipating the interactive nature of Web 2.0, and in 1999, at the peak of the dot-com boom, GeoCities was the third most-visited website on the WWW. But being a free service, it failed to make any money for its new owners, and Yahoo! has since been encouraging GeoCities users to migrate to its paid hosting service.


However, there are still numerous free hosting services, for example, www.110mb.com and www.freevirtualservers.com (Fig 1.4). The reason for choosing these particular examples is because they offer something called SSI (Server Side Includes), which we will be looking at in Chapter 6 (see page 134). Make sure that any hosting service you decide to use also offers FTP access (see opposite) and gives you the amount of space, bandwidth and reliability you need – you may have to make small one-off payments or upgrade to a monthly paid contract to get all the features you require. Some free hosts will put advertisements on your site, or ask that you purchase a domain from them (see page 18).


One downside of using free hosting is that they are sometimes used to host illegal pornography and other criminal sites. When certain ISPs detect this is happening, they may blacklist the IP (Internet Protocol) address of that part of the host’s server that you may be sharing with the criminals – every website has a numerical address of the form 174.142.109.139 – and your site will go down (disappear from view) until the host weeds out and expels the perpetrators, and the ISP deems the host is safe enough to allow its customers to see.
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1.4 There are many ‘free’ hosting and domain sites on the internet, but, like low-cost airlines, they may start off being free but to become functional their one-off fees and upgrade subscriptions can begin to add up


 


FTP: Uploading and downloading


When you have finished designing your website, you will need to transfer it from your computer to the host’s server. Although most free hosting services provide a browser-based form-style system to do this, you might only be allowed to upload files one by one, which can become very tedious and time-consuming. FTP (File Transfer Protocol) is a long-established means of transferring files between computers and its most obvious use is to upload your files to the host server.


FTP has other uses too. There are many sites around the internet from which users can download programs, documents and images. Mirror sites keep copies of the files from the main sites, and if there is one geographically closer to you, it may well be faster and more responsive than the main site. You may also wish to upload large files to a client’s computer – several print-resolution images, for example – and large email attachments can easily exceed the capacity of someone’s inbox. Most web design programs, such as Dreamweaver, have built-in FTP; Apple’s OS also has FTP available. There are also standalone FTP programs, such as Transmit and Fetch (Fig 1.5). Programs such as Transmit do one simple job well, showing two columns of files: ‘your stuff’ (corresponding to what is on your hard drive) and ‘their stuff’ (corresponding to what is on the host’s server). To upload files, connect to the hosting server using the address and password supplied (see page 18), and simply drag and drop files from your stuff to their stuff; to download files, simply drag and drop files from their stuff to your stuff. The log-in details for different hosts are stored as a list of favourites.
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1.5 An FTP (File Transfer Protocol) program such as Transmit focuses on one task, uploading and downloading files from your computer to others. Its main use is to upload your website files to a host’s server


 


Domains


So, let’s take the plunge and open an imaginary account for a photographer with www.freevirtualservers.com. After the usual form-filling and choosing of passwords (if you write them down keep them in a safe but secret place) we discover that there is a small one-off set-up fee, and that they require you to buy a domain from them. We were going to buy a domain anyway, so after checking with them that janedoephotography.co.uk is available, we pay for two years. You can also check the availability of domains on www.who.is, where we found that www.janedoephotography.com is already taken (Fig 1.6).


From their welcome email we receive the settings we need to put into the FTP program, which are as follows:


Server address: ftp.janedoephotography.co.uk


(or 67.18.242.98)


FTP username: t15jane


FTP password: ******


Starting directory: /public_html


However, until we reach the end of Chapter 2, we do not yet have a website to upload, so will leave it there for now.


Domains ending in .co.uk (i.e. UK-based companies) and other .uk domains are looked after by an organization called Nominet. This private, not-for-profit membership company was founded in 1996 after its predecessor, a voluntary ‘Naming Committee’, was unable to cope with demand. Customers registering a domain, however, do not normally approach Nominet directly, but apply via a ‘registrar’ such as www.freevirtualservers.com. Once registered you will be asked by Nominet to confirm your details and will later receive a Registration Certificate.


In the United States, domains ending in .com and other top-level domains were registered exclusively with Network Solutions, Inc. (later taken over by VeriSign) until 1997 when monopoly legislation forced them to reduce their ‘excessive’ fees and open up registration to competition. Thus, the difference between ‘wholesale’ and ‘retail’ registrar companies is not as clear-cut as it is in the UK. Overseeing these companies is an organization called ICANN (Internet Corporation for Assigned Names and Numbers). The leading ICANN-accredited registrar is Go Daddy, followed by eNom, Tucows (also known for its website directory of shareware) and Australian company Melbourne IT.


Although it is convenient to buy both web hosting and domain hosting from the same vendor, it is often safer to use two separate companies, to avoid hidden costs if at a future date you decided to move the website and/or domain to another hosting company. Using a hosting service without having to buy a domain from it means you can store several websites using the same hosting account, all in separate folders on the server.
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1.6 Who.is can be used to check whether a domain is still available to buy – it also gives details of who owns a particular domain


For example, you might set up a free hosting account with www.freewebhostingarea.com and the address of your website would be http://janedoephotography.ueuo.com. This may be good enough for you to start with, but you then might buy a better domain from Go Daddy or Freeparking, such as janedoephotography.net (be aware that all obvious straightforward domains, such as jane-doe.com, will probably already have been snapped up). Domain names can include only letters and numbers, plus hyphens – no spaces or fancy characters allowed. So try a few combinations, until you find one that works for you. For example, at the time of writing this, jane-doe-photography.com is still available.


Linking to your website


Once you have registered the domain, you can link it to your website in one of two different ways. The first is called web forwarding.


After logging on, I navigate to My Domains>Maintain a Domain, then click on Edit Domain Name Properties. You will see that the domain is being redirected to the home page’s ‘real’ address, for example from http://www.belengomez.com/ to http://homepage.ntlworld.com/urbantree/belen-gomez/index.html, where the website is hosted. A user typing www.belengomez.com into a browser, or finding it via a search engine, will be unaware that a redirection has taken place. If you decide to change hosts, all you need do is change the address in the Use Web Forwarding box. This technique also works with email: redirect your mail to your domain – for example info@belengomez.com – and your mail will always find you – see the tip box on page 21.


One disadvantage of simple web forwarding is that your actual website is ‘masked’ in a frameset that can confuse the search engines, hence there are fields available for adding description and keyword meta-tags. You can see the code for these frames if you View Source in the browser (Fig 1.7). For better control, we can use the Manage Your Own DNS Zone File section (Fig 1.8). Here we need to enter the IP address of the new web server (which you must find out from your new host), of the form 72.1.201.156, plus maybe the names of their primary and secondary name servers. For example, the name servers for the web hosting company 1&1 are of the form ns59.1and1.co.uk and ns60.1and1.co.uk. Every domain must exist on at least two different servers (known as primary and secondary). With this method, the individual addresses of each page of the website using the better domain will appear in the address bar of the browser.
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1.7 The disadvantage of simple web forwarding is that your website will be ‘masked’ by the domain host’s frameset, which could confuse the search engines
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1.8 With DNS control, the address that appears in the address bar of the browser is that of your domain and nobody is the wiser as to where it really resides. Large multinational stores like Uniqlo, however, are more likely to have their own real or virtual servers


Larger companies and organizations are more likely to have their own servers, or to rent virtual servers from a third-party host, so they will have fewer problems displaying the domain name as they would like it. Virtual servers exist in their own enclosed space within a bigger server, bridging the gap between inexpensive or free shared web hosting, as described earlier, and much more expensive dedicated servers that only a multinational could afford.
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Use your domain email address

It is surprising how many people buy a domain for their website but never get round to using the email that comes with it. Using your domain for email a) looks more professional than using a Hotmail, Gmail or similar account and b) means that if you change your ISP or leave college, you won’t have to inform all your friends and contacts that you have a new email address. If you have bought a domain, such as janedoephotography.co.uk, then your email can be anything@janedoephotography.co.uk, where anything means anything. Most people would choose info@janedoephotography.co.uk, or a more personal jane@janedoephotography.co.uk. Just go into the Manage Domains part of your domain host’s site and set the email forwarding to your current ‘real’ email address. As with a PO Box number, the host forwards to your address and if you later move, you just set it to your new address and your email stays the same.
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