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Introduction


Neon lights, palm trees, art deco and around 50km (31 miles) of glamorous beachfront. The postcards have never lied: Miami is paradise. This is a city that has never known how to be anything but itself: unapologetically bold, seductively irreverent, delightfully hot and oh, so cheeky – in more ways than one.


In its short 130-year history, Miami has managed to cement itself in imaginations worldwide, and fashion has played no small role in making this happen. Think Don Johnson’s pastel-hued suits in Miami Vice. Think the exuberant glamour of South Beach in the 90s. Think the colourful characters who descend upon this city every first week of December for Art Basel – whether to see art – or be seen as it. And throughout every decade, think too the vibrancy and fashion forwardness of what locals and visitors don year-round.


No single designer has ever defined Miami’s style; rather, the city itself inspires design. Pulling reference from architecture, tropical terroir and the area’s Latin and international influences, the world’s most recognized sartorial names have launched entire lines inspired by Miami, from Marc Jacobs’ collection for Spring/Summer ’89 to Olivier Rousteing’s Pre-Fall ’24 release for Balmain, which builds upon his ’13 Resort collection. Both feature dramatic art deco lines, kaleidoscopic pool mosaics and flamingos – all unmistakable markers of the Miami aesthetic.


But Miami’s influence in fashion goes deeper than pastel hues and palm tree motifs. Because of its proximity to the Caribbean, South and Central America, it is often referred to as the “Gateway to Latin America”. Like a cultural open-door policy, language, customs and style move fluidly across Florida’s shores, imbuing the city with the richly diverse tapestry that has come to define it. Miami is probably the first interaction that many Caribbean and Latin American designers and fashion industry professionals have with the US market, making it a wonderful place to discover new talent and creativity from offshore.
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Don Johnson’s pastel-hued suits in Miami Vice helped to cement Miami as a style capital.
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Palm trees, flamingos and dramatic art deco silhouettes: For his 2024 Pre-Fall collection, Olivier Rousteing built on his 2013 Miami-inspired release.





Today, a growing number of designers and fashion industry professionals are choosing not just to visit Miami for inspiration or to use it as a launch pad, but to stay and influence the city’s fashion industry themselves. New fashion schools and business resources are working together to create a strong fashion industry within the city, much like it was in the mid-twentieth century. In the near future, Miami won’t just be somewhere to visit for inspiration or to shop for the latest luxury collections, but a place where talent can grow and thrive.


“Delightfully hot and oh, so cheeky – in more ways than one”




[image: ]


[image: ]


Art Basel is the most fashion-forward week of the year in Miami, with both visitors and locals donning their most creative looks.
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With the largest concentration of art deco buildings in the world, South Beach’s 1930s architecture found new life in the 1980s and 90s, inspiring fashion and redefining the city’s cultural identity.
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Miami is a young city, in age as much as in attitude. Incorporated in 1896, it has the unique distinction of being the only major US city to be founded by a woman.


When wealthy Ohio native Julia Tuttle moved to South Florida in 1891, the tropical skyscape we now know as Miami was a wild swampland cohabitated by Seminoles, Bahamians and daring American homesteaders. Seeing its potential, Tuttle set out to turn this lush waterfront paradise into a formidable city. In exchange for hundreds of acres of land along the Miami river, she and another founding Miami family, the Brickells, convinced industrial tycoon Henry Flagler not only to extend his railroad to Florida’s southernmost reach, but also to set up some of the city’s initial infrastructure. And so, on this no man’s land, where gators roamed the river and water outweighed earth, a paradisaical resort town was born.


Being a resort destination is as fundamental to Miami’s DNA as mangroves and mosquitoes, and what’s a resort without well-dressed guests? Though much has changed since Miami’s founding, one thing has not: travelling here has always called for a trendy, warm-weathered wardrobe. During “season” in South Florida, which still runs from around Thanksgiving to Easter, there was golf to be played in the morning, sunbathing and yachting to be done in the afternoon, and galas and social events to attend by night. Miami and its northern neighbour, Palm Beach, were made for leisurely outdoor activities and social occasions. To be without the right attire would have been a travesty.
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From its earliest days, Miami used style as a calling card, with department stores and manufacturers hosting glamorous poolside fashion shows to premiere next season’s summer trends. Editors and buyers, flown in and wined and dined, left inspired – helping to cement the city as both a trendsetter and a must-visit destination.
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Hollywood starlet and champion swimmer Esther Williams takes a dip in a Miami pool in the 1950s, shot by Slim Aarons.









the palm beach season


Before the war, affluent travellers favoured the French and Italian coasts, but with conflict in Europe, Palm Beach rose as the “American Riviera”, adding a fifth season to the fashion calendar: the “Palm Beach Season”, according to the New York Times in 1928.


Clothes for the Palm Beach Season were different from what might be worn for spring and summer at home. They tended to be more whimsical, spun in colourful, lighter fabrics like crepe silk and jersey, and making use of techniques such as drapery and pleating, which allowed for movement.


Soon, couturiers such as Chanel, Lanvin and the House of Worth were designing winter collections with not just the Côte d’Azur in mind, but also Palm Beach. The enclave had such clout in the fashion industry that New York’s most luxurious retail stores, Saks Fifth Avenue and Bonwit Teller, opened their second US locations here, as did international brands such as Cartier.


“Palm Beach is the birthplace of the resort category in the modern era,” said Cameron Silver, the renowned vintage expert and fashion personality, speaking to Women’s Wear Daily. “A Northerner completely abandons her all-black wardrobe when crossing the bridge for the season and pivots to bold prints and colors.”






the RISE OF RESORTWEAR


If Palm Beach is responsible for igniting the sport and resortwear industry in America, Miami can lay claim to spreading its flames. Whereas Palm Beach was exclusively reserved for the unfathomably wealthy, Miami welcomed the middle class with open arms, thanks to a plethora of modest accommodations like the art deco hotels that have come to define South Beach.


Whereas the activities of Palm Beach socialites were painstakingly detailed in the Sunday papers, Miami offered visitors an air of acceptance and discretion, much like it does today. There were more relaxed rules for dress code and more room to take risks. An early example is the use of stockings under swimwear dresses. In Palm Beach, they were required. In Miami, it was best to leave them in your trunk.


“Miami was made to be marketed: lush, vibrant and humid,” writes Dr Deirdre Clemente, fashion historian and Associate Professor at the University of Las Vegas, Nevada. “The clothes created in and for this city accommodate life there: backless dresses, canvas boat shoes, sandals, hats, beachwear and tennis shorts, which are a bit shorter than regular shorts.”


Clothing needs in South Florida were more casual and leisurely than the rest of America. Its subtropical climate called for cooling fabrics that could withstand the heat, while the state’s range of year-round outdoor activities, from sunbathing to sport, required clothing that facilitated movement.
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A group of vacationers modelling typical swim and resortwear of the 1940s.
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In 1920s Florida, golfwear for women borrowed from menswear’s tailored aesthetics, introducing long-sleeve shirts, box-pleated skirts and practical construction for movement.





Golf played a pivotal role in reshaping fashion, releasing men’s attire from its more formal constraints. By the mid-1930s, many of the casual clothing articles allowed only on the green were now allowed in dining rooms: navy blazers, khaki pants, polos, deck shoes and shirts with tropical patterns. As women embraced golf, Florida’s fashion scene responded with specially designed outfits that balanced mobility with style.


A 1926 article in Vogue declared sports dresses made of crepe satin as the daytime uniform of smart women in Palm Beach, accessorized by wing-tipped Oxfords or linen shoes. Short sweater dresses were a favourite, as were trousers in jersey fabric and skirts with box pleats – all of which allowed for movement and ease. Fussy dresses were seldom seen, and even pyjamas found their way out of the house and onto the beach. Colours tended to be pastel or bright, toned down by white, beige and tan. Patterns that skewed tropical and geometric were consistent trends. As for swimwear, one did not just purchase a bathing suit, but also the robe, overskirt, hat, sandals and sunglasses to go with it. It’s no wonder resortwear became a category of its own; from the onset it was a huge money maker.


In the 1980s, Miami’s resortwear influence received another popularity boost, thanks to Miami Vice. Vogue reported the emergence of “city resort”, with designers taking their resort collections and infusing them with “an eye more towards turned-out city dressing than to vacation time”. On the runways, everyone from Calvin Klein to Ralph Lauren was mixing summer fabrics like silk charmeuse and linen with more formal fabrics such as wool, imbuing their collections with dopamine-drenched colours that the magazine described as “Miami Vice” pales.
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Model Karen Graham wears a white linen silk-weave set by Bill Blass. Tropical power suiting was a common trend in 1970s and 80s Miami.







[image: ]


In the 1970s, resortwear took on a more cosmopolitan, flashy edge.









summer style starts in south florida


South Florida’s influence on the global fashion industry goes beyond pastel colours and revealing silhouettes; it has always been a vital testing ground for spring and summer trends.


In 1930, Womens’ Wear Daily noted: “The southern resortwear season serves as a kind of laboratory for research into the consumer reaction to the modes presented for warm weather wear. Invariably, the apparel types that prove outstanding at Palm Beach, Miami and elsewhere in the southland are popular later in the regular selling season.” Other publications like the New York Times and Vogue echoed this. Northern department stores such as Macy’s set up sections touting all anyone might need for a Florida getaway.


Miami’s image as a style destination was no accident; it was entirely by design. Its chambers of commerce and tourism boards used style as a key selling point in building the city’s glamorous image, pushing it as a soothsayer of summer styles early on. They, along with local retailers, aggressively published advertisements in the winter editions of luxury publications. “Many original trends in resort styles are defined and established during the smart Miami winter season,” states a December 1930 placement in Vogue. “Next summer’s styles will be fixed here this winter – you’ll have the jump on everyone by several months with your Miami wardrobe,” declares another in 1937.
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Miami-based department store Burdines played a vital role not just in driving tourism to South Florida, but in establishing Miami as a trendsetter for summer styles.
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A Burdines fashion showcase at the Surf Club in 1945.





In 1941, the Miami Chamber of Commerce found itself so immersed in fashion promotion that it formed the Miami Manufacturers Guild, later renamed the Miami Fashion Council, to take the city’s garment industry to new heights. Initially, the Guild sent representatives to New York to promote Miami’s resortwear to buyers, but by the 1950s, Miami was hosting its own fashion shows, drawing in editors, journalists and buyers to their resort and sportswear-focused market weeks, where they were provided with rooms, travel and evening entertainment. They visited local showrooms and fashion shows, and saw first-hand how resortwear was worn throughout the city in day-to-day life. This influenced how editors would inform the rest of the country to dress that year, as well as what stores would be carrying up north.


Not only did the chambers have a hand in building the city’s stylish reputation, they also played the key role in building an entire fashion and retail ecosystem. They pushed for lax tax codes, facilitated relationships with national department stores and carved out designated shopping districts like Lincoln Road to attract clothing manufacturers and retailers to set up shop in Miami. As early as 1929, notable department stores like Sears and others saw the value of opening outposts, and by 1966 the city had a plethora of shopping centres and malls to satisfy their retail whims, from the luxurious Bal Harbour Shops to more mainstream options like Dadeland Mall. Local retail executives were chamber members and helped to drive the city’s reputation and industry, none more than those at Burdines, a department store so intertwined with the story of Miami, it would grow to become a byword for Florida style for many decades.



OEBPS/images/f0010-01.jpg






OEBPS/images/f0011-01.jpg






OEBPS/images/f0012-01.jpg










OEBPS/images/f0017-01.jpg





OEBPS/images/f0018-01.jpg






OEBPS/xhtml/nav.xhtml




Contents





		Cover



		Title



		Copyright



		Contents



		Introduction



		Chapter 1: The City that style built



		Chapter 2: Made in Miami



		Chapter 3: Miami Designers



		Chapter 4: Style Essentials



		Chapter 5: Vice & Versace: Miami in Pop Culture



		Chapter 6: The Style Capital of the Tropics



		index



		credits











Guide





		Cover



		Contents



		Start











OEBPS/images/title.jpg
ASHLEY BROZIC

IMEAM:

style

W

WELBECK





OEBPS/images/ch1.jpg
THE C:TY THAT

STYLE
BUILT










OEBPS/images/f0021-01.jpg





OEBPS/images/cover.jpg
ASHLEY BROZIC

style

The Fashion Story of the Iconic City





OEBPS/images/f0022-01.jpg





OEBPS/images/f0024-01.jpg





OEBPS/images/f0025-01.jpg





OEBPS/images/f0027-01.jpg





OEBPS/images/f0028-01.jpg





OEBPS/images/f0007-01.jpg





OEBPS/images/f0008-01.jpg





