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Introduction





Fashion illustration titles line the shelves of bookstores, magazines often illustrate features rather than use photographs, and illustration is a popular medium for fashion advertising. The art of fashion illustration is once again in vogue, but will this trend continue? The answer must be yes. In an age of increasing standardization and automation, we yearn for the individuality expressed by the new trendsetting image-makers. Fashion illustrators who experiment skillfully with unusual media and innovative design are warmly welcomed. While fashion illustration continues to develop and offer fresh interpretations, its place in the future commercial world is assured.


Who is this book for?


For the purpose of this book the term “fashion illustration” is broad. It covers a wide range of artwork created by fashion designers and fashion illustrators. Under the umbrella of fashion illustration, this book focuses on the fundamentals of fashion drawing and presentation throughout the design process. As the fashion design student must present fashion ideas to gain employment on graduation, Fashion Illustrator explores the skills required to create an effective portfolio. Imaginative research directions are revealed, as well as how to illustrate fashion ideas, how to represent garments technically, and how to compile mood boards.


While Fashion Illustrator provides a valuable knowledge base for the fashion designer, many successful designers only design clothes. It is common for such designers to employ fashion illustrators to present their collections and promote their labels. The fashion illustration student’s portfolio will therefore be geared toward advertising and promotion. A flexible approach is required for working to briefs from a variety of clients, so Fashion Illustrator reveals how to experiment effectively with color, how to use art materials and equipment, and how to select the appropriate artistic style, character, and media for a particular client.


Whether you want to be a fashion designer or a fashion illustrator, the most important skill to master is drawing the human figure. Fashion Illustrator dedicates a practical chapter to the figure that should be referred to regularly throughout your studies.


Covering the broad area of fashion illustration and presentation, this book will prove invaluable for both fashion design and fashion illustration students. Many books aim to teach the skills required to illustrate fashion, and these manuals are displayed alongside showcase books featuring edited collections of illustrators’ promotional fashion artwork. These categories have traditionally been separate, but Fashion Illustrator combines a how-to approach with a visual overview of historical and contemporary fashion illustration. By explaining the fundamentals of fashion illustration and presentation, and bringing this rewarding creative process to life with rich detail, Fashion Illustrator serves as a valuable resource and teaching aid. It is useful for anyone with an interest in fashion, design, and illustration. 


What is in the book?


We all know that “fashion” does not stand still and neither does the illustration and promotional artwork that accompanies it. Fashion illustration needs to keep up with the times and continually reinvent itself. In this second edition of Fashion Illustrator I have attempted to incorporate previous omissions and present fresh examples of the fast-moving, ever-changing offerings from the fashion illustration industry of the twenty-first century. Enriched by brand-new case studies, improved example illustrations, extended practical exercises, and tips, it covers all aspects of fashion illustration and presentation. The book explores how artists find inspiration in the world around them, how they use this in their work, and it encourages readers to face the challenge of experimenting with varied media, such as collage, different drawing tools, digital enhancement, and embroidery. Through an understanding of the figure and experimentation with different illustrative styles, the reader will learn how to present the clothed human form artistically. Examining the work of both past and present-day fashion illustrators gives students the confidence and skills to push the boundaries of their own work. In-depth discussions with leading contemporary fashion illustrators provide insights that inspire students to think beyond graduation to a career in fashion illustration or design.


Chapter One, “Inspiration,” explores the things that inspire the creative mind, revealing how to find rewarding ideas, understand visual expression, and produce innovative fashion illustrations, sketchbooks, and artwork. It discusses how to find sources of inspiration from which to develop ideas. With this in mind, the reader is encouraged to look at the world with fresh interest. Varied processes for capturing ideas and investigating themes on paper are also explained, helping the budding fashion illustrator tackle the daunting blank page.


Compiling ideas in a sketchbook is also an essential part of both a designer’s and an illustrator’s development. Updated practical advice is given on completing useful sketchbooks that provide a source of inspiration.


Chapter Two, “The Figure,” focuses on basic drawing skills, providing a solid understanding of anatomy and the physical structure of the human form. Through a series of observational exercises the reader learns to draw the nude and clothed figure from life and photographs, understand correct proportions, and draw features of the body accurately. The use of a template and the effective exaggeration of the proportions of a fashion figure are also explained clearly. In this second edition, the diagrams and technical information have been enhanced by providing extra fashion illustrations by professional illustrators. They demonstrate how to draw those challenging figure hotspots with imaginative flair.
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A digitally enhanced fashion illlustration by Rebecca Antoniou.


Chapter Three, “Artistic Techniques,” gives an overview of how to use art equipment and materials. This guidance has been visually enriched with a series of fashion illustrations from the best fashion illustrators in the business. Illustrator Cecilia Carlstedt also demonstrates how to render a selection of fabrics using the recommended techniques and equipment.


Chapter Four, “Tutorials,” encourages the reader to build fashion illustrations in stages, experimenting with exciting techniques. In this edition the tutorials are all brand-new, featuring personal advice from industry digital illustrators Tom Bagshaw and Marcos Chin. Edwina White explains her commission process for fashion illustrations for The New York Times Style pages, and Tina Berning creates illustrations for fashion trend books each season. Louise Gardiner demonstrates how her sewing machine is better than a pencil while Robert Wagt cuts and pastes to create his trademark long-legged women. Finally, Amelie Hegardt transports us into an imaginative world with paintbrushes and ink.


Chapter Five, “Presentation for Fashion Design,” has been improved upon by adding new case studies and fresh examples from the fashion design industry. The chapter reveals how fashion illustration, sketching, and considered presentation is significant in a fashion designers’s portfolio. It explores the process of producing design roughs to build fashion ranges through the work of womenswear designer Sophie Hulme. The purpose of specification drawings and flats are realized with examples from Bolongaro Trevor. Pages from Iben Høj’s portfolio are displayed alongside the “lookbook” commissioned fashion illustrations of Laura Laine, and graduate Craig Fellows shows how to display the complete package.


Chapter Six, “Historical and Contemporary Fashion Illustration,” describes the social journey of fashion illustration over the last 100 years. The illustrative styles of the twentieth century’s most influential illustrators are discussed by decade. Illustrators of today inevitably look to the past for inspiration and this section also features work that demonstrates this synthesis of past styles and modern terchniques. The second part of the chapter showcases work by 28 leading international fashion illustrators from 14 countries. Each illustrator defines his or her work and career by answering a series of interview-style questions. All offer interesting advice and inspiration to students who are thinking of following similar paths.


Chapter Seven, “The Future: Guidance,” takes the reader through the final part of the fashion illustration journey, outlining effective portfolio presentation techniques. There is also instruction on self-presentation, interview techniques, applying for further education, and embracing a career in fashion illustration. The role of the illustration agent is clearly described and other industry specialists speak exclusively about their careers in fashion illustration.


In acknowledgement of the wider readership, at the end of the book you will find an extended further reading guide, a list of trade publications and magazines, useful addresses, a glossary, and an index, and in addition the picture credits, which include contact details for the illustrated artists.
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Inspiration 





This book gives a solid grounding in all aspects of fashion illustration, but it is only a guide to help you on your journey. Sometimes embarking on that journey is the hardest part. Creating something new from scratch is a daunting prospect for any artist. This chapter will help you ensure that your portfolio stands out from the crowd. You will discover how to find inspiration and how to use it.


Discovering sources of inspiration


American painter George Bellows (1882–1925) once stated, “The artist is the person who makes life more interesting or beautiful, more understandable or mysterious, or probably, in the best sense, more wonderful.” This is a tall order for the artist. With such expectations you are not alone if you feel daunted by the prospect of creating artwork, and not the only one who finds It hard to know where to begin. To help you to discover a starting point, this chapter reveals how to find inspiration, how to make visual use of the world around you, and how to apply your observations in creating innovative fashion illustrations, designs, and artwork.


Where exactly do you look for inspiration? As British designer Sir Paul Smith says: “You can find inspiration in everything ... and if you can’t, you’re not looking properly—so look again.” This is good advice. Inspiration for creative artwork is everywhere. Begin by wandering around your home, looking at it with fresh eyes. You will be surprised how mundane, everyday objects suddenly have new meaning and potential. The old wallpaper in the sitting room could be a good background for an illustration, or a photograph of your sister may supply the perfect fashion figure silhouette for a template. The illustration on the facing page has a background directly inspired by old-fashioned wallpaper.


When you open your eyes to the world you will discover that it is overflowing with potential to trigger your imagination. Don’t be put off if you find that your ideas already exist somewhere else. The truth is that few ideas are entirely new; as Pablo Picasso said: “Everything you can imagine is real.” However, when you bring to the idea your own personal response, you provide an original interpretation.


Like all artists, designers and illustrators look for sources of inspiration to develop their work and focus on absorbing new ideas all the time. Read a variety of books and magazines, familiarizing yourself with interior trends, music, and lifestyle editorials, as well as fashion. Theatrical costume and set design can also stimulate interesting ideas. Never be without a camera or sketchbook to capture and record inspirational scenes, objects, or people.


Experiencing other environments through travel stimulates creative imagination and need not involve the expense of going overseas. If you live in the city, visit the countryside, and vice versa. If you are lucky enough to travel overseas, visit local markets and communities, observe traditional costumes and everyday clothing, eat new foods, and recognize cultural differences. By embracing the experience, you will come away from your trip with a wealth of inspiration.
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Taking photographs of, or sketching, people you see in the street gives you a rewarding variety of figures and stances for your illustrations. This girl in a busy Paris street stood out because of her brightly colored umbrella and co-ordinating outfit. The image provides an ideal starting point for a fashion illustration.
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Vincent Bakkum has created a unique illustration by focusing on many elements of the composition. The background is made up of a pencil sketch inspired by wallpaper. The floating blue bottle draws in the observer, and the model is wearing a painted headscarf that flows across the page like a brushstroke. The artist has used a subtle color palette to create a tranquil mood. Few artists can produce creative ideas without a knowledge base gained from magazines, books, advertisements, and a wide variety of sources. Keep up to date with the latest trends and open your mind to new sources of inspiration.


Keep up to date with the news and world events, television, and film releases. Monitor changes and behavioral shifts in big cities around the world, watching for new trends in cities such as New York, London, Tokyo, Paris, and Copenhagen. For example, how might you apply the trend for knitting cafés in New York or permanent spray cosmetics (whereby colors are applied permanently like a tattoo) in Tokyo to your artwork? And never underestimate the importance of visiting galleries and museums. No matter how seemingly irrelevant to fashion contemporary art exhibitions might sometimes seem, it is worth visiting them. Often the exhibition you least expect to enjoy delivers the most inspiring results.


In museums, too, a wealth of inspiring artifacts and memorabilia awaits your artistic interpretation. Nostalgia for the past will always captivate us. In fashion, for example, today’s garments date quickly yet bygone eras are always a source of inspiration. Every decade sees a revival of the style of a past decade. It seems that it is second nature for us to draw from the past to illustrate the future.
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Beach huts seen on an Australian beach have added interesting accents of color to the dramatic shoreline. This scene could be used in a fashion illustration, or it could be that the colors inspire future artwork.
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A building’s interior structure can be as much a source of inspiration as that of the exterior. Interesting lines for fashion design or illustration can be seen in the timber structure of this wooden roof.


As an artist, designer, or illustrator you are always open to visual stimulation in your normal day-to-day life. Even a trip to the supermarket can awaken new ideas as you look at the variety of vibrant packaging on the shelves. Your journey home might take you past architecture, landscape or gardens whose intriguing shapes and textures trigger your imagination. Your thoughts might be awakened by listening to compelling music, an image in a magazine might inspire a new idea, an absorbing television documentary might activate your creative energy, or a favorite poem conjure up engaging imagery. This type of inspiration is all around you waiting to be discovered.


Collecting inspirational items


Artists are invariably avid collectors of what to the uninitiated eye looks like junk. Accumulating anything and everything of interest is a fascinating way to build an ideas-bank for future design or artwork. Keep everything that captures your imagination, as you never know when it might be useful in the future. Arguments about the amount of clutter you possess might occur with those who share your home, but stand your ground! This clutter could one day make you a famous artist—think Tracy Emin’s My Bed. Art materials, unusual papers, wrapping, packaging, and scraps of fabric are worth storing as you may well be able to utilize them in your artwork. In Chapter Three you will find the work of Peter Clark, who uses found papers, such as maps and cigarette packets, to create delightful collaged fashion illustrations.


People collect all sorts of unusual items, either because they get pleasure from looking at them or because they can see creative potential in them. Many illustrators look for interesting stamps, cigarette cards, key rings, handbags, film memorabilia, calendars, buttons, and so on in garage sales, flea markets, and thrift stores. They then put their own original slant on the ideas generated by their collections. The trained eye can spot artistic potential in almost anything. A collection of bangles right, for example, makes a marvelous starting point for a fashion illustration. Look closely at the colors, shapes, and details, and see how they have been incorporated into the accompanying fashion illustration.


Books form a particularly useful collection, providing a constant and varied source of inspiration. The further reading guide on pages 228–30 gives a list of fashion and fashion illustration titles worth finding. But remember that books on all sorts of other subjects might spark ideas, too. Look in second-hand bookstores for older, out-of-print titles as well as keeping up to date with new titles, broadening your collection so that it offers an ever-expanding variety of ideas. Collecting books is costly so it is worth becoming familiar with your local library. Just browsing through the shelves in a peaceful environment can be a stimulating process. If you take a sketchbook along, you could even practice making some observational figure drawings while you are choosing which book to borrow.
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A trained eye can spot artistic potential in almost anything. Look closely at the colors, shapes, and details of these rows of brightly colored bangles, and see how they inspire the background for the fashion illustration by Gilly Lovegrove above. The striped clothing also reflects the brightly colored rows.


Invest in other forms of printed media, too, such as magazines, journals, and postcards. As magazines are printed more regularly than books their content is usually “of the moment.” Such up-to-date images can inform and inspire your artwork. Postcards from galleries can also be an economical way of taking home a little piece of inspiration, particularly if you can’t afford an exhibition catalog. Many artists have boxes of postcards saved from a lifetime of visiting exhibitions that they use repeatedly as inspirational references for fashion illustration.


Maintaining a lively interest in the world is vital for the fashion illustrator, who must combine keen observational skills with creative interpretation.
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This fashion illustration by Gilly Lovegrove has been created in a monotone palette to reflect the black-and-white photograph of a Giorgio Armani dress. The floral design of the fabric is instrumental to the artwork.
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Visit as many exhibitions as possible because you never know which one might provide valuable inspiration. If the exhibition catalog is too costly for you, buy postcards of your favorite images. This postcard was bought at the Royal Academy of Arts, in London, during the exhibition Giorgio Armani: A Retrospective.


Researching themes


There is no doubt that one of the most daunting aspects of creativity for the artist is being faced with a blank page. The prospect of plucking new ideas out of thin air and arriving at an original artistic solution can be unnerving. This is why it is important to develop a knowledge base from which creative ideas can grow.




Albert Einstein said that “imagination is more important than knowledge.” However, before most artists can begin to produce artwork from their imagination they need to establish the knowledge base from which they will work. The simplest starting point for this is to select a theme to investigate and develop. This can be anything that interests you, from an antique Japanese silk fan to graffiti art on train station walls—the range of inspirational resources in the world is endless. With so much to stimulate your imagination, it is easy to become indecisive. The key is to be selective, only choosing themes that truly inspire you. Your chosen theme must continue to hold your attention while you explore its creative elements.


A good starting point in the investigative process is to form a list of words that are associated with the theme. This is known as “mind-mapping” or “brainstorming.” A butterfly theme is explored (facing page) by listing the words that spring to mind while concentrating on the image, or idea, of a butterfly. The words create a number of research avenues to follow, the initial subject of a butterfly having a wealth of associations, with almost every word capable of inspiring a new investigation.


The images below show how a theme can also be investigated artistically. Notice how the butterflies have been used to create repeat patterns. The textures of their wings and the symmetrical patterns across them have been represented through painting and drawing. Color studies have been made of many butterfly varieties. The popularity of the butterfly as decoration in fashion has also been emphasized. This exploration shows how a butterfly theme can be used to inspire fashion designers as well as the fashion illustrators who illustrate their garments.
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Four studies investigating the butterfly as a theme show different media, including collage, painting, drawing, and cut-outs from magazines, mounted onto handmade paper. The images demonstrate a visual exploration of the butterfly theme, revealing its diversity as a research direction.
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This mind-map shows a selection of words linked to a butterfly theme. A pattern of words produced in this way can inspire many ideas for fashion illustrations.
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The role of the imagination is as significant as that of knowledge. Once inspiration is found, research material collected, and a theme established, the illustrator conceives a wealth of imaginative ideas. This illustration by Jacqueline Nsirim has been created using a mix of traditional drawing techniques for the figure and Photoshop collage to add the butterflies.


Working sketchbook


A sketchbook is a visual notebook or diary. It is a personal response to the world and can assume many different guises, varying from being a portable scrapbook in which to collect interesting pieces of fabric or pictorial references, to a book of observational drawings and ideas. All may, one day, provide that essential spark of inspiration. A sketchbook provides you with the opportunity to practice design, drawing, and illustration skills at any time and in any place. You can develop figure studies by sketching the people you see at a local park, or on a train, or even by sitting on a bench downtown and drawing the shoppers. Sketching scenery, such as interesting architecture, also helps to create ideas for illustration backgrounds.


Most artists keep sketchbooks in which they experiment with ideas and collect insightful imagery. Picasso is said to have produced 178 sketchbooks in his lifetime. He often used his sketchbooks to explore themes and make compositional studies until he found the subject and concept for a larger painting on canvas. Like Picasso, you will have numerous sketchbooks throughout your education and career. Some you will use for researching specific themes while others become constant companions for recording ideas that will provide future inspiration.


Producing useful working sketchbooks is an essential part of an art student’s development. Academic design and illustration briefs often request a sketchbook containing appropriate research to be submitted for assessment. Ideally, the sketchbook presents an explorative journey around a chosen subject area.


A working sketchbook should be impulsive, experimental, and in constant use, becoming an accumulation of ideas and research from which to draw inspiration for design and illustration. Sadly, this advice is frequently ignored and sketchbooks are produced whose clean pages are decorated with neat cuttings, ordered sketches, and unused material from presentation boards. Generally this method of working results in tedious sketchbooks of carefully planned pages, often with Post-it notes acting as a reminder to fill blank pages. By organizing a sketchbook into a precious album in which the artist arranges experimental work at the end of a project, creative spontaneity is often lost. The sketchbook then becomes a useless tool rather than a rich resource for imaginative artwork.


The “Cold Winter” sketchbook research (opposite) was created by fashion illustrator Cecilia Carlstedt. The page shows various illustrative techniques that became the initial inspiration for a series of commissioned fashion illustrations. Carlstedt uses graphite pencils to draw out ideas for her fashion figures directly onto the sketchbook page. The themes of snow and cold weather are reflected in paper cut-outs and digitally manipulated patterns. The colors that Carlstedt has chosen also guide the viewer to feel the seasonal cold weather. When working as an illustrator for a fashion designer, differentiating between the seasons is vital. A brightly colored, sunny illustration would not be the best advertisement for a collection of winter coats, for example. This sketchbook page sets the scene for further inspirational illustration or design work and can be referred to time and time again.


The best way to begin creating a useful sketchbook is to gather research material from a variety of sources. This can include any or all of the following:




	observational drawing


	painted visual studies


	color studies


	photographs


	collage


	relevant imagery, for example from magazine cut-outs


	fabric swatches


	found objects


	internet research


	exhibition information


	artist/designer references


	postcards


	historical references (text or visual)


	personal recollections
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Research for a “snow” theme has been collated in Cecilia Carlstedt’s sketchbook. She has used a mixture of different media to build up the page, creating paper, cut-out snowflakes, painted and printed snow, and sketches of garments and models in various poses. The artwork has been mounted into her sketchbook for easy reference and keeps a cool, snowy color palette appropriate to the theme. This collection of research will provide Carlstedt with inspiration for future fashion illustrations.
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When you have found an inspirational theme that interests you, explore it further to discover your own personal artistic response. For example, look closely at the patterns, textures, shapes, and colors in an image that you find appealing, then experiment by reproducing and interpreting them using a variety of media and techniques in a sketchbook. Sketchbooks are available in a variety of sizes. Some are small enough to fit into your pocket for convenient location drawing, while the bigger ones can be used for larger-scale artwork. The paper used in most sketchbooks is a good-quality white cartridge paper, but you can also choose brown or black paper, or paper for a specific medium such as watercolor or pastels.


Buy a durable sketchbook with a hard back and strong binding. Investing in sketchbooks that will last a lifetime is worth it—in years to come your visual studies might inspire you to produce new work. Keeping sketchbooks also gives you the pleasure of looking back through them to see how your skills have progressed.


Here, graduate fashion designer Craig Fellows lets us into his working sketchbook to see how some chickens on a farm ended up becoming the inspiration for a beautiful hand-printed womenswear collection. Fellows’ sketchbook pages show how he developed a range of prints using his ink sketch of a chicken as a starting point. He added quirky phrases and text that have since become his trademark. Fellows experimented with color digitally before adding his most successful prints into his sketchbook as a reference point for future design. He also scanned his newly printed fabrics into Adobe Photoshop to create a clever digital presentation board for his portfolio. Again, documenting this style as a point of reference in his sketchbook. Fellows’ working books provide a wealth of information that would enthuse anybody who views them. Most importantly, they are a constant source of ideas for his own career as a fashion designer.
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Moving forward in his research Craig records his textile print ideas in his sketchbook. He documents some of his accessories (above right) by adding photographs and print examples to the pages. Craig continually builds records of his ideas in this book which will provide a valuable source of inspiration for his career as a fashion and textile designer.
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An unusual starting point for a fashion collection, graduate designer Craig Fellows researches chickens in his sketchbook. He has taken photographs and mounted them to build a new picture. He has drawn the chickens and given them their own unique characters, and added some of his own humor by experimenting with text.
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As a designer it is a good idea to record fabric and trim costs and availability. You never know when you may need a similar button or a particular shade of fabric again in the future. Craig Fellows makes notes on everything linked to his collection in his sketchbook. His design sketches are also included alongside the photographs of the finished garments and printed textiles.
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From inspiration to illustration


In 2004 Danish knitwear designer Iben Høj (www.ibenhoej.com) decided she wanted to do something different to promote her fashion collection. What she didn’t realize back then was that her simple mail-out folders would become collector items of the future!


Iben Høj’s womenswear collections are understated and sophisticated with an emphasis on unique details and refined craftsmanship. She follows her own path, working instinctively, and avoids being pulled into the vacuum of isolation by creating her own magical world of beautiful clothing, illustration, and art.


When asked about who gets to see the world which Høj and her label inhabit she says, “Aside from showing the current collection on my website and the forthcoming collection at fashion fairs in Copenhagen, New York, and Paris, I print a new folder each season and this is used as a direct mail-out. I call it an ’appetizer,’ as it is small and only gives a hint of the collection.” Høj carefully selects inspirational illustrators and artists from all over the world to promote her label using their own distinctive flair.


There is a very good reason for working in this way. “When I originally decided to print a mail-out folder for the Spring/Summer season 2005 I knew I wanted to do something different. I wanted to show something atmospheric, with the essence of my design at the forefront rather than just the clothes on a model.” Høj often found that when working more conventionally with a model on location, the shoot suddenly becomes about the girl, her look, and the styling. She asked herself, “How can I show my designs to the public in a more clean form, a simpler way?” The outcome was a striking mail-out containing three photographs of actual designs very simply pictured on a hanger. To complement these, each season she commissioned three illustrations by a new illustrator or artist.


The idea of a collaborative process between designer and illustrator was born and Høj began researching. “I love fashion illustration books and have various publications such as Fashion Wonderland and Romantik lining my shelves. Once I had found individual illustrators whose work I liked, I viewed further work on their websites and contacted them directly.”


With so many illustrators out there it was a difficult decision to pick just one to promote her style. Happily, Høj’s first choice in 2005 was fellow Scandinavian Cecilia Carlstedt. “I absolutely love Cecilia’s illustrations—she has a lightness, which just suits my work perfectly.” (See examples of her work in rendering fabric on pp.75, 82, 84, 86, 88, 90, and p.186 for an interview with her.) For the second collaboration Høj chose Danish artist Cathrine Raben Davidsen. She had admired her work for a long time, believing her creations to possess “great power and an eeriness.” Høj was unsure if she would want to work with her, as she is not a fashion illustrator, but a fine artist. Luckily the request was warmly welcomed and the Fall/Winter 2007 collaboration was a resounding success, resulting in some truly unusual knitwear representation.
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An Iben Høj sketch of a garment from her Fall/ Winter 2007 collection.
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An Iben Høj sample knit of the detailed knit used in the same garment.
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The finished Iben Høj garment of the sketch opposite photographed for the Fall/Winter 2007 collection.
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The artist Cathrine Raben Davidsen’s powerful representation of the same garment. This illustration, along with other works by Cathrine were the basis of Høj’s Fall/Winter 2007 mail-out folders.


“... a collaborative process between designer and illustrator”


— Iben Høj


On working with Høj, Raben Davidsen comments, “Iben is a very sensitive person, and was very open to my world and views, so she gave me total freedom to enter her world. At the time I was working with a spider theme (Arachne’s Web taken from Ovid’s Metamorphosis) in my own work. Iben’s knitting reminded me so much of these intricate and very complicated webs.” When asked about her decision to work in a fashion environment Raben Davidsen says, “Knitting is associated with the female voice, a theme that I am very interested in. I can really relate to Iben’s work on many different levels, especially as my father was a fashion designer who worked for Yves Saint Laurent. Fashion has always been part of my life. In my own work I often use elements from fashion and look towards the big fashion houses for inspiration. At the moment I am working on a series of prints in collaboration with the Danish fashion designer Stine Goya.”


“I give the illustrators free rein to create what they like.”


— Iben Høj
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Design sketches, knit sample, and finished garment from Iben Høj’s Spring/Summer 2008 collection.
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Stina Persson’s paper cut-out’s, the perfect technique to illustrate Høj’s delicate knitwear for her Spring/Summer 2008 mail-out folders.


The following season saw Stina Persson take the reins with a mix of watercolor and paper cut-outs. (Persson’s work appears in the showcase section and on the back cover.) Persson describes how she came to work with Høj. “In 2007 I had a show at New York gallery hanahou called ‘Immacolata and Her Friends’ where I had drawn 40 portraits of Italian women in ink and collaged Mexican papel picado (perforated paper) on top. I was still really into creating portraits this way when Iben contacted me about the collaboration. The beautifully cut tissue paper of the papel picado happened to be a perfect match to Iben’s dream-like knitwear. I also liked the contrast from the strong, bold ladies in ink and their delicate paper-thin clothing. This is how I saw Iben’s designs and the women wearing them.”
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“The beautifully cut tissue paper of the papel picado happened to be a perfect match to Iben’s dream-like knitwear.” —Stina Persson 


Of the German illustrator and artist Tina Berning, Høj states, “I bought her book [100 Girls on Cheap Paper]—and fell in love. She has an amazing illustrative style and creates portraits of alluring, strong women. Her style is both old fashioned and yet so modern. It suits my ethos and design perfectly. Working with Tina was like a match made in heaven.” Tina Berning also felt they shared the same work ethos and mutual respect for each other’s creations. “I immediately fell in love with Iben’s knitwear and the idea of creating drawings that could accompany her fragile pieces of wool and art. She provided me with fabric samples and sketches of her new collection and I was allowed to do whatever I wanted. Many clients tend to forget that the more freedom I get for a job, the more I want to give of myself. I have learned to work with strict briefs, but those without any restrictions are always the ones that I liked most, and that I would spend all the time in the world working on. They are also the ones that the clients are most satisfied with.”


Berning completed three drawings, interpretations of Høj’s designs on old, found paper. She chose china ink and gouache, leaving the paper background itself enough of a space to tell their stories. Everything was created by hand and the original drawings now hang on Høj’s walls. (See opposite for examples of Tina’s work and p.188 for an interview with her.)


Finnish illustrator Laura Laine was the choice for 2009. Her work can be seen in Chapter Five where Iben Høj’s fashion design presentation is examined in greater detail. Høj describes her pencil-and-watercolor women as “fluid, languid, and bewitching.” Laine’s light but striking drawings were a perfect illustrative representation for the Iben Høj label.


With talent like this exhibited by Høj every season, it’s no wonder that collectors frequently request back copies of her imaginative mail-out folders. But in a fast-moving, fashion-dominated world where designers are always working two seasons ahead of themselves, how does the collaboration process actually evolve? “Following the initial introduction I tell the illustrators about myself and my work,” says Høj. “I then run through all the facts about the actual job; the timeframe, the number of illustrations required, the inspiration for the collection, etc. I then send a package containing photographs of mock-up styles, design sketches, pictures of knit techniques and a color card. If they have different modes of working, I let them know which style I prefer. Amazingly, they never see the finished garment before completing the project. The photographs are only taken when the collection is finished and ready for sale. Within this framework I give the illustrators free rein to create what they like.” Høj must find this process exhilarating. How magical to pass on these facts and in a few months see these realistic but dream-like representations of her knitwear.
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