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Together we unlock every learner’s unique potential


At Hachette Learning (formerly Hodder Education), there’s one thing we’re certain about. No two students learn the same way. That’s why our approach to teaching begins by recognising the needs of individuals first.








	 

	Our mission is to allow every learner to fulfil their unique potential by empowering those who teach them. From our expert teaching and learning resources to our digital educational tools that make learning easier and more accessible for all, we provide solutions designed to maximise the impact of learning for every teacher, parent and student.
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	Aligned to our parent company, Hachette Livre, founded in 1826, we pride ourselves on being a learning solutions provider with a global footprint.
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Chapter 1 
Introduction –
 how to use this book






Welcome to Sentence Models for Non-fiction Writing, your essential guide to crafting clear, concise and engaging sentences for non-fiction writing.


Here are some ideas for how to use this book:




	Explore the theory – review the writing theory presented throughout the book. These sections offer insights into sentence structure, grammar, style and clarity.



	Use the sentence models – examine the sentence models provided. Pay attention to their structure, word choice and overall effectiveness.



	Apply to your writing – use the theory and models as inspiration to craft your sentences.



	Remember – writing is a skill that can be honed with practice and guidance. By utilising Sentence Models for Non-fiction Writing, your students will be well equipped to write with clarity, precision and impact.






In this book, instead of separating sentence models into writing outcomes, such as newspaper articles, sports reports, book reviews, etc., I’ve split the sentence models into informative and persuasive writing. Instructions, a biography or a magazine piece on Ancient Egypt are all types of writing where we are trying to inform the reader; therefore, the sentence models can easily be adapted to their outcome. Again, with persuasive writing, you will find many sentence models that can be used to write a discursive essay or an advert, as they share many of the same writing qualities.


I have applied sentence models to different writing outcomes or content in the book, but many can easily be applied to another genre. For example, a pattern of three sentences written to persuade the reader, such as ‘Stylish, sleek, safe – the new family car from Japan’, could easily be adapted for a biography: ‘Determined, brave, resolute – Nelson Mandela was a man to be reckoned with.’ A sentence used to write a persuasive advert, ‘Not every supermarket cares about their customers like we do,’ might be adapted for an informative text about an animal: ‘Not every snake is deadly, but the black mamba is a highly venomous killer.’


You can play with the sentence structures and change the content to suit your purpose, but most of all you should encourage your young writers to play with their writing, experiment, and develop a love of language.






















Chapter 2 
Why do we write?






Writing is talking to someone else on paper.


William Zinsser (1976)


If you ask a student in your school, ‘Why do you write?’ then their honest answer should be because my teacher makes me. Ask a teacher why they read their students’ writing; the honest answer is, ‘It’s my job. I have a mortgage to pay.’


This artificial relationship between the writer and the audience is unavoidable in schools. And yes, I am being facetious when I mention the impending mortgage payments, as I’m sure there isn’t a teacher alive who chose this profession for the bumper bonuses. When we chose to teach, we did so because we wanted to make a difference in our students’ lives: to inspire them, to help them learn, but reality has a way of smacking us around the face with a wet fish when we are faced with a pile of eighty-plus essays on the Industrial Revolution to mark.


What is writing actually for? The common answer is communication, but I get to communicate all the time. Most of my day is spent communicating as a parent, as an educator or as a colleague. Writing something down is a choice not just to communicate but to speak to a wider audience. It’s a choice to try to make your thoughts and ideas last. It’s a way of creatively expressing ourselves. Capturing our feelings through a poem to a loved one or song lyrics about why your wife left you, helps you express your emotions in a way that moves beyond talking to someone about it. When we write, we don’t capture how people speak. If I see a beautiful sunset, I may say, ‘That’s nice!’ I have never seen a sunset and said, ‘Look at that azure expanse painted with hues of lilac and amethyst.’ It is the same for non-fiction writing. Our patterns of speech are completely different from the written word.


Most days, I open up the website of a popular newspaper and read some of the articles written there, and I can suddenly find myself becoming passionately involved in a world I know nothing about. At breakfast, I discuss with my wife over my cornflakes the decline of the bees in our gardens or the inner workings of a submarine in distress in a far-off ocean. Much like stories, an author’s non-fiction writing can take us into different worlds and subjects we had never heard of before.


To understand why we write, we must first understand why we read. For as long as humans have been able to make marks on the ground, we have read. Read to learn, escape our lives, grow as people, and read to entertain ourselves. Yet, when teaching writing, we often forget about this vitally important part of the deal – the reader. Remember that our students always have a guaranteed reader – us, their teachers – but once our writers move away from their guaranteed audience, they move into a world where their reader has no obligation to read a single word. They move into a world where we are awash with the written word. Every day, 2 to 3 million news articles are written, over 300 billion emails are sent, and 500 million tweets are tweeted (or Xs are Xd?). The amount of written content being produced is staggering, and if we want to teach our students to write in a manner that demonstrates clarity of thought, precision and style, then ensuring they are well versed in non-fiction writing is vital.




● Why do we write non-fiction?


Four thousand years ago, the scribes of Ancient Sumeria (modern-day southern Iraq) were tasked with recording on clay tablets the written laws of their society, known as the Code of Ur-Nammu. These clay tablets are one of the earliest known written records, but they are not unique. Throughout history, humans have been recording, from the Anglo-Saxon monks compiling the historical records of their time in the Anglo-Saxon Chronicle to the Roman author Pliny the Elder, who wrote about various subjects, ranging from astronomy to natural history. Since humans began to form societies, we have seen different cultures trying to record their culture, laws, history and thoughts about the planet on which we all live. Although these writings come from different eras and different countries and are written in different scripts, they all share a commonality in that, as humans, we have the desire to capture our thoughts, to persuade, to argue, to moan (the Venerable Bede, I’m looking at you here), to gossip, to rant, but most of all to express our humanity by communicating with others.


Now, this all sounds exciting and inspiring, but how does this work when faced with the reality of a class of students? To start, get your students to think about the reasons we may choose to write non-fiction:




	to think about a subject



	to express an opinion



	to teach



	to persuade



	to cement knowledge.






Ask them what non-fiction piece they last read and where it fits into this list. You may have a student claim they haven’t read any non-fiction, but that’s because they may only think of the traditional print media and forget about the endless content they digest online. Once you have got your students to think about why they might want to write – their purpose – then they need to think about the content.
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