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NEW YORK


In New York City, a global beacon of creativity, street art was flourishing, making it 


an affordable product that more people could buy.


WHERE?


Artists from all over the world congregated in Manhattan’s East Village, and it 


became the artistic center of New York’s underground culture.


POP CULTURE


From then on, art was no longer reserved for the elite: now it was for everyone. Art 


was popularized, even becoming a way of life.


POP ART


Pop art uses images from popular culture (for example, from advertising) to create 


art. Andy Warhol was a leading figure in this style of art.


STREET ART


All aboard the emotional rollercoaster! A new artistic form of expressing yourself 
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