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Introduction


From banana print tops and pineapple swimsuits, to the Paddington bag and the Susanna boots, Chloé’s iconic pieces have habitually inspired a cultish devotion. But it’s not just the “It” items that people clamour for. Ever since Chloé was first founded in 1952, bohemian femininity has been its signature, giving rise to the concept of the Chloé woman, who is independent and free, possessing an innate sense of style.


The fashion house quickly came to represent the effortless style of the Parisian woman. With early collections held at the Left Bank establishments of Café de Flore, Brasserie Lipp and Closerie des Lilas, it showcased a particular brand of hip elegance – the breezy dresses, the tailored suits with delicate sexy camisoles, the hand-painted silks, the flouncing blouses and shimmering evening gowns.


Chloé’s founder, Gaby Aghion, was the original driving force, creating the maison as a response to her belief in freeing women from the confines of couture, which was both physically restrictive and inaccessible to many. She wanted to give women luxury clothing at a more accessible level. It was even said that she invented the term “prêt-à-porter”, or “ready-to-wear”, at a time when fashion was ruled by made-to-measure couturiers.
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The breezy, boho feel of this dress by Clare Waight Keller, Autumn/Winter 2016, is the essence of the Chloé girl.
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Some of Chloé’s most iconic pieces, from top left: the pineapple swimsuit; the Paddington bag; the Susanna boot; Eau de Parfum; and the Marcie bag.





One of the unique features of Chloé is its rotation of burgeoning designers whose talents were able to flourish at the Maison. With Karl Lagerfeld at the helm throughout the 1970s, Chloé built a reputation as the ready-to-wear fashion house for the coolest woman at the party. While there have been other male creative directors, it found its focus from the 2000s as a female-led fashion house. Other designers include Martine Sitbon, Stella McCartney, Phoebe Philo, Hannah MacGibbon, Clare Waight Keller, Natacha Ramsay-Levi, Gabriela Hearst and Chemena Kamali.


Across the decades, Chloé has been a fashion house for It girls for the freedom and the sexiness of its clothing and accessories. In the 1970s, disciples were model Pat Cleveland, actress Stéphane Audran, Caroline of Monaco, Jerry Hall and Paloma Picasso; Kate Moss rocked the maison under Stella McCartney; Phoebe Philo’s designs perfectly represented the boho style of Sienna Miller, Chloë Sevigny and Kate Bosworth and, in recent years, Gigi Hadid has been the face of the brand on the catwalk and in the Spring-Summer 2023 campaign.


So discover the story of one of fashion’s most free-spirited design houses, from its avant-garde beginnings to its revolutionary journey under a series of superstar designers, and the reasons why it continues to inspire a dedicated following across the globe.
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The breezy, feminine Chloé woman


The bohemian spirit of Chloé was born from a woman who evoked everything that her fashion house stood for – independence, freedom and the essence of Parisian chic.


Gaby Aghion’s name may have been eclipsed by Chloé’s list of starry designers – Karl Lagerfeld, Stella McCartney, Clare Waight Keller, to name a few – but she was an incredibly inspiring entrepreneur; a woman who was ahead of her time in forging a fashion concept that became the go-to name for effortless style and feminine individuality. “She brought a spirit of challenge for women to empower themselves to be feminine that was important then, and is equally now,” said Waight Keller when interviewed by The New York Times in 2014.
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In June 1958 the Spring/Summer 1959 Chloé collection was presented at the fashionable Brasserie Lipp in Paris.





Born Gabriella Hanoka in Alexandria, Egypt on 3 March 1921, she was the youngest of five children to well-to-do Jewish European parents. Her Greek father was the manager of a tobacco factory, and they moved in the elite circles of the Mediterranean port city, which has a long history as a thriving melting pot of different cultures and religions, and which attracted artistic visitors for its striking classical architecture.


She learned about fashion from her Italian mother, who would often ask her seamstress to recreate styles inspired by the latest designs from French magazines. The dark-haired, black-eyed Gaby, who haggled for silk and cotton in Alexandria’s textile boutiques, was inventive in how she developed her own style. “Very quickly, I preferred what was a bit boyish,” she said.


She first met her future husband, Raymond Aghion, at primary school when they were both just seven years old, and they married in 1940, at the age of nineteen. Raymond’s parents, of Jewish-Italian origin, were from a family of bankers and cotton exporters, and he rebelled against this privilege with an interest in socialist politics. Alongside fellow left-wing intellectuals, he helped to form the Democratic Union in Egypt in 1939, becoming more and more involved when the Second World War broke out. Living under the weight of a global conflict, the young couple were socially conscious and actively involved in helping Yugoslavian refugees in Egypt. In 1945, with the declaration of peace, they made the decision to move to Paris, which turned out to be a prescient move: Egypt expelled its Jewish population in the 1950s.


In the year of their arrival, France was shattered from four years of occupation by Nazi Germany. However, following its liberation by Allied forces in 1944, post-war Paris was the epicentre of art and literature, and of intellectual and philosophical thought. The Left Bank, and in particular Saint-Germain-des-Prés, also known as the Latin Quarter, was the bohemian heart of the city. It was a vibrant, youth-centred area where the zazou, existentialist and beatnik subcultures gathered at the tables and chairs outside Les Deux Magots, Café de Flore and Brasserie Lipp, or crowded into the smoky cave bars pulsating with jazz.
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An early portrait of Chloé founder Gaby Aghion photographed by her husband Raymond Aghion.
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Gaby Aghion and Karl Lagerfeld in Paris preparing for Chloé’s Spring/Summer 1977 show, which would be presented at Saks Fifth Avenue, New York.





The affluent and modern Aghions moved in these artistic circles. Their close friends included writers Louis Aragon, Paul Eluard and Tristan Tzara; they spent time in the Left-Bank cafés with famous figures like Pablo Picasso and writer Lawrence Durrell. The intellectual bohemians were interested in social equality, and radical in thought, and it triggered in Gaby a need to create. Despite their comfortable lifestyle, which included holidays on the French Riviera, Gaby wanted to do more: “I wanted to have an activity of my own – not to make money, but because creating something of your own brings you great happiness and pride.” With her friends’ encouragement she realized fashion was the obvious choice, and in 1952 Gaby established her own business.


By the early 1950s the fashion industry in Paris was thriving. When he launched his New Look in 1947, Christian Dior had restored pride to a nation that had suffered so much following the Occupation. His ultra-feminine designs used excessive amounts of fabric, and in cinching and shaping a woman’s body into that of an hourglass he dramatically switched the silhouette from wartime practicality to overt femininity. The international success of Dior was a triumph for Paris fashion as the city rose up again like Venus from the sea foam.


As well as Christian Dior, other prestigious couturiers included Jacques Fath and Pierre Balmain, Cristóbal Balenciaga and Hubert de Givenchy, who was the new kid in fashion when he established his house in 1952. Coco Chanel may have shuttered her business in 1939, but she made a spectacular comeback at the age of 71 in February 1954.


Through fashion, Paris cast a spell of enchantment, sprinkling magic dust over the ruins of the war, and creating an image of an artistic paradise, where every street corner featured a sophisticated Parisian girl against the backdrop of the Eiffel Tower, Montmartre and Notre Dame. But the reality of life in the city was quite different from what the fashion editorials would have people believe. Most people struggled with money, and couture from Paris’s top salon was only attainable to the wealthiest women: those who travelled by chauffeur, and who possessed expense accounts. The alternative was to go to dressmakers, who didn’t always create the cutting-edge look of the couture houses.


“You dressed in couture when you had the money,” said Gaby, “and the rest of the time you wore clothes by what we called les couturières – dressmakers – because, after all, you needed a lot of clothes, morning, lunch, afternoon, evening.” She said that the couturières copied the high fashion clothes, “but adding bits here and there and everything they added was horrible, so you ended up with this kind of half-baked couture.”


Gaby understood that there was a gap in the market for high-quality fashion which was readily available to women who couldn’t quite afford couture. She missed the skilled seamstresses of Alexandria, who tailored made-to-measure clothing as inspired by the designs in French fashion magazines. She remembered the young women in Egypt who wore light summer sport clothing, and who appeared much fresher and freer than the ordinary women on the streets of Paris.


Because she thought “women looked prettier on the beach than on the street”, she wanted to recreate the simplicity of a minimalist silhouette as an alternative to the complexity of Dior, who was so extravagant and, she believed, out of touch. She grasped her opportunity to make a difference.


With her interest in left-wing politics, and a desire for equality, she wanted fashion to be more accessible. Her vision was to use good-quality fabrics to create feminine, nonrestrictive, alluring clothes that could be bought ready-made, with minimal alteration. She said: “A lot of things did not exist in France. Everything was yet to be invented, and this thrilled me.”


Buying a quantity of cotton poplin fabric, she created six simple summer dresses, good quality and light enough for the sweltering city heat. These first dresses were easily alterable to fit, and were, she said, “very pretty, in poplin, a pale Oxford blue I like very much, midnight blue, berry pink, beige, black and white. I only had one shape – six colours – but everybody loved them!”


She packed them into a suitcase which she placed in the back of her car, and then drove around the city selling them to boutiques. As a welcome contrast to the stiff formality of haute couture, they sold out within days, and she ran up further designs. Rather than branding her dresses with her own name, as was the convention with fashion houses at the time, she chose to call her collection Chloé, after her close friend Chloé Huysmans. She thought the name was feminine, flirty and slightly audacious; she loved the appearance of the rounded letters, which she considered a perfect representation for her designs. At the time, boutiques were insistent on sewing their own label into clothes, “but I had the sass to request that the Chloé label remain,” she said. The name, of Greek origin, meaning “young green shoot”, is understood to represent fertility and the bloom of nature, and with Gaby’s influence it would go hand in hand with the notion of feminine and fresh fashion.




OEBPS/xhtml/nav.xhtml




Contents





		Cover



		Title



		Copyright



		Contents



		Introduction



		The Early Years



		Bohemian Spirit



		Karl Lagerfeld



		Supermodel Luxury



		Stella’s Time to Shine



		The It Focus



		Bringing Past Into Future



		Index



		Credits











Guide





		Cover



		Contents



		Start











OEBPS/images/title.jpg
LITTLE BOOK OF

Chloé

The story of the iconic fashion house

CAROLINE YOUNG

W

WELBECK






OEBPS/images/f0016-01.jpg






OEBPS/images/cover.jpg
SR S C Q)€ ©)F

Chloé

The story of the iconic fashion house

CAROLINE YOUNG

UNOFFICIAL AND UNAUTHORIZED







OEBPS/images/f0004-01.jpg
Contents






OEBPS/images/f0006-01.jpg





OEBPS/images/f0008-01.jpg





OEBPS/images/f0011-01.jpg
The Early
Years





OEBPS/images/f0012-01.jpg





OEBPS/images/f0015-01.jpg





