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Bil Donovan, Oscars Red Carpet,


February 2011, Vanity Fair Italia, 2011.
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Cédric Rivrain, Lara in Balenciaga, 2007.




I would like to dedicate this book to my parents, Joan and Leslie, and to Auntie Rose.


Thank you for planting all the creative seeds that eventually grew into this book.
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Carlos Aponte, Form, 2007.




INTRODUCTION


The art of the contemporary fashion illustrator can be seen as defying the times – an anachronism in this age of the digital photograph, instant internet communication and technology-driven creative processes. Even when computer software is used as a tool, the idea of forging a career as a fashion illustrator today seems highly unrealistic. Yet in spite of this, or possibly even because of this, from the Mediterranean to Scandinavia, from the UK to the USA, highly accomplished and highly successful fashion illustrators are working away.


After the Second World War it seemed as if fashion illustration would be relegated to becoming a historic craft. It was seen increasingly as either an oddity that broke the mould or a still much-needed filler for newspapers or advertisers that had smaller budgets and were unable to afford a costly shoot. In An Introduction to Fashion Illustration, published in 1980, Madeleine Ginsberg closes with the words: ‘The era of the fashion artist came to an end in 1939, for the post-war years have belonged to the artist–photographer, not the illustrator.’ But some thirty years after this bold statement was made, fashion illustration might be described as enjoying a renaissance, not just in Paris or London, but across the world.


Perhaps this is because capturing the ephemeral world of fashion creates a document of our society and the times in which we live. Often the seemingly inconsequential drawings and portraits of fashion illustrators tell us more about our values and lifestyle choices than the posed, edited and re-touched images of photo shoots. Fashion illustration is, by its very nature, of-the-moment. The characters in Jordi Labanda’s illustrations, for example, speak to us of the latest style fetishes, from the clothes that the figures wear through to their body language.


It is also true that we are currently rediscovering craft and technique and seeking to preserve skills – such as drawing from life at speed – that were in danger of disappearing. Fashion illustration is an art based simply on the skill of the hand and the eye. The delicacy of the line in an image by Cédric Rivrain, for instance, reminds us of this. The hand of the illustrator demonstrates both the timeless craft of illustration and the follies and fancies of the current mode. With his sharp observations and graphic lines, Piet Paris provides another fine example of this, confirming that fashion illustration is and always has been about a great deal more than a pretty drawing of a pretty dress.


The enduring art of illustrating fashion has been explored in many forms, from exhibitions to books. Many of these publications and showcases have been about artists of the past, however. While they demonstrate that the artists who stand the test of time are both those who use the recording of fashion as part of a larger picture and those who focus on the illustration of fashion as an end within itself, there is little available on today’s artists of tomorrow. This compendium seeks to fill that gap and celebrate fashion illustration’s renaissance.


Tellingly, it is at the height of our interest in multimedia and cross-media communication that our interest in fashion illustration has become much more widespread. From department stores to jewellers, all the major fashion businesses are investing in the art of the illustrator and realizing there are myriad styles for the drawn image, from polished technical effects that only the computer can achieve to traditional pencil or watercolour delicacy. Major fashion stores across the globe surprise us by using, say, Tanya Ling for their campaign as opposed to the glossy images of photographic studios.


Today, while fashion illustrators continue in their traditional role of recording and observing – communicating through line the essence of a season – they also have much broader horizons. These include advertising campaigns, of course, but also designs for accessories, such as bags, and even china plates – and this by illustrators as diverse as Julie Verhoeven, David Downton or Jeffrey Fulvimari. Moreover, as technology rides roughshod across craft in many domains, fashion illustration is reinventing itself through the application of technology, albeit in tandem with more traditional drawing skills. Indeed, Richard Haines’s swift hand-drawn lines are posted on-line in a matter of minutes.


Above all else, however, there remains the joy and wonder of watching an illustrator put drawing instrument to paper and capture, in a few brief seconds, the line and form of the model, the pose and the movement of the garments.
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Piet Paris, Backdrop for Viktor & Rolf S/S 11 collection, 2011.




CARLOS APONTE


A bold, graphic line characterizes the work of Carlos Aponte. Even when his imagery is comparatively soft there is a clarity and confidence to his approach. His statements are strong and rely on elimination of the superfluous, and this in turn depends on a thorough understanding of the subject and faultless execution.


A solid technical foundation is the hallmark of many fashion illustrators; the importance of the editorial eye cannot be underestimated, and bold omissions demand supreme assurance. Aponte has a great feel for the sweeping line within his work, turning the brogue detailing of a classic shoe into the spiralling flight of an insect, the flow of an arm during exercise into a fan of colours or transforming a linear map of New York into the swinging outline of a dress. Thus his strong lines are fluid rather than aggressive, attracting observers rather than challenging them.


Often, graphic boldness has a hard or static edge to it, but Aponte has an absolute understanding of how clothes move; in his latest works the figures are imbued with implied movement through the use of painterly lines. While his output is totally contemporary, Aponte also draws on the heritage of the bold communicators of the twentieth century who had a linear and graphic approach too; he is firmly a modernist yet there is a timeless quality to his work. His sense of balance within a layout, his control of colour – often monochromatic – and his use of pure line can be seen to great advantage in his menswear fashion drawings. These pinpoint a specific look and genre but retain a universal appeal.


It is interesting to note that although right up until the early twentieth century there was extreme control in the line of most fashion illustration, dictated mainly by the quality and modes of reproduction (Étienne Drian always excepted), later fashion illustrators such as René Bouché or Eric display more freedom of line and show the physical marks of the pen or brush clearly within their work. Now we have returned to clarity of line, not always due to the use of technology and computers in the creation of the image, but often through the actual mark making – perhaps more related in fashion illustration terms to the work of René Gruau. Aponte’s desire to sharpen the image has led him to work on new techniques for creating the line beyond straightforward drawing, for example introducing ‘tape lines’ that are flat and hard-edged yet at the same time capable of being manipulated into his repertoire of styles.
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Seated Model, Gilbert & Lewis, 2011.


Bold tonal planes of blue are accented with red in the fabric pattern of the matching shorts and shirt in this cropped image.
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Black & White I & II, Gianfranco Ferré, 2013.
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Untitled, Visionaire, 1993.


Aponte crafts tape into graphic lines, communicating a strong feeling for silhouette as well as movement.


Where and when were you born and where do you live now?


I was born in New York but grew up in Puerto Rico, where I have spent most of my life. Now I live in downtown Jersey City, a few minutes away from downtown NewYork. I have the best of both worlds: the excitement of the city and a quiet and beautiful working retreat.


Any particular childhood influences?


My first influence was Marvel superheroes, then it became classic films from Hollywood. But my biggest influence was the way of thinking of fashion illustrator Antonio Lopez, whom I met a few years before he passed away. I attended his last drawing seminar in Altos de Chavón. He taught me to always try something new, to experiment. He became my mentor and big brother; we both shared the same cultural background so it was easy to relate to him. He strongly encouraged me to come to New York.


What is your earliest drawing memory?


One of my earliest drawing memories was doing a Miss Universe contest with my own drawings of women with crazy costumes. They were all done with notebook paper, pencil and Crayola.


What was your first professional work?


I did some images for a hotel promoting a fashion show in Puerto Rico. I wanted to make sure they got excited so I presented them with a lot of ideas – I spoiled them – and after that first assignment they expected as many ideas as before.


Do you have a preferred medium?


I don’t have a preference. I love to hand draw but I always like to try something different.


Do you work in silence or with background music / radio?


I like to play music. I like to create a soundtrack for a job, like a film – what’s the storyline, what’s the mood?… Sometimes I work without music. It all depends on the project.


What would be your ideal commission?


Any campaign with a daring and visionary art director.


Are you a slow and careful or quick and speedy draughtsman?


I’m pretty fast, but whatever I do with the artwork has to feel fresh.


Do you keep a sketchbook?


Yes, I always keep a sketchbook where I put down ideas, sometimes even short stories. Some of these visual ideas end up in a commissioned job or my portfolio.


How would you describe your work?


In constant search and evolution, just like fashion.
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Untitled, Christian Dior, 2003.
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Untitled, 2010.


As with his tape illustrations, Aponte embraces Arte Povera, using humble media – in this case corrugated card creates a textured A-line dress.
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José & David, Gilbert & Lewis, 2011.


Simple clothing is communicated using body language and a heightened sense of proportion.
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Scarf, Gilbert & Lewis, 2011.


Grooming requires careful styling to work as an illustration. Here glasses, a bandana and a carefully coiffed preppy hairstyle get the message across loud and clear.
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Untitled, Gilbert & Lewis, 2011.


The pose used by the illustrator is all-important: these relaxed images show menswear as worn by real people in a real world.




TINA BERNING


Tina Berning has a very original approach to fashion illustration, both in terms of technique and results; however there is a faint echo of another illustrator in her work – Constantin Guys, who drew in the nineteenth century. The use of monochromatic wash, the interaction between the subject and the viewer, the careful observation of the subject allied with an off-kilter individualism are truly special within her work. Also, although in other ways her work is very unlike that of contemporary fashion artist Hippolyte Romain, Berning likewise fills the page with fashion ‘types’, recording their expressions and the look of that moment.


Berning has a layered approach to much of her work, surprising the viewer with an abstract panel, or a pattern seemingly unrelated to the main image. There is a wonderfully disconcerting quality to the final image, and her work with photographs takes this to another level. In this way she is able to create a multi-layered fantasy that draws the observer into the world of her imagination. Berning is both communicator and creator, showing us her particular vision of the clothing. Like Diana Vreeland, she forces us to believe that this is the real thing – her strength of vision convinces us that the hair was this wild, that the bow was this big… It is not a question of ‘artistic licence’ – a much-abused term loved by those who cannot draw well – but a characteristic of her work that the drawing must tell the tale she wants us to see. The results are superbly worked and are often portraits in their own right as much as they are fashion illustrations.


Alongside all of this is the ability to draw almost anything she is commissioned to draw, from a series of women about the house for an architectural publication through to Soviet leaders. The hallmark of the great fashion illustrator is, as always, this basic essential, to be able to draw anything the client commissions, but also to have a specialist understanding of fashion as an extra fillip to the portfolio. Berning’s work displays a range of techniques, a range of subjects and a range of moods; her portfolio offers a challenge to all those wishing to enter this world of illustration simply to draw fashion. Her mantra – ‘a drawing a day keeps the doctor away’ – demonstrates her work ethic: keep drawing. It also implies that one should keep drawing all kinds of subjects. From The New York Times to a vast range of European publications, her individual and exciting work is in demand, proving that such dedicated practice yields results.
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Twiggy, A Guide to Looking and Feeling Fabulous Over Forty, Penguin Books, 2008.


Contrasting the boldness of the fashion with soft rounds of colour, Berning shows us the bow-tied blouse, longer-line waistcoat and box-pleated skirt in a modern yet romantic image.
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Suzy Menkes, The New York Times, 2007.


This portrait of fashion writer extraordinaire Suzy Menkes, complete with her famous hairstyle, conveys her personality exactly. The blurred depiction of the fashion imparts a timeless quality to the image.


Where and when were you born and where do you live now?


Born in Braunschweig (or ‘Brunswick’, a town near Hannover) in 1969, I grew up in West Germany and moved to Berlin ten years ago. My sister and father now live next door and Berlin has become my hometown.


Any particular childhood influences?


I grew up with the FAZ magazine, the weekly supplement of my father’s newspaper (the Frankfurter Allgemeine Zeitung). My sisters and I fought about who would get it first to cut out the beautiful photos. I was the youngest so I had to settle for with the remains – the illustrations – and they were wonderful. Heinz Edelmann, famous for his art direction on Yellow Submarine, contributed at least twice a month; Hans Hillmann, Paola Paglia, Brad Holland, just to name a few, were also regular contributors. I did not know that these pictures were called illustrations but I knew that this was what I wanted to do always.


What is your earliest drawing memory?


As a small child I would draw on everything as soon as I got hold of a pencil. This was especially true of our walls, so my mother painted a whole wall with chalkboard paint, on which I was supposed to draw – and I did. Now my daughter starts drawing on everything as soon as she gets hold of a pencil – especially the walls…


What was your first professional work?


The first illustrations I sold were drawings for bakery paper bags. One of these bags, originally produced in 1992, is still being produced – a copyright disaster for me!


Do you have a preferred medium?


Venetian glass quilts and ink.


Do you work in silence or with background music / radio?


There is a magic music choice that has been following me for a long time, that will always help me get into the mood and concentrate. It’s like a mantra. When I am doing all-day stuff I listen to the radio (the news channel).


What would be your ideal commission?


Any commission that shows respect for the artist’s work as well as the artist’s respect for the content is a good commission. Combined with a challenging subject, it is ideal.


Are you a slow and careful or quick and speedy draughtsman?


I take my time in thinking about things, preparing and planning. The execution is mostly fast. When it is not fast, I am stuck and then it can take a long time…


Do you keep a sketchbook?


Together with friends I have a sketch blog (Bilderklub.de) that we have been filling for the last seven years, sometimes a lot, sometimes less. The times I do it daily are definitely the best periods creativity-wise. A sketchbook, or anything that keeps you evoking and following your inspiration day by day, is essential for sustaining creative work.


How would you describe your work?


Drawing is learning to look properly and I try my best to look properly, mostly at human beings.


Do you research your subjects? How do you research?


For research, the internet is of course always an option – especially random abstract searches that can lead to very interesting results. But of course I can’t work without my collection of fleamarket treasures: photobooks like Women in Paris from 1965, or a compendium of collector cards of film stars from the 40s – and the list grows, from Sunday to Sunday.


How does your personal work relate to your professional output?


Doing both illustration and exhibition work, I love to switch between commissioned and non-commissioned art. I am very thankful for the fact that I am confronted, through my illustration work, with mostly time-relevant subjects and these flow automatically into my personal work.


Anything else you wish to tell the reader?


I always love to share my grandmother’s credo, which she had in old-fashioned handwritten type in a little frame on her wall: Liebe lacht doch. Love laughs nonetheless.
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Vanessa & Johnny, Süddeutsche Zeitung, 2011.


A famous couple who are always wonderfully dressed but not necessarily fashionable, Johnny Depp and Vanessa Paradis are shown here complementing each other’s style perfectly.
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Rustic, ‘Fashiontrends’, Branche und Business Fachverlag, 2010.


The dark herringbone tweed and furry winter scarf are accented by rich onyx green and ruby red, demonstrating the styling that strong fashion illustration requires.
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Darlinghurst Strasse, Riot Magazine, 2006.


By combining the architectural curves of a Balenciaga cape with the graphic pleats of a Pierrot ruff, linked by Harlequin diamonds, Berning brings commedia dell’arte to fashion.
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Romantic, ‘Fashiontrends’, Branche und Business Fachverlag, 2010.


The exquisite detailed drawing of the floral decoration and the delicate handling of the ruffled and bloused dress here is contrasted by the throw-away nonchalance of the background drawing.
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Androgyn, ‘Fashiontrends’, Branche und Business Fachverlag, 2010.


An aviatrix flying through a night sky: her dark leather cap and jacket are played off against the strong colours of the make-up and background.
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Konfektion, ‘Fashiontrends’, Branche und Business Fachverlag, 2010.


The painterly space here contrasts with the intricate work on the clothing and allows breathing space. Within this space an ethereal bird seems poised for flight.




JASON BROOKS


The ability to create a ‘type’ – an iconic interpretation of a character, which becomes the personification of a specific time or even a brand – through fashion illustration is well documented. The Arrow Collar Man, the Gibson Girl, René Gruau’s Dior Woman – all are examples of characters who developed a life of their own. The Jason Brooks girl and her companions inhabit a world that we long to enter, where gloss and glamour reside alongside a seemingly endless good time – be it on a beach or in a bar. We are seduced into believing that this is a real world, so perfectly has Brooks observed every detail. Like an author who knows the back story of his characters, in this case the artist seems to understand every nuance of his invented world.


One element defines and is common to all his work: detailed observation. The basic ability to draw without technology, and the understanding of line and medium underpin the entire output of this artist. There is never any doubt that the rose held by the model will be exactly the right rose, that the tilt of an eyebrow will convey exactly the correct mood. Even recent, sketchier, work implies that all is present and correct. His commissions spread across a wide range of clients and products, and from early newspaper work through to major campaigns Brooks has brought the same rigour to everything he has touched.


Colour has always played a key role in Brooks’s work, with a sharp use of contemporary colour balance in many of his images. Reflecting trends while retaining a personal identity and signature style is always a challenge for a fashion illustrator. Concerns of longevity also enter into the perceived stylishness of a fashion image, be it illustration or photograph. However, Brooks remains totally in control – whether in his glossy digital images or in his simple line drawings – by distilling the essence of what he wishes to say. He exemplifies the need for the professional, full-time fashion illustrator to adapt and move on, yet retains the integrity and strength of his personal vision. A combination of solid, basic skills alongside a desire to embrace technology is reflected in the references in his work. His best-known work is perhaps closer to the great poster and cartoon artists of the twentieth century than to fashion illustrators such as Eric or René Gruau, demonstrating how he has reinvigorated the art of fashion illustration for today.
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Model Walking, Pink, 2008.


Smiling directly at the viewer, this long-legged elegante strides confidently across the page in her killer heels. The bold strokes of the artist leave much unsaid and yet tell us everything we need to know.


Where and when were you born and where do you live now?


I was born in London on 23 February 1969 and I now live and have my studio in Brighton, England. Here I have space for all my books and art materials and can really focus on my work.


Any particular childhood influences?


I was insatiable in my desire to make pictures from an early age and my parents were always kind and encouraging. One of my strongest early influences was a trip to Tuscany, when I was six. It was my first experience of looking at large-scale paintings and sculptures of the human figure. I particularly remember standing in front of Paolo Uccello’s painting The Battle of San Romano in the Uffizi Gallery in Florence and being completely overwhelmed. At that age I particularly loved drawing battle scenes; I think it was because I could attempt to draw figures in all sorts of poses, and they also contained their own sub-narratives. I also used to draw my family and visitors to our house.
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