



[image: image]









[image: ]








[image: ]


The teaching content of this resource is endorsed by OCR for use with specification AS Level Media Studies (H009) and specification A Level Media Studies (H409). In order to gain OCR endorsement, this resource has been reviewed against OCR’s endorsement criteria.


This resource was designed using the most up to date information from the specification. Specifications are updated over time which means there may be contradictions between the resource and the specification, therefore please use the information on the latest specification and Sample Assessment Materials at all times when ensuring students are fully prepared for their assessments.


Any references to assessment and/or assessment preparation are the publisher’s interpretation of the specification requirements and are not endorsed by OCR. OCR recommends that teachers consider using a range of teaching and learning resources in preparing learners for assessment, based on their own professional judgement for their students’ needs. OCR has not paid for the production of this resource, nor does OCR receive any royalties from its sale. For more information about the endorsement process, please visit the OCR website, www.ocr.org.uk.


[image: ]





Hachette UK’s policy is to use papers that are natural, renewable and recyclable products and made from wood grown in sustainable forests. The logging and manufacturing processes are expected to conform to the environmental regulations of the country of origin.


Orders: please contact Bookpoint Ltd, 130 Park Drive, Milton Park, Abingdon, Oxon OX14 4SE. Telephone: +44 (0)1235 827827. Fax: +44 (0)1235 400401. Email education@bookpoint.co.uk Lines are open from 9 a.m. to 5 p.m., Monday to Saturday, with a 24-hour message answering service. You can also order through our website: www.hoddereducation.co.uk


ISBN: 9781510429499
eISBN: 9781510426443


© Louisa Cunningham 2019


First published in 2019 by


Hodder Education,


An Hachette UK Company


Carmelite House


50 Victoria Embankment


London EC4Y 0DZ


www.hoddereducation.co.uk


Impression number      10  9  8  7  6  5  4  3  2  1


Year            2023  2022  2021  2020  2019


All rights reserved. Apart from any use permitted under UK copyright law, no part of this publication may be reproduced or transmitted in any form or by any means, electronic or mechanical, including photocopying and recording, or held within any information storage and retrieval system, without permission in writing from the publisher or under licence from the Copyright Licensing Agency Limited. Further details of such licences (for reprographic reproduction) may be obtained from the Copyright Licensing Agency Limited, www.cla.co.uk


Cover photo © Vasya Kobelev/Shutterstock


Illustrations by Integra Software Services Pvt. Ltd., Pondicherry, India


Typeset by Integra Software Services Pvt. Ltd., Pondicherry, India


Printed by Bell & Bain Ltd, Glasgow


A catalogue record for this title is available from the British Library.




[image: ]







Getting the most from this book
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Study tips


Advice on key points in the text to help you learn and recall content, avoid pitfalls, and polish your exam technique in order to boost your grade.
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Knowledge check


Rapid-fire questions throughout the Content Guidance section to check your understanding.
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Knowledge check answers


These can be found online at www.hoddereducation.co.uk/OCRMediaStudiesSG1
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Summaries





•  Each core topic is rounded off by a bullet-list summary for quick-check reference of what you need to know. These can be found online at www.hoddereducation.co.uk/OCRMediaStudiesSG1
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Sample student answer


Practise the questions, then look at the student answers that follow.


Practice question


Commentary on the question


Tips on what you need to do to gain full marks, indicated by the icon [image: ]


Commentary on sample student answer


Read the comments (preceded by the icon [image: ]) following each student answer and then find out what level it would likely be placed at.





Content guidance



Section A: News


Introduction to news


This part of the guide looks at newspaper coverage in the UK. The course requires you to explore how and why print newspapers and their online websites are evolving as media products, and the relationship between both online and offline news. This means you must cover newspapers and online, social and participatory media together.


This section is in-depth study. This requires you to look at case study set products in relation to the four theoretical frameworks. The OCR specification refers to these frameworks as:





•  media language: how the media through their forms, codes, conventions and techniques communicate meanings



•  media representations: how the media portray events, issues, individuals and social groups



•  media industries: how the media industries’ processes of production, distribution and circulation affect media forms and platforms



•  media audiences: how media forms target, reach and address audiences, how audiences interpret and respond to them, and how members of audiences become producers themselves.





You will also need to study the news in relation to media contexts, academic ideas and arguments. Here is a summary of the OCR specification coverage for Media Messages, Section A.






	
Table 1.1 Summary of the OCR specification coverage for Section A Media Messages






	Media forms

	News

	Online, social and participatory media






	Set media products

	TWO front covers from the Daily Mail

TWO front covers from The Guardian


ONE complete edition of the Daily Mail and


ONE complete edition of The Guardian



	The MailOnline website

theguardian.com website


Two articles from the MailOnline website


Two articles from theguardian.com website


Facebook, Twitter and Instagram feeds from the MailOnline and theguardian.com








	Media industries

	✓

	✓






	Media audiences

	✓

	✓






	Media language

	✓

	✓






	Media representations

	✓

	✓






	Media contexts

	Historical, political, economic, social and cultural

	Historical, political, economic, social and cultural






	Academic ideas

	✓

	✓







The exam paper for Component 1: Media Messages is worth 70 marks in total. Section A: News is worth 45 marks. This is 65 per cent of the exam paper.


There will be four questions for this section in the exam. Three questions will be worth 10 marks. One question will be worth 15 marks. They will be made up of both AO1- and AO2- style questions.


There will be two unseen sources for this section in the exam. These might be UK national daily newspaper front covers or examples of social, online and participatory media. These sources will be linked by theme or topic. One or more of the exam questions will directly refer to these unseen sources. You will need to refer to these sources, and your own case study set product examples that you will study in class, in your answers.


Introduction to theoretical frameworks, contexts, academic ideas and set products


Theoretical frameworks


There are four theoretical frameworks in relation to which you must study this unit. To help with your own revision of these frameworks for the News unit, it is useful to have an overview of what you need to learn for each framework:


Media language





•  Genre conventions of camera, editing, sound, mise-en-scene and intertextuality. How are these elements used together to construct the media form so that it looks the way it does? How are these elements organised in a certain way to communicate meaning in each newspaper/website/social media site?



•  How the content incorporates the viewpoints and ideology of the producer.



•  How multiple meanings can be communicated across different but connected platforms.
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Study tip


The exam questions will focus on any of the four theoretical frameworks, media contexts, and academic ideas and arguments.
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Knowledge check 1


How many exam questions will there be for Section A: News? How many marks are they worth in total?
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Representation





•  Which different groups, individuals and/or events are presented or shown in each newspaper?



•  What positive or negative stereotypes are evident and why?



•  What messages and values are communicated about different groups of people, individuals and/or events and what conclusions can we make about these?



•  How are representations constructed as real?
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Study tip


The exam question might name a specific theoretical framework for you to discuss. When revising the unit, organise the case study examples into each of the four frameworks. This will help you remember which case study examples to use in the exam.
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Industries





•  What are the issues of ownership on the way producers report events, individuals and social groups?



•  What is the impact of technological change on the ways in which news is produced and distributed to audiences by owners?



•  What is the impact of digital convergence on offline/online content?



•  How is the news regulated?






Audience






•  Who is the audience for each news product? How are they similar/different?



•  Do different news platforms for each product have different audiences?



•  How are audiences targeted and addressed by newspapers?



•  How are audiences reached by news owners and how do they respond to news?



•  How is news content made to appeal to audiences across different platforms?



•  How do audiences use and interpret news?



•  How is audience interaction and production encouraged?





The four frameworks all connect in some way. For example, the ownership (industries) of a newspaper will affect the type of newspaper it is. Different newspapers will have different house styles and use different conventions (media language) to appeal to their readers (audience) and offer different viewpoints about groups of people, individuals and events in the news they report (representation).
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Knowledge check 2


Name which framework each of the following can be categorised into: regulation; stereotypes; genre conventions; appeal of news content.
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Contexts


There are five contexts that you must study in relation to the News unit. These are historical, political, economic, social and cultural.


You will need to consider these contexts when studying your set products and be able to demonstrate how the set products have been influenced by or developed in response to each of the five contexts. For example, it would be helpful to know how the current economic context of the way in which news is funded has impacted on the decrease in print newspaper sales. Or, for example, how the cultural context of the trend in participatory behaviour among contemporary audiences means the readers of news prefer to share online news stories rather than read print news.
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Study tip


The exam question might name a specific context for you to discuss. When revising the unit, make sure you understand what each different context means and for each one, find at least two or three examples from the set products to show your understanding of the context in the exam.
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Below is a brief overview of what each context means:


Historical context: The specific era or time period in which a product is made. For example, how is the product influenced by the time in which it is made?


Political context: The government, policy and public affairs of a country; the way in which power is used or is achieved in a country or society. For example, is the product influenced by any political bias?


Economic context: Ownership, income, production and distribution of media products, wealth, profit and developments in technology. For example, how have developments in technology influenced the production of news?


Social context: Where people live together and interact with one another on a day-to-day basis; the social structures by which we live our daily lives, such as religion, education, family, media communications, law and government; the impact these social structures have on our behaviour, values and thinking; social issues and movements. For example, is the product influenced by consumerism and changes within our social structures?


Cultural context: The attitudes, values, beliefs, practices, customs and shared behaviour of people, including all aspects of ‘life’; language, the products we make, the things we do and how we do them. It also includes cultural products such as art, music, literature and media. For example, how does globalisation influence the cultural identities found in the product?
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Knowledge check 3


What is the difference between social and cultural contexts?


[image: ]






Academic ideas and arguments


As the News unit is a combined in-depth study, you are required to know the 19 set academic ideas for this unit.


Each of the academic ideas can be related to at least one of the four theoretical frameworks. It is helpful to organise, learn and revise the theorists’ ideas in each of the relevant frameworks.






	
Table 1.2 Academic ideas related to the four theoretical frameworks






	Media language

	Representation






	Lévi-Strauss

Barthes


Todorov


Neale


Baudrillard



	Gauntlett

Van Zoonen


Hall


Butler


hooks


Gilroy








	Industries

	Audience






	Hesmondhalgh

Curran & Seaton


Livingstone & Lunt



	Bandura

Gerbner


Jenkins


Shirky


Hall









For summaries and examples of applications of these theorists’ ideas see pages 107–117 of this section.


An overview of the key ideas that you need to know for each theorist is set out on pages 54–59 of the OCR specification (http://ocr.org.uk/Images/316672-specification- accredited-a-level-gce-media-studies-h409.pdf).
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Study tip


To prepare for an academic ideas question, read through the bullet points provided on the OCR Academic Ideas and Arguments factsheet. Then write down the bullet points for usefulness on one side of a flash-card and for limitations on the other. Ensure you have at least one example from each set product for each bullet point.
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You will be asked one or two questions that require you to apply or discuss an academic idea. There are two different types of theory question. It is useful to understand their differences, as each one requires a different type of answer.


Question type 1: applying a specified theory to the unseen sources in relation to a theoretical framework


This is an application question. This means you will be asked to apply your understanding of an idea to the unseen sources in relation to one of the four theoretical frameworks. For example: ‘Analyse the representations in Source A and Source B. Use Butler’s concept of gender performance in your answer.’ In your response to this, you will need to discuss the theorist’s ideas about representation and find examples from both unseen sources to help support your comments. Or, the question may not state the theorist’s name but a concept associated with a theory, such as patriarchy.


Question type 2: evaluating the usefulness and limitations of a theory to News, Online, Social and Participatory Media


This type of question will ask you to evaluate how useful, or limited, an academic idea is in helping you understand news and social, online and participatory media and a theoretical framework. For example, you might be asked to evaluate the usefulness of Hall’s ideas to News when thinking about audiences. Your response will need to show your understanding of the theory by providing some ideas from the theory to explain how it is useful and how it is limited in helping you understand features of the news. Then support these ideas with examples from your own case study set products.
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Knowledge check 4


How many different academic ideas do you need to learn? Which theorist is named twice?
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The OCR Academic Ideas and Arguments factsheet (http://ocr.org.uk/Images/421658-academic-ideas-and-arguments-factsheet.pdf) is a helpful resource for this type of exam question. For each theory, it lists what can be seen as useful and what can be seen as limiting in relation to news and social, online and participatory media.


An introduction to the set products


The set products for news and social, online and participatory media are the Daily Mail and The Guardian.


These offer contrasting types of journalism that have a different ownership model, different readership and a visibly different house style. They often provide different messages and values so they are easy to compare and contrast.


The Daily Mail is a tabloid newspaper, which is identifiable by its size and the arguably sensationalised journalism it features. This is sometimes referred to as soft news.


The Guardian was, traditionally, a broadsheet newspaper, which is identifiable by its larger size and also for quality, serious news. Today, The Guardian is a tabloid-size newspaper, but it is still known for quality journalism and the reporting of hard news.


The unseen sources and/or exam questions may not be from the set products of the Daily Mail and The Guardian. Therefore, it is advisable to study a range of different newspaper outlets that you can categorise into either sensational (soft) or quality (hard) news, as this will help you to recognise, compare and contrast different news outlets in the exam questions.






	
Table 1.3 Soft and hard news newspaper outlets






	Sensational/Soft news outlets

	Quality/Hard news outlets






	
Daily Mail

The Sun


Daily Express


Daily Mirror


Metro



	
The Guardian

The Times


The Independent (online)


i


Financial Times


The Daily Telegraph
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Knowledge check 5


What are the set products for the News unit? What should the front cover case studies have in common?


[image: ]







[image: ]


Study tip


The unseen sources may be two front covers that share the same theme or topic and may offer some comparison or difference. In your revision of front covers, for the set products and other news outlets, look for differences and similarities between them so that you will have had practice at doing this prior to facing the unseen sources in the exam.
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Print news



The purpose of newspapers


As a digitally convergent, information-saturated society, both the way in which we come across ‘news’, and its appeal to different audiences, varies tremendously.


However, most people agree that the purpose of the news is to inform in some way. News can be defined as:





•  the reporting of recent events in the country or world or in a particular area of activity



•  information about a recently changed situation or event.





Newspapers are an established media form and the British press can be traced back over 300 years.


Historically, the purpose of a newspaper was to serve local communities. The role of the newspaper was to inform what was happening in the community and ensure that people within this community behaved appropriately.
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Study tip


You will need to demonstrate your understanding of the purpose of newspapers. Look at a full edition of the Daily Mail and The Guardian. Find four different articles or features that demonstrate what the main purpose of each paper is: is it to inform or to entertain?
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The reporting of community information is still seen in local newspapers. National daily UK newspapers, however, like the Daily Mail and The Guardian, will communicate information that could be of interest to anyone in Britain, regardless of where they live. This means they will often report on the same events or situations.


Newspapers help readers become informed about events by providing them with:





•  facts



•  statistics



•  opinion columns



•  images.





In addition to reporting about national and global current affairs, most newspapers also have an entertainment function that features all or some of the following in order to engage the reader:





•  popular culture/celebrity stories



•  lifestyle and travel features



•  sports



•  television listings and reviews



•  comics



•  puzzles, quizzes or horoscopes



•  readers’ letters.
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Knowledge check 6


Historically, how did newspapers serve their communities?


[image: ]





Newspapers also feature adverts. Advertisers pay the newspaper for space in the paper in return for access to the newspaper’s audience.


In addition to informing the community, newspapers today still aim to influence behaviour and thinking. The news stories found in a newspaper will reflect the opinion of the owner and the editor of the paper. This means that although most newspaper outlets share the same purpose, the meanings behind the information they provide will be different. This helps the owners of the paper persuade the reader to think about the news using the same values as the owner.



Print news: industries



Industries can be defined as the organisations, people and activities involved in making a particular product or providing a particular service. The OCR specification indicates that you must focus on ‘how the media industries’ processes of production, distribution and circulation affect media forms and platforms.’


The news industry is concerned particularly with the production, distribution and circulation of news information and entertainment.


Production, distribution and circulation of printed press


Production


Newspapers are very expensive to produce because:





•  they require a large amount of material



•  they employ many highly trained staff.





News production is deadline driven, which means that stories must be completed by a certain time in order for the press to be set and the papers printed, ready for distribution in the morning. Journalists must ensure that their stories reach the newsroom and are ready to be printed regardless of where they may be writing the story.


All daily national newspapers in the UK are printed in colour and use offset printing. This enables newspapers to be inked onto rubber presses and printed quickly. Portable satellite technology and Web 2.0 also enable journalists to report and complete stories more quickly than ever before.


Distribution


Once produced, the newspaper has to be physically distributed across the British Isles. This is another expensive process. Print news outlets are traditionally local or national due to the costs of distribution. However, online media and Web 2.0 mean that there are no global boundaries, so newspaper outlets have become global through their online platform.


Alternative distribution methods, such as free newspapers, are becoming increasingly successful. City-based national newspapers such as Metro are distributed free near public transport outlets. This enables a huge readership, which is attractive to advertisers, who subsidise the cost of the paper for the owner.


Marketing


News owners need to promote and sell their brands to their target audience, encouraging circulation and readership. Marketing a newspaper will usually involve the following marketing tools:





•  advertising – on television, in sister newspapers, on social media



•  exclusives cited in other media



•  synergy deals with other companies and/or offering other products or services.






Circulation



Circulation, when discussing newspapers, refers to the number of newspapers that have been distributed, not those sold. Circulation figures are important because they are used to set advertising rates.
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Study tip


Unseen sources may feature a news outlet that isn’t a set product, or you may be asked to demonstrate your knowledge more generally about the news industry. Ensure that you also study a number of different news outlets, not just the set products, so that you are familiar with a range of different newspapers.
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OCR specifies that in your study of the news industry, you must learn about:





•  ownership



•  economic factors



•  technological change and the impact of digital convergence



•  the content and appeal of newspapers and how they target, reach and address different audiences



•  the impact of the regulatory framework on the newspaper industry.





Ownership


Newspaper titles are owned like any other product or commodity that is produced to be sold to a market.


Ownership refers to who financially supports and produces the paper. Newspaper owners may acquire more than one brand, which helps the owner target different audiences, so gaining a bigger share in the market.


In the UK, there are different media ownership models:





1  ‘Media barons’ – wealthy individuals or proprietors who own the paper or a ‘group’ of similar papers or related media.



2  Trusts – a legal arrangement whereby finances from the owner are transferred to a ‘trustee’ to manage and control the running of the newspaper under certain conditions agreed outside the control of the owner.



3  Cross media converged conglomerates – huge, global institutions that own numerous media outlets and subsidiaries, working alongside each other to profit the owners of the conglomerate. These may be owned by media barons.
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Knowledge check 7


Explain why newspapers are expensive to produce and distribute.
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Since the 1980s, fewer organisations own the British press. The ownership of news has become very concentrated, with less competition and diversity of opinion as a result.


In the UK, the print news industry is run by just seven companies. Importantly, almost 60 per cent of the market share is owned by just two of these companies: News UK and DMG Media.
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Study tip


Understanding ownership is vital in answering questions on economic, political, social and cultural contexts, news values and funding, as well as ownership. Ensure you know who owns each of the UK daily news titles and can identify their ownership type and other brands they may own.
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Economic models and funding


The British press is a business which, in order to survive, must attract audiences to make money.


In 2015, the UK newspaper industry contributed £5.3 billion to Britain’s gross value added (GVA) and supports 87,500 jobs in the UK. The news industry therefore contributes hugely to the UK economy.


Print newspaper production is financed in a number of different ways. The two main forms of funding are through sales and advertising revenue.
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Knowledge check 8


Which two companies own 60 per cent of the British press?
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Circulation sales





•  14.3 million people read a paper every day.



•  81 per cent of a newspaper’s revenue comes from print circulation sales.



•  The cost of a daily national newspaper ranges from 30p (the Daily Star) to £2.70 (the Financial Times).



•  The cost of a weekend national newspaper ranges from 80p (the Daily Express) to £3.80 (the Financial Times).





Advertising





•  Advertisers pay for space in the paper.



•  Advertising in national newspapers is expensive and dependent on the paper’s circulation figures and audience.



•  The cost of a full-page colour advert in the Daily Mail is over £30,000.



•  Newspapers make money from adverts that are placed in both the offline (print) and online (digital) newspaper editions.



•  Readers of print newspapers are 75 per cent more likely to read an advert than online readers.





There are also alternative methods of funding print news. These can include:


Subscriptions and donations





•  Online subscription feeds known as paywalls, which pay for online services and also fund the print papers.



•  Reader donations or memberships.






The owner






•  ‘Media barons’, such as Rupert Murdoch, who owns News UK, have money to invest.



•  Owners’ portfolios will include other news titles and/or media products or platforms. The profit made from these is invested across the portfolio.





However, the British news industry is facing a crisis and many national newspapers have seen a sharp decline in print circulation as more people access news online rather than buying newspapers. Newspapers such as The Daily Telegraph saw their circulation figures drop by over 23% between June 2017 – 2018. This represents a loss of almost a quarter of their circulation from 2017.
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Study tip


In response to an exam question on ownership, economic context, technological developments and regulation, it is helpful to discuss how newspapers are funded. Use circulation figures as evidence to illustrate the funding issues faced by print newspapers.
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Figures such as these indicate that the traditional finance model for newspapers through circulation sales and advertising revenue must be revised if print news is to survive.


In February 2018, Prime Minister Theresa May announced a review of the news industry to ensure that quality news and journalism will still have a future in the UK.


Possible funding strategies that the review is expected to suggest may include:





•  government or public funding subsidies



•  philanthropy




•  greater focus on payment from online access



•  pooled reporting to reduce the cost of journalists for newspapers



•  greater use of freelance agencies for news stories.





Technological developments


Ever since the invention of the printing press in the mid-fifteenth century, technological advancement has shaped the newspaper industry.


Many developments, such as the introduction of colour and offset printing, have benefited owners, making newspapers more appealing for readers and quicker to print.
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Knowledge check 9


What percentage of a newspaper’s revenue traditionally comes from circulation sales?
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Since the 1980s rapid development in digital technology, in terms of hardware, software and converged devices, has significantly changed the relationship between news owners and their audiences.






	
Table 1.5 Effects of technology on news owners and audiences






	Technology introduced

	Effect on owners and audience






	
1980s

Computers, printers and desktop publishing (DTP) programs



	




•  Audiences have power to create their own print media but little opportunity to distribute it.



•  Owners still control production and distribution on a mass scale. Use of computers and DTP programs makes writing copy and art direction quicker.











	
1990s

The internet



	




•  Audiences have more control over the information they receive from a greater range of sources at little or no cost.



•  Growing availability of information through the internet leads to greater competition for owners.











	
2000s

Broadband


Web 2.0


Smartphones and tablets


HD digital cameras


Apps



	




•  Audiences can upload their own media to create their own websites and to share news.



•  Audiences access information through online services and smartphones.



•  Audiences can produce their own news as citizen journalists.



•  Owners are no longer in control of the production and distribution of news.



•  Owners are no longer in control of the information that is circulated among audiences.












Over the past 20 years, and since the introduction of Web 2.0 in 2004, the print industry has undergone significant change in the production, distribution and circulation of newspapers.
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Study tip


To help you understand the impact of digital technology on the print news industry, create a timeline from the 1980s to the present. Above the timeline, mark when new digital technologies were introduced. Below the timeline, note the impact the technology had on the news industry at the time.
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In order to remain relevant for audiences and to tackle falling sales of print copies, newspaper owners have expanded their titles online, to become known as news outlets. This has a number of advantages for owners:





•  Production via websites reduces the environmental costs of producing newspapers with paper and ink, and makes energy savings.



•  Distribution via the internet reduces the cost of physical distribution and has the added advantage that news outlets can reach readers globally.



•  Circulation via websites and mobile devices allows audiences to access news and advertising online through apps and social media. This increases overall circulation numbers for the outlet, allows audiences to share and interact with the news and enables owners to monitor which news stories are most popular with their audiences.





However, while there are some economic benefits of digital technology for news owners, the proliferation of technology has led to a reduction in printed newspaper sales, raising the question of whether there is a future for print news.





•  The Guardian has lost over 200,000 print readers in ten years.



•  The Independent is now only available online.



•  Established news owners are looking to sell their titles. For instance, Richard Desmond sold his print portfolio of the Express and Star titles to Reach PLC after their circulation dropped by almost 50 per cent between June 2017 and June 2018.





How news owners have adapted to these developments in technology with their online outlets is further discussed in the Social, Online and Participatory Media section in this guide.
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Knowledge check 10


In which decade did developments in digital technology gather pace?
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News gathering, gatekeeping and news values


The processes of news gathering, gatekeeping and applying news values enable newspaper owners to fulfil the main purposes of a newspaper: to inform and influence behaviour, while appealing to the target audience.


News gathering


Newspapers have teams of reporters who gather news locally or through press agencies such as Reuters and the Press Association (PA). These agencies operate globally to identify key facts when major events happen.


Press agencies report facts without judgement so the information they provide to all news outlets is objective. This information is then sold on to different news outlets, such as The Guardian, which quickly reshape the story to reflect their newspaper’s values.


DMG Media and News UK are shareholders in PA, meaning that, while the information they receive is still free of bias, it can be accessed free or at a reduced cost. This is of benefit to news owners, as these two companies control nearly 60 per cent of the UK’s national daily news circulation with The Sun (News UK) and the Daily Mail (DMG Media) being the UK’s top-selling newspapers.


Gatekeeping


Information is brought into the newsroom daily by press agencies, as well as in-house and freelance reporters. Not all of this information can feature in a daily edition, so the editor must decide which information will be printed.


The editor acts as a gatekeeper, selecting some news stories over others based upon which are deemed most important and appealing to their audience. These stories must be seen to be in the public interest and must be checked for accuracy.


As part of the gatekeeping process, editors not only carefully select but also omit news. Editors, in their role as gatekeepers, can practise protective coverage. This allows them to prevent certain information from reaching a mass audience, such as material that could be harmful to figures in positions of power or to the public.


Gatekeeping and protective coverage suggests that newspapers wield power and can directly influence the information readers can access and what they think.


The process of gatekeeping therefore helps a paper’s owner, through the role of the editor, to:





•  identify which events or stories are considered the most important, newsworthy and relevant



•  persuade the reader to think about the news from the ideological perspective of the owner.
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Study tip


It’s important to discuss gatekeeping in exam questions about ownership, bias, media language, representation and the appeal of a paper to the audience. Look at the full editions of three different newspapers. Are the stories selected the same in each paper? How do they differ?
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Knowledge check 11


What is the role of the editor as gatekeeper?
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News values


News values set the criteria by which different news stories are selected.


The use of news values indicates that news is a socially constructed product.


Galtung and Ruge (1973) identified a list of news values. These are different elements seen to have importance, regardless of the paper’s identity, when editors are deciding which events are newsworthy and will appeal to audiences.


The more values that apply to a story, the more likely it is that it will find itself in a newspaper.


Twelve of the most significant news values they identified are:




  1  frequency


  2  threshold


  3  unambiguity


  4  meaningfulness


  5  consonance


  6  unexpectedness


  7  continuity


  8  composition


  9  reference to elite nations



10  reference to elite persons



11  personalisation



12  negativity.





Once the editor has applied news values and selected which stories will feature in their daily edition, they shape the stories to reflect:





•  the ideological viewpoint of the owner or paper



•  the interests of the audience



•  the type of newspaper it is.





The appeal of news content to the audience is fundamental when selecting stories, and while the editor is in control of the gatekeeping process, the tastes and preferences of the audience are highly influential. A paper needs to appeal in order to sell.
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Study tip


Research the meaning of each news value.
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Knowledge check 12


What are news values?
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For example, an audience preference for sensationalised stories in tabloid newspapers such as The Sun or the Daily Mail may make personalisation an important news value, as their mass audience enjoys emotive stories. In contrast, composition may be a significant news value for readers of hard news, such as The Guardian, who desire a sense of balance in what they read, have liberal attitudes and appreciate debate.


This leads us to question how much power editors actually have over audiences if news values are, subliminally, affected by audience preferences.
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Study tip


You may need to show your understanding of news values by identifying the values in the unseen sources in the exam. To practise, select a range of front covers from different newspapers and identify which of Galtung and Ruge’s news values have been applied to the cover story.
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Political bias


The British news industry is considered a free press.


Since the early 1800s, newspapers have been referred to as the Fourth Estate, acting as a watchdog to ensure democracy can exist.


For example, the role of newspapers as the Fourth Estate has been instrumental in bringing to the public’s attention issues such as the MP expenses scandal of 2009 and, more recently, the Facebook and Cambridge Analytica scandal of 2016 and 2017. Both cases involved the abuse of political power and social privilege, and were in the public interest.


However newspapers, politics and bias have a complicated relationship in the UK. The notion of political bias should be considered in relation to the ownership and regulation of the press. It can also be seen to influence public thinking and political outcomes, and therefore affect democracy.


In the UK, newspaper titles are thought of in terms of being right wing or left wing. This has become a way to describe the political and ideological values of the paper and how they shape and tell their news stories. The more right wing the paper is, the more conservative and traditional its views and political agenda will be.


A YouGov survey in February 2017 asked the public how left or right wing they thought each national daily newspaper was.





•  81 per cent of respondents said that the Daily Mail was a right-wing paper; 44 per cent identified it as the most right-wing paper in Britain.



•  71 per cent of respondents said that The Guardian was a left-wing paper; 30 per cent identified it as ‘fairly left wing’.





This YouGov survey indicates that audiences recognise political bias in newspapers and will select and read the newspaper they feel best reflects their own political values.
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Knowledge check 13


What is the Fourth Estate?
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Knowledge check 14


Which political bias does the majority of UK national daily newspapers reflect?


[image: ]





From this diagram it can be inferred that half of the UK national daily newspaper titles support right-wing values. This provides a homogenous view of our news. DMG group (Daily Mail) and News UK (The Sun) control over 60 per cent of newspaper circulation in the UK. Both newspapers:





•  are right wing



•  broadly support and reflect the values of the Conservative Party



•  are owned by wealthy, white, male media ‘barons’/proprietors who control global media outlets.





Newspaper owners and editors are aware of the power they have in influencing their readers to make national and political decisions that support the paper’s political agenda.


The Sun’s famous headline in 1992 ‘It was the Sun wot won it’ referred to the Conservative victory in the 1992 general election where The Sun encouraged its readers to back the Conservatives. Similarly, The Sun’s headline ‘BeLEAVE in Britain’ illustrates its power to influence readers to vote to leave the EU in the 2016 referendum. You can search for these headlines on the internet to find the relevant front covers.
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Study tip


Find examples of newspaper front covers that claim to, or have been considered to, influence public voting and opinion. Screenshot the relevant front covers and identify any similarities and differences in the covers that help show their political bias. What outcomes are they trying to influence through each front page? How do they achieve this? What does this tell you about their political bias?
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The political influence that can be wielded by newspapers over mass audiences leads critics to question some of the democratic assumptions we have about the press.
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Study tip


The unseen sources may be two front covers that share the same topic but have different political bias. When revising front covers, become familiar with identifying examples that reveal the political bias of each paper.
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Regulation


Regulation may be directed by government legislation or an independent authority to control how an industry is run or how people behave.


Arguments for and against the regulation of the printed press revolve around two opposing views:





•  For: The news industry has too much political power and influence over the British public, which has reduced freedom of speech, compromises democracy and is not in the public interest.



•  Against: The printed press should not be regulated or controlled, especially by government legislation. This would affect freedom of speech, democracy and would not be in the public interest.





Regulation of the UK news industry is concerned with maintaining the need for a free press and the function of the Fourth Estate. But the political influence that news owners have over the general public and the need for plurality within the industry is also a regulatory concern.


Events in recent history regarding political bias and how journalists access news stories have placed regulation at the top of the political agenda, with the need for a free press called into question.
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Study tip


When responding to an exam question that assesses your understanding of regulation, you must refer to the regulation of the news industry generally, as well as the set products. Revise the arguments for and against regulation, how content and ownership is regulated, and which body regulates them.
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The World Press Freedom Index ranks Britain as 40th out of 120 countries in the press freedom ratings. The Investigatory Powers Act 2016 is an example of recent legislation that restricts freedom. The act allows for journalists to be under surveillance when reporting on whistle blowers.


In light of these debates, regulation of the news industry in the UK focuses on:





•  news content and information printed by the press



•  ownership and competition laws.





Regulation of news content and information


The British press is self-regulated. This means that, through an independent organisation made up of editors, it regulates itself to ensure adherence to an accepted code of conduct in the production of news content.


Press regulation adopts a punitive rather than preventative regulation model with regard to content, meaning that editors are punished if they breach regulations. They could face a fine or be required to print an apology.


The Leveson Inquiry was a public-led inquiry set up by former Prime Minister David Cameron in 2011. The purpose of the inquiry was to examine the culture, practice and ethics of the press.


The inquiry looked into the relationship between the press and the public, including phone hacking and illegal behaviour in investigating news stories. It also examined the relationship between the press, the police and politicians.


The Leveson report recommended that future press regulation should take the following approach:





1  to continue to be self-regulated outside the power of the Government



2  to create a new press standards body, created by the industry and with a new, rigorous code of conduct



3  to back up the regulation with legislation to ensure the press remains independent and effective



4  to provide the public with confidence that their complaints will be dealt with effectively



5  to protect the press from government interference.
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Knowledge check 15


What is regulation?
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Independent Press Standards Organisation (IPSO)


IPSO is an independent regulator for the newspaper and magazine industry in the UK. IPSO is not seen to fulfil Leveson’s recommendations so isn’t a Leveson compliant regulator with official regulatory status.


In its regulatory role, IPSO:





•  holds newspapers to account



•  protects the rights of the individual



•  upholds standards of journalism



•  maintains freedom of expression for the press.





IPSO is funded by the national daily newspaper titles that are members of the body. The public can submit complaints against member newspapers without having to go through the courts and IPSO investigates the complaint. However some newspapers, such as The Guardian, have opted out of the scheme and self-regulate outside of IPSO.
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Study tip


To support your understanding of news industry regulation, find two examples where regulation has been an issue. These could be breaches in the regulation of content, the ways journalists acquire information or ownership issues. You can refer to these examples in relevant exam answers.
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IPSO member newspapers include The Daily Telegraph, The Sunday Telegraph, The Daily Mail, The Mail on Sunday, Metro, The Times, The Sunday Times, The Sun, the Daily Express, the Sunday Express, the Daily Star, the Daily Mirror, the Sunday Mirror and the Sunday People.


Independent Monitor for the Press (IMPRESS)


In 2016, IMPRESS became a Leveson compliant regulator with recognition from the Press Recognition Panel (PRP). It is funded by the Independent Press Regulation Trust (IPRT) meaning that, unlike IPSO, it is commercially independent from the news industry and therefore is not compromised by its funding system. IMPRESS is considered the first of its kind in the UK but hasn’t been received positively by newspaper editors, who consider it an attempt by the Government to control the freedom of the press.



Regulation of ownership and competition laws



Ownership of the media in the UK is regulated by the Communications Act 2003, which takes a liberal approach to the regulation of news ownership. The Enterprise Act 2002 enables discretional intervention by the Government if the Secretary of State considers a cross-media merger could raise plurality concerns.


Plurality refers to diversity in viewpoints, and it is important that the public are exposed to a range of ideas across and within media industries. Plurality within democracy also prevents any one media type or voice from having too much influence over public opinion and political agendas.


The Leveson Inquiry identified there was no regulatory system for addressing plurality concerns which arise as a result of changes in the media. In 2012, Ofcom reviewed existing media ownership rules in the UK and recommended that reviews of mergers between cross-media companies or news owners should take place every four to five years.
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Knowledge check 16


What does plurality mean and why is it important?
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Currently, plurality and competition within the UK news industry is regulated by the 20/20 rule. This rule prevents a person who runs a newspaper group with a national market share of 20 per cent or more from controlling licences to provide ITV or Channel 5 television news.


Industries and the set products – the Daily Mail



The Daily Mail was founded in 1896 as a new kind of newspaper for busy, working people. Today, DMG Media describes itself as




‘delivering brilliant content to millions of loyal customers around the globe 24 hours a day, 7 days a week’


Source: www.dmgt.com
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Context


Social context: The Daily Mail is an established, social institution that is highly visible and influential in our day-to-day lives.
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Ownership


The Daily Mail and General Trust (DMGT) is a British media company that manages a multinational portfolio and operates in over 40 countries through a number of subsidiaries.


DMG Media (formerly Associated News) is a national newspaper and website publisher. As the UK news subsidiary of DMGT it owns:





•  the Daily Mail




•  the Mail on Sunday




•  Metro




•  MailOnline




•  Metro.co.uk.





DMGT also owns a 24.9 per cent share in the Evening Standard newspaper.


Ownership of DMGT, DMG Media and, consequently, the Daily Mail newspaper has stayed within the Rothermere family, who founded and have owned the paper for over 100 years. This proprietor model sees Jonathan Harmsworth (Viscount Rothermere) as the current owner of DMGT and its subsidiaries. He is the Chairman and controlling shareholder.
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Academic ideas


Curran & Seaton 2: For more on applying this theory to news industries and the Daily Mail, see the grid on page 111.
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Economic models and funding



The traditional newspaper model of acquiring revenue from circulation sales and advertising is still the main source of funding for the Daily Mail.


Circulation





•  The Daily Mail’s circulation figures reach 1,264,810 (June 2018).



•  While the Daily Mail enjoys almost 25 per cent of the market share in print news, circulation figures have dropped by 12.9 per cent since 2016.



•  This indicates that the paper is making less revenue from circulation than it has done in the past.





Advertising





•  MailMetroMedia is responsible for developing advertising revenue for the paper.



•  A colour display advert in the Daily Mail costs £181 per single column centimetre.



•  A classified advert usually costs in the region of £300 to £3,000,000, depending on the client.



•  A banner advert along the bottom of a page in the Daily Mail costs a minimum of approximately £4,000 before tax.





However, if circulation of print news is dropping, advertisers will be less inclined to pay large sums to advertise in the paper, as advertising rates are set in relation to circulation figures.
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Academic ideas


Hesmondhalgh 2: For more on applying this theory to news industries and the Daily Mail, see the grid on page 111.
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Knowledge check 17


Who owns the Daily Mail? What ownership model does it have?
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Alternative revenue options and solutions


DMGT as a multinational, multimedia company published total revenues of £2 billion in 2017, which indicates that while circulation figures of the DMG Media print news titles have dropped, as a parent company it is thriving.





•  Revenue for DMG Media in 2017 was £683 million (£23 million less than in 2016).



•  DMG Media still made a profit of £77 million in 2017, the same as 2016.





This suggests that while the Daily Mail has had less money to spend on the production and distribution of the paper, the owner has offset losses in a number of different ways:





1  with increased profit from advertising across the MailOnline brand



2  by an increase in the cover price of the Daily Mail from 60p to 65p in February 2018. It is now the most expensive traditional tabloid on the market.



3  Closure of the Didcot printing facilities to reduce production costs of the paper.





Technological developments


The ability to recognise and adopt new technology within the production, distribution and circulation of news is part of the Daily Mail’s heritage. For example, it was the first British paper to use the telegraph to break stories quicker than its competitors.


More recently, the Daily Mail has successfully adapted to technological change and the proliferation of converged digital technologies, as illustrated by the growth of the MailOnline. In July 2017, it was estimated that the MailOnline attracted per month:





•  7.7 million online readers



•  22.7 million mobile readers.





This compares to 8.5 million readers per month of the Daily Mail print edition.


DMG Media state that they reach 70 per cent of the UK population with the Daily Mail and MailOnline. This has placed them at the top of the UK news market with a combined share of 20.1 per cent for print and online circulation.


The ability to develop the Daily Mail brand to adapt to new technologies has allowed the paper to offset loss from print sales. The group’s strategic plan of 2016 identifies that the digital businesses are enabling DMG Media’s growth.
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Academic ideas


Curran & Seaton 3: For more on applying this theory to news industries and the Daily Mail, see the grid on page 111.
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News gathering, gatekeeping and news values


When founded, the Daily Mail set a new style of journalism, favouring short articles and persuasive prose. In the 1980s it was rebranded as a tabloid and still places importance on popular, rather than serious, journalism in its coverage of news today.


DMGT state that




‘the Daily Mail has been true to the editorial values that have made the Daily Mail the most successful news media brand over the past century’


Source: www.dmgt.com
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Context


Social context: The Daily Mail editorial news values are influenced by and reinforce conservative values of law, government, family, religion and education within our society.
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Its approach to gatekeeping, and its news values, are set by the paper’s political agenda. If we use Galtung and Ruge’s 12 values, the Daily Mail is likely to prioritise:





•  negativity



•  threshold



•  personalisation



•  reference to elite people



•  reference to elite nations



•  meaningfulness



•  consonance.





These will be placed above values such as composition.
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Knowledge check 18


Which editorial values or approach did Paul Dacre adopt in the Daily Mail’s reporting of news?
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Paul Dacre, editor of the Daily Mail between 1992 and 2018, adopted an editorial approach that favoured sensationalised, personalised news that combined hard and soft news stories. The paper is known for a particular style of reporting on social issues such as immigration, the welfare system and political policy.


The Daily Mail’s new editor, Geordie Greig, may adopt a new approach but his application of news values and the way he shapes the Daily Mail’s news coverage will need to continue to appeal to the paper’s audience.
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Context


Social context: The Daily Mail reflects a trend in populism occurring in developed societies such as Europe and America in the twenty-first century.
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Political bias


Historically the Daily Mail is sympathetic to the right wing, a political bias that was fully established by the 1930s.


Different owners and editors have reinforced this right-wing bias:





•  Harold Harmsworth, the owner of the Daily Mail in the inter-war years, encouraged positive depictions of right-wing movements.



•  David English, editor of the Daily Mail in the 1980s, fully supported Prime Minister Margaret Thatcher and the Conservative Party, ensuring the paper’s news values and coverage reinforced Thatcher’s policies.



•  Paul Dacre supported the Conservative Party and more recently Conservative politicians who were pro-leave in the EU referendum. This has been reflected in his reporting of the European Union and Brexit.





The political power and reach of the Daily Mail is immense. 74% of its readers voted Conservative in the 2017 General Election (YouGov 2017). With its dominant market share in the UK news industry, the paper can reach and influence the political decisions of a large percentage of the British public.
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Academic ideas


Livingstone & Lunt 1: For more on applying this theory to news industries and the Daily Mail, see the grid on page 112.
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Regulation


The Daily Mail is a member of IPSO. DMG Media are required to pay a membership fee to IPSO and are subject to investigations if a complaint is made against them.


As part of its style of reporting, the Daily Mail can be seen to be using hyperbole, sensationalism and personalisation to report, which can lead to complaints.


Between 2016 and 2018, IPSO investigated 17 cases brought by individuals against the Daily Mail newspaper. Most of these were due to breeches in accuracy, privacy and intrusion in the reporting of news stories. Of these 17 complaints, only two were upheld by IPSO.


Apologies and complaints are usually printed in a box on page 2 of the paper but there are sometimes exceptions.
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Knowledge check 19


What statistic can be used to indicate that the Daily Mail influences its readers politically?
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For example, on 15 December 2017, the paper ran a front page story regarding compensation granted to an Iraqi man who was wrongly imprisoned and mistreated by British soldiers. In the case of Khan v Daily Mail, IPSO found that the Daily Mail was in breach of guidelines by:





1  publishing inaccurate, misleading or distorted information, including headlines not supported by text



2  a significant inaccuracy or misleading statement



3  not distinguishing clearly between comment and fact.





IPSO ordered the Daily Mail to print a front page headline directing readers to a full page article regarding the inaccuracies of the news report on page 4 of the paper. This was seen on the 27 July 2018 edition of the Daily Mail. You can read more about it here: www.pressgazette.co.uk/daily-mail-runs-front-page-ipso-adjudication-on-iraq-compensation-claims-as-staff-told-making-similar-error-again-would-put-careers-at-risk/
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Study tip


To ensure you have examples to support a question on regulation, visit the IPSO website. Pick three of the 17 Daily Mail cases investigated by IPSO. Note what they were, what breach was made, the outcome of the case and the reason for the outcome. Draw some conclusions about how effective IPSO is as a regulator.
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Industries and the set products – The Guardian



Initially known as the Manchester Guardian, the paper was founded in 1821 at a time when the general public were becoming more educated and politicised. Today, Guardian News and Media Ltd are one of the UK’s leading News Media organisations. They state that their journalism does not have any commercial or political interference. You can find more information about the Guardian Media group at https://www.theguardian.com/gmg/2018/jul/24/about-guardian-media-group.


Ownership


The parent company of Guardian is the Guardian Media Group (GMG). Their main business is Guardian News and Media Ltd, which publishes The Guardian newspaper, theguardian.com and The Observer.


The Scott Trust, which owns GMG, is a private company that was founded in 1936 to secure the paper’s independence and ensure that no single owner could buy and control the paper. The intention of the Trust was to:





•  safeguard The Guardian from commercial or political interference



•  protect The Guardian’s news values of honest, fair, liberal investigative journalism.





A board of directors runs and reports to the Trust, and the shareholders make no profit from the organisation. The Trust, rather than GMG as the commercial side of the company, also appoints the Editor in Chief of the paper. This means that the paper’s journalism is independent from the commercial aspect of its ownership.
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Table 1.4 Weekly [Daily plus Sunday) market share of UK national newspaper
circulation, by publishing company

Publisher Newsbrands Weekly Market  Cumul;
circulation share  share

News UK Sun; Sun on Sunday, Times; | 12,831,063 |36.35% |36.35%
Sunday Times
DMG Media Daily Mail; Mailon Sunday | 8,364,402 | 23.69% | 60.04%

Reach PLC Daily Mirror; Sunday Mirror; 8,186,260 | 23.19% |83.23%
Sunday People; Daily

Express; Sunday Express;
Daily Star; Star on Sunday
Telegraph Media | Daily Telegraph; Sunday | 2438411 |691%  |9013%
Group Telegraph

JPIMedia Ltd. i 1,432,626 4.06% 94.19%

Financial Times | Financial Times (inc FT 1,063,176 3.01% 97.2%
Weekend)

Guardian News | Guardian; Observer 986,872 2.8% 100%

& Media

TOTAL 35,302,810 |100%

Source: Figures from Audit Bureau of Circulation figures, November 2018
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Figure 1.1 The position of UK national papers on the political spectrum. Some papers
positions on the spectrum vary over time and with changes in editors.





