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      FROM THE DESK OF SPEIDI


      Dear reader,


      What you are about to uncover in the pages to come is highly classified and sensitive information. We are writing to you from

         an undisclosed location (on Robertson Blvd. in Hollywood, of course) and are about to reveal all our most treasured secrets

         of how we became who we are. Our story contains multiple twists and turns (mostly knives being twisted in people’s backs and

         turns on red carpets, really) and must be followed exactly if you hope to acquire what we have acquired. This material is

         not for the faint of heart.

      


      To protect those whose identity we need to conceal at this time (you know, legal stuff) you will not read any references to

         our show, The [image: art] You also will not see the names of some of our closest, um, “friends,” Ms. [image: art], Ms. [image: art], Mr. [image: art], and ESPECIALLY not Ms. [image: art][image: art].

      


      The information contained in the following pages MUST be handled with the greatest of care. If it falls into the wrong hands,

         there is no telling what could happen. The last thing we all need are a bunch of people with no discernable talent other than

         their ability to make themselves famous, running around LA with swarms of paparazzi following their every move. That would

         be really, really, really awful, wouldn’t it? Um, it would, wouldn’t it?

      


      Anyway, forget about that. Just be careful. Do NOT try this at home. And by that we mean: in order to get what you want you

         have to, you know, go to places other than your home.

      


      We wish you the best of luck on your mission.


      Yours truly,
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      PROLOGUE


      You couldn’t help it, could you? It’s okay. Don’t feel guilty. We get it. You probably walked by this in the bookstore and

         said, “Wait, those #$@%^$# have a BOOK now?” But here you are reading it. Don’t hate yourself.

      


      We thought about starting the first page with something like, “Hi, we’re Heidi Montag and Spencer Pratt from blah blah blah…”

         or something lame like that. But the point is, you already KNOW that. If you don’t know who we are, we can guarantee that

         your kid does. And that’s the point of this book. We’re SUPERfamous—and for what? We’re on a reality show… on cable for that

         matter… and we’re not even allowed to acknowledge on the show that our real jobs are, well, being on a reality show!

      


      But why should you listen to us? We’re just lucky, right? Just a couple of blond bimbos who like to cause trouble. Well, take

         a look at this list: Angelina Jolie, Jennifer Aniston, Heath Ledger, Jamie Lynn Spears, Nicole Richie, Jessica Simpson, Suri

         Cruise, Shiloh Jolie Pitt, Owen Wilson, and Heidi Montag. That’s a Forbes top ten list of celebrities who have appeared on the most magazine covers in 2008. Everyone else on that list is a long-term

         A-list star. We’re talking Oscar winners, Grammy winners, children of the most famous people on the planet… and Heidi. Do

         you think that happened by accident?

      


      Admit it, you’re intrigued. And it’s only natural. Because the truth is that whether you love us, hate us, or love to hate

         us, there IS a recipe for infiltrating Hollywood, and we’ve got it. Sure, it’s not rocket science, but it IS a science. Our

         expert technique comes from years of careful study of fame and its essential elements, painstaking analysis of its masters,

         an exhaustive process of trial and error, and, finally, the formulation of the perfect strategy for capturing the attention

         of the masses.

      


      



       Admit it, you’re intrigued.


         	 And it’s only natural.


      




      Does that sound serious and articulate to you? Good. Because as airbrushed and airheaded as you may think we are, we’re every

         bit as savvy. But because we’re such thoughtful, giving people, we’re willing to share. You’re welcome.

      


      What you are about to read is our no-fail, no-nonsense (well, some would say it’s ALL-nonsense) insider’s guide to take you

         from nobody to notorious. Take it from us, you cannot buy this kind of information. Well, at least you couldn’t until now.

         So go on. What are you waiting for? Hold your head high, march up to that register and shell out the measly $19.99 (aka roughly

         five Us Weeklys.) Next, book your ticket to LA and make sure to tuck this in your carry-on. If you follow our advice, it might just be the

         last time you ever fly commercial.

      


      



         Take it from us, you cannot buy this kind of information.


      




   

    

      1. YOUR POINT OF ENTRY


      We realize this may all seem a bit daunting. We’re sure you’re sitting there thinking, How can I possibly get famous? Who am I? Don’t sweat it. Like any problem, there’s always a solution. You just need to break it down into steps. You don’t just roll

         out of bed one day and become Madonna or Angelina Jolie. But you’ll get there. The first step on your journey is to do something

         exactly opposite to what you’ll be doing once you succeed. Think about other people before yourself. Yes, we know this sounds

         crazy. Please forgive us for such an outrageous statement. But allow us to explain.

      


      You can’t just walk out onto the street and say “Look at me!” and become famous. And unless you’re going to do something like

         crash-landing a plane in the middle of the Hudson River without hurting a single passenger, you’re going to have to take a

         few baby steps. So start by viewing your surroundings. The easiest way to begin your journey to fame is to find an existing

         group of moderately famous people and join them. Remember, strength in numbers. Hollywood history is littered with famous

         gangs. From the Rat Pack to the Brat Pack to the Frat Pack, it’s always been easier to get famous in a group of people than

         it is by yourself.

      


      We’re no different. Remember, the girls on our show all started out as friends. Let’s see, what can we call a bunch of hot

         chicks running around LA getting famous just for being on TV . . . We’d like to take this opportunity to coin a phrase… Ladies

         and Gentlemen, the Cat Pack. That’s what the girls were! Each fell into their roll and played it well: the front woman, the

         sidekick (Heidi), the vixen, and the fashionista. Now, keep in mind this is only stage one, young grasshoppers. It goes without

         saying that the eventual goal is to break out and take over. Let’s be honest. Today, Heidi is the only one of those girls

         that can now claim to be a front woman (seven Us Weekly covers and counting), a vixen (the only one of them to get her own Maxim and Playboy covers), and a fashionista (her clothing line Heidiwood sold out at Kitson in one day… twice). That’s why WE’RE the ones writing

         the book! We’re the Pratt Pack now, people! But we digress.

      


      



         It’s easier to go farther on a moving train than to start one up yourself.


      




      Even Heidi had to start somewhere. When she was asked to be on a reality show starring someone who was ALREADY famous for

         being on a reality show, it was a no-brainer. The lesson again is that it’s easier to go farther on a moving train than to

         start one up yourself. Why go through all the trouble? But you must learn to smile for the camera before you learn to star

         in your own show, so let’s get back to the baby steps.

      


      



         You need to take a look at an existing group, figure out what is missing, and fill that void.
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