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INTRODUCTION


It’s hard to believe that a fashion house so forward-thinking and innovative could be over a century old. Prada, helmed by the world-renowned Miuccia Prada, has been changing how we view luxury, elegance and – by extension – ourselves since the 1980s. More than handbags and high fashion, Prada’s influence extends far beyond the catwalk into art, film, theatre and even to how we shop.


Founded in 1913 by brothers Mario and Martino Prada, the leather-goods designer was the epitome of bourgeois luxury. Although Prada remained a coveted brand throughout the twentieth century, it was Miuccia Prada, along with her husband and business partner Patrizio Bertelli, that turned this Milanese leather shop into the cultural behemoth it is today.


An initially reluctant heir to the Prada name, Miuccia Prada has set the bar for the fashion industry for nearly five decades. Prada‘s innovative use of once-overlooked materials, such as military-grade nylon, single-handedly transformed how we view materials and, by extension, how we define luxury.


The iconic nylon backpack, for example, epitomizes the unique Prada blend of practicality and sophistication, a philosophy extends to Prada‘s intellectual runway designs, where each collection is a thoughtful amalgamation of art and culture, and a commentary on contemporary life.


It could be said that the true innovative spirit of Prada lies in tension. Tension between Miuccia Prada’s early political affiliations with leftist politics and her inherited love of fashion; tension between high art and esoteric concepts and yearning for functionality; tension between how we define beauty and how we define fashion itself. This little book is a tantalizing glimpse into the exclusive, complicated and luxurious world of Prada.
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THE ORIGINS OF PRADA


FROM A MILANESE LEATHER-GOODS SHOP TO BECOMING THE OFFICIAL SUPPLIER OF THE ITALIAN ROYAL FAMILY AND MOVING ON TO THE INNOVATION OF THE 1980s, PRADA’S UNIQUE RISE TO GLOBAL PROMINENCE IS SOMETHING TO BEHOLD.








Prada was founded in 1913 by brothers Mario and Martino Prada. Named Fratelli Prada (Prada Brothers), their first leather-goods shop was located in the prestigious Galleria Vittorio Emanuele II in Milan, where it is still housed today.
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[Prada is a] constant fusion of traditional values and techniques with ground-breaking modern ideas.
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Laia Farran Graves


The Little Book of Prada, Carlton Books, 2012







The brothers sold bags, trucks and travel accessories, specializing in luxury ocean travel, which was common at the time.


The brothers quickly became known for their fine craftsmanship.
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Milano da 1913.
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The inscription that can be found on every metal Prada triangle logo.





In 1919, their status as the go-to destination for the upper-middle classes was cemented when the Italian royal household named Prada as their official supplier.
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Precise, direct, meaningful, it is a shape that resonates without words.
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The words of Prada themselves on the power of their logo, pradagroup.com, May 12, 2022





This honour meant that Prada was allowed to display the House of Savoy coat of arms and knotted rope design in its trademark triangular logo.


The logo remains the same to this day.







The Prada brothers remained at the helm of the brand until they retired in 1958.


It was up to Mario Prada, the only brother to have children, to name a successor.








Mario Prada, a traditionalist, believed that women had no place in business.


Mario attempted to pass the business to his son, who held no interest in managing the brand.
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